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Abbreviation (English): B.B.A.




nunil 3 laseasiamangns snedvauazuiaein

Session 3: Curriculum structure, subjects and credits

1. $2UUN159ANTSANYI (Educational Management System)
1.1 s3Uu
system
wAngduassansanendussuuninig Tneudwiansdnulunidsleoniduassnia
MsAnwIUNR wiaratraziszeziiainsAnwliitosnin 15 dUa9 Lagmniiuauaisuynineds
anvdalitinisfAnnningeSeudla
nsfmuaUsInaNsAnuveLaarseiv I vuadumiheAnlnefinasireld

= 1

- MSANWINIANAEY N15UTTENE FUNUT NIBNITLT8UNITaUS N BUNsUW THAR 1

ee

Filusedunvt violitesnin 15 Falus denilsnianis@nwinfviiiu 1 winefe

- msfnAAUFTR nsvnass msiin videmsAnwfiuinlian 2 fs 3 $alusedunn
vsomau 30 81 45 Falus dentlinanisAnundviiu 1 mhein

Siam University’s education is a semester system by dividing a year of education

into two semesters. Students will be educated for at least 15 weeks per semester and
summer semester may be included in the future.

The number of students per subject must be determine with the credits following
the criteria down below.

-Theoretical education, lecture, seminar, or other types of lectures is considered as 1
hour per week or at least 15 hours per semester which is equal to 1 credit.

-Practical education, experiment, train, or education is considered as 2 to 3 hours per

week or 30 to 45 hours per semester which is equal to 1 credit.

1.2 M33an1sAnwInIngeTou
Summer Semester Management
Msfnwggou dszeznainsinubitesnin 8 dUni wardesiidnluaouvesusiazseiv
sufuimadieudssiuiluwensineluniansineuni
Summer Semester will be lectured at least 8 weeks and the total hours per subject

must match the hours required in the semester

1.3 nsiigufgeiaginluszuuninin

UNIINYI18aEI U
#11Un3v1n15 (OBE-TQF2) 18



Credit Equivalence Ratio in Semester System

1315 (None)

2. M3 uNISUANgAs Program Implementation
2.1 Ju-nalumsadiunisizeunisaeu (seydaadaniseunsaeulvidnfne)

Academic Calendar (Specify the teaching time period for students)

A1ANIANYTN 1 LPOUAIMIAL-5UIIA

Semester 1 August to December
= Ql' &

AIANITANYIN 2 LB UNTIAU-NOBNIAU

Semester 2 January to May

aMansfinwgaseu  dguieu-dunay

Summer semester  June to August

Tuanvinnis Fuduns - e e 8.30 U - 16.30 w.
Business hours Monday - Saturday Time  08:30 — 16:30
UBALIAYINT Tudung - wans a1 17.00 w. - 20.30 u
Late hours Monday - Saturday Time 17:00 - 20:30
Tueniing 1181 8.30 U. — 20.30 .
Sunday Time  8:30 - 20:30

2.2 52UUNSAN®T Academic System

X wuUtuiSeu (n class)
O wuumslna (Remote)
[ wuueeulall (Online)
L] 5146‘] (32Y) (others, specified)

2.3 A1SeUlaunUEnn 51831 LazN1SAMNZIUg U IUUIUNNI AN
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2.3 Credit Transfer and Cross-institutional Enrollment

nsisuleuniiein 19391 Lavnisameidoudswdiuninerdeiduluausefou
uninendeagiuivnenaisuleuanuiuaznislfleuniiefnainnisfinyiuenszuuuaziile
n13AnwInIusseIReId1dn1sAnwlussuy we. 2552 LarUIENIAAMENTIUNITUINTSIUAIS
gaNAnw (309 ndninasiLay IS nsifieuToumefnuaznansinuluszdugaudnu we. 2565

The transfer of credits, courses, and registration for admission to the university shall
be in accordance with the regulations of Siam University regarding the transfer of knowledge
and credit transfer from non-formal education and for the purpose of education according to
personal preferences entering the educational system in the year 2009 and the
announcement of the Committee on Standardization of Higher Education, Criteria, and
Methods for the Transfer of Credits and Evaluation Results at the Tertiary Level in the year

2022.
3. Tasea¥reavdngns $1879%1 uasviaefin Course structure Courses and Credits

3.1 laseasramdngns
Course structure
3.1.1 WUNUENATINAADANANEAT 126 nu28fn

3.1.1 Total credits throughout the course 126 credits

(1) wUINIBANEIN2IY (General Education)
UIUNUILANTI Taitlpnin 27 e (27 credits)

Usenaume (Total number of credits not less than 27 credits consists of:

1.1 aussauzn1en1yl  (Language Competency) 9  wwda (9 credits)
1.2 aus5nUN1IAIVa  (Digital Competency) 9  wueAn (9 credits)
1.3 mmﬁ]up:iﬂizﬂaumi u’;’mﬁmt,azmmébﬁu 9 WIEAe (9 credits)

(Entrepreneurship, Innovation and Sustainable Literacy)

(2) nuInIYBI NN (Professional Elective courses)90 %28 (90 credits)
2.1 39wnu (Core courses) 54 wulenn (54 credits)
2.2 NMSANYILUUTINI DAL TZUUNSANYINANNAIUNUNISYIN91W CWIE

9 $UwAR (9 credits)

UNIINYI18aEI U
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2.3 ﬂaju%’l%wmww (Concentration courses) 27 wuaein (27 credits)

(3) wunIvnAantds (Free Electives) 9 #U28nA (9 credits)

197991 (Courses)

wanadrAnenaly (27 credits)
General Education (27 credits)
Module 1: Language Competency 9 credits
L1981 AUIIAUEN NI 9 vitein
117-401 English for Academic Purposes 3 (2-2-5)
AYIBINGUTIVING
117-402 Advanced English 3 (2-2-5)
mmé’ﬂﬂqm‘?uqa
117-403 English for Professional Purposes 3 (2-2-5)
AwSanguiieindn
Module 2: Digital Literacy 9 credits
Tiga 2 aussouLNemdvia
9 wuagnn
117-501 Computer Skills for Independent Lifelong Learning 3 (3-0-6)
vinggmsldaeuiimesdmiunsiseuinasntin
117-502 Evaluation of Digital Tools 3 (3-0-6)
nsUszifiuesesilefdva
117-503 Data Analytics and Artificial Intelligence 3
(3-0-6)
nsATenteyanavdyausehivg
Module 3: Entrepreneurship, Innovation and Sustainable Literacy 9
credits
Tuga 3 anudugusznaunis WiANIIULAZANE Y 9 wUEnA
117-601 Dream and Idea Generation 3 (3-0-6)
nsEufuALduLazAAn
117-602 Design Thinking and Sustainable Strategy 3 (3-0-6)
UNIINY 1T
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NSANLTIOBNKULLAENAENSNEIE
117-603 Business Canvas and Project Management 3 (3-0-6)

LUUTI8BITINIUALNITUIMITIATING

MUINIITWIANIE 90 wein  nguvIMNU 63 wiiehn (7 Tuga)

Professional subjects 90 credits, core subjects 63 credits (7 modules)

Module 1: Accounting and Finance Literacy 9 credits
Tuga 1 UnyAuazAa1313n1en1sitiu 9
nuqenn

221-106  Financial Accounting for Business 3 (3-0-6)

N5URBNSRUEMTUEINa

221-204  Business Finance 3 (3-0-6)
NSRUGINT
221-300  NsUQAIUIINT 3 (3-0-6)

Managerial Accounting

Module 2: Business Data Analysis 9 credits
Tuga 2: N3AATIERYYaN19gIHa 9 wqEnn
221-209  Business Statistics 3 (3-0-6)
#0ngInNag
221-210  Business Economics 3 (3-0-6)
LATUIANARTTING
221-329  Data Analysis for Management Decision Making 3 (3-0-6)

nMIMTendeyaiion1sanaula

Module 3: Organization and Management 9 credits
Im@a 3: a\‘lﬁﬂiLLaxﬂ'ﬁ{]’ﬂﬂﬁi 9 Wenn
221-211  Organizational Management 3 (3-0-6)
NSUSMITOIANTS
221-322  Human Resource Management 3 (3-0-6)

N13IANITNSNENTUY B

UNIINYI18aEI U
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221-330

Leadership for Effective Business

o o o a

Aa a a
’]ﬁ?ﬂiﬂﬁﬁﬂ‘ﬂ%ﬂﬂi%ﬁ%ﬁﬂﬂw

ey

3 (3-0-6)

Module 4: Marketing and Communication 9 credits
Iug]a q msmmmt,azms?iami 9 %#U2LAA
221-205  Principles of Marketing 3 (3-0-6)
NANNITNAN
221-212  Business Communication 3 (3-0-6)
MUERRERCIGRERR
221-461  Digital Marketing 3 (2-2-5)
N1IRAINARIA
Module 5: Business Strategy, Entrepreneurship and Sustainability 9 credits
Tuga 5: NAYNINIGINg m’a‘tﬂu;ﬁﬂiznaummazmméﬁ"&ﬁu 9 MUENAA
221-326  Strategic Management for Competitiveness 3 (3-0-6)
Msdamadanagmsiitenisutsdy
221-338  Sustainable business, Ethics and Corporate Social Responsibility
3 (3-0-6)
ganefidsBu T3us9marAITURRYOUNSEIALYRIDIANT
221-409  Business Innovation and Entrepreneurship 3 (3-0-6)
N3UENOUNSHAUIRINTTUNNGIND
Module 6: Business and Digital technology 9 credits
luga 6: nsufusenauntsuazinalulagnidna 9 wiagiin
221-332  Operation Management and Digital Technology 3 (3-0-6)
n133nn1sNsUURnNIsuazinalulagndna
221-410  E-Business Management and Innovation 3 (3-0-6)
M33InNsgsRIBianvseliaLasInNTsy
221-466  Artificial Intelligence (Al) Driven Business Transformation 3 (3-0-6)
mMaAsunlasgsiametiyaussing
Module 7:  Cooperative and Work Integrated Education (CWIE) 9 credits
UNIINY 1T
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Tuga 7 N3ANEILUUTINTBUALSEUUNTANYINENNEUAUN1TVINGY 9 nUEnn
221-491 Preparation to Cooperative Education 1(1-0-2)

LS EUAINUNS DULNDENN AN

221-492 Cooperative Education | 5 (0-40-0)
annfafne |

¥221-493 Cooperative Education I 3 (0-20-0)
annafnw I

*221-423 Independent Project 3 (3-0-6)
N3AUAINDATY

* For module 7, students can choose either Cooperative Education Il or Independent Project
as business project as 3 credits to complete the module requirement

°o  w - o = = ] a = 4 = % Y a = &
*ﬁ']%i“UIlIE]ﬁ‘Vl 7 UNANWIAILNTOEDNIENINENNIANYY 1Te NIANEIAUAINDETEEUTUIATINIINIS
3309 3 Mdlefniiediunuefivuavedlig
nauvITwianiz 27 wiein Tisey 9 1 Tusiedudeialuil

Concentration courses 27 credits, 9 courses as following

Track 1: for international business concentration 3 modules are as follows:

= ‘NI o U a a U a o ‘&’
NG ﬁ’]MiUi’lE’J’J“lﬂLQW’]%VI’Nﬁqiﬂ"i]ﬁSVI’JNﬂigL‘I/lﬁll@flu

Module 1: International Business 9 credits
Tuga 1 §InasEnInsUszine 9 wilaenn
221-335 International Business Management 3 (3-0-6)

N139AN553NATENIUsEINA
221-411 International Finance 3 (3-0-6)

ANSNRUSENINUTEINA

221-412 International Marketing 3 (3-
0-6)
A1SMANNTEIINUTENA
Module 2: International Business Environment 9 credits
Tuga 2: ANINUINRBUNITINATEN TN TZNA 9 M8fn
UNIVINYIFYFENY
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221-336 International Trade, Policies and Development 3 (3-0-6)
NTAAILINITALAZULE U TE NI NUTZINA

221-337 Legal Environment for Business and Intellectual Property 3 (3-0-6)
anmiIngeNnengranednsugnakasnsngdunadya

221-340 Global Supply Chain and Logistics Management 3 (3-0-6)

waldgununazn1sinnisladadndseaulan

Module 3: Business Research and Analytics 9 credits
luga 3 N13I9BNNTINAALNITIATIZIN 9 wiaeiin
221-328 Research Methods 3 (3-0-6)
52 U8 U
221-463 Management Information Systems 3 (3-0-6)

58UUﬁqﬁﬂuLWﬁLﬁaﬂqu%‘ﬁqi
221-464 Data Science and Business Intelligence 3 (3-0-6)

WeNsteNguarTEUUTINAdIaTey

Track 2 : for Hospitality and Tourism Management courses as follows:

[

PWEBNN 2 AMSUTIEITHRNIZAITIANITAITUSNITHALNNSNBNNLINAIT

Module 1: Hospitality and Hotel 9

credits

Taga 1:015U3N50azN1slsusy 9 wilaenn
221-213 Integrated Hospitality and Tourism Management 3 (3-0-6)

mﬁmmamsu’%mmazmwimLﬁ&J’JLLUUU‘jmmi

221-307 Innovative Room Division Management and Sustainability 3 (3-0-6)
MIUIMsTanIsesinegeasassiuazaudbu

221-465 Front Office Operations and Digital Application 3(3-0-6)

A1FIANTTHHUNITUADUSUAIUNUN UL SIS ULAL LD UNDLATUR NS

Module 2: Food and Beverage 9 credits
Im@a 2: aqﬂ'ﬁtl,ﬁ&ﬂ%‘a\‘lau 9 UUIYNH

221-217 Food and Beverage Service 3 (2-2-5)
UHI1INGIAITI I

#11Un3v1n15 (OBE-TQF2) 25



USNITBIMISHAZLATDINY

221-306 Gastronomy 3 (2-2-5)
FNERINITYINDINIT
221-309 Restaurant and Catering Management 3 (3-
0-6)
Ms9MsinnAsLazTREes
Module 3: Exhibitions and Tourism 9 credits
luga 3: dnssenisuaznisviaadien 9 wiaenin

221-216 MICE Industry 3 (3-0-6)
mMsdansUszyu dnssansuazmsviesiioniieluseia

221-219 Recreation and Leisure Management 3 (2-2-5)
NITIANITUUNUINITUAZAUNUINIG

221-341 Tourism Management 3 (3-0-6)

A15IANITANSVIDUNL

NUINIVUFBNLES (The Free Elective Courses)

v = = ° ' a a a a v a A o
UNANWIAIUITAADNLIEUY MU 9 KUK iJ’]ﬂS'lEJ’J‘U’WILﬂﬂﬁ’e)uslu%ﬂuﬂ'iiym’]ﬂiﬂaﬂg(ﬂi
UIUNYIRUAING AU ERIN

Students can freely choose 9 credits from courses offered by International Program of

Siam University.

Free Elective Courses offered by this program:

a =~ a a o/ dy
'J°U']LaaﬂLﬁiLﬂﬂﬂa‘lﬂﬂﬁlﬂaﬂiﬂﬂiu

221-312 Organizational Negotiation 3 (3-0-6)

N15LA3ADIBIVDIDIANT

221-313 Organizational Behavior 3 (3-0-6)
NOANTINDIANTT
221-314 Marketing and Incentive Management 3 (3-0-6)

ﬂ']'ﬁ@]?ﬂﬂLLagﬂ’]‘iU%%']ﬁﬁﬂﬂ’]iLL‘ﬁ\‘iﬂﬂﬂ

221-315 Advertising and Promotion Management 3 (3-0-6)

UNIINYI18aEI U
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NSUSMINSIIWLAENITELETHNITNANA

221-339 Investment Analysis and Portfolio Management 3 (3-0-6)
NTIATIEVHATIANITNITAINUY

221-342 Intercultural Communication in Business 3 (3-0-6)
nsdeaIvNagIAaTENINTRLsTTY

221-404 Risk Management and Insurance in Global Business 3 (3-0-6)
MIvimsdansaudsanasmsussiudelugsiaszdulan

221-405 Consumer Behavior and Decision Making 3 (3-0-6)
woAnsTUkarN1sindulaveuIlag

221-406 Customer Relationship Management 3 (3-0-6)
nsIanIsgnAduuS

221-214 Service Quality and Design 3 (3-0-6)

ﬂ‘mﬂ"l‘WLLagﬂﬂi’e}@ﬂLL‘U‘Uﬂ’]i‘U%ﬂ"Ii

221-218 Aviation Industry 3 (3-0-6)
PAEINNTIUNNTUY
221-310 Wellness Tourism 3 (3-0-6)

m‘iﬂ/iaﬂl,ﬁml,%ﬂqsmﬂw

221-308 Seminar in Tourism and Hospitality Industry 3 (3-0-6)
dununlugramnssunsvieadieaagnsuing

221-344 Crisis Management for Hospitality Industry 3 (3-0-6)
N3IANTINGAFINTURAAINNTIUNITUINS

221-407 Flight Attendant Operation 3 (3-0-6)

A5V N9UYBINTNNUADUSUUUATRITU

221-408 Cruise Management 3 (3-0-6)
N139ANITN1TEDAT0
221-467 Special Interest Tourism 3 (3-0-6)

nsvieaeImuANaulafiey

UNIINYIRYFELIIU
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3.2 5787%1 Subjects

(1) wndu@nwvall (General Education)

PUUMheAnTI laitipanin 27 wenn

Usznaunie (Total number of credits not less than 27 credits consists of:
1.1 aus50uUzn19nIw1 (Language Competency) 9 w8 (9 credits)
1.2 aussouyn1efana (Digital Competency) 9 wuqeAn (9 credits)
1.3 mwm‘ﬂwgﬂizﬂaums winnssusazausaEy 9 MUBAR
(Entrepreneurship, Innovation and Sustainable Literacy) 9 credits

(2) vaIETn (Professional Elective courses) 90 vawfin (90 credits)

2.1 Imfﬂaﬁm%w%w (Professional Module) 63 #1388 (63 credits)

2.1.1. anunelayinagnisiy 9 Mienn
(Accounting and Finance Literacy) 9 credits
2.1.2. MINATIVTOLANNGINA 9 vitdgin
(Business Data Analysis) 9 credits
2.1.3. 3ANTUAZAITIANT 9 nein
(Organization and Management) 9 credits
2.1.4. MIRAIALAZNNTADENS 9 e
(Marketing and Communication) 9 credits
2.1.5. nagmdssna nsudadu uazanudsdy 9 Migin
(Business Strategy, Competitiveness and Sustainability) 9 credits
2.1.6. gsnauasinAlulagfasa 9 vigfin
(Business and Digital technology) 9 credits

2.1.7. NMSANILUUTIUL DAY IS UUNSANYINANNAIUAUNITYINGU 9 UUIYAR

(Cooperative and Work Integrated Education (CWIE)) 9 credits
2.2. luganudvidnianigngs (Concentration Module) 27 wgin (27 credits)
2.2.1. JTnangngugsnaseninelsemne 27 ndIena
(Concentration in International Business) 27 credits
2.2.1.1. gsnaseninelseina 9 Midenin
International Business 9 credits
2.2.1.2. anNLINRBUNNGINATENINUTEINA 9 Midenn

UNIINYI18aEI U
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International Business Environment 9 credits

2.2.1.3. MIITENNGINIMALNITHATIEN 9 Mihgin
Business Research and Analytics 9 credits
%39 (or)
2.2.2. JWTNANIENFUNITINNITNITUTNMSLAENITHDATYY 27 vdaene

(Concentration in Hospitality and Tourism Management) 27 credits

2.2.2.1. Msusnsiaz sy 9 KUBAR
(Hospitality and Hotel) 9

credits

2.2.2.2. 91MTHATLAT IR 9 KUBAR
(Food and Beverage) 9 credits

2.2.2.3. InssAn1swasnsviondien 9 KUBAR
(Exhibitions and Tourism) 9 credits

(3) numgdentds (Free Electives) 9 1deAn (9 credits)

3.3 A195U1931873%1 Course Description
(1) wuan3vAnenaly (General Education)

1.1 dUssauzN19n19 (Languagse Competency)

117-401 ATWDINUNIIYING 3(2-2-5)
117-401 English for Academic Purposes 3(2-2-5)
Anfinwen1wdange 4 duiiieldlunisiSeu esrusenavvesinuvenividengy nsaatuiinly
sgmiensussets maedunelutudsuasnmayaluideiidudeusnniulaglénagndniseivse
N3 RgugantnUssnnaneg n1silsaznauA1nlegeasiden NNl eIdangehuuidvaInIw
TuuunmeTansssufivngauuassinuen1dvnis wu n1sdnisnal anudedndmainnig uas
NsSEUsTINAY

Practice in four English skills for college studying; craft elements of English including

note-taking during lectures, class discussion and speaking skills about more complicated

UNIINYI18aEI U
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topics using discussion strategies; writing different types of paragraph; listening and
responding to detailed questions; practice using native-like English in proper cultural context
and academic skills such as time management, academic integrity and collaborative learning.
Students background level: IELTS 5.0 (or equivalent)

Expected level: IELTS 5.5 (or equivalent)

Note: Students are eligible to exempt this course with minimum IELTS 5.0 (or

equivalent)
117-402 mmé’anqw%’ugq 3(2-2-5)
117-402  Advanced English 3(2-2-5)

Hninwen19189ngul89391n115 NsuauslutuiFeu N1391ULazN1AAIUTIAIIUNI
a d‘ g.J/ Y o (3 A a =2 a 1 aa =
'J“U’]ﬂ’]iﬂ/l‘lﬁa’]ﬂMEﬂUiﬁﬂﬂﬂﬂqiiﬁjﬂ’]ﬂﬁ/\mLQ‘W’]%SL‘LJ?{WHVILiEJ‘LJ mislﬂﬂmamﬂmmimmﬂmwmmm

a a L% ' A IS v 1 ' { <
QMME]\TL?IQ’JW’]ﬂH@’JEJﬂ’]ﬂLU@Wﬁi@Iug‘ULLUUﬂWiL%Uu AsaunuIlaneveg1snassuaainaz lu
sssumAlagllassaienvndudouninyu

Practice in English skills for academic purposes; classroom presentation; reading and
interpreting a range of academic texts including jargon in the field of study; practice in critical
thinking to express viewpoints orally or in written form; fluent and spontaneous verbal
interaction with more complicated structures.
Students background level: IELTS 5.5 (or equivalent) /Passed English for Academic
Purposes Expected level: IELTS 6.0 (or equivalent)

117-403  a1endangerindvTn 3 (2-2-5)
117-403 English for Professional Purposes 3 (2-2-5)
nsldnwdanguiieindn wu nmadswdesrny Malisussau nsdsusavunsuay
Bua tumeunariinadouunanuise msvszsgndldauAniBainnduazinuenmsuidgm s
ULaU9E1LD1 TN
Uses of English for professional purposes such as essay writing, report writing, letter
and email writing; writing research paper steps and methodology; application of critical
thinking and problem-solving skills; professional presentation.
Students background level: IELTS 5.5 (or equivalent) / Passed
Advanced English course

Expected level: 6.0 (or equivalent)

UNIINYI18aEI U
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Other Languages
117-191 awlne 1 3(2-2-5)
Thai Languagel 3(2-2-5)

arudifosuieafussuudessnivilng duastssloanwlnefifuusylond honsailneidesdu
unaunnnwingluaniuniseling ludinusesiiu wdaduiiavlunisidniwlveily Samusssu
Ine Anvinwenisilawaznisyanising

Introduction to Thai sounds system; useful Thai words and sentences; basic Thai grammar;
Thai conversations in various situations in everyday life; special tips for common Thai
language use; Thai culture; practice in Thai listening and speaking skills.

Students background level: New-user / Beginner

Expected level: Basic

117-192  awlne 2 3(2-2-5)
Thai Language 2 3(2-2-5)

Anvinwen wlnegriuunminas Mwsgrinisidnwinglumadive Mssfvseudyuneiausssy

LavAMANIdIALTIaE VIO UGS

Practice in Thai language skills through songs; analysis of Thai language use in Thai songs;

discussions of cultural aspects and social values reflected in songs.

Students background level: Basic / Passed Thai Language 1 or get approval from

lecturer

Expected level: Elementary to Intermediate

Expected level: JLPT (N5)

117-162 gty 2 3(2-2-5)
Japanese 2 3(2-2-5)

Tnssadausslonfiugiuniundu fdmd Snusduiuasduumdnidlfluiinsedriusuau 900

Gl 'E’JﬂﬁﬂwmsﬁqLLazmmmﬁaiwmwﬁmﬂa fnnseuasdoutennudus

Basic Japanese sentence structures, vocabulary; kanji and 900 expressions and common

words in daily use; practice listening and speaking skills for reporting information; practice

reading and writing short passages.

Students background level: JLPT (N5)

UNIINYI18aEI U
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Expected level: JLPT (N4)

117-181 A1wNIAA 1 3(2-2-5)
Korean 1 3(2-2-5)

v
(% L3 o A o =

Annseenideantsnuniva ddwiiugwililudiasedriuvde Tausssunma Wewanvinuens
doans Admitugiluiindsysriusiuon 800

Practice in Korean pronunciation, basic lexical items used in daily life or Korean culture in
order to develop communication skills; 800 basic daily life vocabulary.

Students background level: New-user

Expected level: TOPIK | - L.1

117-182 AW UNINE 2 3(2-2-5)
Korean 2 3(2-2-5)
'E'Jﬂﬂﬂﬂsﬁmaa%ﬁﬂamﬂszﬁﬁugmmmmmﬁLﬁaﬁwmﬁﬂmﬂwsﬁaaWiﬁaﬂwsﬁq WA 81U Weu Hnns
GL%I.ﬂTH’]Lﬂ’]‘waL‘ﬁl@ﬂ’]iﬁ@ﬁ’]iiu%%mﬂi%ﬁ’]’?u%]&hﬂL‘fJ‘lJﬁiiﬂJGU']a 5’3llgﬂﬂ?ﬁé@ﬁ’]iﬂ?‘iﬂﬂﬂi%ﬁU%’Nﬂ?i
warliifumenis sunuuresstleafidudounnniu ddmitugnludinssdriusiuou 1,500
Practice in Korean basic grammatical structures in order to develop communication skills
including listening, speaking, reading, and writing; practice using the Korean language for
daily-life and communication in both formal and in formal situations; patterns of more
complex sentence; 1,500 basic daily life vocabulary
Students background level: TOPIK | - L.1
Expected level: TOPIK | - L.2

117-171  awneFaas 1 3(2-2-5)
French 1 3(2-2-5)

Annnsils wa sruuaziBounvnsaaaluaaiunisainisdoansiiionisuaniasuteyauaznis

aovaw Taeifunisiufaususfugou

Practice French listening, speaking, reading and writing in contexts and settings relating to

communication for information exchange and inquiry with a focus on interaction with others.

Students background level: New-user

Expected level: DELF A1
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117-172 avelFaes 2 3(2-2-5)

French 2 3(2-2-5)
Han1sila e a'muawﬁaumwm%’qLﬂaL‘ﬁ'amiﬁammazLLaﬂLﬂﬁﬂuﬁagaLLasmmﬁm ATUEARAY
mwsEnluiunuazanmiadeniiieidesiuTinuss i fuldedsadesunduazidusssnmdlunig
?iams
Practice French listening, speaking, reading and writing for communication and exchange of
information and ideas; expressing feelings in contexts and settings relating to daily life with a
focus on fluent and natural communication.

Students background level: DELF A1
Expected level: DELF A2

117-151  21w13u 1 3(2-2-5)
Chinese 1 3 (2-2-5)
Hnvinwenseonideeniwiu onwsdu hensal uwagadnws Uszua 450 an
Practice in Chinese pronunciation; Chinese characters; grammar and vocabulary of about 450
words.
Students background level: New-user

Expected level: HSK Level 1

117-152 o w13u 2 3(2-2-5)

Chinese 2 3(2-2-5)
Anvinwennsila ya 811 Geuniwiu Tnsdunsdiumunuiiugiuresinfnwifsafudnusiu
Ayl nseentdes wazlheinsal
Practice in listening, speaking, reading, and writing skills in Chinese, focusing on enhancing
students’ fundamental knowledge of Chinese characters, vocabulary, pronunciation, and
grammar.

Students background level: HSK Level 1
Expected level: HSK Level 2

117-305 arwsly 1 3(2-2-5)
Spanish 1 3(2-2-5)
UNIINYI18aEI U

#11Un3v1n15 (OBE-TQF2) 33



Andinueiugiunisils ya sruuazidountvaudmiuizouilieedou Gnnnsuanseenly
FAnUszdriu msaovanuazlitoya msilaazidilannumnevesnauiinaluidofiduay
Practice in basic Spanish listening, speaking, reading, and writing for students with no previous
experience; practice in expressions in daily life; inquiring and giving basic personal
information; listening and understanding meanings of spoken Spanish on familiar topics.
Students background level: Entry-level

Expected level: DELE A1

117-306 AU 2 3(2-2-5)
Spanish 2 3 (2-2-5)

Anvinuznsila wa 810 uazdountwiadu Annsldmdminaslassaiaseloaililunis
deansluaounisaifiind uveeludinusysriu nsdeanslasmsyaldnounaziBouitowdiym
LRNIZUN

Practice Spanish listening, speaking, reading and writing; practice using vocabulary and
structures in frequent communication situations in life; direct communicative exchanges in
speaking and writing related to their immediate needs.

Students background level: DELE A1
Expected level: DELE A2

1.2. dU550ULN19AINa (Digital Literacy)

14 SNa

117-501 vinwznsldnaunanasdmiudiseuinasntin 3 (3-0-6)
117-501 Computer Skills for Independent Lifelong Learners 3
(3-0-6)

inwrnsldnauiimosiun1sAun L’%&Jui?hﬁlmil,mza%ﬁqmm W LA tud nsuAleynn
wiedeinaludinusednTu nsvieadu anunseutdnluaituvasnsieveslanleiues unsemuay
P3esssulumsldBumesiin nagnsnismauuazniswauedn nsadamnuuulanesulated
HooTw

Skills in using the computer to search, learn new things and create things such as new
concept, solution to day-to-day issues or concerns; web browsing; cyber security awareness;
internet etiquettes and ethics; job search strategies and career development; professional

building of online presence.
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117-502  msUszfiuaIasiiondvia 3 (3-0-6)
117-502 Evaluation of Digital Tools 3 (3-0-6)

inwensdeniadesiofdviafivinautuninudesnisveusiar nunagisldiniosiondvad
Fon msldiniesfledaifiutoyaseulatl TWsunsuuszananad asndn msvieusuiuvemany
\n3esile 1Wu Ujiiuuaznmsuimslasnig msdeansuaziadesiiovedaing insesilenldlunisda
nMIRudyArauaznINIdvddiannsaiing

Skills in selecting the right digital tool for each work and utilizing the selected tool,
utilizing online storage tools; word processing; spreadsheets; collaboration tools such as
calendars and project management; communication and creators’ tools; personal finance
and e-commerce tools.

4

117-503 msAnszvidayanaslygiussivg 3(3-0-6)
117-503 Data Analytics and Artificial Intelligence 3(3-0-6)
WiATendeyadmiun1sHaLIgeaImMINg st MTIATIERUsEIRManilazn s LILLIAR
A a Y a a ¢ v v A a a ¢
Yee0u1Anlua1vIiigITes wuiAnN1TIRTIEvdeya NMsUszyndldinTesllolynusi vguay
wsesdiodmszideyaniuaudndy
Data analytics for industry developments; history analysis and development of future

concepts in relevant field; data analytic concepts; application of artificial intelligence (Al)

based tools and data analytic tools as needed.

1.3 anuiugusenaunts wWinnssuuazANEsEy (Entrepreneurship, Innovation and

Sustainable Literacy)

117-601  msiuduanuilunazau@n 3(3-0-6)
117-601 Dream and Idea Generation 3(3-0-6)
BAnuaziuFuailumuaudosnslusuanvesgnamnsy waltuvesaniunisallan
LagANIFBIsvesyudiienmdsduluiin miafenssuiuanuAnuagTileTziAfeINs
Tnslflgiintuls nseoniuutuiiugiunazuunAansAndaining funuusdnsnsiuaznisuans
AINTIUYDIDIAAIUAR
How to think and dream about the future needs of expected professional industry;

trends of the world and human needs for a sustainable life; generation of thinking process
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and analysis of possible new needs; basic design and critical thinking concepts; product
prototype and conceptual presentation of idea
117-602 nMsART@BNLUUKAENAYNSTEsEY 3(3-0-6)
117-602 Design Thinking and Sustainable Strategy 3(3-0-6)
WidenuurfnfiagdigliyudianudBularaiiendndusiniouin1sng nviuuianiios
AuSEuuazNISeRNKUULIANTTH WuaRAN1TERNUUUTLAZLLIAANISAATINNY wunARveY
WATTIANER e eUsnng msldie3esdle Gabi wie Simapro WieaiUsndnfieaiuiesastinuas
WiBuiflunansEuYe AN s TifoIN1TesnuUY MIthiauslLIANYeINSYNgsAa
How to pick an idea to enable mankind’s sustainability and to generate a product or
service keeping the concepts of sustainability and innovative design; general design concepts
and critical thinking concepts; concepts of life cycle of a product or service; uses of tools

such as Gabi, Simapro or spreadsheet to explain the concepts of life cycle and compare the

impacts of products intended to design; presentation of business idea

117-603  LUUIIABLFINALALNITUTMITIATING 3(3-0-6)
117-603 Business Canvas and Project Management 3(3-0-6)

AM3TRNSHARAMeINEEUIATS TURDUNITNARLAZNNSVUE AR Fuai g eilusEE NS am
LUIRANITUIMNSIATING WL MITANITNSNEINS NM3EU NsraIakasnIsUEMIsAudsailes iy
5379 uAnnsUIMslasssiAndesiunantamiviouinislugiusidnvesss Aaammsw wuidn
N3N U-UJUR-0 59980 U-USUUTE MIndumaings WRUQIWNUGR WuuT1a09g3navisoganduls
Sugdmsunsuimsiasanis

Product or service management; production processes and efficient transportation;
concepts of project management such as resource management, finance, marketing, and risk
management when running a business; concepts of project management related to the
dream product or service in the venture spirit; concepts of Plan-Do-Check-Act (PDCA cycle);

PCM; Gantt Chart; Business Canvas or other project management software.

(2) BnuINAIY1YN (Professional courses)
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2.1. ﬂ':nuj':wl\‘lﬂ'iy,%l,l,azﬂ'ﬁﬁu (Accounting and Finance Literacy)

Module description
AasuU1Eluga
A comprehensive knowledge on the concepts of accounting and finance and types of
financial statements and its role on the organizational performance, capital budgeting, cost
of funds, variable and fixed costs, time value of money, return on investment, break-even
points, investing on stocks or bonds to raise capital for the business.
auFinseunguRuLAnYeIN Ty Tk siularUssanyosumIiuLas UnU M7
fiiensiiunuvesesdng msdnvhauussnamy dunuvesiumu funuiuLUswazas yarn

VANV NANDUMNUIINMTAMU AN N15aenu Turuvseaiusdnsiieuiuyulviugsia

Module Learning Outcome (MLO):

HaANSNISISEUTvasluga

1) Analyzing different types of financial statements to assess financial performance of
organization, capital budgeting and cost of capital for funds; cash flow management
Annpisunsiudszaneng 9 Weussilulszavdnmmanisiuvesesins msdnrhauussaamu
WAZAUNUTDIIUYUAMSUNDWU MITANIINTLLARUER

2) Discuss the managerial accounting roles, calculate various costing (job costing,
product costing) for business; variable and fixed cost for business and operational budgeting
for business and organization

m3oifgrfuunuImnsTydnisdinns dundunuiieg Guyuan duundndue) dviugiia
Funuiullsuayasiidmiugsiauas msdavheulszinamssuiunudmiugshagedns

3) Analyze time value of money for business opportunities in the competitive
environment; discuss risk and returns for business investment; bond and stock investment to
raise capital; and return on investment for the business projects
Annigasesiuasnandmiulonansgsfsluanimuindeunis utsdu nideiieatuanandes
wagnanauwnulunsasunegsia msamuluiusdnsuaziuiiefiumu wazanauunuaINng

amudmiulasanisgsng
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221-106 n13UAN1sRudmIugINg 3 (3-0-6)
221-106 Financial Accounting for Business
Pre-requisite — None
FurtaRunou - il

Basic concepts and principles of financial accounting. Students will learn how to
record financial transactions, create T-accounts, and journal entries. The topics of revenue
recognition, inventory, long-term assets, present value, and long-term liabilities will all be
studied. The course places a strong emphasis on the creation and analysis of the three
fundamental financial accounting statements: the income statement (financial performance),
the balance sheet (financial position), and the cash flow statement. Moreover, students will
also learn how to adjust accounts, and recognize and adjust depreciation and amortization
for the business.

AeafuuunAsuasudnnisiuguwesnistiyd n1edu dndnwagldisusisnistuiinganssy
MeN1sRY NsasdnBuenyssanuudii(m mstuiingents swdansiuineld dudnngs
aunindszeren yardagdu uazniidusreve %aﬁasﬁaﬁﬂénmﬁgﬂmm%gﬂaausluswﬁsmﬁf W

(%
Y

gnAnwIviavide  uaznangasiaglianuddmyifeiiunsaiiuarnsiinsgiunsiuiugy - 3

1% | o

5189m3 lawd suiilsvianu (wadsenaun1snienIsiy) una (§1Uen15RY) Lasaunseuatuen

(%

A o = Y v vaa ) v ° oA @
uaﬂ"\]’lﬂ‘IJUﬂﬂﬂw’]‘EwavLﬂLiEJug’JﬁmiUiUU?\‘IUEny MMIUUNLEZNTUAlYALEINTIALALAGR
ndnelugsia
221-204 N13{UgINa 3 (3-0-6)
221-204 Business Finance

Pre-requisite — None
sduneu: Ll

An overview of the basic principles and concepts of financial management in a
business. Students will learn and practice financial statement analysis, financial planning, and
business forecasting. In addition, topics include working capital management, cash flow
analysis, source of funds and cost of capital, capital budgeting, capital structure, and stocks
and bonds and how they make decisions as investors and corporations in the financial

market. The course outcomes are for students to be familiar with financial terms, calculate
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financial computations, and discuss the underlying financial mindset and incentives at play

when solving financial problems.

'
a = v =

ndnnsiiugIusazuuIAneINsinnismamaiulussia FeinfnwaglfiFoumstingey
AUN1TRY N1TIUNUNINITRULAZNIIAIANITAINIGINT TIUAINITIANITRUYUMYWIEY A3
s zvinszualiuan unasiinvesiunuuazFunuresiuny nsdaiauyseanamy lasaiis
Runu i Mustng wazisnisdndulalugiusdnamunazesdnslunainnisiu dngussasAvas
edvuielrinAnwidanuduiasuieulunisnisiu dMuianisduiuninisiiu msmie

NefuLLIANINITRUTIUg LAz ks aslalun AT YNNI SR Y

221-300 NSUYIUINIT 3 (3-0-6)
221-300 Managerial Accounting
Pre-requisite — 221-106 Financial Accounting for Business
Fadunew:  221-106 N15URINIRUAMTUTSAY

The basic concepts, analysis, use, and roles of managerial accounting in business.
Cost concept, product costing, job costing, activity-based costing, variable costing, and cost-
volume profit analysis topics are covered. Product and service costing, budgeting, profitability
analysis, decision-making, pricing, investment analysis, management control systems, and
performance assessment are among the subjects covered in the course, which focuses on
the connection between strategy and decision-making in the business.

Mé’ﬂmiﬁugm nMiAswd sl uazumumvesnmstiyuimslugsia Jeazaseungy

L2 4 a L 1% 1

Wate F5n15ARAUNUAILAI9Y Tawd FuA1 9L N15USNIS wazn1suwUsvasdun sauluinig
Basrenilsanauyy nMsdavinsud s Msdesgianuainsatunisiimls nsdeduls n1s
MYUATIAT NTIATIZVINITAMUY TPUUATUANNITIANTT kasnsuseiiudsednsnn lneseiviiay

yatumuetlusseninanagnsiasnsindulalugsia

2.2. mﬁ!,ﬂmzﬁ‘ffagamdﬁqiﬁa (Business Data Analysis)

Module description
Aasunelana
Gain knowledge on the concepts, significance and role of statistics in business and research,

how statistics are used to make better decisions, the concepts of micro and
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macroeconomics, the demand, supply and equilibrium pricing, profit for the business, the
different types of data and how organization can collect, collate and interpret data to infer
information for appropriate business decision making.

o v

AsTuANUNITULIAA ANUEIATY Lagunumvesadalugsianazn153de Fensldadalunis

—S

=

Wity winAnTeLATYEANENTIANIALATNNAIA QU gUNTU karTIAIRaunIn Alsdmsu

EE
fa}))

35013 eyauTANmne LaIENesAnIAINITTIVTIN TIUTIN kaghnd1udeyaiiteayuudeya

dmsumsdnaulanisgsianmunzay

Module Learning Outcome (MLO):

HAANSNIsSEusvasluga

1) Analyzing the importance and significance of statistics in business and research, the
problems with sampling and significance ; data using simple statistics and plan for future
decision making in the business.
AnTenANdAytaraNd1AyvotaialugInuasni1sIve {]QJJ‘VI’WLﬁIEJ’JﬁJUﬂﬁEjNﬁ%JEJ'NLLaS
ANEAY ; %’agaiﬂ8168’6156@&]1@518LLamNLquLﬁamsﬁm?mlwquﬁﬂuamﬂm

2) Discuss the concepts of micro and macroeconomics including demand function,
opportunity cost, and marginal concepts, profit, demand and forecasting for business
decision-making, and how various business policies along with governmental policies.
aAUsIBLUIANUBALATETANERTIANIALALNNATA Lakn Tenduglasd dunwdslonta uwashuifAngdiu
i mls guasdnaznsmamsaldmsunisdadulanagsie wazulouiemisgsiasng augludu
uleugvessguiasgnsls

3) Analyze different data types, how they are used, data and information and how to
use them for better decision making

Rnsgissnndoyasiag 3nsld dogauaransauna uarisnsliiftentsiadulaiiity

a) use various statistical software and interpret the result for business decision making

Idwaniduasnisatsnieg wasklanaianisdndulanisgsia

221-209 #0ngIna 3 (3-0-6)
221-209 Business Statistics
Pre-requisite — None

a % 2 1 T
JrdeRuneu: bl
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Basic statistics and their application in the business environment. Topics covered
included, central tendency and dispersion; probability distribution of random variables; and
normal distribution. In addition, students will learn and practice hypothesis testing,
correlation, and simple linear regression by utilizing a statistical programming package and
using statistics for business decisions.

atfnugiukazn1sUszandldlugsia Ingasusnovlumunisfinyiluiite wuildudig

Y

@uéﬂammzmiﬂizmaéh ﬂ’]iLL‘UﬂLLQQﬂ’J’]ﬂJﬂ’]"D%L%u%@Qg}J’JLLUi’ﬁjll NTLANBAUVUNA N1TNAdU

anufgnu anduiusuaznisonassdudusgiislaglilusunsudiiagunvaifuazldatflunis

Andulaniegsia
221-210 \ATEgANENsgINag 3 (3-0-6)
221-210 Business Economics

Pre-requisite — None
JsAuneu: Ll

Fundamental economic concepts, principles, and theories that are essential in the
context in which businesses and other organizations operate. Topics include consumer
demand behavior, business supply behavior, an overview of the market structure, and
market equilibrium. In addition, students will learn about the concepts of competition,
monopoly, oligopoly, and monopolistic competition; concepts of profit; forecasting, cost
analysis; and control in the business environment. Additionally, topics such as how prices are
set, how markets function, why markets fail, managerial decision making under uncertainty,
and how governments affect the economy will be discussed in this course. Furthermore,
students will learn about monetary and fiscal policy, business fluctuations, inflation, an
analysis of national income, the balance of payments, unemployment, and exchange rates
and interest rates that are considered to be indicators of the stability of the economy.

LLmﬁmﬁugfmmqmwgmam% ndnns waznguindnduseluuduniigsionazesdnsdu 9
Aiunis ades1e lawa Usenaudme ngAnssumuaean1svedduslan ngiinssun1siavives
5579 MN5IvedlATIEIILALARBNTNYDINAIN LAYARBNTWYBIRATN FatinAnwagldSeudiRety
LUIAAYDINTTUYITY NMIyNIA furetiosss uagnsutstunuuynun wAafeafuils ns
WeINIA NITAATILIRUNY Uazn13AIUALTUANINLINGEUNIIGIAT uanInd Tastariadedun Tun

a

BRI BNTYINUTewaIn ameinatndumal nsdnauladiunisdnnisniglamiulivuueu

| & v =

wayIsNTguIadinansenusaAsugnatvgnnaddlundngnsil Balunindulindnwiaslaseud
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WeAuEleu1gn1siu N15AFe AMUAUNINYBIEIAY Wule n1siwsisnsulausey1vnd
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AAaN13T152RY N1531991U dasiuaniUdsunazsnsinenideniodusidinaiosnmvesszuy

LASYEND
221-329 nsianeidayaiiienisindula 3 (3-0-6)
221-329 Data Analysis for Management Decision Making

Pre-requisite: 221-209 Business Statistics, 221-210 Business Economics
wdsRuneu:  221-209 @diRgsna, 221-210 LATEANARSTINT

Types of data, data identification, data collection, data analysis, and the principles,
practices, and approaches used in business. The difference between data and information
and using software tools to analyze data for better decisions are some topics to be covered.
In addition, topics covered include, correlation analysis, linear and multiple regression
models using a spreadsheet, or SPSS, for problem-solving and decision-making.

%ﬁmaﬁaga N3 UNUTZAN N1TIIUTI LLazmﬁmeﬁGﬁauﬂa FIDINANNITHAZNITUN
foyalUlilumssuiiugsie anuuandsseninsoyanazansaumna nsliiniesloveniuaiiing e
foyaiiietaglumsdndulauenanidsnseunquiadodug léun msdiesgianduiug wuudaes
msamneeLdadunaznyaalaeld Tsunsu spss Tumseseiteyaiiietaglunisuidamuaznng

AndulINN9gsAa

2.3. 894ANSLAZN1599N1S (Organization and Management)

Module description
Aesu1gluga
Gain knowledge on the management concepts and its functions, organizational
environment and cultures, concepts of human resource management and its role for
organizational success, how recruiting, selecting, appropriate training can benefit the
organizations, effective leadership skills, and their influence and motivational tactics to
overcome the challenges of 21st century multifaceted business environment.
151’%’Umm§|ﬁmﬁ’uLLmﬁmLLawﬁflﬁmmmﬁmmi ANNKINADULAL IAUTTTUBIANT LUWIAR

< '3

°U’eNﬂ’]'ﬁﬁqllﬂﬂ’]’ﬁ/]%wEJ']ﬂ'ﬁlIﬂ{lS}ETLLaBUWU’WIGIIE]Q'J’]N??']Lﬁ‘\]sllaﬂ’e]\‘iﬂﬂi ATATIN NIFARLEDN NITRNBUIUT

a a a

= ¢ 1 L3 ! o < Yo aa a
winzauiusslovisensdnsegls Minven1siludinifiuseansan naenaudvs nauaznagnsly
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Module Learning Outcome (MLO):

HAANSNTSSEuSvaslugs

1) analyze concept of management, its function to formulate strategy for organization;
organizational environment, national and organizational culture to contribute in performance,
and situations when ethical reasoning, multiculturalism, and internal intergroup conduct
should be considered while making decisions for management and business as a whole.
AnTgiuuAnueansiams nihilumsirunnagnsvedesdng anmuindenvedasAns Jausss
syfumAnaresdnsiidlunsufoinu wazanunisalinsidsianauaideasosssy Ay
vanvaneneiamsTl uazngAnssuserinanguanghilusaeiviinsdaduladmiunisdanisuay
PERRIGIPRHY

2) Develop knowledge on the concept and functions of HRM in organization, innovative
ways to solve issues in the HRM domains, the important concerns involved in managing
human characteristics, including training, ethics, diversity, pay, and evaluations, strategies for
employee retention for the organization

faunmufiRnfulnaauasuiiifives HRM Tussdng wwamdlmllunisuitgmlulawy HRM do
fnadAgisrdesiunsinnisaudnuausvesyyd sufnsiineusy 9395550 AUMAINYATY
N133183U wazn1sUsEdiune naenslunsinwninaud sy osdns

3) Develop knowledge on the prevailing theories, the importance and examples of
organizational effective leadership, the interactions between a leader's leadership style and
successful organizational change tactics, the influence of leaders and the innovative
mindsets needed for leaders in the dynamic business environment
fananusifefunguifiunsvats anuddguaziiegisesn iz fiiussansnaesesdnis

v s 1 [ s

Ufduiussewinsguuuunmfihvesihiunagnsnisidsundatesinsilszaunnudnse dnswa

Y 9

vasEiwaznsouauAnduinnssunisndudmiudinluaninwindeuniagsianlivends

221-211 NSUINITBIANTS 3 (3-0-6)
221-211 Organizational Management
Pre-requisite — None

a % 2 1 T
JrdeRuneu: bl
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Fundamental functions of management, including planning, organizing, leading, and
controlling in the organization; the role of a manager in the organization, and how
management evolved over time. Topics covered include organizational structures, concepts
of leadership and their role in organizations, employee motivation, managing working teams
and groups in the organization, national culture and organizational culture, diversity, and how
businesses are managing in the global environment.

ﬁugmma\imﬁmms A19219UNY N159R 58108 msL‘fJu;:Jfﬂﬂ miﬂ’mﬂﬂuaﬂﬁﬂi UNUIMN
vihfveatianislussdng wagnsdanisidsuutadlununiana Mdeiinseunqusiuis uazds
ATUARUTITBLATIATI989ANT WnARLAzUNUINTRINlURIANT W3gslaveaninaIu N153ANTT
Mukaznauay JausTsuuseduavas Iuusssy aruvainrangluedng n1sdianisaanden

Tunmsvhaulalusgaulanuasisngsiadanisluanimwindeulan

221-322 N3NNI TNININTUYWE 3 (3-0-6)
221-322 Human Resource Management

Pre-requisite - 221-211 Organizational Management

AUsAUneY:  221-211 NISUTNTIANIS

An overview of human resource management, its importance, trends, and challenges
in today’s evolving and diverse workplace. The learner will develop insight into how human
resource managers use best practices, add value, monitor talent in the workplace, and
manage the global marketplace. In addition, specific emphasis is given to the following areas:
job analysis, recruitment, placement, training and development of employees, performance
management, and compensation and benefits plan and developing and sustaining
stakeholder relationships.

ANTINVDINITIANIINTNYINTUYBIANUAIAYVDINITIANTT LWLl wazauvinmeluns
Fanminensuywddmivesdnslutagtuiifinsiasunamaziinnumainvate dndnwiay
Boufiferiumsuimsiams anuddgesmsinniminensuyedlussdnsuaznsdnnislusedy
Tan mmﬁgaﬁa%’aﬁluﬂ lauA MTAATIZI NMTATIU NISNALNY NSRABUTUAMSUNTNIU A159ANTS

HaMIUURNY Ameuuny nauseler nsiawasnissnanuduiusiugidiuladiube.

221-330 frhdmSugshansiussansam 3 (3-0-6)
221-330 Leadership for Effective Business

Pre-requisite — 221- 211 Organizational Management
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sAuneu:  221- 211 AISUIHITOIANTS

The fundamentals of leadership and its function in overseeing individuals and
organizational systems. In addition, the topics covered include important aspects of
leadership, including effective leadership behavior, its approaches to organizational change,
power, and influence, the distinctions between management and leadership, leadership
strategies to catalyze and support change, change management, its models and approaches
to managerial behavior the dimensions and challenges of change in organizations, change
resistance, and transition management and the effects of an innovative mindset on people
and systems in a dynamic global and virtual environment.
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2.4. N13AANALATN15E8875 (Marketing and Communication)

Module description
Aesu1gluga
A comprehensive knowledge on effective communication tactics and its significance
in the business environment, the marketing concepts, marketing mix, segmentation,
importance of positioning, various tools to be used for digital marketing and how digital
marketing helps gaining competitive advantage
mmiﬁmamqmLﬁ'mﬁ’Uﬂaqw%maﬁamaﬁﬁﬂwﬁw%mwLLaaﬁmmﬁwﬁ’ﬁmmwLLfmé’ammq
5979 UUIAANINITAAIA EIUNANVININITAAIA NMTUUSEIL ATIEIRTYBINITINFLIS Ladasile

i c{' Y o o aa o aa aa o 1 v o
NN Vlf\]gisljaqﬁﬁllﬂqima']@@ﬂma LLaEIaNNIINAINA a%ﬁﬁim@LUiﬂUiuﬂqﬁLLsﬂﬂsﬂu

Module Learning Outcome (MLO):

v & a b4
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1) Develop knowledge on communication and its importance in business, and the
importance of effective communication in today’s changing world

WauauIaunsaeasiarauddglugsia  wazauddyveInsdeansniussansamlulan

al

Hagthuiiudsuntag

2) Analyzing the concepts of marketing; marketing mix and describe segmentation,
positioning; the role and significance of marketing in business and society; different marketing
plan and strategies for target market to gain competitive advantage
MTIUATIZRUUIAANNNITAAIN  FIUUTZAUNNNITAAIALAZOTUIBAITUUSAIY,  ANTINATLU;
UnUMHAEA A ARUeIIRAAregIAINALAIAN LNLUNSAAALAZNAgNSTILANA1sTUA M URAA
Whunedielildiuseulunisudadu

3) evaluating pertinent marketing theories and frameworks; new trends in digital
marketing, and the utilization of digital marketing tools.
nsUsziflunguinaznsounisnainiitisades insudlntvesnisnainidvianaznisldiasosile
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221-205 RANNIIAAIA 3 (3-0-6)
221-205 Principles of Marketing
Pre-requisite — None
FsAunew: 1dd
An overview of the basic concepts of marketing and the role of marketing in the
organization, as well as customer needs and wants. In addition, students will learn about
market segmentation, classification of goods and services, the 4Ps, functions of marketing in
institutions and channels, and their effect on society and the environment. Furthermore,
topics such as changing markets, consumer buying behavior and factors affecting their
purchases, and customer relationship management will be covered.
mwsamaqLLmﬁ@ﬂyuimmaqmwmm ‘UV]U’W]GUENﬂ'ﬁGIa’W]IuE]QﬁﬂiLLagﬂ’J’]ngfﬁNﬂ'ﬁsUE]ﬂ
anen ‘L!E)ﬂ‘\]’]ﬂﬁ/ﬁﬂﬁﬂ‘w’}gﬂﬂziﬁLgﬂuiLﬁlﬂ’JﬁUﬂ’]iLLﬁQﬁ’mG}a’m AT9MUNUTELANEUAILAZUSNNS
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221-212 n15daasMNegEA 3 (3-0-6)
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221-212 Business Communication
Pre-requisite —-None
sduneu: Ll
Understanding of communication, including its scope, significance, and role in both
internal and external. Students will also study and practice ways to improve their written
and verbal communication, such as how to write business memos, business letters, business
emails, and presentation skills. Writing a professional CV, cover letters, and the strategies and
techniques needed to master interviews are just a few of the topics covered in this course.
N13d0a1s VoUn ANEIALLaTanIuNITainegIRannslukazneuen Jainfnwazla
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221-461 N1IAAINAING 3 (3-0-6)
221-461 Digital marketing
Pre-requisite — 221-205 Principles of Marketing
JydeAunau: 221-205 ENNIIHAN

An overview of digital marketing, including digital marketing strategies, digital
consumers, content marketing, strategies, and relationship building for digital platforms.
Topics covered include search engine optimization (SEO) and pay per click (PPP), mobile
marketing; online advertising; tools for the effectiveness of digital marketing; social media
marketing, and website planning and creation for digital platforms.
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2.5. ﬂaqwﬁ‘ﬁq‘sﬁml,axﬂﬂil,l,‘liﬂ‘ifu Business Strategy, Entrepreneurship and

Sustainability

Module description

GUDGITREIHE
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Gain knowledge and skills on strategic plans, tactics and challenges for the external
and internal business environment, concepts of business innovation drivers of innovation in
business, techniques of idea generation, selections and idea implementation into the
entrepreneurial settings, and know how ethical and CSR practices can contribute to
promoting responsible business and concern for sustainable business and sustainability.

Iesumnniuassinuzifeniuununagns natsuazmadalunisaiiaunin msidenuaznisi
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Module Learning Outcome (MLO):

HaANSN1sISEuTvasluga

1) Evaluate strategies and strategic plans; dynamics of competition and strategic
challenges in dealing with the dynamic international business environment in light of the
fast-evolving market trends and technological advancement.

Usgtliunagnsuaznunagns wadnveenisudadunwaganuinnig@nagnslunisdnnisiu
anmundeunngsiaszninUsemaidnatnnsliuuiliuvesnainfiinuieg s saiuay
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2) Discuss the definitions of entrepreneurship and innovation from theoretical and
practical standpoint, towards the process of starting a start-up.
‘m%aLﬁ'mﬁ’uﬁwﬁﬂﬁ’mmmsuaa;:wﬁzﬂaUmumwi’mmammgmmmwqwﬁuasﬂﬁﬁ’almuﬁa
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3) Analyze how entrepreneurs see opportunities, manage risk, allocate resources, and
value for the business innovation.

3Lﬂsﬂzﬁﬁﬂszﬂaumiuauﬁuiama Fnn1sarude s Saassmsnenns WaEAIUANAIYDITIND
UInNITU

3) Create sustainable business to make an impact on the environment following ECG
metrics for the community and society as a whole, CSR practices and its impact in the
business, community and society, and implement business ethics in the competitive business

environment
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221-326 ms{fmnflsl,%anaqwﬁtﬁanm,wia%'u 3 (3-0-6)
221-326 Strategic Management for Competitiveness

Pre-requisite: 221-211 Organizational Management

IsAuneu:  221-211 NTUIINTOIANTT

An overview of strategic management and its importance, as well as how to analyze
the external and internal environments of the business. Topics covered include business
strategy formation, implementation, review, and evaluation for competitive advantage in
business. Additionally, specific emphasis will be given to Porter’s strategic matrix, Porter’s
five forces, and competitor analysis. Furthermore, students will learn to discuss issues like
the allocation of resources, leadership, organizational structure, and culture within the
organization.

AMTINVDINTIANSTINALNSUAzAINAAYTUIANT MaenIUTBNTIATIERaANLINGOY
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221-338 §enandedy FSesTsunazanuuRinvauNIdInNYDIasAns 3 (3-0-6)
221-338 Sustainable Business, Ethics, Corporate Social Responsibility

Pre-requisite — 221-211 Organizational Management
IdsAunew: 221-211 ANSUTIITOIANT

The fundamentals of corporate social responsibility (CSR), including the roles of
stakeholders in CSR, and the relationship between social responsibility and business strategy
for organizations. Topics covered include the benefits of CSR in business; issues
organizational leaders face while developing CSR, sustainable business development,
sustainability policies, practices, frameworks, concepts, and tactics for promoting of shared

value creation for business and society. Moreover, students will learn about corporate
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philanthropy and social investing, the concepts of business ethics and their importance in
business, and the basics of service learning.

MANNINUIUYRIAINTURAYEUsBAIALYBID3ANT (CSR) Fesauisunumveslaiuladiu
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221-409 N15UTNBUNISUATUIAINTTUNNGIND 3 (3-0-6)
221-409 Business Innovation and Entrepreneurship
Pre-requisite -117-601 Dream and Idea Generation
Jpfafunew: 117-601  nsisuduauiiukazaufa
The nature of enterprise, entrepreneurship, the role of the entrepreneur,
entrepreneurial business strategy, innovation, and its processes from conception to
implementation stages, as well as their marketing strategies. New idea generation,
development of the business plan, business model, organizational plan, marketing plan,
financial plan, risk management plan, and action plan are some key topics to be covered.
03Ans Madufusznounis nihiivesduszneunis nagninisgshavesguszneunis
WIANTIY WATAITUIUMSTINUSUANIsARAUILE unaunsAEunS ﬂaqwﬁmﬂmimmm 13
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2.6. msr’t‘]us:iUiznaUmmasmcﬂuiaﬁa% a (Business and Digital Technology)

Module description
Aesu1gluga

Gain knowledge on the theoretical and an in-depth overview of how to use
technology to boost business operations' competitiveness, challenges and input-process-
output structures of operation management for business, how to manage risk, allocate
necessary resources to increase value for the new business, role and significance of

technology in the e-business, and choose appropriate technology for the e-business for
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value creation, Al opportunities within their organizations, formulate an Al-driven business
strategy, and overcome common challenges associated with Al adoption during business
transformation.

Iisuanufluyuueadmguiuasujoi nmsunddnvesisnislimaluladifiefiuda
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Module Learning Outcome (MLO):

HaAWSN1sISEuTvasluga

1) Evaluate the concepts, issues and challenges of operation management, the input-
process-output structure and its extensions, as well as the ability to implement them to a
variety of operations; the difficulties managers face when implementing and considering
plans depending on the characteristics of business, industry, and cultural differences.
AR Juv WasANYTnNMEYeINIsInNIINSA NN 1ASeEseBunm-nIEuIunIs-
0WNA  uavdiudeveny  pasnsumvasnsalunsihluldiumsdiidunuiivainvats anu
EﬂﬂﬁWU’mﬁr}gU@ﬂﬂiLN%@Lﬁaﬁ’]LﬁumiLLﬁ%ﬂmif,M’lLLNu%u@EJﬁUﬁﬂHm%%aﬂﬁqiﬁﬁ] AMNTTU Uy
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2) Analyze the role of innovation in e-business, appropriate technology to generate
value for e-business model and the major innovations in business models, products, and
processes, as well as how e-business promotes innovation.

Annesiunumvesuianssaly  e-business  waluladfimnzalumsaayadliiulnng e
business wazuinnssuiddnluluinagsie wandael uaznszUUNT RABAILASTA e-business
duasuuInngsy

3) Evaluate core principles, concepts, and technologies behind artificial intelligence (Al)

and its relevance to business transformation, potential Al-driven opportunities within

organizations to drive transformative change
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a4) Analyze various strategies to overcome resistance to manage organizational change,
address ethical considerations, and ensure successful integration of Al into business
operations.
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221-332 n133an1sN1sUJUANsuazialulagfang 3 (3-0-6)
221-332 Operation Management and Digital Technology

Pre-requisite — None

FraRunow: il

An overview of operation management concepts, including principles, issues, and
practices. Operations in manufacturing and service companies, the production process, the
factors and standards used in production decision-making, control, and production
operations are some of the topics to be taught. Special emphases are given to forecasting,
just-in-time inventories, operation planning and control, quality control, safety management,
controlling the supply chain, and the nature of production management and its function, a
comprehensive overview of the effect of technology on various operating models including
manufacturing, product development, supply chain management, customer facing, and
functions of support (e.g., finance and HR).
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221-410 n1sInnsgsnasiaansalinuazuinnssy 3 (3-0-6)
221-410 E-business Management and Innovation
UHI1INGIAITI I
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Pre-requisite: None
FrvsAuneu: il
An introduction to e-business and the difficulties that surround it. It covers a wide
range of e-business issues, including as e-business models, e-payment, e-stock, and supply
chain management. It also provides a basic understanding of e-business and the associated
information technology. This course also covers the knowledge of corporate unbundling, the
conceptual framework of the e-business model, and the practical application of e-business,
e-business innovations involving the shared economy and C2C markets, for example
Jowiuieaiu e-business AsauAguUsHfiUFIL e-business finatnuaty saufaguuuy e-
business, e-payment, e-stock kagn133AN15HLLRUNIU uaﬂf\nﬂﬁé’ﬂﬁmmLﬁmﬂﬁugmlﬁmﬁu
e-business uazinaAlulafarsaumaiiisates ndngasidnsouagquanuiifsrtunisuennduuas
93ANS NIBULWIAAYRIlLAAYIAIBANNaTind uazn1sUszyndldiuaseuesgsiadiannseind
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221-466 {]mvzyﬂﬂszawﬁifuLﬂﬁaumiLﬂﬁﬂuLLﬂaqmaﬁqiﬁ% 3 (3-0-6)
Artificial Intelligence Driven Business Transformation

Pre-requisite 117-503 Data Analytics and Artificial Intelligence
dsRuneu 117-503bmsinsgvideyauas Uaanusehvg

Core principles and technologies behind Al, identify Al opportunities within their
organizations, an Al-driven business strategy, and overcome common challenges associated
with Al adoption; explore real-world case studies, industry best practices, and emerging
trends in Al applications across different sectors, Artificial Intelligence and Machine Learning,
Al Applications in Business, Al Governance, Emerging Trends in Al and Future of Al-Driven
Business
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2.7. N1SANWILUUIIUBLAZISUUNISANYINEUNEIUAUNI51191UY (Cooperative

and Work Integrated Education (CWIE))

Module description
Aasunelana
A comprehensive understanding how to prepare CV, cover letter and be ready for
professional job interviews, reports and related business reports and grow personally and
professionally to acquire required skills prior to graduation
asinlafinseunquiisitniswion CV ammneUsnii wagnfoudmiunsdunivalinu
og1slo01Tn MenuLazTIBNUIIgIRIaTiAeTes wazidulnegadudniuazfuiloodwilesu

inwznsndunaudsanisane

Module Learning Outcome (MLO):
o/ 4 = v

waawsmm&mg‘uaﬂu@a
1) Create professional CV, and cover letter and prepare themselves for job interviews,
skills to engage in coop activities, and reports and prepare presentation.

b4 IS IS 2 a v 4 b o Y % L4 £ a
#3519 CV LUUH0013NLaLIn NI U HELAEIRSaUG I LANS aud 1S un1saun1walany inwelunisd
druslufangsu coop WazIIERUL
2) Apply academic knowledge into practice in the workplace, enhance student's
knowledge and work experience, grow professionally and personally to get the necessary
skills before graduation; write projects or research papers on related business topics
1AuIn13rInsidldlunisujuiau wunuanuiwazysraunisallunisvinauvesdn@nw
Wulaluaneendnwazdiuyaraiiiofurinueidnduneuduianisfne Weulasinisuseenaisnis

Weluidegsianneives

221-491 WIENANNIANE 1 (1-0-2)
Preparation to Cooperative Education

Pre: None

AsAuneu: il

To prepare for the training of cooperative education such as writing an application for a job,

a good resume, and how to be interviewed. Developing soft skills such as presentation,

teamwork, leadership as well as personality development. Conducting principle of working
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in organization, duties, and responsibilities. Appropriate working attitudes. Application of
theories into work.

WIENAUNTIUA S UNSENINUENAANY) WU N1salATU N19suYsEIRYD LagnIs
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221-492 AunNaANYA | 5 (0-40-0)
Cooperative Education |

Pre: 221-491 Preparation to Cooperative Education

UIAUNDU: 221-491 LhFBNaRNAANY)

nsufRnuluanulseneunsiifetesnisanenin idesndt 16 de

Practices in business related company minimum of 16 weeks.

221-493 dunafne Il 3 (0-20-0)
Cooperative Education I

Pre: 221-491 Preparation to Cooperative Education

TIAUNDU: 221-491 LHFBUANNIANYN

nsUftRnluaniulszneunmsiigateanisanviv lidesnin 16 dUnii

Practices in business related company approximately 12 weeks.

221-423 N13AUAIDETE 3 (3-0-6)
221-423 Independent project

Pre-requisite - 221-328 Research Methods

IUIAUNDU: 221-328 sx1UguisIaY

The focus of this course is on individual work to prepare academic papers or case
studies or business projects while being guided by advisers and lecturers.
eANITUINMSINNUdINYAAAITEIASEULENATNNIYINTVTONTARN YIMTBLATINITN S
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Track 1: International Business
nadenil 1 gaRvsewinelszma

Concentration Learning Outcomes
LO 1: Create international business plan in respect of international management, finance,
and marketing including global financial system, and marketing plan.

Evaluation: Student’s project (3rd year 1 semester)
LO 2: Analyze various legal environment including cross border activities, currency
mechanism, and global supply networks.

Evaluation: Student’s project (3rd year 2 semester)
LO 3: Write research paper or business research with the support of modern data analytical
tools

Evaluation: Research paper or Business research (3rd Year 1 semester)

Concentration in International Business Module 1: International Business

TagadylanienguivIusnisgsnasendnelseneg 1: §snasendnelssma

Module Description:
GULEITRIL N R

Gain knowledge on the international business, the communication and various
negotiation tactics in the global context, impact of cultures on business environment,
different financial systems to operate business internationally, inflation and impact of
fluctuation of exchange rates in international business, and marketing plans for products and
services for international consumers and formulate strategies for the international business
environment

leumusifenfugsiasninsUsema msdeasuaznagnénisiasadesosineg luuiun
Tan HaNTENUYEITAILETINABANMIINEBNN95IAD STUUMsRUALAnAfulunsdnTugsia
sewinaUszina Suifleuagnansenuresnuiumuresdnswanidasulugsfaseninassine uay
WHUNIIAAINEITURER AU wazuIn1sdmSuduiinadalsemanazAnuanagnsdmsy

ANINLIAOUNNTINITEN U TENA

Module Learning Outcome (MLO):

HaAWSN1sSEuTvasluga
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1) Apply international business operations; proper communication styles, negotiation
process in the global environment; various cultural context and frame strategies for
international business to gain competitive advantage.

Uszgndnisdiiiugsiaseninalsema sULUUATAeasivunzan nszUIun1sasadesesly

o a 1

anmundouvadlan USunmisiausssuivainvatsuaznsaunagnsdviugsAasEnineUse ne
WelilauSeulunisugedi

2) Analyze the structure, functions and mechanism of global financial system, exchange
rates of various international currencies, inflation and exchange rates fluctuations and its
impact on international business

Ainswilasaadie nihil uaznalnuessruunsdulan Sisuanidsuvesanafusiasemaniag
danuileuazmnuiuinuresdniuaniUdeu waskanszvuregsRaszmitaUszine

3) Examine prospects in international marketing contexts, international marketing plan
for the product and services, international consumers from different cultural backgrounds
and formulate tactics for global marketing environment
n51980UloN1AlUUTUNYIINITRAINTZNINNUTEINA LNUNITAAIATE NINUSEA M UNEnAsiLay
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221-335 N133AN1333MTEN I TEINA 3 (3-0-6)
221-335 International Business Management
Pre-requisite: 221-106 Financial Accounting for Business, 221-210 Business Economics
ndsAuneu: 221- 106 MIUYINITRUEMTUTING 221-210 1ASHIMAINTTIND

An overview of the operations of international business, including its financial,
accounting, and taxation systems. Students will learn about international communication and
negotiation, the global environment and policies, cultural context, and differences in
international business. Additionally, topics covered included international strategic
associations, the capital market, economic growth, global strategies and competitiveness in
international business, and managerial leadership and motivation in the international
context.

N13AHugIAATENnIUTEmA TeUUn13EY N1sUY wazn1¥eIns sudansdoasuagnis
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221-411 N13RUITNINNUTEINA 3 (3-0-6)
221-411 International Finance
Pre-requisite: 221-204 Business Finance
AndeAuneY: 221-204 N5EUEIND
Theory and practices of international finance, the fundamentals of the global
financial system, and the function and mechanism of international monetary and financial
institutions in the business world. The development of the world currency system and its
key stages; the components of currency systems and issues influencing exchange rates;
international monetary and financial operations risks; and the fluctuation of exchange rates
and inflation are some key topics to be discussed. Globalization process of the financial
environment, foreign currency derivatives, the balance of payments, and other methods of
hedging against foreign exchange risks using global financial instruments, as well as the basics
of crypto and cryptocurrency and its function in business.
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221-412 N13AANATTRAINNUTEINA 3 (3-0-6)
221-412 International Marketing
Pre-requisite: 221-205 Principles of Marketing
UIAUNDU: 221-205 NENNITHAN

An overview of the international marketing environment, including how businesses
enter international markets and how they decide whether to standardize or alter the
marketing mix. Topics covered include international trading, trade theory, international

marketing strategies, and pricing decisions for international markets. Students will learn to
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identify consumer behavior internationally, the challenges of product distribution globally,
sales and negotiations, and product or service branding policies for the international market.
Moreover, students will learn to compare and contrast marketing functions across countries
in light of the environment's cultural, economic, political, social, and physical dimensions.
anmwInneNnIRaInsEninaUsema Jenmsihgsfiadngaainsisseina n1sas1aennsgu
LagN1T99ALUUNITAAIN Gﬁﬁ%ﬂi%ﬂqmﬁﬁa A3%8v1838NINeUTEIMA NQWHNIIA NagNs
mMsnanszninsUszmaaznsdinduladmunselunainsnasema dndnwegldiGouifiassey
noAnssuvesrusiaaluszauana guassakazdedndnlun1sdmuigndndue n13v18 11519391
#9309 NMIafnuTUAUALaznsIFuINsTINien1sTeuisuninintansnatnludidinig

TUUFITY LATEEND N5lles Apuuazsdainaey Tunalalan

Concentration in International Business Module 2: International Business Environment

Tapad v anIEnguIIuTNITIINITENINNUsEmA 2: ANTNUINGRNNINTINDTENINUSEINA

Module Description:

AeduUNgvasluga:

Gain knowledge on the international trade concepts, price mechanism, various exchange
rates and its impact on business, different laws, the legal environment and importance of
intellectual property for the business operation, understand how supply chain and logistics
network effect the business nationally and internationally and plan strategies to gain
competitive advantage.

#suanufifsafuuuafnnsfsgninedsema nalnsian smsuaniudousng 9 uagkansenuse
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Module Learning Outcome (MLO):

HaaWSN15Teusvasluga

1) Explain the concepts of international trade, price mechanism and exchange rate
systems and compare its effect in international trade, the trade policy, laws and regulations

for the international business
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2) Analyze various law, legal environment around the world and its use in business,
acquired knowledge on intellectual property for the business environment
Annesingrneding  anminadeumenguneiilanuazmshlvlflugsie  Iduanuiiu
nindaundyardmsvaninuindeuniagina

3) Analyze how global supply networks are shaped by international business trends and
its effect on organization, problems with sourcing and trade, and strategic perspective on
how it affects supply chains and logistics.
Annpiiuedetisgumuinlaniisuuuuegislsnnuunliugsfiaseninssemanagnanszuse
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221-336 MMsNRILINIsALazUlEungsERINeUsEInNA 3 (3-0-6)
221-336 International Trade, Policies and Development

Pre-requisite — 221-210 Business Economics

JdeAunew: 221-210 ATHFANAINSTIND

An overview of international trade, and its impact on national income. Topics covered
include international trade policy, its importance in the international economy, price
mechanisms in international trade, exchange rate systems, and their impact. In addition, the
balance of trade and balance of payment and their problems in developing countries, tariffs,
its characteristics, and the outcomes of tariff policies, how interdependence arises from
international trade in goods and services, and trade laws and regulations in the global
context are some key topics to be discussed. Furthermore, students will learn about
monopolistic competition and trade and the impact of global trade on the economic, social,
and cultural environment in this course.
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221-337 AnmuIndaunengranegmsugsnaLasminddunslygyn 3 (3-0-6)
221-337 Legal Environment for Business and Intellectual Property

Pre-requisite — None

An overview of the law and its application, operating procedures, the legal
environment, contract formation and enforcement in business, as well as agency problems in
the business environment. Topics covered include: ownership of real and intellectual
property; the fundamental concept of patent, trademark, copyright, and trade secret; the
difference between them; the owner’s rights for patent, trademark, copyrigsht, and trade
secret; the lifecycle of patent, trademark, copyright, and trade secret; and the value of
intellectual property. In addition, students will learn to explain the consequences of
intellectual property on people, businesses, and organizations, as well as business
relationships between debtors and creditors. Local and international employment law,
including employment discrimination, the resolution of conflicts through the legal and other
systems, and ethics in business are also covered in this course.
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221-340 watldaumuuazn1sdnnisladanndszaulan 3 (3-0-6)
221-340 Global Supply Chain and Logistics Management
Pre-requisite: 221-335 International Business Management
AUeAuneu: 221-335 MTIANSTINATENINNUSEINA
Key features of global logistics and supply chain management, including concepts,
theories, and upstream and downstream business activities. Topics covered included

demand forecasting, inventory control, warehouse and distribution centers, and international
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sourcing for businesses. Special emphasis will be given to topics like six sigma quality,
inventory management, logistics, distribution, and global transport management; concepts
like inbound and outbound logistics, offshore logistics, and inshore logistics.

AENwzdIAY YeIn1sinnsiadanndvialdaunulusyiulan wwidn nawf wazfangsy
V]’]ﬂﬁjﬁﬁ]élju%’NLLazﬂa’]Em’N FIURINIIAIANITAINABINTT mimuqmﬁuﬁ’]mﬂﬁq A13INAT

¥ s 1

ASIAUA  AUONTEABEUAT wagMITamAuAmsErIsUssme Sudaiitedug loua n1sAvaw

AAINAIY Six Sigma N13IANISAUAIAIARS 1aTafnd N13NTEEFUAT LAEN1SIANITNITVUE

Tan wAnaue Wi ladadndvidiwazaieen ladafnduenteilalazlada@nduusiols

Concentration in International Business Module 3: Business Research and Analytics

TupadvanIenguIYIuTNITIsNsEndnelsema 3: N15398NITINAALNITIATIZN

Module Description:
GULEITRILENET R

A comprehensive understanding on the research methodologies, its types including
descriptive, analytical, qualitative, quantitative, and empirical research; basic process of the
interpretation of statistical data using various software, plan a research project from
beginning till end, understand the role and application of management information system
and think about how businesses create, administer, and maintain MIS in today’s organization;
know data, information and how data mining techniques help to make better decisions in
the organization
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Module Learning Outcome (MLO):

HaaWSN15Teusvasluga

1) Explain various research methods (e.g., qualitative and quantitative research),
appropriate theories for business research
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2) Write literature review from the prior literature to formulate appropriate hypotheses
LGTJEJuU‘vmwnmﬁﬁuniimmmismﬂiiuﬁauwﬁﬁLﬁaﬁ’mumauuagmﬁmmzau

3) Analyze data to write research paper for various business solutions
Annwideyaiileideunuidudmiulegiumagsiaseg

4) Explain the role of MIS and its importance in today’s business, and the effect of
information system on management and decision making in the organization
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5) Analyze raw data to process for meaningful information and techniques of data
mining for the better decision making to gain competitive advantage
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221-328 521 08U2598 3 (3-0-6)
221-328 Research Methods
Pre-requisite: 221-209 Business Statistics

a

FteAunew: 221-209 #0A5IAR

An overview of research methods, their types, and their significance and importance
in the academic and business fields. The student will be able to design scientific research,
identify the difference between qualitative and quantitative research, and review the
literature. Formulating research questions and hypotheses, sampling, and how to select
appropriate sampling and scale for research are some key topics to be discussed. In addition,
students will learn to test hypotheses and analyze data using statistical software (e.g., SPSS,
PLS, ANOVA, etc.). Furthermore, students will learn to use referencing (e.g., APA) and
reference software (e.g., Endnote, Mendeley, etc.). By the end of the course, students will be
able to recognize research gaps, choose appropriate research, and write a research paper for
academic and business purposes.

a CRE
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221-463  FTUVAITAUMANITIANIT 3 (3-0-6)
221-463 Management Information Systems
Pre-requisite: 117-501 Computer Skills for Independent Lifelong Learning,
117-502 Evaluation of Digital Tools
Fwdadunew: 117-501 vinwenisldmeuiiumesdmiunmsiseuinaendin
117-502 nMsUsifiupTesilefdsa
Definition, roles, and characteristics of management information systems, including
the structure and importance of information systems, and the roles of information systems in
the organization. Special emphasis will be given to topics like types of information systems,
information processing, enterprise, and inter-organizational information systems. Moreover,
the effect of information systems on management and decision making at the organizational
level, information systems and organizational strategy; information systems in society and the
world will be taught.
iguumiaummﬁug’luﬂizﬂauﬁ’m AN UNUIMNTIT ANBaZ09sEULAITAUNA
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221-464 Data Science and Business Intelligence 3 (3-0-6)
221-464 IngnsdesguaszuugInadansey
Pre-requisite: 221-209 Business Statistics
FtaAunew: 221-209 #0A5IAR

The basic concepts of data science and its principles, as well as the significance in the
business world. Sources of data the company can use data mining techniques for business;
and its use in various business applications to enable business intelligence; principles and
practices of business intelligence and data analytics to aid firms in operating in a highly
competitive environment, to enable improved business decision making, and exploit new

business possibilities to enhance competitive advantage.
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Track 2: Hospitality and Tourism Management

vnuﬁam’?i 2 ﬂﬁi‘U%‘Vﬂiﬂ'liIiﬂLLiEJLLZ‘]Sﬂ']iViENLﬁEJ’J

Concentration Learning Outcomes

LO 1: Develop knowledge of the service industry including room division management and

front office management.
Evaluate: Student’s project (3rd year 1 semester)

LO 2: Prepare various menu with the culinary skills, knowledge and management
Evaluate: Role play (3rd year 2 semester)

LO 3: Design the event and tourism planning and management.

Evaluate: Role play or real practice (3rd Year 1 semester)

Concentration Module 1: Hospitality and Hotel

Tugadvanizngudu 1: MsUInIsuazlseusy

Module Description:

GULEITRIL N R

Students with a comprehensive understanding of the service industry, tourism, room division
management, and front office operations, preparing them for successful careers in the
dynamic hospitality and hotel sector.
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Module Learning Outcome (MLO):
HaAWSN1sSEuTvasluga

1) Understand the history, evolution, and significance of the service industry
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2) Develop knowledge and skills in service operations and management

3) Gain insights into the tourism industry: Students will explore the evolution, meaning,
significance, trends, and characteristics of the tourism industry

a4) Acquire knowledge of room division management: develop an understanding of the
key principles of room division management within the international hospitality industry,
students will explore new technologies and tools used in room division operations.

5) Master various aspects of front office operations

6) Develop essential skills and attitudes for front office excellence; understand the
importance of teamwork, professionalism, and attention to detail in providing outstanding
guest experiences.
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Module’s courses: ‘J’]Eﬁ‘dﬂﬂ&lﬂa

221-213 N15IANIMIUIMIUaENIIia ALl IUUYsIINTS 3 (3-0-6)
221-213 Integrated Hospitality and Tourism Management
Pre-requisite None
FsAuneu Ll

History and evolution of service industry for example, hotels, airlines, airports,
hospitals, arenas and restaurants; types of service operation; organization chart; principles of
service management; basic knowledge and skills of service, service for food and beverage;

relations between departments within service organizations; co-ordination between service-
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oriented business and the other related businesses; Evolution, meaning, significance, trends,
characteristics, as well as major and supporting components of the tourism industry; tourism
impacts, planning and development concepts; governmental roles and policies in developing
tourism organizations in national and international levels including information technology
for tourism, hotel related case studies are main in this subject
UsiReansuasnIsimuIveInaInIsuUINg W dseuwsy, N5y, auiudy, lsmeuis,
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221-307 MIU3MssanswesRnageadeasIALazAUE B 3 (3-0-6)
221-307 Innovative Room Division Management and Sustainability
Pre-requisite  None
Idsdunen il

The key principles of room division management within the international hospitality
industry; dynamic hospitality sector; the importance of room division department;
housekeeping management, new technologies and tools, Industry Trends and Future
Directions in Sustainable Room Division Management, Eco-friendly Amenities, Green
Certifications, and Community Engagement, Sustainable Practices in Room Division: Energy
Efficiency, Waste Management, and Green Technologies
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221-465 A15IANITHEUNUABUSUFAIUNENTULSILSURALHIUNAATURINA  3(3-0-6)

221-465 Front Office Operations and Digital Applications
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Pre-requisite  None
dsAuneu il

Various aspects of front office operations, including guest services, reservations,
check-in and check-out procedures, concierge services, handling guest inquiries and
complaints, and managing communication channels within the establishment; effective use
of technology in front office operations, such as property management systems and online
booking platforms, importance of creating a positive first impression, ensuring smooth guest
experiences, and maintaining a high level of customer satisfaction, digital applications in front
office operations, essential skills in communication, problem-solving, organization, and
multitasking, emphasizes the importance of teamwork, professionalism, and attention to
detail in delivering exceptional front office services.
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Concentration Module 2: Food and Beverage

Tugadvnawizngudvn 2: 8mnsuazIATesAL
Module Description:

A1asuevadlina

Gain knowledge on a solid foundation in gastronomy, culinary skills, food and beverage
service, restaurant management principles, effective communication, and collaborative
management and able to engage careers in the food service-restaurant industry.
151’%’Um'mfgfuuﬁugmiué’mmsﬁwmmﬁ VinwEn5¥inemns MIuInnsemsuazLAIesA Mdnng
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Module Learning Outcome (MLO):

HAANSNTSSEuSvaslugs

1) Develop a comprehensive understanding of gastronomy

2) Acquire culinary skills and knowledge

3) Understand equipment and service techniques in food and beverage operations
a4) Learn restaurant management principles

5) Understand effective communication in food service-restaurant operations

6) Gain knowledge of front and back-of-the-house management collaboration
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Module’s courses: $183¥11uluna

221-217 UIN1TOMNTUALIATENRAY 3 (2-2-5)
221-217 Food and Beverage Service
Pre-requisite  None
deRuney il

Equipment in food and beverage service; cleaning methods and maintenance of
equipment; pantry and sideboard preparation before servicing; types of food and beverage;
technical term; food and beverage control.
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221-306 ANENSNITN9IMS 3 (2-2-5)
221-306 Gastronomy

Pre-requisite None
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deduneuy  lud

Art and science of good eating, appreciation of food and its culture, understanding,
and enjoyment of food, its flavors, textures, aroma, and presentation, the history, traditions,
and techniques of various cuisines, social, cultural, and environmental factors that influence
food production and consumption. Culinary arts, food science, anthropology, and sociology,
exploration of ingredients, cooking methods, food pairing, menu planning and the creation of
unique culinary experiences, food sustainability, nutrition, and the impact of food on health
and well-being.

mansuazAatuenisiulsenuomsiin maunuevesemswar Taussst asidile

'
a a o o a

UAYANILNAANEUTBIBINNT TR RIdUNE ndu wazn1suaue UsyiR Ussinal wazimaiinvey

a

91TUTEIANA9Y Uaden1sdinn Tausssy wagduindon NUdvsnanan1TnanLazn15uslan
9115 AaUen13UsENaueIms INIANENINITEIMNT INYBEINET Lardanuingl NsdTIvEIuNaY
TBN13UT9e M5 N153UADIMNT NsMELLIYLArN1saTsUsEaunsalnsyie i sildnile ulas

ANNEIETUYRIDINT TNTUINTT UATNANTENUVBIDIMNIADEUAN WarAuluegia

221-309 Mssan1sAnmANsHATNSTARE 3 (3-0-6)
221-309 Restaurant and Catering Management
Pre-requisite  None
dsAuney Ll
Basic culinary skills and food service-restaurant management; current food service
restaurant industry topics and standards; critical thinking, financial analysis, industry
technology, social media, customer awareness, and leadership in the food service-restaurant
industry; food service-restaurant operations and the importance of communicating effectively
to diverse audiences, purposes, and situations in food service-restaurant operations and
management; learn how the front of the house and the back of the house of management
operate and collaborate and obtain value-added certifications in the industry to help launch
themselves into restaurant/food service careers.
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Concentration Module 3: Exhibitions and Tourism (9 credits)

Tugadvuaniengudu 3: dnssanisuaznisvieainen

Module Description:

A1asUevadluna

This module provides understanding of the tourism industry, MICE industry dynamics, social
recreation concepts, event planning and management, and the value of recreation in society.
By the end of the course, students will be prepared to analyze and contribute to the
development and management of various tourism and recreation-related activities.
Tanudlafefugraimnssunisieadien nainveagnamnssuMICE uuAntumunnismedan
MFINUNLULAZATTANT waznaAvestunuinsludsay Weaundngns dniFouasniondias

Teszinazilugnsimuiwaznisinnisianssuiieidesiunisiesieawasiumunnisiie

Module Learning Outcome (MLO):

HaANSNISEUSvasluga

1) Gain a comprehensive understanding of the tourism industry

2) Understand the importance and dynamics of the MICE industry: Students will
recognize the significance of the MICE (meetings, incentives, conferences, exhibitions) industry

within the broader tourism landscape.

3) Explore social recreation and its relationship with hospitality and tourism

a) Develop knowledge in event planning for social recreation

5) Analyze the value and trends of recreation in society

6) Develop skills in event evaluation and management: understand the factors that

contribute to decision-making in event planning and management, including logistic
considerations and industry standards.

7) Apply theoretical knowledge through case studies and field trips
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Module’s courses: iﬂﬂ%‘tﬂiﬂu@a

221-216 N153ANTUTEYN dnssansuaznsvieaiisnitaidusneda 3 (3-0-6)
MICE Industry

Pre-requisite None
FdsRuneu - Tl

Importance of MICE (meetings, incentives, conferences, exhibitions) industry - Meeting,
Incentive Travel, Convention and Exhibition; factors affecting MICE; special marketing events;
procedure of pre-event operating, on-site management and post-event evaluation; factors
affecting decision making of MICE organizers and participants; management of location and
place; logistic and standard in MICE industry; case studies and field trip to organized events.
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221-219 N1FINNITUUNUINITHAZAUNUING 3 (2-2-5)
Recreation and Leisure Management
Pre-requisite None
FsAuneu Ll
Definitions, attributes and aims of social recreation; value of social recreation; types
of recreation; attributes of leader for recreation; camp and field trip for social recreation;

relationship of recreation and hotel and tourism business; importance of recreation in
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present society; trend of recreation, leisure concepts and recreation planning, sport event
planning.

ANUNENY ASNYsLaz U MINgYRIiunuINg AuAasUsElevdveatiunuInig sinuay
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221-341 mMsdan1smsvieaiien 3 (3-0-
6)
221-341 Tourism Management

Pre-requisite  None
dsAuneu il

Introduction to tourism, Evolution, meaning, significance, trends, characteristics, as
well as major and supporting components of the tourism industry; tourism impacts, planning
and development concepts; governmental roles and policies in developing tourism
organizations in national and international levels including information technology for
tourism.

ATIIWMUINTG, AUUNNY, ANEIALY, Wualty, Snwuzlaniy, TINdsdIulTEnaunanuas
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Free Elective Courses: Choose to study from the following courses or other courses

within university, totaling 9 credits.

Free elective courses

318311880
221-312 N5 DTOIVDIDIANS 3 (3-0-6)
221-312 Organizational Negotiation

Pre-requisite —221-211 Organizational Management
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0sAuneu:  221-211 NTUTWITOIANTT

Theories and approaches of conflict, as well as various conflict types, including
interpersonal, intrapersonal, and intergroup conflicts; negotiation theories, processes,
strategies, and techniques. In addition, topics like language barriers in conflict and negotiation
as well as conflict resolution and international and cross-cultural negotiation are taught. By
the end of the course, students will be able to apply a variety of negotiation techniques for
conflict resolution and organizational decision-making.
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221-313 NOANTTUBIANTS 3 (3-0-6)
221-313 Organizational Behavior

Pre-requisite — 221-211 Organizational Management
IdsAuneu: 221-211 ASUTAITOIANTT
An overview of organizational behavior, OB theories and concepts, as well as
individual, group, and team behavior in the workplace. Moreover, theories of motivation,
politics, and power in the workplace, organizational structure, culture, and environment are
all explored. In addition, it's essential to address decision-making, communication strategies,
rewarding behaviors, different personalities, and cultural diversity.
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221-314 N1IAAIALALNITUIVITIANTUI9RILR 3 (3-0-6)
221-314 Marketing and Incentive Management
Pre-requisite — 221-205 Principles of Marketing

FUIAUNDU:  221-205 BANNITAAIN
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The functions and importance of marketing in businesses, organizations, and society
in this course. This includes learning about marketing plans, marketing strategies, target
audiences, and the marketing mix. Some important topics to be covered in the classroom
include market segmentation, advertising, retailing, the impact of technology on marketing,
product development, pricing, and distribution. Also, by discussing numerous case studies in
class, students will learn about the limitations of marketing in business and the function of
the marketing manager inside an organization.
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221-315 N1SUTNITNISTLABARAZNITAULEINNITAAA 3 (3-0-6)
221-315 Advertising and Promotion Management

Pre-requisite — 221-205 Principles of Marketing

JaRUNeY:  221-205 BENNITAAA

Fundamental ideas of business advertising principles and practices, omnichannel
marketing communication development, and the effectiveness and potentials of advertising
in a globally networked society. Among the most important subjects to be covered in the
classroom are how to choose advertising media, the functions of mass media in informing
target consumers about products, how to promote brands, and how to build long-lasting
businesses. Also, students will learn to examine the function of promotion in marketing and
talk about numerous real-world advertising and promotion tactics used by businesses to
obtain a competitive edge.
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221-339 N13AATIEUAZIANITNTAYU 3 (3-0-6)
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221-339 Investment Analysis and Portfolio Management
Pre-requisite — 221-204 Business Finance
deRuneu: 221-204 M5RUEIAY

Basics of investing, including their importance, an overview of financial market theory,
investment, and portfolio management. Generally, any investor needs to make two major
decisions: how to allocate their overall investment among the various asset classes that are
accessible, and how to choose the assets within those asset classes to invest in. Special
emphasis will be given to topics including how to manage a portfolio with different securities
according to risk and return; equity and fixed income investment and valuation; derivatives
used in the financial market to manage financial risks; and a summary of the portfolio
management tools available for managing portfolios.
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221-342 ms?iamsmaqiﬁaswdﬂﬁwusisu 3 (3-0-6)
221-342 Intercultural Commmunication in Business

Pre-requisite: 221-212 Business Communication
Apradunew: 221-212 nsdeansnegina

Cultural theory, explain how to manage culture in international business, and explore
the cultural differences in organizational structures, value systems, communication styles,
and belief systems. A few other essential topics to be covered include how different nations
manage, reward, and motivate their workforces, as well as how to successfully plan, operate,
and negotiate in the global marketplace. Other topics to be addressed include obstacles to
cross-cultural communication and cultural bias, and how to overcome them.
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221-441 N15IANITATIAUAT 3 (3-0-6)
221-441 Brand Management
Pre-requisite: 221-205 Principles of Marketing
JydeAunau: 221-205 HENNIIAAIN

Overview of what a brand is, as well as its significance and value to a business, in this
course. Students will learn and practice the principles of branding, such as brand equity,
corporate branding, brand value, brand positioning and architecture strategies, and digital
brand strategies, in order to build and maintain a strong brand and its successful business
strategies.
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221-404 msu‘%msa‘"ﬂmsmwL‘é‘iﬂﬂuqsﬁaszﬁ'ﬂan 3 (3-0-6)
221-404 Risk Management and Insurance in Global Business
Pre-requisite: 221-204 Business Finance
UeAuneu: 221-204 N5RUEINT
An overview of risk and the different categories of risk, as well as help students
recognize, assess, and manage the risks associated with doing business globally. Students will
also gain knowledge of how to evaluate financial, economic, and political risks in
international companies. Also, topics including the risk management framework for
international business, defining risk management strategies, and risk mitication related to
international firm operations, selection of insurance, types of insurance, insurance agent
ethics, corporate governance and enhance the insurance.
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221-405 wpAnssuuaznsandulavesuilan 3 (3-0-6)
221-405 Consumer Behavior and Decision Making
Pre-requisite: 221-205 Principles of Marketing
FyUeAunau: 221-205 HaNAIIAAN

A broad understanding of consumer behavior, as well as information about consumer
decision-making processes, social impacts on consumer behavior, and consumer
psychological responses. Some essential topics to be covered in the classroom are the
impact of consumer decisions on marketing decisions, the development of marketing
strategies in response to consumer behavior, and consumer motivation, attitudes, and values
in relation to other cultures.
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221-406 n153ANTIaNANEUNUS 3 (3-0-6)
221-406 Customer Relationship Management
Pre-requisite: 221-205 Principles of Marketing
IUIFUNDU: 221-205 NANNITAAIN

An overview of the information systems technologies available for creating a
customer-focused company based on customer information and data, employing existing
data to improve customer interactions, collecting data for upcoming marketing initiatives, and
giving the company strategic direction. Emphasis is given on topics including customer life-
cycle management, customer lifetime value and measuring customer profitability,
relationship marketing, failures in CRM implementations, as well as CRM's function in

marketing management.
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221-214 AMATNLATAITBALUUNITUINTSG 3 (3-0-6)
221-214 Service Quality and Design
Pre-requisite  None
FteaRunow il
Deliver quality service to clients; the meaning and importance of quality; value of the
clients and service quality; the essential components of quality management process and
process to implement quality in the tourism and hospitality industry; impacts on
organizations and the significance of service quality to tourism and hospitality concepts.
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221-218 gAFINNTIUNISUU 3 (3-0-6)
221-218 Aviation Industry
Pre-requisite  None
Idsdunen g

Aviation industry; organization management of aviation industry; business merger and
acquisition; differences in services of each airline; types of aircraft and maintenance;
components of aviation industry; airlines operating licenses; airlines and networking; ticketing
and reservation; passenger management; international law and immigration; custom; air
freight; trend of aviation industry; related organizations.
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221-310 msviauﬁﬂ'sl,%aqﬂmw 3 (3-0-6)
221-310 Wellness Tourism

Pre-requisite  None
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Health tourism types; Factors that drive health tourism forward; Factors affecting
international facility choice; Health tourism in different regions throughout the world and
globally competitive countries; The Role of intermediary institutions in health tourism; Health
tourism policies and Incentives; The Legal and Ethical Dimensions of health tourism
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221-308 é’muﬂuqmmwnssumsviaatﬁamazmiﬁmi 3 (3-0-6)
221-308 Seminar in Tourism and Hospitality industry
Pre-requisite  None
sduneu 1l
Presentation and discussion on current interesting issues concerning tourism and
hospitality industry; analysis of solutions; lectures given by experienced and qualified
specialists; research and report required.
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221-344 N15AANTINAFIMTUIASMNTIUNITUINNG 3 (3-0-6)
221-344 Crisis Management for Hospitality Industry
Pre-requisite  221-204 Business Finance
WwndeAuney  221-204 AMSKRUEIAY
Information concerning the Hospitality industry in major countries; Hospitality
legislation; crisis management plans applying to the hospitality industry; regulations for
hotels, restaurants, and bartenders; failure to satisfy legal obligations
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U URmuTaRNRUNIN g

Y

UNIINYI18aEI U
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221-407 nMsvuYeswinudausuUuLASa st 3 (3-0-6)
Flight Attendant Operation

Pre-requisite  None

Emergency procedures, first aid, flight rules and duties of flight attendance; flight
procedures, custom regulations, and customer service
TunougNaL N1sUgUNeIUIa nYN1sTukasniventnudeusuLwAToIdY TunaunIs

Tu ngszidoumaning uagn1susnIsgnen

221-408 N13IANTIADIID 3 (3-0-6)
Cruise Management
Pre-requisite  None
wdeAunay il
Essential understanding of elements relating to life and work on a cruise ship; History
of cruise industry, players, customers, regulations, concerns such as safety and security.
v A o [ a [y 3 A a ¥ v aa o A o wa
ﬂ?']llL‘?J’]I?\]Vl"i]’]LUULﬂ‘EJ’JﬂUEJ\‘]ﬂUi%ﬂEJ‘U‘V]Lﬂ‘EJ'JGUENﬂ‘U“U'N]LLﬁ%ﬂ’]iVﬂ\‘]’]UUULi@ﬁ’]i'ﬁy AMPERL

PREMNTINSOATEY Hiau anA ngsuideu Yo wu Anudasadelasnssnyianuasnsy

221-467 msvaadieanuauaulafiae 3 (3-0-6)
221-467 Special Interest Tourism

Pre-requisite  None

IdaAuneu Ll

Meaning, formats, types and activities of special interest tourism according to tastes
and life styles of affinity tourist groups such as senior tourism, health tourism, gastronomy
tourism, solo female travel, leisure and slow tourism, adventure tourism, historical tourism,
gaming tourism and shopping tourism, religious tourism, film and drama tourism.

ANUNLNY FULUU Useian wazRanssuresnisvienfisniieaiuaulafivevnny sadoy
sUuuMsiiiudin 1wy maviesiisramiuggiens mavieuilendeguann nsvieuilsndeens
miViENLﬁ&l’maﬂﬁ%@ﬂﬁlﬁuw]mmLﬁ&J’JLﬁENﬂuLaEJ’J mMsviesfisnuuLi vt ﬂ’rﬁﬁ/iaﬂl,ﬁsrsl,%wﬁ]fgﬁa
nsvieudindalseiRmans nmsvioniisnitonisiduinunasnisdore s nsveaiivademaun ns

VoueNINaTATHATAINEUAS L HUAUY

UNIINYI18aEI U
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2. 31YAZIDLANAANSNITTIUTANNINTFIUAMIATEAUIANAN Y

Learning Outcome of Higher Education Qualifications Framework

2.1 1ATFIUANATZAUIANANY

Standard of Higher Education Qualifications Framework

No. PLOs
A3 inwy 3Y5I anwaLyAna
Knowledge Skill Ethics Personal
Characteristics
11112131421 (22(23|31]32]33 4.1 4.2 4.3
PLO 1 Communication X X X X X X X X X X
PLO 2 Analytical Skills X X X X X X X X
PLO 3 Innovative Leadership X X X X X X X X
PLO 4 Digital and Technological X X X X X
Skills
PLO 5 Global perspective on X X X X X X X X X X X
business
PLO 6 Environment and X X X X X X X
sustainability
PLO 7 Entrepreneurship X X X X X X X X X X X
AN INEGIaYTE I
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a

4.2 AUADAATIIYRINATNSN1TTEUSVRMANgAT (PLOS) AUNIATIUARIAITE

Program Learning Outcomes (PLOs)

9

[

AUgANANEI

NAANSN1T38UVRINANEAT Program Learning

WINIFIUAMIAINITANE (

Qualification Standards)

outcomes (PLOs) AUAYS AUYinYe AUATETITU AUAMENYILY
Knowledge Skills Ethics Character
PLO1: Communication: demonstrate effective | K1 Demonstrate P1 Oral and Written | Al Plagiarism Cl1  Responsibility  and

communication skills both orally and in writing
to express concepts, ideas, analysis using
appropriate tools

PLO1: ﬂ’]iﬁﬂa’]i: LLﬂﬂQﬁﬂH%ﬂ’]igaﬂﬁiﬁﬁ
‘Ui%?’ﬁn%ﬂWWﬁ’jﬂﬁ’JEJ’JW’«J’]LLaSﬂWSL‘dUEJUL‘W‘BLLE‘WN

LUIAM AUAR N1SIAS1ElnelyiaSeslien

knowledge in creating
presentation, writing
letters, memos and
articles and participate in
discussion and

negotiations in business

communication

P1 nwsﬁamwwuazma
e

P2 Critical thinking and
problem solving

P2 N15ANBE1ILATITTILAY

N1989NLAYULUUNIDNIS
auifindvdns

A2 Fabrication - falsifying
or misusing data in any
academic exercise

A2 Ansdaauuuad - NS

accountability - n158A21Y
Suinvau

C2 Lifelong learning - N3
Boufesnaddu

C3 Collegiality - A2131Tw

AAg1UTNTIIUITTN

Wiangau uanspuglunisaireninaue | msudlotgmn Uasudeyaniensliteya | C4 Integrity - AuTedng
MATGUIAMNG UUINNIUTHR | p3 Creativity, originality | AnUszLanlunisinaunis
wazunau wazddudiulunis o -

_ . and initiative 39INT
aAUTIIKazNI5I93916a 03l .. .

N P3 A21IUAAATINETIA AU
3309

[ [ '3

K2 Apply knowledge i WulananymuhagAIu

: nszhoseiy
using relevant learned
theories from courses to P4 Leadership,  social
related stakeholders, influence and negotiation
analyze problems, create skills

AN INGIAYFE I
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strategies, and

communicate solutions to

various stakeholders

s

Uszgnanauilun1slinguin
WVeatesmieuiurlunasanieg
|y vy o o A v

Aeffidiulddludenineates
Aasendyny afenagns uay
= as v Yo val v
FoanTisundymlvidudiidule

AULFLNLANANGTU

P4 vinweglun1sidudin n1s
da@Sunanssnun1edeny

LAZAITLATINOTOY

PLO 2: Analytical Skills: develop analytical skills
by using data and information and solve
business problems for decision making and
forecasting

PLO2: in¥sN15IbATITH: WAL NwELasnNIg
Answilaglidoyauardoyaasaumaiiondly

Jggvnsgshaiiemsdnaulauasyiungeuan

K3 demonstrate
knowledge in engaging in

critical  thinking, analyze

business phenomena to

identify opportunities

K3 wansnduilunisiiniude
As1¥ied19InTal AL
Usnngmsaligshaiiteszylenia

K4 wuse theoretical and

practical knowledge to

identify pertinent issues

and develop creative

solutions  to  address
problems
ka Tdauinguiuasudianislu

mssrylyminettosuagiamn

P5  creativity, curiosity
originality and initiative

P5 Ar1uAnaseassh Sosln
AI1NNSEADIasULAaEAINY
nszAosodu

P6 critical thinking and
problem solving

P6 N15ANBENIILATILILALANS
uAlodlaywn

P7 Technology use,

monitoring and control

P7 n1sldwmalulad nsmsivdeu

HRZAIUAN

A3 learn to apply ethical
decision in business

A3 Feuinisuszendlenig
dndulafidusenegainlu
3319

Ad Apply building blocks
for right or wrong practices
happening in the business
worlds

Ad Uszgnalddisaanlunis

a519AnuiuiieItunng

UjuRngnusediaiiinuly
langsia

A5 plagiarism, and

fabrication - falsifying or
data in

misusing any

Cl  Responsibility  and
accountability - n158iAY
SuRinau

C2 Lifelong learning - N3
Boufernadsdu

C3 Collegiality - A2131Tw
Aag1uinTIAINTN

v &

C4 Integrity - ATednd

UNIINYIRYFEI U
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FFnsudlveeneadreassa

academic exercise

A5 N15a0NLEEULAENIS
Uaouuas - M5nyansely
Jayanalun1suian1smi

sl 9

PLO 3: Innovative Leadership — use appropriate
leadership skills and styles in organizations,
solve and provide innovative solutions by
leading team:s.

PLO 3: Aandudiuinnssy Minwenazguuuy
madudirmunganluesdnsieudluuazls

muugimawinnssulunsunlatymlagldnisi

P

K5 apply theories of
leadership approaches in
the practice, prepare plan,
organize and lead teams
and work groups in the

organization
K6 Uszananguisdauinnssuly

MIUGUR wIsuung dnnsuay

P8  Leadership,  social

influence collaboration

and negotiation skills

P8 n1stlugun nasdaasu
NANTZNUNINEIAN NI1TY191U
TUAULAZYINBENITATINADTDY
P9  creativity, curiosity

originality and initiative

A6 learn to apply ethical
decision in business

A6 Beuinsusegndldnig
dnaulafiduseregainlu
3319

A7 Apply building blocks

for right or wrong practices

Cl  Responsibility —and
accountability - n158A1Y
Suiinvau

C2 Lifelong learning - N3
Boufesnaddu

C3 Collegiality - A2131Tu
Aag1uinTI I TIN

o ¢

C4 Integrity - AuTednd

Ny oo o . | happening in the business
iilnnuuarnguailuesdng P9 A mAnd1eaTe 1T0slnl
q AIIUNITRAB30SULAT AT worlds
Ké apply knowledge in ¥ Y
] ] ] ns¥fiosasu
developing innovative
i P10 critical thinking and
ideas and plans for
) ) problem solving

pertinent  issues  and A .

P10 N5ANRENNIATIERLALNIT
recommend solutions to

uilutgym
the various stakeholders
K6 Uszgndainuiluniswmun
ANARAS1SETTALAZUN AN U
Ygyniifertoanazuuzinisnis
wilaliungdduladiuden
WANEAIAY

a %4
UN1INYIAYTEIN
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PLO 4: Digital and Technological skills - apply
appropriate digital and technology tools to
solve business problems and challenges and
increase efficiency.

PLO 4: finwzAineauazimalulad Wienadesile

Aavianazwaluladimnzansnlglunisunlatym

wazAuelugsiawaziuUsEansnm

K7 apply knowledge in

using digital technology

tools, analyze big data for

decision making

K7 Usegndaituilunisld
= & Aaa v a <

w3esiowaluladfnang As1en

Joyalvejdmiunisindula

K8 demonstrate

knowledge in  utilizing

various software for data

analysis and  decision

making
k8 uansmmilunislivonduas
14 q dmfunisiiasigvideya

wazn1sanaula

P11  Technology  use,

monitoring and control
P14 m3ldmalulad n1smsiaseu
waTAIUAY

P12 critical thinking and

problem solving
P15 NM5ARBENIATIZLALANS
uAlatgym

P13 creativity, curiosity

originality and initiative
P16 ANARAS19ATIA LSaalnd
AlINNSERDIaSuULAaT AN

A A v
NITADIDIU

A8 learn to apply ethical
decision in business

A9 Apply building blocks
for right or wrong practices
happening in the business
worlds
A10 plagiarism, and
fabrication - falsifying or
data in

misusing any

academic exercise

Cl  Responsibility  and
accountability - n158A213
Suiinvau

C2 Lifelong learning - N9
Boufenadsdu

C3 Collegiality - A2131Tu
Aag1uinITIWINTN

v ¢

Cd Integrity - Audedng

PLO 5: Global Perspective on Business: develop
competencies to understand the dynamics,
challenges and benefits of diversity and
inclusion in business.

PLO 5: yuu03lanvodgsna: Wwu1AI1u3

K9 apply knowledge in
developing a
multicultural, and
international mindset to

find opportunities, analyze

P14 communication, social

and cultural collaboration
P17 nNs@®@Ns N1SYINaUsINY

MeFenluLas TRIusITY
P15 critical thinking and

problem solving

A1l learn to apply ethical
decision in business

A12 Apply building blocks
for right or wrong practices

happening in the business

Cl  Responsibility and
accountability - n158A1Y
Furavau

C2 Lifelong learning - N3

Seuiegedsdu

AN satunslanualin AuviTmiewas | problems and techniques worlds C3 Collegiality - A2t
e a DA . . P18 NN5ARBENIIASIEMLAENNS o o o 4 A A
UsgloguillinainAnunainnaignazAmusiuile | used by regional, national, o A13 plagiarism, and | NAYIUURTIIVIUN
wnladaym ;
Iuﬁﬁﬁﬁ] and international business fabrication - falsifying or | C4 Integrity - AUTDENE
P16  Technology  use,
communities. o misusing data in any
. . monitoring and control
K9 Uﬁsqﬂmmmﬂumﬁwmm academic exercise
AN INGIAYFE I
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AUARNTHaNISaINaLaYIEAY
uRiiaAunIlana Jwasien

Hoymuazmaiaililuyguvugsi
sgauniinim Usgvnvd Way
UV

K10 apply knowledge in
recognizing the dynamics,
opportunities, and
complexities associated
with diversity and
inclusion in global teams

and organizations.

K10 Uszgndnuslunissuiuae
wWilaamundoul Tona waz
aududeuiiiisatostuany
mannvangwazanUdudundly

fukazaspnsszaulan

P19 nmslawmalulad nsnsiageu

UAEAIUAN
P17  Leadership, social
influence collaboration

and negotiation skills
P17 n1siludun nasduaiu

NANSENUNINEIAN 15911971

TIAULAETINEENISLITIAB DY

PLO 6: Environment and Sustainability:

demonstrate knowledge on creating

environmentally friendly eco-products and

services and promote sustainable business and
SDGs.

PLO 6: Auwindauuayaudadu: Lansruilunis

'
¢ a =

a$1adnseinazusnisidulinsfiudwindouay

o

AaugsNangagulagSDGs

K11 apply knowledge in

identifying major
environmental
components, creating

plans for environmental
problems like energy crisis
and provide sustainable

solutions for business

P18 communication, social
and cultural collaboration
P19  Technology  use,
monitoring and control

P20

creativity, curiosity

originality and initiative

Ald learn to apply ethical
decision in business

A15 Apply building blocks
for right or wrong practices
happening in the business
worlds
Al6

plagiarism, and

fabrication - falsifying or

Cl  Responsibility  and
accountability - n158A1Y
Subinwau

C2 Lifelong learning - N3
Boufernadsdu

C3 Collegiality - A1131Tu
NaE1UINTINIVITN

v &

C4 Integrity - AINTednd

UNIINYIRYFEI U
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K11 Uszgndaluilunissey
druuszneudifyn1duindon
asraununisunlodgvuinig
dawandeuduinginisiinvea
Wi wazliawuzdidiniy

o

nsudlutigmiidsdudmivgsi
K12 apply knowledge to
identify the relationship
between environment and

living beings, life cycles of

products, life cycle
analysis, green products
and 3R analysis for

sustainable business
K12 Uszgndad1uilunisssy

ANUFUNUSTENI19FwInaDY

=.

wazaywd 21993TIAv0 AN

=.

ANSILATIEYI9R5TIM HANST

W OAILINADULAZNITIATIEN 3R

ey o o

a dd a
a']vﬁuﬁﬁﬂﬂ‘ﬂﬂ\'iau

misusing data in any

academic exercise

PLO 7: Entrepreneurship: create start-ups using
skills to design innovative products, services for
start-up business

PLO 7: M3Usenaugsna: aswinveansndniiie

K13 demonstrate

knowledge in preparing

business  plan, discuss

value proposition of the

P21 Technology  use,
monitoring and control
P22 critical thinking and

problem solving

Al7 learn to apply ethical
decision in business
A18 Apply building blocks

for right or wrong practices

Cl  Responsibility  and
accountability - n158A214
FuRaveU

C2 Lifelong learning - N3

panLuUNInNITuRandMa U315 d1m35UgsAa | entrepreneurial venture P23 creativity, curiosity | happening in the business L%Uuiaéﬂﬂgdgu
K12 wansnu3lun1snsennis

UNIINY 1AL 1N
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ANSNON

44

’J’]\?LLN'UD:iﬁﬂ NAAYULSDITBLEUD

v

v

Yo Fudugsia

K13 apply knowledge in
identifying key strategies
and issues of new
business ideas, and
conduct research and find
solutions  for pertinent

issues.

K13 Ysggndaiuilunisseyna
gnsndnuazdymilisadesdy
wuaAngsnaluy wazandunis

IdunazAumIsnisuiledmsu

originality and initiative

worlds

A19 plagiarism, and
fabrication - falsifying or
misusing data in any

academic exercise

C3 Collegiality - A1t u
e8NS IUITITN

o &

Cd Integrity - Audedng

UNIINYIRYFEI U
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4.3 WNUNLENINISUaNTENTENIINAE NSNS REuivawmaNgAs (PLOs) NUNaaNSN13sBUSTEAUTI83Y (CLOS)

w38 wadwsnsEeuisEauliga (MLOs) (Fuagiun1sdnnsfnyivawdngns)

4.3 Map showing linking course learning outcomes (PLOs) and course learning outcomes (CLOs) or module-level learning outcomes (MLOs)

v a 4 a PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
INEAUI YAV
wundvAneWiall / General Education
117-401 English for Academic Purposes X
117-402 Advanced English X X
117-403 English for Professional Purpose X X
117-191 Thai language 1 X
117-192 Thai Language 2 X
117-161 Japanese 1 X
117-162 Japanese 2 X
117-181 Korean 1 X
117-182 Korean 2 X
117-171 French 1 X
117-172 French 2 X
117-151 Chinese 1 X
117-152 Chinese 2 X
117-305 Spanish 1 X
117-306 Spanish 2 X
117-307 Spanish 3 X
URI1INYIAEAEL I
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- %Eﬁ“lﬂ PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
117-501 Computer skills for independent lifelong leaning X X
117-502 Evaluations of Digital Tool X X
117-503 Data Analytics and Artificial Intelligence X X
117-601 Dream and Idea Generation X X
117-602 Design Thinking and Sustainable Strategy X X
117-603 Business Canvas and Project management X X X
NUINIYNANE Professional courses
221-106 Financial Accounting for Business X X
221-204 Business Finance X X X
221-300 Managerial Accounting X X X
221-209 Business Statistics X X
221-210 Business Economics X X X
221-329 Data Analysis for Management Decision Making X X X
221-211 Organizational Management X X X X
221-322 Human Resource Management X X X X
221-330 Leadership for Effective Business X X X X
221-212 Business Communication X X
221-205 Principles of Marketing X X X
221-461 Digital Marketing X X X X
221-326 Strategic Management for Competitiveness X X X
221-332 Operation Management and Digital Technology X X
221-338 Sustainable Business, Ethics, and Corporate Social Responsibility X X X
UNIINEGIAETIIU
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- %Eﬁ“lﬂ PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
221-409 Business Innovation and Entrepreneurship X X X
221-410 E-Business Management and Innovation X X
221-466 Artificial Intelligence (Al) Driven Business Transformation X X
221-335 International Business Management X X X X
221-336 International Trade, Policies and Development X X
221-411 International Finance X X
221-412 International Marketing X X X
221-337 Legal Environment for Business and Intellectual Property X X X
221-340 Global Supply Chain and Logistics Management X X
221-463 Management Information Systems X X X X
221-328 Research Methods X X X
221-464 Data Science and Business Intelligence X X X X
221-213 Integrated Hospitality and Tourism Management X X X
221-307 Innovative Room Division Management and Sustainability X X X
221-465 Front Office Operations and Digital Applications X X
221-217 Food and Beverage Service X X X X
221-306 Gastronomy X X X
221-309 Restaurant and Catering Management X X X
221-216 MICE Industry X X X X X
221-219 Recreation and Leisure Management X X X
221-341 Tourism Management X X X X
221-312 Organizational Negotiation X X X
UNIINEGIAETIIU
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- So39n PLO1 PLO2 PLO3 | PLO4 PLO5 PLO6 PLO7
221-313 Organizational Behavior X X X
221-314 Marketing and Incentive Management X X
221-315 Advertising and Promotion Management X X
221-339 Investment Analysis and Portfolio Management X X
221-423 Independent Project X X X X X
221-441 Brand Management X X
221-404 Risk Management in Global Business X X
221-405 Consumer Behavior and Decision Making X X X
221-342 Intercultural Communication in Business X X
221-406 Customer Relationship Management X X X
221-214 Service Quality and Design X X
221-218 Aviation Industry X X X X
221-310 Wellness tourism X X
221-308 Seminar in Tourism and Hospitality industry X X X
221-344 Crisis Management for Hospitality Industry X X
221-407 Flight Attendant Operation X X X
221-408 Cruise Management X X
221-467 Special Interest Tourism X X X X
UNIINEGIAETIIU
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4.4 A1INUAAIAMNTURUS TENTNTEIVINBLNTOUNINTFIUAMAITEAUAANANY

4.4 Table showing the relationship between subjects and the standards framework for higher education qualifications

Wedvn | daiwn NTOUNINTFIUAMIATLAUDANANET W.A.ldod
Aug finwe 3U595Y AnvazyAAa fudue
Knowledge Skill Ethics Personal Characteristics | (1193%1%W)
11121314 |21|22]23|31[32|33| 41 42 | 43 | 51 | 52
117-401 English for Academic Purposes o o i o
117-402 | Advanced English d o ° °
117-403 | English for Professional Purpose i i o o
117-191 | Thai language 1 d *® o
117-192 | Thai Language 2 g o L
117-161 | Japanese 1 d o ®
117-162 | Japanese 2 d b 1
117-181 | Korean 1 d o °
117-182 | Korean 2 d o °
117-171 | French 1 d b °
117-172 | French 2 d o °
117-151 | Chinese 1 d b °

UNIVINGIFELIFEINU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
ANg Ny 38555 dnwaryAna Frudug
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
117-152 | Chinese 2 d o d
117-305 | Spanish 1 o o o
117-306 | Spanish 2 o o i
117-307 | Spanish 3 i o i
117-501 | Computer skills for independent lifelong leaning i o i i
117-502 | Evaluations of Digital Tool i o o o
117-503 | Data Analytics and Artificial Intelligence g i i
117-601 | Dream and Idea Generation g g o o o
117-602 | Design Thinking and Sustainable Strategy g i o g o
117-603 | Business Canvas and Project management g g o
Professional Courses
221-106 Financial Accounting for Business [ ) ) ) [ ) [ ) °
221-204 Business Finance ° [ ) [ ) ( (] [
221-300 Managerial Accounting { { [ ) [ ) (] (] o
221-209 Business Statistics ° ° [ ) [ ) [ ) (] (] [ )
221-210 Business Economics [ ] [ ] ] ® [ ] [ ] o
UNIINEGIAUTIIU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
1112131421 |22]23|31|32|33]| 41 4.2 4.3 51| 52
221-329 Data Analysis for Management Decision Making ® ° [ ) [ ) [ ) (] (] [ )
221-221 Organizational Management () () () ° ° ° [ [ ° ° [
221-322 Human Resource Management ° (] [ ) [ ) [ ) ® ® o ®
221-330 Leadership for Effective Business [ ) [ ) o o o o | o ® ® [ )
221-212 Business Communication e e ° ° ° (] (] [
221-205 Principles of Marketing [ ) ° ° ° o | o ®
221-461 Digital Marketing e [ ) [ ) [ ) (] (] [ (]
221-326 Strategic Management for Competitiveness ° ° [ ) ° (] [ [ (]
221-332 Operation Management and Digital Technology () o o [ ) [ ) ° [ )
221-338 Sustainable Business, Ethics, and Corporate Social () () () [ ) [ ) [ [ [ )
Responsibility
221-409 Business Innovation and Entrepreneurship ° () () ° (] [ ) (]
221-410 E-Business Management and Innovation ° ° [ ) [ ) ( (] o o
221-466 Artificial Intelligence (Al) Driven Business Transformation | @ | @ e | o ) [ )
221-335 International Business Management ° ° [ ) [ ) [ ) (] (] o (]
221-336 International Trade, Policies and Development () ° ° [ ) [ ® [
UNIINEGIAUTIIU
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
1112131421 |22]23|31|32|33]| 41 4.2 4.3 51| 52
221-411 International Finance ( [ ) [ (] ® ® ®
221-412 International Marketing ° () () () ° ° [ ) [ )
221-337 Legal Environment for Business and Intellectual () o o o () [ ° [ )
Property
221-340 Global Supply Chain and Logistics Management ® ® [ ) [ ) [ ) ° (] [ ) [ ) (]
221-463 Management Information Systems ° [ ) [ ) ° (] ® ® (]
221-328 Research Methods () o o [ ) [ ° [
221-464 Data Science and Business Intelligence
221-213 Integrated Hospitality and Tourism Management () o o [ ) [ ° [ )
221-307 Innovative Room Division Management and ° [ ) [ ) (] o
Sustainability
221-465 Front Office Operations and Business Application () o o °
221-217 Food and Beverage Service () o [ ) °
221-306 Gastronomy ° () ° o [ ) (]
221-309 Restaurant and Catering Management [ ) [ ) (] o
221-341 Tourism Management ( ( [ (] ® o o ®
221-219 Recreation and Leisure Management ( [ ) ( (] o (]
UNIINEGIAUTIIU
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wedvn | daiwn NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
221-216 MICE Industry [ ] [ ] [ ) [ [ (] [ ] { { [ ]
221-312 Organizational Negotiation () ° ° ° () [ ° °
221-313 Organizational Behavior () () o o o () [ ° ° [ )
221-314 Marketing and Incentive Management () ° ° ° () [ ° [
221-315 Advertising and Promotion Management ° () () () ® ° [ ) °
221-339 Investment Analysis and Portfolio Management () o o () () ° ° [ )
221-423 Independent Project ° () °
221-441 Brand Management () o o ) [ ) ° [ )
221-404 Risk Management and Insurance in Global Business () () o o o [ ) ° ° [ )
221-405 Consumer Behavior and Decision Making () o o o ) [ ) ° [ )
221-342 Intercultural Communication in Business o o o [ ) ° [ )
221-406 Customer Relationship Management () () o o [ ) [ ° [ )
221-218 Aviation Industry () o o o ) [ ) ° [ )
221-310 Wellness Tourism () [ ) ® (] o
221-308 Seminar in Tourism and Hospitality industry () o [ [
221-407 Flisht Attendant Operation [ ) ° ° ° ® ® ®
UNIINEGIAUTIIU

Qo
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Wy | ¥ NTOUNINTFIUAMIATLAUDANANE W.A.lodod
Aug Vinue 3Y5TU anwazyAAa Frudun
Knowledge Skill Ethics Personal Characteristics | (¥1193%1%W)
11112 (1314 |21]22|23|31]32]|33 4.1 4.2 4.3 51 | 52
221-408 Cruise Management ° [ ) [ ) (] (] ® (]
221-214 Service Quality and Design () ° () [ °
221-406 Crisis Management for Hospitality Industry () () o o o () [ ° [ )
221-467 Special Interest Tourism () () [ ) ° ° ® ® ®
UNIINEGIAUTIIU

Qo
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NI 4 ATIANTEUIUATSITEUST

1. WAUNISANE

Study Plan
PANGNTerrrrerernerreseesnnsssessenneeses 31 0 O nangns U
7 1 anansAnendi 1 (Year 1, Semester 1)

WAV F0311 (Subject Name) nuwhn
(Course Code) (Credit)
117-xxx GED - Module 1 3
117-xxx GED - Module 2 3
117-xxx GED - Module 3 3
221-106 Professional courses — Module 1 3

Financial Accounting for Business
221-209 Professional courses — Module 2 3
Business Statistics
221-211 Professional courses — Module 3 3
Organizational Management
39U Total 18 credits
18 M8
Y 1 aren1sanendl 2 (Year 1, Semester 2)
WAV Fo3w1 (Subject Name) neAn
(Course Code) (Credit)
117-xxx GED - Module 1 3
117-xxx GED - Module 2
117-xxx GED - Module 3 3
221-204 Professional courses — Module 1 3
Business Finance

221-210 Professional courses — Module 2 3
Business Economics

221-205 Professional courses — Module 4 3

89




Principles of Marketing

39U Total 18 credits
18 waenn
Uit 2 aansAnendi 1 (Year 2, Semester 1)

SHEAYN Fo3w1 (Subject Name) WUWAA

(Course Code)
117-xxx GED - Module 1 3
117-xxx GED - Module 2 3
117-xxx GED - Module 3 3
221-300 Professional courses — Module 1 3
Managerial Accounting
221-329 Professional courses — Module 2 3
Data Analysis for Management Decision Making
221-332 Professional courses — Module 6 3
Operational Management and Digital Technology
394 Total 18 credits
18 vq8nn
Ui 2 arAn1sAnuIT 2 (Year 2, Semester 2)
WA FaAv1(Subject Name) wienn
(Course Code) (Credit)
221-211 Professional courses — Module 3 3
Human Resource Management

221-212 Professional courses — Module 4 3
Business Communication

221-461 Professional courses — Module 4 3
Digital Marketing

221-326 Professional courses — Module 5 3
Strategic Management for Competitiveness

221-338 Professional courses — Module 5 3
Sustainable business, Ethics and Corporate Social

UNIINY 18T

#119n391n15 (OBE-TQF2)
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I 2 AAnsAnEd 2 (Year 2, Semester 2)

WA Fo3v1(Subject Name) WUWAA
(Course Code) (Credit)
Responsibility
221-409 Professional courses — Module 6 3
E-Business Management and Innovation
39U Total 18 credits
18 waenn
V% 3 Aran1s@nefl 1 (Year 3, Semester 1)
SHEAN Fo3v1 (Subject Name) WUWAA
(Course Code) (Credit)
221-330 Professional courses — Module 3 3
Leadership for Effective Business
221-409 Professional courses — Module 5 3
Business Innovation and Entrepreneurship
221-466 Professional courses — Module 6 3
Artificial Intelligence (Al) Driven Business
Transformation
221-xxx Concentration module 1 3
221-xxx Concentration module 1 3
221-xxx Concentration module 1 3
394 Total 18 credits
18 wuawin
7 3 AamsAnedl 2 (Year 3, Semester 2)
WA Fa31 (Subject Name) wiena
(Course Code) (Credit)
221-xxx Concentration module 2 3
221-xxx Concentration module 2
221-xxx Concentration module 2 3
Free Elective 3
UNIINY 18T

#119n391n15 (OBE-TQF2)
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Free Elective 3
3 15 credits
18 wuawnn
Ui 4 a1An1sAnendl 1 (Year 4, Semester 1)
SHEAYN Fo3w1 (Subject Name) WUWAA
(Course Code) (Credit)
221-xxx Concentration module 3 3
2271-xxx Concentration module 3
221-xxx Concentration module 3 3
Free Elective 3
Professional courses — Module 7 1
CWIE
394 Total 13 credits
13 wagin
UM 4 aansfnendl 2 (Year 4, Semester 2)
WA Fo3w1 (Subject Name) wienn
(Course Code) (Credit)
Professional courses — Module 7 5
CWIE
394 Total 5 credits
5 wagin

2. ﬂaqws‘n'\saauuazmsﬂmﬁuwa Teaching Strategies and Evaluation Process

ﬂiaummgfmquam
1%
AU
Framework for
Competency

Standards

a

nagnsn1saau

q

Teaching Strategies

Asn1sUsziliung

Evaluation Process

1. fuAus

Knowledge

nagnsn1saau

Teaching Strategy

A5N15InazUsTLUNE

Methods of measurement and

URIINYIALTEI U

#119n391n15 (OBE-TQF2)
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evaluation

1.1 Summarize
fundamental concepts,
theories and general
knowledge in daily life.
a;ﬂummmﬁﬂﬂ”ugm
nqud wagauiialuly

FInUseanTu

1.2 Apply knowledge to
use financial information
and analyze business
issues and challenges and
make decisions and
forecast in diverse
perspectives
anuslunislddayanis
ATunaziaszidgun
WATAIUVINIENITINI
uazdandulawazviinig

‘WEJ’]ﬂiﬂj‘«JWﬂlqjllllaﬂ

“anuany
1.3 use appropriate
leadership  skills  and

styles for leading teams
and decision making,

practice negotiation skills

to provide innovative
solutions  for  business
challenges

vz uavaladnisuguai
winnganlunisiifiuwaznasg
fndule YUAnwenisiasen
a Wy v ¢

wieldlaassAaudnnssulunns

uilodgyminiegsia

1.4 apply knowledge to
understand the dynamics,

challenges and benefits

-Manage teaching in an
integrated manner and
emphasize active learning
Innsseunsaeuludnuarysan

NSUABLTUNTS B UFIBIN

-Manage teaching using problem-
based learning
nnsiseuntsaeunuulidyvudu

1

- Introduce self-learning and self-
research methods and give
practice in every course
fimsuugd1¥snisiseuiuagnis
duautayamenuied uainufua

lunnseinn

-Evaluate from exams based on
standardized assessment criteria
UszidiuannisaaulagAuumnnueinig

Uszdliuiduanmsgiuiieni

- Evaluate the quality of reports/
projects

Usziliunmuninasseny/Iaseu

- Observe and assess participation in
discussions
dunauazUsziiungingsunisidiusuly

ANsaAUsY

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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of diversity and inclusion
in business
dranuiunldlunisidnla
wsadumnalaniegsia Ay
My wazusglewuann
AUNAINKANBLAENIT

Fiulugsiia

2. guvinee Skill

Nagnsn15eau Teaching

A5nN159nazUssiiuNg
Methods of measurement and

evaluation

2.1 Communicate
effectively in written, oral
and visual forms.

doansegafiuszansanly
JURUUNSIEY NITHA WA

FONN9NISUDIIIY

2.2 Think critically and
analyze information to

make informed decisions.

o))

AT TRV HAKAY

D

WASIERTaYALN NS

andulanoguuiugiuves
Uayaiilet
23 Use digital

technologies as tools to
search, organize, evaluate,

and communicate

information.

U [

Tdwmalulagdddaviadu

wineilalunisAuni 9a

]

seilou Usiiy uasdedns

J9ua

U

Strategy
-Manage  teaching in an
integrated manner and

emphasize active learning
dn1siseunisaauludnuuzysun
NsuAziuNISTEUSLN
-Managing teaching using
problem-based learning

LY a ¥ I
Janisseunsaeutuuldtynuiu

§1u

- Managing teaching  using
project-based learning

Fansiseunisaousuulass Uy

U

-Evaluate the quality of the assigned
tasks that demonstrate the use of
accurate data analysis and systematic

and creative thinking

'
a

UsziluAnINUBInUnlaT U o unuen

P

wandDan1suTeuaNgnAu1lgaeq

Y Y

=

3LﬂiwﬁaﬂwmuammﬂuixvvLLax
a519855A

- Evaluate from exams based on
standardized assessment criteria
Uszifiuannnisaeulaenuuanuainig
U‘iSLﬁuﬁLﬁummg’mLﬁmﬁu

- Evaluate the quality of reports/
projects
‘U‘isLﬁuqmmwsum‘i']mm/Imamu

- Observe and assess participation in
discussions.
dunauazusslunginssunisiausiluy
n1359AUT8

-Evaluate communication skills during
presentations
Uszifiumnuanunsalunisdeanslung

UILAUDIY

3. aMuasess5u Ethics

nagnsn1sEeu

Teaching Strategy

Ansianazuseiiuna

Methods of measurement and

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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evaluation

3.1 Have an
understanding of ethical
principles  and  their
application in real life.

[WlanannisasusTInuay

nsUszenaleluginase

3.2 Apply a fundamental
understanding  of  the
ethical issues concemning
the access and use of
digital technologies.

iharadlafuguiieatu
Haymaesssufiiestetu
nasidnfakaznisly

wielulagfdvialudssyndld

3.3 Demonstrate honesty,

discipline, and  good
values.
LAAIDDNDIANUTOANE &

FazAteunn

-Integrate ethical thinking and
practices by inserting experiences
and case studies

49AUNINITNTANLAEIINITUHUR
Lﬁﬂ’lﬁU‘ﬂiiU?‘UiimIﬂﬁlﬁaﬂLL‘V]iﬂ

USLAUNITAILAENTAIBENS

-Present, discuss, exchange
opinions, and reflect in the
classroom

Yuaus sAUse wandsuniny
AnuiunazasouAsluduSoy
-Organize activities for students
to practice analyzing daily life
events and case studies
dnanssuliindnwlarnIAsie
w9n15al/ ndiAnuiiiinguly

PInUszaiu

-Observe and evaluate students’
ethical behavior and morality
dunauazUseliunginssuvesin@ned
6’7’114?1&465% ATTYIUITIE

-Academic misconduct, if proven, will
result in punishment according to
university regulations, as determined
by the faculty committee and
considered as the final decision.
n13933RlunIsseunsaey wnigadla
wad UndAnwazlasulnwaiusyifevves
UNI1INY188 lagn1sNINTUIV S
ﬂmzﬂﬁumiﬂizﬁﬂﬂmzLLazaaL‘fJuﬁ'??uqm
- Observe and evaluate the
participation behavior in classroom
discussions
dunawazUssiliunginssunisiausiuy

Tunsedusglutuseuy

4. fusnyazyaaa

Character

NagnsN158au Teaching

Strategy

A5N15IALazUsTLIUNA
Methods of measurement and

evaluation

4.1 Demonstrate personal

responsibility ~ for  their
actions.

LLﬁﬂﬂ@@ﬂgﬂﬂ’J’m%lUﬁﬂ‘U@‘U
d1ud1Mon19nI2v1999

AULDY

4.2 Have entrepreneurial
mindset.

fRanaduduszneunis

4.3 Demonstrate empathy

-Manage teaching using problem-
based learning

dansiseunsaeunuulddywidu

U

-Manage teaching using project-
based learning

Jansissunisapunuulassnudy

U

-Organizing activities that involve

presenting works/ outcomes

-Observe and evaluate the behaviors
of participation and responsibility in
discussions and group activities
dunanazyssiunginssun1siaiugi
wazAusuRareulun1seAUTIBLaTNIS
AINTIUNGY

- Evaluate the quality of group work,
including  reports/  projects  that
demonstrate entrepreneurial thinking,

work planning, and problem-solving

toward  society and | 3nAanssuliiinasuausatu/ | skils.
respect people  from | W& U2 UANAINYBINUNGUTT 5189711/
UKIVINEGIAYTI I

#119n391n15 (OBE-TQF2)
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different social and
cultural backgrounds.

WARIDDNTIAINULTA LB
‘Lwiaé’mmaumswpﬁm
JndenunasTmusssud

LANA9AY

1TASIIU NEAIDINITTLUIAN DY
AUTENOUNTT NTINUHUAITIINOU kA

nsundeym

Bu 9 (@i

Others (if any)

1. nszurunsussiliuna ULUU 1agdsnns Evaluation process, form and method

NAAWSNTSISEUIVRINANgAS

(PLOs)

WnsiansEeul
nagnsn1saaw/n1sdnUssaunisal
(how to manage
teaching/learning management

strategies

Wnsuszliunadwsnisiteu
How to evaluate learning

outcome

PLO 1: Communication:
demonstrate effective
communication skills both orally
and in writing to express
concepts, ideas, analysis using
appropriate tools

PLO1: ms?fams: LEAINYE IS
doansATUsz A AMTTaRa82197
LLasm‘u%mﬁauamumﬁm
AUAn NInszAlasldiadesdle

AUz

-Organize teaching and learning
in an integrated manner and
focus on leaning  (Active
learning)
%’ﬂﬂ’lsaauLLazmiﬁauﬁugULLUUﬁ
Wusgvuuarliaaudidgdu
nszUUNSTeus (MsSeuiuuuli
AnnsSewudidumdn)

-Provide courses that cover basic
knowledge and Knowledge of
specific subjects in business
Il finsounquanufiug
wazawiluivniianizianzasly
3519

- Organize the teaching process
and a of

variety learning

resources to enhance
professional communication
IPNTTUIUNITADULALLLDUINTT

BYUNITADUDLINUAINNANLLIND

- Quizlet kuunagsy

- Semester Project
TAsIN1INIAS YU

- Examination (Oral/Written)
nsaeu (Unan/Ueilisw)

- Class Activities
Aenssuludusou

- Group work
NUNGY

- Individual/group oral
presentation

QUEDRIEITGEEEIG N (IeyPna/

&)

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a o & =) b4
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ'ﬁLiﬁlug

How to evaluate learning

outcome

weduadensdeansageiiontin
-using problem-based learning
for developing critical thinking
ability
T¥nsiSeuslasuidamiiionaun
ANENNTDIUAISARIATIETRE 1S
Haudfgy

Use real life case studies and
articles for students to

understand the real-life
situations in the business

ldn1s@nwinsdlasalazunaiiy
dieliin@nwndlegaiunisally

Finasalugsna

PLO 2: Analytical Skills: develop
analytical skills by using data
and information and solve
business problems for decision
making and forecasting

PLO2: NWENISIATIEI: WU

-Organize teaching and learning
in an integrated manner and

focus on learning  (Active

learning)

Jan1sasunaziseuiludnyue

[ [

Wwoaulvanarlialrudidgnu

o

Quizlet huuNA@aU
Semester Project
IAsIN1INIALS YUY
Examination (Oral/Written)
nsaau (U1n/lisw)

Class Activities

Minweuarn1siaeilaslddoya | nszuiunisiieus (N1sieuiuuy Aansulutuizou
uazdeyaansaumamdioudlodym | iulé) Group work
ynsgsiauiiensindulonagsinng | -Provide basic knowledge of mavihenulungu
2UIAK conducting research and Individual/group oral
knowledge of marketing and presentation
business research nsdauefiedoafemie
1‘1)”1mm§ﬁu§m1umsﬁﬂLﬁumuﬁﬁa Jungu
LazAusIieIfunITITeN
NINAIAKALTINT
-Provide problem-based
teaching and learning l¥in19aau
waziSouslaoléiBeifidywiy
UM INe1aeaE 1
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a o & =) b4
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ'ﬁLiﬁlug

How to evaluate learning

outcome

37U

-Provide project-based learning
Trinsiseusiidulassnsidugiu
-Practice solving problems and
making decisions in business
related issues
fuinsuiledavivasdndulalu
BesiiAnadesiugsie

-The instructor shared the
experience and is a good role
model in analyzing data critically
faoundslulszaunisaluazidu
wuuegfinlunsinszideya
98193971301

-teaching and learning to cover
the knowledge and  skills
necessary for the practice in
business
nsasuLazAsSeuSionseunqy

Anuduasinweisnludmiunis

U unlugsia

PLO 3: Innovative Leadership -
use appropriate leadership skills
and styles in organizations, solve
and provide innovative solutions
by leading teams.

PLO 3: musdugiiuinnssy 19

Y

-Organize teaching and learning
in an integrated manner and
focus on leaning  (Active
learning)

FansaounaziFousludnuusi

Woulssuazlnaiudidgdu

Quizlet uunagday
Semester Project
1AsINISNIALS YU
Examination (Oral/Written)
msaeu (Unila/Teidew)

Class Activities

finwzuarsuuuunisidudind | nszuaumsiFeud (msiFeuiuvy AanssuluduiFou

wnzanluesdnsifiewdlowasl | amulé) Group work

Awuzdmauianssulunisudly | -Provide basic knowledge of NUNAY

Yeymlaglgnisuini conducting  research and Individual/group oral
knowledge of marketing and presentation

UM INEGI1ATE 1Y

#119n391n15 (OBE-TQF2)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

business research
Traudugulumssuiiuaide
wazANSAsITUNTIToTN
NIRAAALALTIND
-Provide problem-based
teaching and learning
TmsaounaziFouilagliFens
Ygywudugu

-Provide project-based learning

Tinsieusidulasniadugu

-Practice solving problems and
making decisions in business
related issues
Hndulunsudladgmnazdngula
fLuL%“aﬂﬁLﬁwﬁmﬁ’Uﬁﬁﬁﬂ
-The instructor shared the
experience and is a good role
model in  leadership  and
analyzing data critically.
dasuwvsluusvaunisaluazdu
wuvegsfidlunisidugiiuay
AATiveyang19InTal
- teaching and learning to cover
the  knowledge and  skills
necessary for the practice in
business
nsaouaznsi3ousiionseungy
4 o w

mmiuazﬁﬂwzﬁﬁwLUumm‘umi

UfURlugsfa

AMSU AU DAY LA Y9

(s18UAAR/NGY)

PLO 4: Digital and Technological
skills - apply appropriate digital

-Organize teaching and learning

in an integrated manner and

Quizlet Luunnaay

Semester Project

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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HAANSNITEEUVRINANGAT

ad o =) 4
IBN19IANTILIYUJ

ad a o & =) b4
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ'}iLiﬁlug

(PLOS) nagnsnsaau/n1sdndszaunsal How to evaluate learning
(how to manage outcome
teaching/learning management
strategies
and technology tools to solve | focus on  learning  (Active 1AsINISNIALS YU

business problems and
challenges and increase
efficiency.

PLO 4: WinwzAinoanazinalulad
donpsesdiondvauazineluladi
winngausnldlunisunladaminaz
ausiinielugsfauasiiy

Useansnn

learning)
FamsaeuuazFouiludnuuzi
Wouloswarlimrudidg Ay
NILUIUMTITEUT (MTITPUIUUY
wriule)
-Provide basic knowledge of

conducting research and
knowledge of marketing and
business research
Iﬁmmiﬁug’]ﬂumiﬁwLﬁumuiﬁa
LazaudiieafunisiTenag
NINAIAKALTINT
-Provide problem-based
teaching and learning
TnsaeunazSouslnsldiz o
Yaymdugiu

-Provide project-based learning
Tmsiseuiiiulassnsfugu
-Teaching and learning to cover
the knowledge and  skills
necessary for the practice in
business
miaauLLazmiﬁﬁJui’LﬁamaUﬂqm
mmiuaxﬁﬂwﬁﬁwn‘]uﬁm%’umi
UfURlugsfa

-Practice solving problems and
making decisions in business
related issues
Hnnulunsudledgymuazdngula

luiseaniieeeiugsia

- Examination (Oral/Written)
nsdou (Una/deidiew)

- Class Activities
Anssuludusou

- Group work
NUNGY

- Individual/group oral
presentation

n1suIEuealELds (S18yana/

naa)

PLO 5: Global Perspective on

-Organize teaching and learning

- Quizlet wuunagaau

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

Business: develop competencies

to understand the dynamics,

challenges and benefits of
diversity —and inclusion in
business.

PLO 5: yyuaiadlanvasgsna: wawn
Auiauatuisalunisidila
Tt AnavimeuazUssledi
AinINAUNaINTAIELAZAIIN

Judelugsia

in an integrated manner and

focus on learning  (Active
learning)
-Provide basic knowledge of

conducting research and
knowledge of marketing and
business research
-Provide problem-based
teaching and learning

-Provide project-based learmning
-Practice solving problems and
making decisions in business
related issues

-The instructor shared the
experience and is a good role
model in analyzing data critically
-Use case studies or organize
activities to encourage students
to practice thinking on the basis
of professional ethics
-JansapunazmsiTeusludnuns
ﬁLﬁuisUULLazLﬁumiﬁauf (M3
Seusuuuuaniin)
Ianusiugruluntsdidue
Wewazanu3lunidenis
NINAIALALTINT
IinsaeunarnisiSeuslaglinig
widgwidugudnans
TinsSeuslagldnmateudiuy
1ATIN1T

a wva

“UdRnsualadaymuaznis

v a

andulalutymilifeitesiugsia

- Semester Project
IAsIN1sNIALS YU

- Examination (Oral/Written)
nsdou (Una/deidiew)

- Class Activities
Anssuluduion

- Group work
NUNGY

- Individual/group oral
presentation

n1suIEuealELds (S18yana/

na)

URIINYIALTEI U
#11Un3v1n75 (OBE-TQF2)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

Haouwlsluuszaunisaluazidu
wuvegfiRlumMeTzideya
981798981950 UADY
Tdnsanunsalnsednianssuiie

nszduiniSeulruiinisanlag

A IUTLEIINONTN
PLO 6: Environment and |- Oreanize teaching and |- Quizlet Wuunaasy
Sustainability: demonstrate learning in an integrated | -  Semester Project
knowledge on creating manner and focus on 1AsINISNIALS U

environmentally friendly eco-

products and services and
promote sustainable business
and SDGs.

PLO 6: #9WInADNLALAINNTIEY:

wansnuslunisamdniogivas

'
& a v oA

USN15MIUTnsSNUAInaDULAY

'
v A

duasugsnangadunagSDGs

learning (Active learning)

- Provide basic knowledge of
conducting research and
knowledge of marketing and
business research

- Provide problem-based

teaching and learning

- Provide project-based
learning
- Practice solving problems

and making decisions in
business related issues

- The instructor shared the
experience and is a good
role model in analyzing data
critically

- teaching and learning to

cover the knowledge and

skills  necessary for the
practice in business

- damsapuuaznisiseusly
Snuaeiiduszuunasiiunis

= v = v =
138U (MILTBUILUULDATIN)

- Examination (Oral/Written)
nsaou (Una/deidiew)

- Class Activities
Aanssulududou

- Group work
NUNaY

- Individual/group oral
presentation

nsdauenlgldes (neynna/

na)
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HAANSNITEEUVRINANGAT
(PLOs)

aa (% = b4
IBN19IANTILIYUJ
-4 s <
nagnonIsaau/nsIndszaunITal
(how to manage
teaching/learning management

strategies

ad a [ 4 = ¥
’Jﬁﬂ’]iUiSLﬁJUNaﬁWﬁﬂ’liLiﬁlug
How to evaluate learning

outcome

- Teuditugiuluns
Aniunddeuarauilung
WeNIMIIAALaLgINa

- imsasuuaznisiseuslagly
mauitgyridugudnans

- limsBeuslegldnisseus
wuulATInTg

- UfuRnsunledgmuaznig
Faaullutlymiieadestu

50

an
=)

e o

- Hapunuslulssaunisaliag

Y
I

Juwuvegefimlunsinses
Joyave1vifeag1usaunay
- Tdnsfnwinsaivisedananssu
iionszeutinGeulyfifng

o

Anlnede sy IINOTN

PLO 7: Entrepreneurship:
develop start-up skills to design
innovative products, services for
start-up business

PLO 7: n15U5¢NBUFINT: WAIUN

- Organize  teaching  and
learning in an integrated
manner and focus on

learning (Active learning)

- Provide basic knowledge of

- Quizlet Wuunngou

- Semester Project
IAsINIsNIALS YU

- Examination (Oral/Written)

A1saau (Unwan/dewdiau)

Wnwean1sneniiioasnuuy conducting research and | -  Class Activities
uinnssundndudt usn1s dmsu knowledge of marketing and Aonssuluduceu
qiﬁaamwémﬁw business research - Group work
- Provide problem-based NUNAY
teaching and learning - Individual/group oral
- Provide project-based presentation
learning n1suIauealELds (Sneyana/
- Practice solving problems ﬂEjiJ)
and making decisions in
business related issues
- The instructor shared the
UNIINY 18T
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nagwsMsFeuivamangas Bnsdanisieul Wnsuszdiuwadwsnistou
(PLOS) nagnsnsaau/n1sdndszaunsal How to evaluate learning
(how to manage outcome
teaching/learning management

strategies

experience and is a good
role model in analyzing data
critically

- teaching and learning to
cover the knowledge and
skills  necessary for the
practice in business

- danisdeunarn1Tiseusly
Sneaziidussuvuaniiunig
o3 (MsSeuiuuuieniv)

- AWaaudfugiulunas
Anfunuifenazauiluns
WYNINTAAALAYTINT

- Wimsaeuwarnsseuslagld
msuidaymidugudnans

- limsBeuilegldnisiSeus
wuulATINIg

- UfuRnsudledgmuasnis

saaulalutlymiiiieatestu
3319

- gasuudsdulszaunisaluay
uuwvveehefinlunsdiase
Joyang1IiueENTauUAY

- Tlgnsfnensdlviedananssy
wienszsuinFeulifiRng

o

Anlnedyey uaTesIINOTN

3. a9AUsEnaULNYANUUSTAUNTISAlNIAEUIN (N1SHNUSTaUNTSAlAYITNILazannaRnYILAS
miﬁmenL%qgimﬂmsﬁumsﬁwm) Component of Field Experiences
Field experience is an integral part of the educational journey for third-year students,

providing them with hands-on practical training and an opportunity to apply theoretical

URIINYIALTEI U
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knowledge in real-world settings. As part of their curriculum, these students engage in
cooperative work-integrated education (CIWE) for a significant duration of one main
semester, which typically spans around four months. During this period, students are
immersed in a professional environment relevant to their field of study. They work
alongside industry experts, professionals, and practitioners, gaining valuable insights, skills,
and experience that complement their academic learning. This practical exposure enables
students to develop a deeper understanding of their chosen field while also fostering
personal and professional growth. Throughout the CIWE, students actively participate in
various tasks, projects, and assignments that align with the goals and objectives of their
academic program. They may be assigned to specific departments, organizations, or
companies where they actively contribute, observe, and learn from real-world scenarios
and challenges. This hands-on experience allows them to bridge the gap between theory
and practice, enhancing their problem-solving abilities and critical thinking skills. The field
experience component is designed to provide students with a holistic learning experience
and prepare them for their future careers. It offers a unique opportunity to gain practical
skills, industry knowledge, and professional connections that can significantly impact their
personal and academic development. By actively engaging in the field and completing the
CIWE, third-year students are better equipped to transition from academia to the

professional world with confidence and competence.

UizaumsaimﬂaumLﬁuﬁauﬁwﬁﬁymaqmsw’?umamamaﬁwwﬁm%’uﬁﬂﬁﬂm%uﬂﬁam el
mnnlasunsiinevsunsuianaglondlunisianuinguuvssendldluaniuniseiase lu
NITTUIUNITITIUNITADUVDININLY ﬁfﬂﬁﬂ‘mméwﬁtfﬁﬁ'amwsﬁmmL%qﬂﬁﬁamammumsﬁwmu
Sy (CWIE) Failsreziardrfydunianeundn (Wssuia ¢ Wew) Tugaenanil dndnviey
I@sunisiauluaninwindeniifiaiuieidestvaiviivivesmania wanwavienusiuiu

Wervglugnamnssy dndydnuagduiRau ieiuauianuaiunsauazyssaunisaiing

e>2p

'
=

UANPAETNATINITIOUITNITNINTVRININT NMshaTuUsEauNsaiassielindnwianunse

o)

e -

v

fauurnrndladndsluaiidonvesmnanld Tusuzdotuiduaiunniulafduiudiy
yaRaLazo1 TndAnwiasidiuslunusiieg 1asens uaznsueuningauineg Naeandeaiu
Wmanewaz IngUseasnvedUsunsiivinsvesning winku1e1agnmnuaiiins e uluwsun
g 03Ans ve UTEMTmndldiudalunisiausnng dunauaziSouiainaniunisaiass

wazAuvimglulandis Ussaunisalinisinauiuulnddeisneasieanisitoud miuseninamegug
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warnTUHUR hreasuadannuaiusalunisuidaymiwasnsAned 19dimang dulsznauves
UszaunisallnauesnuuuiiielidndnwlasudszaunisainsSeuinaseunguuasiasounsey
o U = o/ < = [ 7 a wua

dwivendnluewan fululenaianizingaslumsiaunrineenauii anuslugnaivnssy

LAEAUTEIYIYANTIAN TN NAR BT UIA MY ARaLAZNTIS B U NIIv N Tida gl

4' = 1%

TodAw InenisidnsaufanssuluanndnsanisiSeu CWIE Anwdulfianuasiinanunseuunniu

Tumsidsuannmsteuluivinisglana@nmeninudiule

3.1 NaNT3EEUIYaUTEAUNITAINIATUNY

Learning Outcomes of Field Experiences

The outcome of the field experiences are as follows:

£%
N v A

nadnsIINUsTAUNITalluan LN TaT Al
i. Develop real-world experience, along with classroom instruction in the
students' subject of study.

1Y) | I3 a Y Y] ) = a Ao a =
W%lu’]ﬂigﬁuﬂ']iﬁnuiaﬂLL‘VN?‘W']@JLUu%iﬂWiaﬁJﬂUﬂqﬁaausLUﬂaﬁLiEJusL‘U']GU']V]UﬂLiﬁl‘Uﬂﬂ‘U']

oY
Y
i. Demonstrate self-development, interpersonal abilities, responsibility, and self-
confidence, which are desirable traits that fulfill employment standards.
wansliiufanswauinues Auauisalun1sifingnin AuSURAYeU LazaA
L%aﬁuiumul,aﬂ%aLﬂuﬂmamﬁﬁﬁéfaﬂmﬁmamummgmmﬁwmu
ii. Develop better communication skills
v LY 4‘ d‘dr—g
NRAUINYENITADANTNIAYU
iv. Evaluate and plan smart career decisions when one's own capabilities become
more apparent.
Usziliulaznaununisdedulainerdiuen@ine grfianuilussifouilionmuasnsaves
I Ao dy
AULB WU UNTALIUNINYU
1 Y ¢
3.2 Y2979819AUSLAUNITUNIAGUIY
Field experience period
The period needs to be minimum four and half months
FTHLIANALADIDYNUDEAROUAT
UNIINY 18T
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5.1 %9 AuNLIAzANIAIYE991915E

1A 5 AunIasuazAnennluNIsUIMSIANISUANgNS

Name, Position, and Qualifications of lecturers

v a

5.1.1 Y9 wwana 1avUszindiuinsuszunvu Aunle LazAMfAinISANEIYRIRINSIRSURNYaUNANgNS

Name, Surname, National ID, Position, and Educational Qualifications of the Course Coordinator

a1u AU Ho-ana Name-Surname | tavUszdndauszvivy | auqd avvaaiu/Ailay Mszauseu (va/duanm) NAIUNNEIYINTG 817 A9,
Order W19 (W9/U19/U14617) National ID Number | (389910 | (Major/ Institution/Year of Academic works U3, UNANIVINT*
Academic (Mr./Ms/Miss) gaqﬂlﬂ Graduation) (t%’wmwa"nussmwnw)
Position G‘ll"]qw) Academic works such as
Quialific textbooks, research papers,
ations academic articles
(Highest (according to bibliography
to guidelines)
Lowest) nangaslagtu | wdngasuiuuss
Current Revised
curriculum curriculum
1 WY dUFN UUNAUN 3100202808860 MBA Master of Business 6 6 Farzana, S., Nontaganok, S, &
Administration in Finance, Onkong, T. (2019). Effect of
The University of Using Social Media on the
Manchester UK, 2542 Adaptation of International
Students in Thai universities,
MA JeyTumndadin (MS In Proceedings of the 1%
Accounting) Thammasat International Conference on
UKV 1A TSI
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University, 2530 Economics, Business  and
BBA Bachelor of Business Interdisciplinary Studies ICEBIS
Administration, Thammasat (pp.172-185)
University, 2521
2 Mrs. Sumaia Farzana EE0339839 MBA ﬂ’]i{fﬂmi%%’Wﬂ’miuws}é 12 18 Farzana, S., Jayaranjan, M. L.
(), D, & Rahman, S. U. (2021,
UMINGIRBEYIY, 2560 June). An Empirical Study on
E-book  Usage Intention-
MBA Master of Business Perspective of International
Administration, Major in Students Studying in
Marketing, Southeast Thailand. In 18th International
University, Bangladesh, 2552 Symposium on Management
BSS Bachelor of Social Science, (INSYMA 2021) (pp. 228-234).
Concentration in Social Atlantis Press
Science, National University,
Bangladesh, 2543 Muradova, O., & Farzana, S.
(2021). An Empirical Study on
International Student
Satisfaction in Online Learning
System in Thailand
Universities.  Business  and
Interdisciplinary Studies
ICEBIS2020
Farzana, S., & Rahman, S. U.
(2019).  Online  Shopping
Intention  of  International
Students in  Thailand: An
UNIINEGIAUTIIU

Qo

190391015 (OBE-TQF2)
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Empirical Study. In
Conference: Third
International  Workshop on
Entrepreneurship,  Electronic
and Mobile Business (IWEMB
2019). University of South-
Eastern Norway  (USN),
Vestfold Campus, Norway.
(pp. 161-191)
3 9. UNE VIYYA AMTIU | 110170013XXX Ph.D. Doctor of Philosophy in Kampan K, Tsusaka, TW., &
Agribusiness Management, Anal, AK. (2022). Adoption of
Asian Institute of Blockchain  Technology for
Technology, 2023 Enhanced  Traceability — of
MBA Master of Business Livestock Based  Products.
Administration, Asian Sustainability, 14(20), 13148
Institute of Technology,
2017 Kampan, K. (2022). Exploring
BA Bachelor of Arts (English), Analysis of Factors Influencing
AR Bangkok University, 2015 Strategic Planning for
AaumansUudia unInendy Agribusinesses in  Thailand.
AFUNN 2558 Business and Interdisciplinary
Studies ICEBIS 2022, Siam
University, Bangkok, Thailand.
Kampan, K., & Hlaithong, K.
(2022). Review on Students
Engagement:  The  Factor
Influencing Online Learning.
UNIINEGIAUTIIU

Qo

190391015 (OBE-TQF2)
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Business and Interdisciplinary
Studies ICEBIS 2021, Siam
University, Bangkok, Thailand.

4 Mr. Sabbir Hossain

A03508966

MBA

UB.u.

Master of Business
Administration in Marketing.
National Institute of
Development

Administration (NIDA), 2019.

BBA

Us.U.

Bachelor of Business
Administration, Siam
University, 2014
g3N9sEnINNUsEme
(WIN%F) UNINEISBALY,

2557

Hossain, S., Uddin, K, &
Kampan, K., (2019).
Significance of  E-wallet
Payment on Thailand
Cashless  Society: A Case
Study on Rabbit LINE Pay.

Business and Interdisciplinary
Studies ICEBIS 2019, Siam
University, Bangkok, Thailand.

Hossain, S, Rauniyar, A, &
Shrestha, S, (2021).
Preference of digital over
traditional payment system in
Thailand. Business and
Interdisciplinary Studies ICEBIS
2021, Siam University,
Bangkok, Thailand.

Hossain, S., (2022). Cashless
payment acceptance among
consumers in Thailand: A
case study on Digital Wallets.
Business and Interdisciplinary

Studies ICEBIS 2022, Siam

UNIINYIRYFEINU
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University, Bangkok, Thailand.
5 9. UNEITNIUA LRANTEAY | 110080082xxxx PhD Doctor of Philosophy in 6 Chalermchaikit, V. & Cheng,
Hospitality and Tourism Y.X. (2022). From then to
Management, Assumption now: A brief history of China’s
University, 2023 outbound tourism market. In
MSc Master of Science, in J. Wen & M. Kozak (Ed.),
International Human Chinese  outbound  tourist
Resource Management behaviour. London.
ESC Rennes School of Routledge.
Business, France, 2016 Chalermchaikit, V. & Kozak, M.
BBA Bachelor of Business (2022). Inclusive Management
Administration in Hospitality Practices and Diversity of
and Tourism Management, Gender at Five-Star Hotel
Mahidol University Businesses. APacCHRIE 2022
International College, 2015 Conference on  “Creating
Tourism Sustainably in
BA Bachelor of Arts, in French Challenging Times”, 478-486.
language, Ramkhamhaeng
University, 2021 Chalermchaikit, V. & Kozak, M.
(2021). The practice of triple
bottom line in the
sustainability of tourism: A
gender perspective. In M.
Valeri & V. Katsoni
(Ed.), Gender and tourism
(pp.285-300). Bingley. Emerald
UNIINEGIAUTIIU

Qo

190391015 (OBE-TQF2)

112




Publishing Limited.

Chalermchaikit, V. (2021).
Gender Im/Balance in the
Hospitality Industry: A Case of
General Managers of Five-Star
Hotels and  Resorts in
Thailand. AU Virtual
International Conference on "
Entrepreneurship &
Sustainability in Digital Era"
Under the  Theme  of
"Challenges of Organizational
& Business Management in
Dynamic Digital
Dimension", 1(1), 126-133.
With  ‘The  Best  Paper

Presentation Award’.

Christina, T.C., Chalermchaikit,
V., Cheng, Y.X. & La, A. (2020).
Neolocalism and
transportation: Biocultural
conservation of the Saen
Saeb Klong in Bangkok. In. L.J.
Ingram, S.L. Slocum &, C.
Cavaliere (Ed.), Neolocalism &
tourism (pp.164-184). Oxford.
Goodfellow Publishers.

UNIINYIRYFEINU

Qo

190391015 (OBE-TQF2)

113




5.1.2 %9 dna 1avuszinaiuszevy Auvialasanidivesesdussdvangns

5.1.2 Name, surname, national ID, position, and qualifications of the course coordinator

gy | euma Fo-ana WUUTEIR AR av/aantu/iay A3EUFOU (Val./dUANA) HAIIUNIITINTG 819 19
w113 (WIB/UN/UNNE) U381 (589 Field/Institutions/Gradu Teaching responsibility AUATY, UNAMNIVINIT
Academic First Name - Last name Thai ID - Passport 71 ated (Hours/Week) (ﬁwmywa”nusmvynﬁl)
Ranks (Mr.Ms.Mrs) geanld Academic Contribution
s‘hqm)
Qualifica
tions
NANgN3 NANgNT
Uaqdu USuuse
Current Course | Updated course
1 Dr. Duminda Jayaranjan D.Eng. Doctor of Engineer in 6 6 Farzana, S., Jayaranjan, M. L.
Environmental Engineering D., & Rahman, S. U. (2021,
and Management, Asian June). An Empirical Study on
Institute of Technology, E-book  Usage Intention-
Thailand, 2555 Perspective of International
M. Eng Master of Engineering in Students Studying in
Environment Water Thailand. In 18th International
Resource and Management, Symposium on Management
University of Moratuwa, Sri (INSYMA 2021) (pp. 228-234).
Lanka, 2551 Atlantis Press
BSC Eng | Bachelor of Science in Civil
Engineering, University of
Moratuwa, Sri Lanka, 2542
2 Saif Ur-Rahman B0O0057817 MBA Master of Business 6 9 Farzana, S., Jayaranjan, M. L.
UNIINEGIAUTIIU
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Administration in Human
Resource Management,
Darul Ihsan University,

Bangladesh, 2553

MSDS Master of Science (Defense
Studies), National
University, Bangladesh, 2545
B.Sc Bachelor of Science in

English, Physics, Chittagong
University, Bangladesh, 2530

D., & Rahman, S. U. (2021,
June). An Empirical Study on
E-book  Usage Intention-
Perspective of International
Students Studying in
Thailand. In 18th International
Symposium on Management
(INSYMA 2021) (pp. 228-234).

Atlantis Press

Rahman, S., and Farzana, S.
(2019). Role of Parents in
Making Children’s Use of
Media Screen

Time  more  Worthwhile.
IWEMB University of
Southeast Norway, Vestfold.
Conference

paper published in IWEMB

proceedings from Germany.

Rahman, S. (2018). The
Psychological Well-being of
International Students in Thai
Universities: Effects of
Sociocultural Adjustment.
Conference: Oriental Business

and Innovation Center.

UNIINYIRYFEINU
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Budapest, Hungary.

Rashminda Attanayake

N7049118

M. Eng

Master of Engineering in
Environmental Engineering
& Management, Asian
Institute of Technology,

Thailand, 2562

BSc Eng

Bachelor of Science,
Chemical and Process
Engineering, University of

Moratuwa, Sri Lanka, 2560

Hpoo Pwint Dahlia

MBA

Masters of Business
Administration in Marketing,
National Institute of
development

Administration (NIDA),

BBA

Bachelor of Business
Administration in
International Business, Siam

University,
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5.2 N13MIBUNITANMTUD11 58 LAl
Preparation for New Faculty Members
1.1 nansdlvsinnaudlusunsudguiiva Usznauding a1d
AWl new faculty members are required to participate in the orientation program,
which includes:
1.1.1 UNUWIMTATiRaeAnLSURATOUTEI8195E LTS AY
Roles and responsibilities of faculty members according to the mission of the
institution
1.1.2 @vdusvlovivesonnsduasngsudousing o
Benefits and regulations for faculty members
1.1.3 7dngns N139ANISISeUNTaeuLAAINTINAN) DI TN &Y
University's curriculum, teaching management, and various activities
1.1.4 fimsdavinenansidugledmiveiasding
Preparation of documentation as a guide for new faculty members.
1.2 upumeanaseferglasuiuoansdiiaes Inefindhised
Senior faculty members are assigned as mentors to provide the following guidance:
1.2.1 WifuugiwasmsinwiileSouiuazuiuaueaitgnisdueiansd
Provide advice and consultation for learning and self-adjustment as faculty members.
1.2.2 T uusiuaglvidrsumssusunsdewianiangul] uaznaUfoa
Provide guidance and training in both theoretical and practical teaching methods
1.2.3 Ussiliuwazfinauanuinininlunisufinnuvesenansdiul
Evaluate and monitor the progress of new faculty members' work.
1.3 MIANLUNITNAUIDI15Y
Faculty Member Development
o1ansdynauldsumstaulusunisounisaeu anuifiviuate finvgifsldmiunaduensdlu
yneAvAnwlY naenudiniside lnonsdnfanssuimuninnns dueslidnsunisussys duuun
LLazanﬂuamﬁuguﬁ]ﬁaﬁ
All faculty members undergo development in teaching, contemporary knowledge, and essential
skills for teaching in general subjects, as well as research. This is achieved through activities that

promote participation in conferences, seminars, and training programs in other institutions, including:

UNIINYIRYFEINU
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23.1

232

233

234

2.3.5

atvayulidsumMseusy Yssyadvinsneluumnineae

Support for participation in internal university training and academic conferences
atuayulidnsHInmMIsusy Ussgaivnmsnguenumingse

Support for participation in external training and academic conferences
arvayulivinuide

Support for research activities

FWNUITEAV1 T UALAE SaTanEuenUNTINENSeuarAfuiNa e
Collaborative research with faculty members from various departments, both
within and outside the university, and publication of research findings
auayumatnTmUse uenanAfeiiluuaziasze

Support for participation in conferences and presentation of research findings,

both domestically and internationally

a o ¢ Y o = v
RUIAN 6 NITNUUIDIA1TE LLaga\‘iﬁu‘UaHUﬂ']'iL'iﬂug

Section 6 Teacher development and learning support

1. MISHAILIE12158 s

1. New Teacher Development

1.1 a1asdlvinnaudlusunsuuguiima Usznaudieg a1d

1.1 new teachers attend the orientation program, which includes:

1.1.1 UNUIRINALaEANSURAYEUYBIR1TIRNNUEAY

Roles, duties and responsibilities of teachers according to missions

1.1.2 @nsuselonivesenarsduasngseilousig q

Teacher’s benefits and regulations

1.1.3 %angns MITANISTIUNTADUN WaLNANTTUAN qURININIAY

Curriculum, teaching and learning management and activities of the university

1.1.4 ﬁmﬁmﬁﬂLaﬂam*'f]u@ﬁ@ﬁm%’ummsﬁlm

Handbook for new teachers.

¢ v < =1 A v A o &
1.2 NBUWN']EJQ']Q'WEJFdﬂ'l'aiﬁ\‘i']ul,ﬂua"m'ﬁﬂvllﬁﬂﬁ IﬂEJlI‘WU'WI PNU

1.2 Assign senior lecturers to be mentors with the following responsibilities:

UNIINYIRYFEINU
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1.2.1 TfuugihuazmsUinvieousuarusunueadingnadueianse
Provide advice and counselling to learn and adapt to be a teacher.
1.2.2 Wiuusihuaglidniuniseusunsaewisnangud uaznaufcn
Provide and attend training and teaching both theoretical and practical
1.2.3 YszdiuwasAnanuanunrvtlunisufifanuvesonansdln
Evaluate and monitor the progress of new instructors' performance
1.4 NM3AHUNTNAILID19158
Implementation of teacher development
o11stnaulasumsiannlusunsSeunsaou awidiviuats inveifdldmiunsdy
psslumnadindnuimily aaenauiianside Taedatanssuiamudnns duasalidnsounns
s duaun uaveusiluanitudy q fed
All teachers will be developed in the field of teaching. Modern knowledge are
required for general education subjects as well as research by organizing academic
development activation. Participation will be encouraged in meetings, seminar, and training

in other institution as follows:

2.3.6  atdvayulmdrsiunseusy Yssgadninsniesluuminendy
Encourage in academic training within the university
2.3.7  aduayulidnTiunseusy UsesgninnineuenumIngsay
Encourage in academic training outside of the university
238  atuayulifinwignu aususnUssme
Encourage study trip and training abroad
2.3.9  aduayuliinaide
Encourage in research
2.3.10 wugdmuideAna 9 sanelunazneuenunIngd
Recommend research funding within or outside the university
2311 $09U3TuAU919158luAMZ 99 SuvAEUeNU IVt wasiifiuTiNa Y
Collaborate with teachers in other faculty within or outside the university,
and published the work
2.3.12 atuayunsinsudseyy inenaATerslunarsnasyne

Encourage in meeting and present work domestic and abroad

UNIINYIRYFEINU
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1.3.8 fansimihguszanunuifevesnnsiiiotisena1sdlun1sinide

Establish a Faculty Research Coordinator to assist teachers in conducting research

% % o/ Y I J
53 m’iwmmmamgama‘mnyz?mmﬂmm 13¢

2.1 Development of Teaching Skills, Assessment, and Evaluation
2.1.1  faszuunmsussidiuraniunisaeulaznsuseiliunaegelldiusiuseninadasy  guims
wAZHLSEU
Organize a system in teaching evaluation and participatory evaluation amongst
teachers, administrators, and learners.
212 dadumundfoinng Wenumunsussiiunanisinnisounisasy
Uszdd TnewfuiidunuuinasgiunandinusiasiBenndngasuasmesutesneian (course description)
Conduct an operational workshop to review the evaluation results of teaching
management for the academic year, focusing on the standard criteria of qualifications according to
the main curriculum details and course description
2.1.3 atuayulidriuniseusieafuinuenisaou wasnsUssliunaiiviuadodluiondo
uavusnviesse NaenadesiudsimsBousluusas i
Support participation in training on teaching skills and contemporary assessment
methods both inside and outside the classroom, in line with the necessary knowledge in each area
2.1.4 amseusuieafuniseandeaeulilduinsgiu n1svih blue print 109N
Todou NMIUsELiiuNg (Fianse) Bannet uazdenay
Organize training on standardized test development, creating a blueprint for
exams, grading criteria, and referencing groups
2.1.5 aﬂuagummaéLSﬁﬁwU'ﬁzﬁﬁmm‘iLLazﬂﬂmLﬁ'mﬁumﬁﬂmiﬁaums
ADUKATNITUTEHIUNG
Support teachers' participation in academic conferences and observation of work
related to teaching management and assessment
2.1.6 finunszruunsusziiulaggsiunuy
Develop an evaluation system collaboratively.
2.1.7 aifuayuliiideludude
Support classroom research

2.1.8 Wauninwensiumaluladkazwinnssuni1anisanw
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Enhance skills in using educational technology and innovation

2.2 MSRAILIYINITHAZITITNAUBUe
Other Academic and Professional Development
2.2.1 atuayulionnsddisuniseusuvinue U o
Support teachers in receiving practical skills training

a

2.2.2 duaSuliennsdifugandiadiuinms @Enwee) uasninfiunnnd
FUVUIITINT (788513158 599M1anT19158 UaEAANTIR15E)

Promote teachers to enhance their academic qualifications (further education) and
increase their qualifications in academic positions (assistant professor, associate professor, and
professor)

2.23 mmuaduuloveionansdynaumsufoilunsiammies
Establish as a policy that all teachers should engage in self-development.

2.2.6 gruayulionnsdnAuAedasesssy AnSIILITINlUNSHNULUR

Support the cultivation of ethics and professional integrity in teachers' practices

Ly d‘ Q' 7 = Y =S d‘ a a Jd
3. MINAUUIae aAUVAHUUNIILIYUI mﬂiuiaﬂ agalannNIdUNg

Media development, learning support, technology, electronic media

The department, faculty, and institution operate to provide leamning assistance for students. This
includes physical readiness and access to learning-enhancing technology. The department, staff,
and institution understand that a good learning environment improves student learning. Smart
classrooms support learning. Modern technology and interactive tools make these classrooms
vibrant and interesting. Smart classrooms have multimedia projectors, interactive whiteboards, audio
systems, and more. These facilities help professors conduct lectures and engage students in
debates and activities. The school uses Moodle, an LMS, and smart classrooms. Students and
educators learn online via Moodle. It houses course materials, assisnments, online conversations,
and learning resources. Students can access course materials and interact with peers and instructors
asynchronously using the Moodle LMS. Learning support facilities work best when program teachers

are involved. These instructors create and organize course content, use smart classroom
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technologies, and manage Moodle LMS online learning. They help students, lead discussions, and
give quick feedback and assistance. The department, staff, and institution promote learning support
facilities to improve student learning. Smart classrooms and Moodle LMS provide interactive, self-

paced learning. Instructors use these facilities to improve teaching and learning.

AAITT AN WATANIUUTNTANIUNITND IANNSTIUMED MUINISHS8UNISADUA NS UTNE N1 B9570D9A1Y
wiounamenniaznniiunalulagnatuayulinisiSeunisaeusu 2adv auy wazanidudilai

anImuwIndeunIsiseunIsaauninstiindssdnsamlunisssudvesinfne veassudiaseziludiu

'
) IS =

atvayunsseud malulagiuadowasinedienaunsaufianisuuuldnaulavivlyivieassulidingi
! b4 = v a = v aa a ¢ s a § = A =
waziauly viesleudaasesiilusiaamesiadiine nsgaulmiveiauuudumnesudnin seuuides uag
e A v 1Y Y 1 a a a a v Y i v
gunsalduq Nelvinganunsaaeuliiinlalaegaluseansam wasiaSuasinsidriuedluni sldneuuas
Aanssuvesiniseu Tsaseuldszuudanismaiseunisaeunisesulatfisenin Moodle wasioussudaasuy
Weninsieunisaeunaznisdeaisesulatdaiiveglu Moodle thideuaiunsadndalieninisiseuns
dounardeansiuiieun Moodle ATEUARNLUBNINITITEUNTABY, NTNBUNLENY, N1saunueeulal,
wagninensnisisews dniseuanansaiintaleninisiseunisaeunasdeansiuiiouseunare1a1sdlaegis
daszr1u Moodle LMS vipaiseudaniey nisatuayunisiseuiaziiussdnsnmuinianiilonsiaoulusunsy
W3 AgHapuvalaiawasdagULuuiomnisiseunsasy, Tdmalulagvisassudaaioy, wagdnn1snis
a 6 1 ! A v A o a Y o
Seunsaeusaulaiiu Moodle LMS winw¥igiwmdetinitew, dnauen1seiusey, waglidinauiasns
Frewiog19390157 11A397, YAaIng, warantuatvayunisiseuiifiediuuszdnsamlunisdeudves
Unisey Meusvudaniuzag Moodle LMS asnnisiseuiuuulaneunasisousuuuiumanidniseulasgiad

Usgansnn ennsdlddasdineanuasamnmarilieysuusinisaeunasnsisous

3. qUUsTUNUAULANY Budget Plan

(THB: Baht)
NUINTIB5U 2566 2567 2568 2569 2570
Income 2023 2024 2025 2026 2027
1. Atgens@ine 1,500,000 3,000,000 4,500,000 6,000,000 7,500,000

1.Registration fee

2. auaene 4,000,000 8,000,000 12,000,000 16,000,000 20,000,000
2. Credit fee

5.5,000,000 11,000,000 16.5,000,000 22,000,000 27,500,000
3’3111%&%14

TOTAL

UNIINYIRYFEINU
#11Un3v1n15 (OBE-TQF2) 122




%UIA518378 Expense (THB: Baht)

NNINTIYINY 2566 2567 2568 2569 2570
Expense 2023 2024 2025 2026 2027
1.Alga189UN1g 3,000,000 6,000,000 8,000,000 10,000,000 12,000,000
NANUNMH (ANaow)
1. Teaching fee
2. AR unIs 500,000 1,000,000 2,000,000 3,000,000 4,000,000
PR
2. Research fee
3. AlgaeR 500,000 1,000,000 2,000,000 3,000,000 4,000,000
USN13391N13
3. Academic
services fee
4. Ruganyu 200,000 400,000 600,000 800,000 1,000,000
4. Outsource funds
5. Anldgnedue (e 100,000 200,000 300,000 400,000 500,000
\n3asile gunsad)
5. Other expenses
(Equipment fee)
374 4,300,000 8,600,000 12,900,000 17,2000,000 21,500,000
NUELAG)
AldeseaiinAnyinaenndingns 385,000 UM
Alddnesainataean 110,000 Um
Remarks
Expenses per student throughout the program 385,000 THB
Maximum expenses per student per year 110,000 THB
URVINY 1A TSI
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nuIA7 6 AuFNURYREII AN

Section 6: Characteristics of New Students

1. Qmauﬁa‘umﬂjﬁhﬁﬂwﬂ Characteristics of new students

1uddsansAnesesusisoud@nuinaulatensausenadeTnsdunse NI 1Fn Y IWINg

54

Successfully completed upper secondary education or obtained an equivalent certificate recognized

by the Ministry of Education.

o
< = [y

2.1 0utd5an1s@nwseauUseniateUnsivdnduas (Uaa) dsenadednsivndwmada (Uan.)

Y

e

wiaUsEmAteUnsduiinsensisinuismsifieusi lusudvfiesdeted Thduldmundnnisideulou
AuteUIAUNTIINeIdBde L 11698 n1sAnYIsEAuUSyunslneRansaunlusiensd
Successfully completed a higher vocational certificate (Pre-Diploma), a technical vocational
certificate (Pre-Vocational), or any other equivalent certificate recognized by the Ministry of
Education in a relevant field of study, in accordance with the principles of credit transfer as
stipulated by Siam University regulations, considering individual cases for undergraduate studies.
3. NIUNITADUANLADNYDINRIINGIARBALIN LAT/NTD TEUUNITANADNYDIAIUNIUAUZNTINNTT
QANANYY
Passed the selection examination conducted by Siam University and/or the selection system
of the Office of the Higher Education Commission.
a dndnwiitveleunnantudunusuidevvesdiinnuanznssunisgaudnuuasmudedafy
uinenduasny SeanssuloutinAnwainaniiudu
Students are applying for transfer from other institutions according to the regulations of the
Office of the Higher Education Commission and Siam University regarding the transfer of students
from other institutions.
2. Ugywvastindnewsnida Challenges of new students
dnAnwinsndrfidesisaranuuandaduaudauaiungn fiugiuaseunss wargiugnig
\sugia wudn thnuitamifgtunsufuiudidudieuln anuiwagszuunsinuilusminede
Being an international program, we have students from diverse nationalities enrolled. This
diversity brings along variations in cultural backgrounds, knowledge, and skills, as well as differences

in family environments and financial situations. Consequently, due to these contrasting factors,
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students often face difficulties adapting to their new classmates, the environment, and the

educational system at Siam University.

3. nagnslumsaidunisiveusledaymy/dedrfnvesindnuilude 2.3
Strategies to address the problems/ limitations mentioned in item 2.3
In order to address this challenge, the department must organize student orientations, provide
adequate support, and assign advisors to facilitate communication and counseling sessions tailored
to the students' needs. Additionally, student clubs can play a crucial role as mentors, guiding new

students and assisting them in adapting to their new environment

nangnsInnanIIuRTENAUNToukazAanTTasuaddneamlugyuuusteg liualinfnwiaii n1s
Yguilmeadn@nwyy nslinisatvayuedisiisane Avuee1ansdnuinyiieatduayunisdealswaglv
o =2 a v O3 =1 O3 [ = o o
AUy gaLnuANAeINTYeslindny uenanlvusuindnwdiaunsailuunuimidrdglunis
< = g v o o o = 1 ! A [ v [ - v 1
Juluideenliduusdnin@nninivasdrsmdelunshanudilasasuudiuanimuinaeylng

4. wrwunssutnAneuazddnianisinenlusses « U

Admission plan for students and graduates in the term 5 year

FUIULNANY Un1sAnen / Academic year
ﬁmm’i’mx%’u 2566 2567 2568 2569 2570
Number of Students 2023 2024 2025 2026 2027

Expected to receive

Q)

TUUN 1 Year 1 100 100 100 100 100
YT 2 Year 2 100 100 100 100
FUTT 3 Year 3 100 100 100
FUIT 4 Year 4 100 100
7 (Total) 100 200 300 400 400
ﬂqﬂjqqlgﬁ'ﬂ%ﬁ]ﬂ'ﬁﬁﬂﬂfl 100 100

(Expected graduates)
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PUAT 7 N15UTZRUNANITIS I ULAZNUIINITANSINITANEN

Session 7: Assessment of Learning Outcomes and Criteria for Graduation

1.ngsziteu vaninuilunisliszauazuuy (1nsa)

1. Grading Rules/Guidelines (Grade)
1.1 Un@nwdansnasulusiedvlaasdeadiinalseulidesnindsuay 80 vasdilusniinisasuly

Students have the right to take an examination in any subject, provided that they have
attended no less than 80 percent of the total teaching hours for that subject.
1.2 deydnwalvesnsinug
1.2 Evaluation Symbol
NaNSEDUTEAREI LI Az Tneenuniududu (Grade) Tnefluduuszsn
(Grade Point) el

Examination results will be measured with Grade with Grade Point as follows:

A1AUIU ANUNUNY wA
A M (Excellent) 4.00
B* Aun (Very Good) 3.50
B A (Good) 3.00
ct ADULNNA (Satisfactory) 2.50
C wold (Average) 2.00
D 90U (Below Average) 1.50
D fIU (Pass) 1.00
F AN (Inadequate) 0

2. ATTUAUNITANIITAUNIAMUINLY ATUATIVRINTITUSZITUNE

2. Standard Verification Process for Student’s Achievement

[

= &
UAFTEUIUNTITAIU

UNIINYIRYFEINU
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Process as follows:

2.1 fn1sudenenarnIsun1sUsedinme Mantiinsiauivarausedvisyaiananisngie wila a3y

Jolauanuz Lagmsusulnngivilunsteunisaeuresniansdnudall
A faculty committee will be created to review student records, compile suggestions, and

enhance coursework for the upcoming semester.

2.2 uninerdefinnznssunsiaIENgnTuaza RIS ANIENATUN ST Inan LM inede
Usgnausegmsinandiszdusesmansiansduiouyanienainnieuen wazaneluanitu viwehily
ﬂ?ﬁﬂguﬂiaﬂszljaﬁaULLﬁ%ﬂ'ﬁ%‘U’JUﬂﬁijﬂLLatﬂigLﬁu&la
The university's curriculum development committee and educational standards were chosen by

the university council. It comprises of a PH.D. or associate professor qualification. The duty is to

evaluate and assess the examination procedure.

3. Lﬂmsﬁmié"\ﬁamiﬁnmmwﬁngm

3. Graduation Requirements

1. ﬁm:mm*ummﬁwmuwmﬂﬁmﬁﬁﬂwumiﬁuwﬁﬂqmi

Complete the number of credits specified in the curriculum
2. Iseduusunzuuuniazalisingd 2.00

Obtained a cumulative grade point average of not less than 2.00
3. UsTquadwSN1TSousuesdngnsvioun

Achieve learning outcomes of all courses

4. usTAuARWENMsFEUSvRWEngATaVNN
Achieve Learning Outcomes of the Entire Curriculum
1. Anwasumudumieiniidvunllundngns
Complete the number of credits specified in the curriculum
2. ldseduuduaziundsaranlisinng 2.00
Obtained a cumulative grade point average of not less than 2.00

3. UTTANAANSNSITEUIURmdNanIVIavae

UNIINYIRYFEINU
#11Un3v1n15 (OBE-TQF2) 128



Achieve program learning outcomes

5. nszuruANsBudiu (Verification) anAsgiunadnsnsiseudmuiiananewamangns
The Verification Process of Learning Outcome Standards as Expected by the Curriculum

1. Anwiasusudnnunhefnwagdnauneinitmunl lundnges
Complete the number of credits and subjects specified in the curriculum

2. Iseduusunzuuunivazalisingt 2.00
Obtained a cumulative grade point average of not less than 2.00

3. UsTquadWSNTSeusuesdngnsavin
Achieve program learning outcomes

o Lifusruniiaulaefuuminede

No financial obligation with the university

6. MIMIuFaUNIASEINNANSSEUVanAnedslidnsanisine

Standardized Assessment of Learning Outcomes While Students Have Not Yet Completed
their Education

5.1 AUAY3
5.1.1 Ysziliulnen1snaaeuges aaUnanIALayasuUatgnIAnIsany

5.1.2 Ysmifiunmsufifonssuvesmeiviilusasuonieniou
5.1.3 UssiiunnuamsvhuuufindaluduSeu msvhasoundeniniiauesu dadunguuas
FI8YAAA

5.2 puvinue

5.2.1 Uszilluannngdnssumadeyaiveiseu FausnsRaray MIAUAY N1sAnIATIEN
5.3 AUITLTITY

5.3.1 Usziiuannnginssuvessisou Wy nsidvisassunswatLaznisuisnelivagey

5.3.2 Uszifiuanmsvageuges nMsaeunatsan msaeuvatsneiiduegisgasn
5.4 PuAMEN WY

5.4.1 AUNANGANTIUNTUAAIDBNYULYINNANTTUNGU VDI T Y

5.4.2 msinavenanulungy

5.4.3 N15UseiuANUSURATEU TuntAnlasuuaunune

5.1 Knowledge

UNIINYIRYFEINU
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5.1.1 Evaluation through quizzes, midterm exams, and final exams

5.1.2 Evaluation based on the practical activities of the subjects, both inside and outside the
classroom

5.1.3 Evaluation based on the performance in class exercises, report writing, or presentation of work,
both individually and in groups.

5.2 Skills

5.2.1 Evaluation based on the intellectual behaviors of the students, including questioning,
researching, and analyzing

5.3 Ethic

5.3.1 Evaluation based on the behavior of the students, such as punctuality and appropriate attire
when attending class

5.3.2 Evaluation through honest and fair evaluation in quizzes, midterm exams, and final exams
5.4 Character

5.4.1 Observing the behavior displayed by students while participating in group activities

5.4.2 Evaluating group presentations 5.4.3 Assessing the sense of responsibility for assigned tasks

7. MsMudaUINAsEIUNaNIEEUiaIntnAnednIansHne
Standardized Assessment of Learning Outcomes After Students Complete their education.

MIMUEeUNINIEIUNANISUgtinAnwmadsanisfinu Wiethanlydiuuse nszuaunsnsEeunis

a I o

A0U UagVANans mmﬁgamiﬂizLﬁu@mmwmawé’ﬂqm Lﬁaiuﬂuimwaé’wammsugw”aﬂﬁﬁlmiﬁﬂm
awsavha Wiededn Ussauanudnda MBUANBIAIINA BINTTVDIS BULAzKiaIUlaFe anufifvun
Ilundngns lasyuaeuneizneluil

1. mgmsallasuviivestudin lnsussiduandudinunazsuiidniansanulusuvesszoznailunism
U ANUTAUADAIIUTCANINEINTD auilavestaudislunisusenaunsauendn

2. NINIUFBUIINKUTENBUNTS WevszfiumnufianelalutudinfiaunisAnviwaziunviauluaniu
Uizﬂ@Uﬂ’lﬁﬁ?ﬂ‘]

3, Ussfiundadiaiiluusznauendn lumumaﬂmmmauLLaSﬂmmigf\]wﬂawﬁﬁmﬁ%umwé’ﬂqm e
ﬁmﬂﬁzﬂumsﬂ%’wé’ﬂqmﬂﬁﬁ@ﬁ%u

The standards are reviewed after students complete their studies. The review of undergraduate

program standards after students completes their studies aims to make improvements to the

teaching and learning process, curriculum, and overall program quality. It ensures that graduates
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have the necessary knowledge and skills to work, sustain a livelihood, achieve success, and meet
the needs of both learners and society as outlined in the curriculum. The review is conducted using
the following methods:

1. Employment status of graduates: Assessing the employment status of each graduating
student in terms of the duration it takes to find a job, their opinions on their knowledge and
abilities, and their confidence in their professional careers

2. Employers' feedback: conducting reviews with employers to assess their satisfaction with
graduates who have completed their studies and joined their respective workplaces

3. Feedback from working eraduates: Evaluating the competency and knowledge acquired from
the program by graduates who have entered the workforce based on the specific field of
study as outlined in the curriculum This feedback is used to make further improvements to

the curriculum.

By conducting this review, the department aims to enhance the quality of the program, ensuring
that it meets the expectations and demands of the job market and ultimately leading to better

outcomes for graduates.
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a7 8 NMsUsTRUAMNINUANGNT

Section 8 Quality Assurance

1. MIANUNINTFIY
1. Standard Control

a [y =

wangns Inszuiunsuimsinnisudngasiiduluaunsevuinsgiuaandiseiugaufnw

v

W il
The curriculum has a curriculum management process in accordance with Thai
Qualification Framework for Higher Education (TQFHE) as follows:
1.1 Whwngnsuimsvangns
1.1 Curriculum Administration Goals

(% =

1) M mangnsilaunsgIuAINNTauLIRTIIUAMIAITEAURANANYILASYIA W.A. 2558 Lasnseiy
AUABINITIUAITHAILIUTE LA
Develop the curriculum to meet Thai Qualification Framework for Higher Education
(TQFHE) 2015 and meet the needs in national development

2) nanansin1sAdunTsIAAMAINLATNINTIIUANUNANITATIVEBUIINETNUAMENTIUNITNIT
ANANY
The curriculum has been conducted with quality and standards according to the results
of examination from the Higher Education Commission.

3) vidnansagiaslasun1suTuusmn 5 Y
The curriculum has to be updated every 5 years.

1.2 szuudagnalnnsusmmvanans
Curriculum Administration System and Mechanism

U a [ Y s

1) IAMENTIUAITUTMINANGAT UTENOUMIY B11TTLSURAYRUNANGNT Aaunue1138usedn
NaNgns fununEildiuieitesnnangnssunsiauIangasyimiiiiduguanis
AuN1sT0IMEaNgRsInsuirInIswaznsiwtn@nwliluluauuinsgiunagd

FEAUQANANY

Curriculum administration committee consist of: teacher in charge of the course, teacher
representative of the course, representative from relevant faculty from the curriculum
development committee. They are responsible for program’s operation in academic and

student’s development that meets the standards.
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2) fimsUsgguwisuanuniouneulanisiseunisasuluwdaznianisfin
There are preparation meetings prior to the commencement of each academic
semester.

3) finsuounnenihilunisinissazdeniv MsnenuRaEIvILaEIdngns MINwLILAE
Uszillunangmsaummuaia
Assignments are given to develop course details, report course outcomes, and
curriculum development and evaluation within the specified timeframe.

4) fimsUseyuasunanisaniiuveu ssynanmsaiiua Jym auassawazumaudladamilung
Usmsmangnsegraieglag 2 adq
Summative meetings are held to summarize the progress, identify accomplishments,

challenges, and propose solutions for curriculum management at least twice a year.

1.3 MsUslllunamsuImsnangns
Course Management Evaluation

a =

1) MangaTILINTTIUAUNUNUINTFIUNENGATUTYQYINT NTeNTNANYITNT  wardrdnau
AMZNTTUNTTITITNITWALTOU (n.av.) Tn193UTeY
The curriculum is standardized according to the standard criteria for Bachelor degree
programs with the approval of the Ministry of Education and The Office of the Civil
Service Commission (OCSQ).

2) fimnusneinizeu wariviFeudfuumdiindnuldinunAuniinnuslnlldfonues

Have number of courses and subject that have guideline for students to research on their own.
3) fmsUsadundngns nnaulimsfnwuaasusoundnanslasivhiessislosnuuuy une. 7

Have an evaluation of the program end of the academic year and complete the cycle with

topic that at least follow TQF 7.

2. Usndin

2. Graduates
Sadinldsunsimunliduiiiaudnuasmunssumnsgunandssdugaunuiuieni fil
Graduates have been developed to qualify according to the Thai Qualification Framework for

Higher Education (TQFHE) as follows:
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2.1 HANTLSYUIATUAMETTU 938555Y
2.1 Learning Outcomes on Morality and Ethics
1) finnadedndgain
Be Loyal
2) iRty Asawaan A1sNNgssilouvetesrnIsuasdiny
Be discipline, come on time, and follow the rules of the organization and society.
3) H3naN57150UE SURATIURDAULDILAEIAL
Have service mind and responsibility towards yourself and society.

4) IFIYIUTTUNIVITN  Profession Ethics

2.2 HaN133U3 AUAN3 Knowledge Outcomes
1) 1A1133 ANUTARUIAR V] NENNITNIIINTUALTVITN
Know and understand the theoretical concept, academic theory, and professional
principles.
2) fimwd mnudnla Tussdmnusluanuiinduiiiidoes
Know and understand in other related fields
3) anunsmihanusulssendldldegnamingay
Able to use the knowledge wisely
4) gansafanunsisuslamdnnssagivinedisaiies

Update the changes in academic and profession continuously

2.3 Hansisguauvinwenatayay1 Cognitive Skill Learning Outcomes
1) aansadnegadmana waziduszuy
Ability to think critically and systematically
2) anunsasryuazin el inegiamsngay
Ability to identify and analyze problems appropriately
3) ansauntalo wagdndulalasgisningeau

Able to solve problems and make appropriate decisions

2.4NaMTTEUITINYEANUENTUS TEnINUARALALAIUTURAYBU

Interpersonal Skills and Responsibility Learning Outcomes

o ea

1) Huyweduiusng aunsavionunuiugoula

UNIINYIRYFEINU
#11Un3v1n15 (OBE-TQF2) 134



Demonstrates good interpersonal relations and can work collaboratively with others
2) ansaufiReuuasfuiaveulunuildsueunnglfegeliussdnsua

Able to perform tasks and fulfill responsibilities effectively in assigned work.
3) anunsausumbinduaaiunisalias TausssuesinsnelauiunvesaniniInaaule

Adapts to situations and organizational culture within the context of the environment

2.5, HANSISEUIAUTINYENTIATIZMBWIAY N15deans waznsldinalulagansaume

Results of learning in the areas of analytical skills, commmunication, and the use of information technology

1) fnuwelunslesenideiuauiionsinaule

Have numerical analysis skills to make decisions
2) aunsodeansinisily M3YA N158U NSl wasn1suaueliegeliusydnsam

Can communicate, listen, speak, read, write, and present effectively.
3) annsadenldmaluladarsaunelunsufiRnulasgiamunvay

Able to use information technology efficiently

1) ansauszgndldinadauasiedesiiolunisdeansidodiamnyay

Able to use communication techniques and tools appropriately

NTUIUNIIALLUIIU Operation Process

1) unnIngrdeiuleuglinnranansdinni1sdsianIuAeINITVRINAIALTIILLALA NS
welavosldlndin tienmsusyiununmlunndmsdn

The university has a policy for all courses to organize a survey for the needs of labor
market, and the satisfaction of graduates for quality assurance in every academic year.

2) Auydvithnan1sds99nde 1 smunuUuUasiauIndngns WowauIgaA Y
Uauin 1 ia0nAd 0 UAIUABINITUDINAIALIIL.

The faculty review, improve, and develop survey results from the 1% process. The plan

is to have quality graduates in accordance of the needs of the labor market.

3. Unfnw

3. Students
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wangns, dnseuiunissuindnyinazniswlsuanunieunowd @ny) n13AIUANNTYLANITI
AUINBITVINITUATUUZ UL N15A9BE nsdNsaNIsANET Auieanelanaznan1sinn1steseaseuves
UnAnw
The curriculum has a process for student admission, preparation before admission,
supervision, academic counseling, guidance, satisfaction, and student complaint.
3.1 NTZUIUNITSULNANYILAZNISHTHUAUNTONND UL AN Y
3.1 Student Admission Process and Preparation before Admission

% Y

nangnse Mnuanaan1siansansudndner  Insfudnd@nviiiugudSvadasdn@nuln

Y

[y v

uiAnedeaenn dletnAnwriiumsiadennunaeinisinnsanveamiinerde wasdndnulududi 1
AnuzUINITING Feadrfumsusuimelasuninendeieliin@nwiannsauudlddinuagAnuanelu
uyinerdeldognaduin  ifetnfnwiutuli 2 ndngesm felitnasteuamumiouuiinAnunoud
ANWIINANILVDINANGAT dielinfnwanunsaUsusdunisiSousarnisvifanssy

The curriculum is set for student admission and new student will go to the admission center
of Siam University. When students are selected according to the criteria of the university, they will
enroll in the 1° year of Faculty of Business Administration and attend the university’s orientation.
Students will adjust with the living and studying in the university. When the student are in the 2™
year, the program will prepare the student in specific profession of the program, so students will be
adjusted to the class and activity.

3.2 mslsidUsnududnns uazdue witdndne

3.2 Academic Counseling and Others for Students

ndngnss dsruvornsdivinvifielimunwuntdnAnslneidludismuinmdiuan 2 ade as
2 Flusredunnii warszuUe1asdiuinuseivn Welidunviisatusedslaeddludisiusnw
$1uau 2 Saluseseivdedunn

The program has a system for advisor to have 2 counseling session, 2 hours per week, with
students. The course advisor provides course consultation with 2 hours per week.

3.3 N13QNSINVBINANY

3.3 Student Appeal

nsgnssalvesindnwndulunungsyifovresdinnzdeu wazianaumiverduaen lnedndny
Fosnsoniuunedu miesily iedudedtinnefouuayiana TnsszyFosiidosnisdudies wieumaua

Usznou MIRasuAsesaznsevinuatasaniely 7 Yu

UNIINYIRYFEINU
#11Un3v1n15 (OBE-TQF2) 136



Student Appeal needs to comply with the registrar regulations and evaluation by Siam
University. Student are required to fill out a general request form to submit to the registration and
evaluation office. Student must specify the subject to submit the requires with reasons. The request

will be review within 7 days.

4. 919158
4. Instructors
4.1 Ms5uonasein
4.1 Acquiring New Instructors
4.1.1 aﬁmﬁﬁjﬂﬁzﬂo’]éfmﬁﬂm’g@LﬁulU@]’m‘Uizﬂ’]ﬁﬂi%%i’Nﬁﬂ‘lﬁﬂ%ﬂﬁﬁl@ﬂ mmﬁﬁmmgmwéjﬂqm
TTAUUTYEYINT W.A.2558
Full-time teachers must have the qualification in accordance with the Ministry of Education
on Bachelor degree program standard criteria 2015.
4.1.2 fianudnladvingUszashuasidnvanevemangns
Understand the course objective and goals.

Y a v

4.1.3 13143 m/]ﬂwiumi{f@maﬁaumiaauuazmaﬂizLﬁumaﬁmqw‘émaﬁfﬂﬁﬂm wazdl
Usraunmsalinidoriedszaunsailsznauindnluanuiundiaeu
Have the knowledge and skills in teaching, learning, and assessing student’s achievement.
Have experience in conducting research or professional experience in the subject.
4.1.4 ivualiiimsasunisaeuuasdunvalonnsdiadaslngnnenssunis
Require teaching examination and interview by the committee for the candidate.
4.2 ﬂ'ﬁﬁ?i’]‘uﬁ’m%@\‘iﬂm%ﬂ‘i%ﬂ‘UﬂWﬁ’JNLLB\I‘L! miaﬂmmuawumumﬁﬂqm
4.2 Faculty Participation in Planning, Monitoring, and Reviewing the Course

€Yy a v L3

4.2.1 91NITLTURAYEUNANERT Uare1RTIUTEIMENENT UTeuiniuiienakudnn1sseuns
dou Ussillunawazlvinnuiiureunisuszifiunannsnednn
4.2.1 Teacher in charge of the course and the course teachers meets together to plan the
teaching, learning, evaluating, and approval of all subjects.
4.2.2 Wiususudeyaiiowsieul @ niun1susulimangns naenauUinyImniowuIn1aneginli
[ Y a & [ o a A= s
ussgidmnenuvangas waglaUadindulumunaanvasdndinineUseas

4.2.2 Collect data to improve the course as well as discussing the ways to achieve the goals

of the curriculum, and obtain the graduates in desirable characteristics.
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43 ANSLAFIAIANTENLAY

4.3 Specific Faculty Appointment

[
Y

uninedefisnfeuuifietunsudsiaansdfey Snuzandudiauousiaifauan s
wangaunuinuzimus 1A seiuadinsfne UszaunmsaimsinulagUszaunsaiinudnng saau
fiuszdng veninidansiulouelidyinsaand fuszneun v dniidfedmanduuuuedisiinam
U918 NLAYIUIIETVI 9)

The university has a procedure for appointing specific faulty members. The faculty will
propose and appoint those who have appropriate qualifications as follow: Qualification level, work

experience, and academic experience results. In addition, the faculty invites experts and successful

people to provide knowledge and role model in this field.

5. vangas N13isEUNsaaY n1sUsTudiSey
5. Curriculum, Teaching, and Student Evaluation

nanans 1AudAYiuNTEUIUNITRONLUUNENEAT BN MUATAGUTEEIANITEBNWUUNENEAT
aseeinlundngns wazmsusuumdngasniuseuszazayn 5 U wlelsivangnsiaunmliunnsgiu
AUNUNUINTTIUNANGRT wazdanuiuadeaonnfesiuauAeIn1svoylEUmdn uagna1nLT Y
aisnsnaaldeenuuundngnslagfinnsanseivuasionlviiiaruasaadestuaniunisaing
Wasuulamafuiasugia des Jausssu wazanudonisvesniagsia Inmsiiudeyaanguszneunis

L4

Jusmisluanulszneunis wasudinfidnianisdnyinazyiauuds Wesihdeyaunldinnsanuiuly
o vl a Y] o
GGG ERE PR RVVAIGHE
This curriculum emphasizes the curriculum design process, by imposing course design
objectives, subject matter in the course, and update the course every 5 years. In order to maintain
the quality standards and is up to date to employer’s usage and labor market. Marketing program
design its courses by considering courses and content in accordance with the change of economic,
social, cultural, and business needs. The information is provided by the employer, manager, and
alumni which helps the university updates the curriculum.
wangns dsvvuuaznalnlun1snmune1sdgasy n13miu Annu waEATIABUNITINIUNY
a o ) = ¢ v aa a o ¢
A9LIYUY (UAB.3 khay UAB.4) N1TIANITLIYUNITADU Immmiﬂ@,aaumu@mqw MY Jsgdunisal

donARBINUTIEIVNaeU  MuuAlNIIEIvITarii Ure.3 ey UAB.4 @eAAdTU 1AB.2 wardnvinalglu

nsousTEEnaIMivun dn1sussdlugiseudiunisussiiuna nsseusluiday s1839010 AR5 LAt
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ume.6 lunnatanisAnwisiunisiiulagauenssunis vangasuazdinUsziunmuainnisfnwives
UMINYNAY

The curriculum has a system and mechanism for assigning instructors, supervisor, monitor,
and a person who verify the learning plans (TQF 3 and TQF4). Lectures by teachers; with
qualifications, knowledge, and experience with the courses taught; are required to manipulate TQF3
and TQF 4 corresponding to TQF 2 within the timeframe. Students will be evaluated through
assessments and learning in each course in every semester supervised by the committee, according
to TQF 5 and TQF 6. With the supervision by the curriculum committee and the Office of

Educational Quality Assurance of the University.
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nunil 9 sruunaznalnlunisWauindngas

Section 9: Systems and Mechanisms for Curriculum Development

1. N13ATIIEBUINDTUTBWINTFIUMENgAsIABAMIENTTUNITUINTFIUNISEALANY
Evaluation for Accreditation of Curriculum Standards by the Committee on Standards
for Higher Education
1. MsnsI9a0uLinsUToMNRsEILVANGMsIAANLNSTININATE LN EAMARY)
1. wéngasidumsiniienansndngnsnsfing ausensil aue. Amun uas

Y 1Y

uiinve YaiuguvewangnsndAyadlussuy s ouNuUeNaTURANNNING 1R

o

aUR

ndngns uazienansndng uidsssdnudu q ieuveyaatuayulniuaaznisunis
MTIAEBY

WANgns

2. 4U.97. ATIVABUANABAAADITOLANUFILVBIMANGAT WABlONATNENGAT ANND

11A5§IUNENEATNNIANYITERUgANARYY iodnawWanisnsIaaey AABAAaDsly
AREZNTINNS

P3IVAOUNENGAT TINIAUINTIVADUNNTEBNUUUNANGATANIANWITY SLuLsadNEN15IToUS
3

2ONLUUNIANTUNTIANITANY WaEN15BRNLUUNITUIINIAMAN A1l 120 Jutiuiwue

Tunuvimedeiauendangns ne au.o7.

1. Certification Standards Review by the Higher Education Standards Committee of Ministry of
Higher Education, Science, Research and Innovation

2. The program conducts a review to certify the curriculum standards according to the
guidelines set by the Office of the Permanent Secretary of Ministry of Higher Education,

Science, Research and Innovation

This includes preparing the educational curriculum documents listed by the Ministry of Higher
Education, Science, Research and Innovation and recording essential information about the
curriculum in the system. It also involves attaching the approved university council resolution on
the curriculum and other supporting documents to provide information to the certification

committee.
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3. The ministry examines the compliance of the basic curriculum information and documents
with the standards for higher education curriculum. The purpose is to submit the results of
the review and ensure compliance to the certification committee. The examination focuses
on reviewing the design of the educational curriculum, the implementation process, and the
quality management design within 120 days from the date the university proposes the

curriculum to the ministry.

2. mMsUsziiuyssAvSNavaInITEau
Assessment of Teaching Effectiveness
2.1 MsUszliunagnsnisaau
Assessment of Teaching Strategy
onsdgaouaniiufusniiugGouluhdefidmunindnwiimndlavieli Tnsenauseidi
NNITNAFBULDY N1TANANGYANTTUVDIUNANY nsReRILazn1sRaUManLveTnAnuludy
3oy MsveaeunatsniAkazUatsnAEeY F935nsfananatasliorasddaeuaunsansiuliin
nagnsmsaeuildeguszauanuduiieliuaznisusuiasuetisls
The teachers will assess the students about understanding the specific topic which
may be tested by subtests, student’s behavior, and question/answers in the classroom. Midterm
and final exams will help the teachers determine about their success in teaching strategies.
2.2 mM3Uszliuineevateasdlunisldununagnsnisaau
Assessment of the Teacher’s Skills in Applying Teaching Strategies
wdsdounaninia Shnwiiamadeuseuniazseivaginisussiunisaen
?Jaﬂmfmisﬁ,unﬂ@f’m ﬁqﬁﬂuﬁﬂwzﬂaqwémiaau AM3ATIRELIAT N5TwaatinLne i’mqﬂizmﬁ
e Fuannasimsussdiunasedvsuiensiddensaou
After the midterm exam, students who enrolled in each course will evaluate the teachers
in all areas. This includes the teaching strategy, coming on time, course objective, and clarify the
criteria of the course including the teaching material usage.
3. m’a’U‘;mﬁu%é’anﬂumwsw
Overall Evaluation of the Program
3.1 ﬂmsﬂiimmsu%mimé’ﬂgmﬂimmLﬁ'enNLLNuma‘UizLﬁuwﬁﬂqmaﬂNL“f]usz‘U'U LAZATBUARUAIY

[y

nOUsTaNAYeIangns
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3.1 The curriculum executive committee plans a systematic course assessment and covers the
course objectives.

3.2 AuznssuMsiiunsdnadeyanisussiiundngnsnndifeutiagtiu dadisfiaunsinudadnuilag
TndngnsiFosnsussiiu §lddadin e11sdaeluvnnin wazinssaandiniouen

3.2 The committee conducts a survey of the curriculum from the current students, graduates in this
course who wants to evaluate, graduate users, teachers within the subject, and external experts.

3.3 Ysgananan1sd1sie

3.3 Assess the survey

4. MINUNIURANTUsTITULAZEUUTUUTS

Review of Evaluation Results and Plans for Improvement
ﬂﬁayjamiﬁﬁ’mmiﬂizLﬁwﬁﬂqmﬁwmﬁwmﬁm‘m i iefinnsanwanisdiie uazthanuFudse
ndngmslagAnznIIUNIUTININaNgRsLAT U UARAENTIUMIWAUINENgASLATNATHILMIAN Lile
vﬁ’ﬁLﬁumiﬂ%’uﬂgqLLfgﬂmmmaﬁUszsqmmﬂmzﬂss:umiﬁmuﬂwﬁﬂqmLLazmmgmmiﬁﬂmﬁﬂﬂ
* VPR LUULONATHANUNIIYINTTUDe01158UTETMENGNT
Analyze all course assessment survey data, consider the results of the survey, revised by the
curriculum management committee, and present to the curriculum development/educational

standards committee. In order to improve accordingly to the resolutions of the Committee on

Curriculum Development and Educational Standards.

5. WHuRRImisaUIuUTanangns
Curriculum Development or Improvement Plan

- U A U U o U o a U = o ‘ﬂl
nsiwumangnsrseUsuuTmangasivsiuady lneunanisusediundngasnnunisfne dhveyanlaly
USuuseimumangnsiuussey 9 9819uasnIUTaUTEELIIAIYRENgnIUIeNNToU 5 U
Curriculum development, or curriculum improvement, aims to keep the curriculum up-to-date by
utilizing the results of curriculum evaluation from each academic year. The gathered information is
used to continuously enhance and develop the curriculum periodically, typically at intervals of 5

years.
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NANGATUINTTINIV AN

#1913815509529 39U TEINA NANFATUIUNIYIR

A11UTBULTBUTIIYY NANGATLIAN WA 2560 Uay NangATUTUUTI WA 2566

URNINYFYFLY

nangasusuuse w.A 2560

2666

o. Jovidngms

o.0 Tonwilng : UIsganatiudin avingsiasming
Uszine (MangasuwIuuF)

®.o “ﬁaﬂﬂm%ﬁ”ﬂﬂmﬂ : Bachelor of Business Administration

Program in International Business (International Program)

. FauFgan
.o Sonmwlne
.0.0 FoLflH : USMsgIRaTaudin a1 ivgIRasEIIng
Usgina
.0 F08f8 : US.U. (§3R958MineUsEINA)
blo MYIINYY
blo.e Fouftu : Bachelor of Business Administration

(International Business)

.lolo T8 : BBA. (International Business)

o, MUIUNLILANNITIURRANANGAT

126 uens

<. 9N IdEaeu

¢ v o

&.0 mmsamuﬁmawangm

Al
ug L%quﬁ UIAYUSIFU
Y19 AN wasws%’muwaﬁ
Mr. David Michael Seale
Mrs. Sumaia Farzana

Li Zhang

& wengns
&.0 MUIUBANTI
Numheinnunaeanangns 126 wiiein
&lo lAseaimangns

. BIndvIRnEIN2l 30 waein

o. Javdngns
0.0 Fonwlne : Uimsgsiatdin (dngnsunnvd)
oo Hanudingu : Bachelor of Business Administration
(International Program)
. FoU3ayan
b.o Jonwlng
b.0.0 Toufla : UIMSgIAITRUGIA
b.olo T080 : US.L.
blo MYIINGY
blo.e Fouftu : Bachelor of Business Administration
(International Program)

blolo T080 : BBA. (International Program)

o, MUUNUILAANIEIURRANANEGAT

126 wuwhn

& 2N Ieeu
.0 NI TURAYIUNENGAT
1. UENEn WunAun
2. Mrs. Sumaia Farzana
3. asadyva ATWII
4. Mr. Sabbir Hossain

5. A3.3501UA RANTEAT

& NANgns
&.0 MUIUMLARTIY
Fnumheinueaeaingns 126 meia

& lassadrandngns

1. vuandvIAnwINLll 27 wuaein
A o DA

9. YUINITITNANIL 90 vuEnn
a =) =) ] a

. NUINIYNFBNLES 9 wilaefin

UNIINYIRYFELIIU
a@119n391n75 (OBE-TQF2)

144




. UUINIVILANE 90 #UwAN

A. NUIAIVLADNLET 6 wiqgfin & 3187391
n. vanadvndnunaly 27 wiagnn
& 3187391 U, NUINTVITNRNL 90 wUAwNA
n. vuanIvAnyaly 30 wiaenn - nguTvIMNY 54  wiein
. VNIV URINE 90 nein - NN TN 27 wieiin
- nENTvIMNY 36 wdaEin - CWIE 9 wiefa
- NN NN 39 waeiin A. MUINIVURDNLET 9 vilenn
- nguAIIWRNIZIADN 15 wiqein
A. NUIAIYNADNLET 6 wiqgfin
&.& LHUNISANYI Module 1: Language Competency 9 credits
n. vanadvdnuialy Tuga 1 ausIaULNINATY 9 niefin
1. nguivnayveransuazdpNAEans 31w 6 wiein T
Seusein selull 117-401 English for Academic Purposes 3(2-2-5)
MMEBINGBIIVING
117-100  waniFisugransuazUsvaveuAsygnanaiiies 117-402 Advanced English 3 (2-2-5)
3(3-0-6) AuSangutugs
(Principles of Economics and Philosophy of | 117-403 English for Professional Purposes 3 (2-2-5)
Sufficiency Economy) AMwdenguieIvTn
117-101  depaivendesdu 3(3-0-6)
(Introduction to Sociology) Module 2: Digital Literacy 9  credits
117-104  uyweduiusLaznIsiwuIYAaNA ™M 3(3-0-6) Tuga 2 aussousNIeAdNg 9 Miefin
(Human Relations and Personality
Development) 117-501 Computer Skills for Independent Lifelong
117-105  adeululangalu 3(3-0-6) Learning 3 (3-0-6)
(ASEAN in the Modern World) vinsznsldrauiamesdmiunseuinaentin
117-107  USeguazAauniunsnsesdiin 3(3-0-6) | 117-502 Evaluation of Digital Tools 3 (3-0-6)
(Philosophy, Religions and Life Style) mUsziiiuaiasdiodva
117-108 wé”ﬂmﬁﬂmam%uazﬁﬂwmiﬁmﬁamiﬁaui 117-503 Data Analytics and Artificial Intelligence
nannTIn 3(2-2-5) 3 (3-0-6)
(Principles of Logics and Thinking Skill for nsanTzvideyauazlynussivg
Lifelong Learning )
117-109 mwiﬁmﬁuﬁmw%’wéﬁumﬂ‘ﬂzyzy? 3(3-0-6) Module 3: Entrepreneurship, Innovation and
(Introduction to Intellectual Property) Sustainable Literacy
117-110 inwzmsfined 3(2-2-5) 9 credits
(Study Skills) Tuga 3 arududusznaunis ufanssunazadnudedu
117-111  9138555uAN Y 3(3-0-6) 9 wawhn
(Civilization Studies) 117-601 Dream and Idea Generation 3 (3-0-6)
117-112 ewdidosiufentusguas assnaans nsuduanuilusazadudn
UKI1INGIAITI I

o
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3(3-0-6)
(Fundamental of Philosophy and Logic)

117-113  Iminentutindszaniu 3(3-0-6)
(Psychology in Daily Life)

117-117  uyudiuIssanssy 3(3-0-6)
(Man and Literature)

117-119  dufnwdnw 3(3-0-6)
(Peace Studies)

117-120  AMseuHUTiinATaUAT) 3(3-0-6)

(Family Life Planning)

2. nguivinwuaznisdeansiuaulitiesndt 15 wiaefn

117-602 Design Thinking and Sustainable Strategy
3 (3-0-6)
nsAnTeeBNLUULAZNAY NS EIBY
117-603 Business Canvas and Project Management
3 (3-0-6)
WUUT18935NALNITUTNTIATING
AN NANIE 90 MeAn  nauAvImAY 54 wein

Specific subjects 90 credits, core subjects 54 credits

Module 1: Accounting and Finance Literacy 9 credits

ThdenGeuanseivseluil luga 1 Unyduazadnuiniensitu 9 wiawiin
swinmwlne WhdenSeuansedveoluil $wau 3 | 221-106 Financial Accounting for Business 3 (3-0-6)
miaenin mMsUnIn1sRudmiugsia
117-191  mslinwlneiiienisieans 3(2-2-5) 221-204 Business Finance 3 (3-0-6)
(Thai Usage for Communication) A3UGSAY
117-192  mslinwilneiienisiiaue 3(2-2-5) 221-300 nsURyBuINIS 3 (3-0-6)
(Thai Usage for Presentation) Managerial Accounting

2.2 598NNV U 12 Bwhn Module 2: Business Data Analysis 9 credits
ThSeuseivseluil Tuga 2 MsAeseidayaniegsie 9 wmiein
117-141 awdangw 1 (English 1) 3(2-2-5) 221-209 Business Statistics 3 (3-0-6)
117-142  aw8angw 2 (English 2) 3(2-2-5) GOGEQR!
117-143 aw8angw 3 (English 3) 3(2-2-5) 221-210 Business Economics 3 (3-0-6)
117-144 aw8angw 4 (English 4) 3(2-2-5) \ATHgAENSIINa

221-329 Data Analysis for management decision making
2.3 ednmudissunai 2 3 (3-0-6)

WhaenFouneinawesemaii 2 w2 nMsinsgideyaiiionisindle
wieRn nsedvdelul
2.3.1 nzju%mmwmzi’uaan Module 3 Organization and Management 9 credits
117-151 21w 1 (Chinese 1) 3(2-2-5) luga 3 a9dnsuazn1sians 9 wmiefin
117-152  aw13u 2(Chinese 2) 3(2-2-5) 221-211 Organizational Management 3 (3-0-6)
117-251 21913u 3 (Chinese 3) 3(2-2-5) AMTUTMITOIANT
117-252 913U 4 (Chinese 4) 3(2-2-5) 221-322 Human Resource Management 3 (3-0-6)
nMsdan1sninensuywe

117-161 mmﬁujﬁu 1 (Japanese 1) 3(2-2-5) 221-330 Leadership for Effective Business 3 (3-0-6)
117-162 Ay 2 (Japanese 2) 3(2-2-5) amigidauiansauitegsiefitussavsnm
117-261 mmﬁujﬁu 3 (Japanese 3) 3(2-2-5)
117-262 mmflji!u 4 (Japanese 4) 3(2-2-5) Module 4: Marketing and Communication 9 credits
UKI1INGIAITI I
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117-181 nwuna 1 (Korean1) 3(2-2-5)
117-182 awwnwa 2 (Korean2) 3(2-2-5)
117-281 1w uAMa 3 (Korean3) 3(2-2-5)
117-282  awwnwa 4 (Koreand) 3(2-2-5)

¥

3. NFUIMANNAIEATUALINYIANEATIINIY 6 Nilefn fell

Tusrevaaluil (6 credits)

117-121  adadansludinuszdniu 3(3-0-6)
(Mathematics in Daily Life)

117-122  ddffiugruiomsiinssitoyn  3(3-0-6)
(Basic Statistics for Data Analysis)

117-123  FinfuFwndon 3(3-0-6)
(Life and Environment)

117-124 waluladasaumna 3(2-2-5)

(Information Technology)

117-125 peufimesdmsunsfinuinaznsineu
3(2-2-5)

(Computer for Studies and Work)

117-126  o1wnsifloquamila 3(3-0-6)
(Nutrition for Wellness)

117-127 willudIadszdniu 3(3-0-6)
(Chemistry in Daily Life)

117-128 adamansluensosssu 3(3-0-6)
(Mathematics in Civilization)

117-129 adauavanuazidu 3(3-0-6)

(Statistics and Probability)

4. nguivgunsemansuaswainwIaulidesndn 3
i

TideniSeuainsedvnsalil

117-132  wadnwlaziunuins 3(2-2-5)
(Physical Education and Recreation)
117-133  AaUzuazdsfniouy 3(2-2-5)

(Art and Music Appreciation)

5. AIN3TURNIE 90 wefin
ngudvuny 36 wiqefa TiidenSeu 12 1 36 wide

a

114

Tuga 4 n1smatauaznnsaeans 9 mizefin

221-212 Business Communication 3 (3-0-6)
nsdeansnegsna

221-205 Principles of Marketing 3(3-0-6)
NANNIAAA

221-461 Digital Marketing 3 (2-2-5)

o

ANTRAIARINA

Module 5: Business Strategy, Entrepreneurship and
Sustainability 9 credits
Tuga 5 nagnsniagsia maduduszneunisuazanudsdu

9 wiaenn
221-326 Strategic Management for Competitiveness

3 (3-0-6)
nsdansidanagnsiiionsutedu

221-338 Sustainable business, Ethics and Corporate Social
Responsibility 3 (3-0-6)

33N9NE98Y A35TTULAYANUTURAYOUN T IANTDS

29ANT
221-409 Business Innovation and Entrepreneurship
3 (3-0-6)
nsUsznauMskazuininTIUN9gINe
Module 6: Business and Digital technology 9 credits

Tuga 6: madugusznaunisuazmaluladndda 9 wisefin
221-332 Operation Management and Digital Technology
3 (3-0-6)
mMsIansmMsUunisuasinaluladfdsa
221-410 E-Business Management and Innovation 3 (3-0-6)
msdan1sgshadiannseliauazuinnssy
221-466 Artificial (Al) Business

3 (3-0-6)

Intelligence Driven
Transformation

nswdsunlasgsnamedygyusehivg

Module 7: Cooperative and Work Integrated Education
(CWIE) 9 credits
Tuga 7 MsfinyuuusuiisuasssuunsAnyINaNKaIUiv
N9 9 wulefin

221-491 Preparation to Cooperative Education 1 (1-0-2)
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221-101

221-200

221-201

221-203

221-204

221-205

221-300

221-303

221-305

221-322

221-325

221-326

221-327

221-328

221-329

naudIvITnawe 39 widein THseu 13 3w Tusedn

Jaunstutudy 3(3-0-6)
(Principles of Financial Accounting)
WATUANARSIANA 3(3-0-6)
(Micro Economics)

VATHEANARSUNATA 3(3-0-6)
(Macro Economics)

29ANITUATAITIANTT 3(3-0-6)
(Organization and Management)

M3EUEIAY 3(3-0-6)
(Business Finance)

PANNITAAIN 3(3-0-6)
(Principles of Marketing)

AsURdUINIS 3(3-0-6)
(Managerial Accounting)

ANUNTINT 3(3-0-6)
(Business Law)
AITANITNITNAALALNITANTUIIUY 3(3-0-6)

(Production and Operation Management)

N3N IYUNYYE 3(3-0-6)
(Human Capital Management)
ﬂﬁﬁaﬁﬁﬁjﬁﬂ”ﬁ’]ﬂﬁGNUﬁﬁJ 3(3-0-6)

(Cross Cultural Business Communication)
N3N ATINAENSLENITUIITY 3(3-0-6)

(Strategic Management for Competitiveness)

AsUsmsMswasuula 3(3-0-6)
(Change Management)
e feuitive 3(3-0-6)

(Research Methods)
nylaseteyaiiien1sinawlanigsias(3-0-6)

(Data Analysis for Decision Making in Business)

Fasialull (39 credits)

B v = a =
EAFYUAIUNIDULNDANNIANY

221-492 Cooperative Education | 5 (0-40-0)
annafinu |

*221-493 Cooperative Education Il 3 (0-20-0)
aniafinw I

*221-423 Independent Project 3 (3-0-6)

nsAuAIDaTE
* For module 7, students can choose either Cooperative
Education Il or Independent Project as business project as
3 credits to complete the module requirement
o w 4o = - | o= o
*amsuiuaa‘m 7 UNFANYIEINITALADNTENINARAIANY BT
n1sAnwiduaiidaszdadulasinimiegsia 3 nieiaie

ailunmsauterimuavedduga

Professional Elective courses 27 credits, 9 courses as

following

1 a = ] a Y a a
nguIvI¥wianie 27 nideia TiSeu 9 391 Tusiedvn
fasialull
27 credits,

Concentration courses 9 courses as

following

For international business concentration 3 modules are

as follows:

o

dmTusedvmegsnaszniteusemaliaeil

Module 1: International Business 9 credits

luga 1 gsfeszudnedszina 9 mi8fin

221-335 International Business Management 3 (3-0-6)
MIIANNTEINTENINUSEINA

221-411 International Finance 3 (3-0-6)
NMRUIENINUSEIMA

221-412 International Marketing 3 (3-0-6)

AINAIATENINUIZNA

221-410 NISANTENINUTENA 3(3-0-6)
(International Trade) Module 2: International Business Environment 9 credits
221-411 NSRUTEWINUSENA 3(3-0-6) Iug]a 2: amwLt’mé’aumaqsﬁmwdwﬂwmﬂ 9 %iwAn
(International Finance) 221-336 International Trade, Policies and Development
221-412  n1SRAINSERINSUsEINA 3(3-0-6) 3 (3-0-6)
URIINYIAEAE I
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(International Marketing)

221-413  AsRLduNITANTENINUTENA 3(3-0-6)
(International Trade and Operations)

221-414  M33ANNS§INRTENIUsEINA 3(3-0-6)
(Management of International Business)

221-017 mwiuiinveusiedinuvesgsianaznisiFoudiie

Tusnng 3(2-4-4)
(Business  Social Responsibility and Service

Learning)

221-418  msduNugsNasyninslssme 3(3-0-6)
(International Business Seminar)

221-419  msUnAwasndensseninaUsema  3(3-0-6)
(International Accounting and Taxation)

221-420 MIHWULBENITUTININANNTNG 3(3-0-6)
(Investment and Portfolio Management)

221-459  Ingnemansdeyadniugineg 3(3-0-6)
(Data Science for Business)

221-660 Buwoiifinvesassndsdmiussia 3(2-2-5)
(IoT for Business Applications)

221-461  MIAAINRIVA 3(3-0-6)
(Digital Marketing)

221-462  msdan1stadannduasldguinuseninassine

3(3-0-6)

(International  Logistic and  Supply  Chain

Management)

a =) =) ' a Y =1 a
NGUITITNERNISLADN 15 wieinlidanEausiaiv

Fasiolull (15 credits)

221-221 iSU‘Uﬁ’ﬁﬁumﬂLLagﬂ’ﬁ@@ﬂLLUULLE]WW%LWB'UVWNS“iﬁ’\)

ATARUINTAEZUTE U 32U SN
221-337 Legal Environment for Business and Intellectual
Property 3 (3-0-6)
annwindeunianguinedmivgsiauasningdunistaygy,

221-340 Global Supply Chain and Logistics Management

3 (3-0-6)
Walggumuunarnisdnnisladafndseaulan
Module 3: Business Research and Analytics 9 credits
Tuga 3 NM5I98N9TINIUALNITIATIER 9 %
fin
221-328 Research Methods 3 (3-0-6)
szidauisivy
221-463 Management Information Systems 3 (3-0-6)
STUUATAUALTBNSUSMS
221-464 Data Science and Business Intelligence 3 (3-0-6)

ensfeuguazsruugsiadaniey

For Hospitality and Tourism Management courses as
follows:

o

Fmduneivimssanismsuinisuarmsvieadieadiged
Module 1: Hospitality and Hotel 9 credits
Tuga 11 nsusMsuaznislsausy 9 e
221-213 Integrated Hospitality and Tourism Management
3 (3-0-6)
mﬁﬂmﬁmiu%mmazmﬁviaﬂt,ﬁmLL‘UU'Ujmwmﬁ
221-307

Innovative Room Division Management and

Sustainability 3 (3-0-6)

ASUSMNTIANITRBINNBENES19aTTALAE AT Y

3(3-0-6) 221-465 Front Office Operations and Digital Application
(Information System and Application 3(3-0-6)
Development) AMFIANITHRUNUABUSUd UMt Ul SISl e
221-223 M3ATNADIIMNNGIND 3(3-0-6) nanduRivia
(Business Negotiation)
221-232  M3lavanuagMIatuayunIsueg 3(3-0-6) Module 2: Food and Beverage 9 credits
(Advertising and Promotion Management) Iug]a 2 PWMUALASRIRA 9 wiqefin
221-421 A1TIAAIANTRY 3 (3-0-6) 221-217 Food and Beverage Service 3 (2-2-5)
(Financial Management) U3N90 1M THaATLAT MY
UNIINY 1T
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221-423 MSAENWILRNIZYAAD 3(3-0-6)
(Independent Project)

221-429  msugszneunisuarnsdanisianiavun

nasuazIIALo 3 (3-0-6)

(Entrepreneurship and SMEs Management)

221-430 MTIWYFUNI 3(3-0-6)
(Investment Banking)

221-433  gsnssumensiudmedidnnsednd  3(3-0-6)
(E-business Finance)

221-438  dUNUINITNEIN 3(3-0-6)
(Seminar in Marketing)

221-440 AIWALINARS ULl 3(3-0-6)
(New Product Development)

221-441  ASIANIATINARS U 3(3-0-6)
(Brand Management)

221448 msdamisanudsuasnisuseiuse 3(3-0-6)
(Risk Management and Insurance)

221-450  woAnsuEUILAA 3(3-0-6)
(Consumer Behavior)

221-453  ASIANISHANNUTILALIIAN 3(3-0-6)
(Product and Price Management)

221-456  MsANEIFITBTILAY 3(3-0-6)
(Special Topics)

221-457 wiAlulagn1an1stu 3(3-0-6)
(Financial Technology)

221-458  NNSIANNTRREIUNTIHUIAG 3(3-0-6)
(Service Industry Management)

Ay nuszauntsal ]

221491  wiisumnamSouiieaniafiny 3(2-2-5)

(Preparation to Cooperative Education)

221-492 @wiadnw | 6(0-40-0)
(Cooperative Education 1)
221-493  annadnw Il 3(0-20-0)

(Cooperative Education 1)

BNV EaNLES (The Free Elective Courses)
dnfnwraunsadenSey 91U 6 wiein NIV ATN

aouluszAuUSygywsndnansunnufuine duaey

221-306 Gastronomy 3(2-2-5)
FNERSNI5YIN01MNT

221-309 Restaurant and Catering Management 3 (3-0-6)
MsdAmsAnaAsLarsInEes

Module 3: Exhibitions and Tourism 9 credits

Tuga 3:  AvssAnisuaznisvioaidien 9 naein

221-216 MICE Industry 3 (3-0-6)

msdnnsUszgy dvssanisuaznisviesfivniioduseda

221-219 Recreation and Leisure Management
3 (2-2-5)

NFIANITHUNUINI AL FUNUING
221-341 Tourism Management 3 (3-0-6)

A15IANISASYIBANE

nUNIVUADNLES (The Free Elective Courses)

e a4 = o e A da
UNANWIFEINITALABNLIUY ATUIU 9 NUWAR AINTIFIBINUA
douluszauSynindngasuiuviium Ing deaey
Students can freely choose 9 credits from courses

offered by International Program of Siam University.

221-312 Organizational Negotiation 3 (3-0-6)
NN91A591HOTDIVOIDIANT
221-313 Organizational Behavior 3 (3-0-6)
NOANTIUDIANTT
221-314 Marketing Management 3 (3-0-6)
AFIANITNNNITAAIN
221-315 Advertising and  promotion = management
3 (3-0-6)
ANSUSUITNISIABILALNTELESUNTAAA
221-339 Investment Analysis and Portfolio Management
3 (3-0-6)
NTIATILVRAZIANITNTAINU
221-423 Independent Project 3 (3-0-6)
nsAuUAINDaTE
221-441 Brand Management 3 (3-0-6)
ATIANIINTIEUA
221-404 Risk Management in Global Business 3 (3-0-6)

nsuImsianisanudedugiiasedulan

UNIINYIRYFELIIU
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221-405 Consumer Behavior and Decision Making
3 (3-0-6)

ngAnssuuaznisindulavesuslag
221-342 Intercultural ~ Communication in  Business
3 (3-0-6)

nsdoansmagsiosevineTansssy
221-406 Customer Relationship Management 3 (3-0-6)

nsdan1sgnAnduniug

221-218 Aviation Industry 3 (3-0-6)
9nEUNTINNNTUY

221-310 Wellness Tourism 3 (3-0-6)
mMsvioadiendaguamn

221-308 Seminar in Tourism and Hospitality industry

3 (3-0-6)
é’uuuﬂuqmm%ﬂﬁmmiﬁmL‘ﬁmuazmw%mi
221-407 Flight Attendant Operation 3 (3-0-6)
msrnuremiinnuFeusuueIosiy
221-408 Cruise Management 3 (3-0-6)
AFIANITNT80930
221-214  Service Quality and Design 3 (3-0-6)

AMANLALNNTBBAKUUANTUINNG
221-344 Crisis  Management for Hospitality Industry
3 (3-0-6)

N3IANITINGREMTURAAIINTTUAITUIANS

nUINIVUEDNLES (The Free Elective Courses)

v a4 m o e A da
UNANWIFEINITALABNLIEUY TUIU 9 NUBAR AMNTIBIVINTUA
aouluszAauSyninangasuiuviiunInedeay
Students can freely choose 9 credits from courses

offered by International Program of Siam University.

yuInAnEINalY

NENIVIMYBEAEASUATHIANAENS

117-100 naniAsEgAIEnIuasUTYy1voATHAINDLNES
3(3-0-6)
Principles of Economics and Philosophy of
Sufficiency Economy

Pre: None

UNIINYIRYFELIIU
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AydsAunou: Tl

winihlveaasugmansindionisinasmineinsidogesng
$1in uieliAn essnUstloviauan Usznaudeduumaiain
aeselilszed wginssulaesinveanisuilan n1soeu
N5aINU sEAUTIEl seauTIAT suUTEINMUesiUIa N9
N1I5UIATT WAZLATEEND T¥NINUTENA KAZAIUIANIATINIY
noAnssuvasaiufanssud1eg nquinisidenveduilan
nouiunu wazlassaiimweswan Ui uasugianeiiesin
femssuiunisnuanenans aefliinsldseius iy
syiuyAna sEAUgsAe warsEAuUseme etostunnizuay
avany M1uAswgne wazieiiinauaiyiAvlanas
Waunsegredsdu

General economic principles deal with the allocation of
scarce resources for highest utility, consisting of
macroeconomics which explains the theory of national
income, consumption behavior, savings and investment,
price theory, income, government budget, money and
banking and global economics. Micro economics deals
with the behavior of the individuals, demand of
consumers, the cost theory and market structures. The
self-sufficiency philosophy stipulates a middle way and no
excess in spending and investment, from the household
level, corporate and institutional level and the national
level, in order to avoid an economic meltdown and to

achieve sustainable economic growth and development.

117-101 denwinendosdu 3(3-0-6)
Introduction to Sociology
5w%wa%aa§aLmﬁ@mmﬂé’muﬁﬁm‘auﬂﬂa ADUNIN LAY
memaauﬂﬂahﬁmu BVTNAVDINGUADNOFNTTUVDIUAAS

a

Tassa$revengu wazarududi waailunisvia nsd
wyssduiusia AnnsanaudidguariTauinisvesanity
719 9 Taeisuaidu Arusgniamalulad wazaiiy
WasuwamaUsEang

Influence of social environment to individuals, status
and roles of people in society, influence of a group on
human behavior, group construction and leadership,

opinion towards working, the way to have good human

relationships, the consideration of importance and

devolution of institutes by ranking, technology progress

UNIINYIRYFELIIU
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and population change.

117-104 uywedunusuaznIsiauIyasnaw  3(3-0-6)

Human Relations and Personality
Development

ANLIE 37 wagUselovivesnywedusiug
AuduusseninsyArauaznguans q Tudeay nsusudalv
winngaudvaninwindeuludiay nguiniayadnain
faunsmayaanamesyanaiiion1sUFuFmedan A
WANANNTENINYAAR N1I2EN Lhazmiﬂﬂwqaﬂsimﬁmmzam
MADAIUNITENNNEIAL

Meanings, background, and uses of human
relation, interpersonal relationship and groups in society,
appropriate adjustment to situations in society, theories of
personality, and personality development for social
adjustment, personal differences, leadership, and practice

appropriate behaviors and social manners.

117-105  andeululangaluai
(ASEAN in the Modern World)  3(3-0-6)

nswdsuuvasvedlanludegiu n1sdnszidoulanin
anudfyveaedenziussndeddnelandagiu anuduun
goUsranendou Yadedidnaneendou o1 Jadonis
UseiRmans naudlos wisugia A wazdnusssuy anwnisal
wazlgnvese@eululagtu anuduiusaelunguussme
WU unumvetedsuselneuasUszvinulan UNUIMYY
PIRUMBIWNIR T Y ANUEUTUSSEnINIneiua Ty
Changes in the modern world; the New World Order; the
importance of South-East Asia to the world; background of
ASEAN; factors influencing ASEAN such as history, politics,
economy, social issues and culture; situations and
problems of ASEAN in the present time; relationship within
ASEAN countries; roles of ASEAN in Thailand and the world
community; roles of power nations for ASEAN, and

relationship between Thailand and ASEAN.

117-107 USugmazAauniumsasesdin  3(3-0-6)
Philosophy, Religions and Life Style

Pre: None

FyrdeAunou: laid

° W Y

AANUTVYN AIADUVDIANAUINITWAZ AR VDIAEUN

7

MSANIUTIN AUNNIBLATAMAIYITIAAIUNANATEUN
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nansssulun1IA59tie ArudAyvesda @uls Jyga nis
Wawauwazn1suidynddnlasldnanmauniseausigg
sufensussgndlfifioainsmnudisalunisvinnunaz nsey
sfuBuoenedui

Principles of philosophy; religious teachings and their
impact on living; meanings and values of life in religious
view; dharma for living; significances of precept,
concentration, and wisdom; self-improvement and
solution of life problems through religious teachings being
applied to achievements at work and peaceful living with

others.

117-108 wdnAssnATaAsuazvinyzn1sARNanIsiseuinaan

n 3(2-2-5)

2D

Principles of Logics and Thinking Skill for
Lifelong Learning
Pre: None
Fyrdedunou: laid

%

PANATINANENS ANUSAUFIUVRINTLUIUNTSAN NISAMLTITS

Nkl
tfouarguils maidenlivinuznisAnuiamaglunisuitgmi
WANAISAY WU N15ANTLATIZYA N15ARWSEUEY n15An
FuAT189% N19ARININY N1ARBRENEITY I N15AN
Uszgnd nsanlalusiml n1sAndenagns n1shauidemn
N1SANYININTT N1IANATINATTA NSARDUIAA UaYNNT (Seu3
semutes sAwinsrmsiihfunanuiifiensiauinues
agwiaiilos

Principles of logics; basic concepts of thinking
processes: inductive and deductive thinking; the adoption
of various thinking skills to solve different problems
including  analytical  thinking; comparative thinking;
synthesis thinking; critical thinking; considerate thinking;
applied thinking; conceptual thinking; strategic thinking;
problem-solving thinking; integrative thinking; creative
thinking; future thinking; and self-study learning as well as
a skill for accessibility of knowledge in order to improve

oneself continuously.

117-109 anufiUesduduninddunedynyi 3(3-0-6)
Introduction to Intellectual Property
Pre: None

Fyrvenunau: laidl
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auddyven1sundesdnslunsnddunisyyiifidents
duaiunnuAniiiuvesyudnasnaunisiauinuinmi
arudnerdransimalulad wazWamuinisitufadsuas
wsaunssuaisIfastunindaunlyaveana g5ie
uavasAnsUsELANAng 9 vdnngranelneifeitestunindau
nalayayn WeaaAnS an3UAT uaziAIMUIENISAY TIuTTa
au%é’iytyﬁwiﬂwizwlﬂﬁLﬁﬂﬁmﬁuﬁm%mﬁmtLﬂ%'awmy
N15A7 19U ausdg g WIO TRIP’s waz Patient
Cooperation Treaty uUnuImaed WIPO lunisdaiaiunis
Unteminddumelagrszninlszmanannauni1susmsln
L?Julﬂmuﬁu%ﬁzyzyﬁwdwﬂizmﬂﬁﬁm%’admiﬁaumiaau
AwLdunsfliiny dunsUszgnavannsnmingaunistya
iAgafestuligmilunianalulad g3fa F13mnssunay
AONTIMDS

The importance of intellectual property, it’s role
in the creative thinking of human beings as well as the
development of science, technology, arts and literature.
The individual, business and organizational effects of
intellectual property. Overview of Thai intellectual
property law including copy rights, patent, and trade
marks as well as international trade agreement about copy
rights and trade mark such as WTO TRIP’s agreement and
Patient Cooperation Treaty. The importance role of WIPO
toward intellectual property protection among countries
as well as the supervision of intellectual property
agreement appliance in all involved nations. This course
employee a case study approach by which the student
will learn how to apply intellectual property concepts that

involve in technology, business, bioengineering and

computer issues.

117-110 vinwen1sAnen 3(2-2-5)

Study Skills
Pre: None
FwrdsAuniau: Ll
AuAYeINSANY UardBn1sAnuiiidunvinalasiingizsiion
AR UarAMAIYBINULEY VosTin uazAuduiusiunsinw
szuvgandny Anwivinweiidndudmiumsine enit nisld

Viesayn nsduduteyannmalulagansauna n1sdeanslvl

warfutlagtu Anwidaym wavguassalumsdnen s
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wallaBnsfnululfiieusuuswineemsliesgindnnisin
Beinnd wagiansaiodneadneassd nisvihewduiiy ans
UImsnatlun1sfner AsUIHITANTALgIMIInISANEN
Wnwrn1se1u #e Msaatuiin Msdudseiiu nsdavisisau
warmsthiaue sanainvznslddiniiddey T Fueelums
Uinsn1siudiuyana wazvinwenisidunadiedudeay
UszasUlne “av

The value of education and means to become an
active as well as a successful learner by analyzing the
attitude and values of self, life and its relations to tertiary
education system, necessary skills for study i.e. library use,
information search from current and new Information and
Communication technologies, the problems and barriers of
study ; the implementation of education technology to
improve analytical skills, critical thinking, constructive
criticism  skill, team work, team-based study , time
management. Conflict management, reading, listening,
note-taking, deductive, cognitive skills, report and
presentation skills as well as important life skill such as
Personal Financial Management Skill and skills needed for

a citizen in democratic society etc.

117-111 8158555uANEN 3(3-0-6)

(Civilization Studies)

Pre: None

ArsAunou: Tid
D158555ULALIIRIUINSTBID1585554an ’e]’liEJﬁiilIvL‘ﬂEJ U938
ifmuadnvazdinuuar Tausssulng maudiZessssumina
Ussenaingludsaulng deau asugha n1sunaAses Aaun
fdnssu Meaviauiuthu aaninenssy Usshunnssy Insnssy
wgfad f3e1saal nsfine Adisuveding saitauualiy
YDIFIPUKAL TIUTITN
Civilizations and the evolution of the world civilization;
Thai civilization; factors affecting aspects of Thai society
and culture; nature and applied science in Thailand,
society, economy, government, religion, ritual, folk play,
architecture, sculpture, painting, Thai dance, music,

education, values, as well as trends of society and culture.

117-112 a1udilesduifeafvivgyuazassnanans
3(3-0-6)
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Fundamental of Philosophy and Logic
Pre: None
JdeAunau: Tadd

P

AugrunssygiluaivieAusvyn yruine Semans
aunIgaans ﬁyw%”mymﬁumﬂLLazﬂi”ﬁuamzi’uaaﬂﬁgaLwiqﬂ
lunauauisgalagdu Anvidnwaeaiu fin NseUIUN1TVRY
Audnegafimgua vawuuistegudelasisnismie
Ingreans eausausegndldlifaenadestuanindiny
Yaqiu

Fundamental philosophy, spirituality, moral education,
aesthetics both western and eastern philosophy from the
ancient to the present world, study thinking process,
reasonable thinking method both inductive and deductive
by sciences to apply in accordance with the present social

conditions.

117-113  In e ludindszandu 3(3-0-6)
Psychology in Daily Life
Pre: None
Ayrdeaunau: Tl
nufuazuuAnmdnineioszyndldluTinuszdriu s
Wauwinwzynada-dann anudilanuemazddu msinsei
Ufduiusseninsuana N133u3 nsesueameuvisngAnIsy
wazn133slaliiAangAnTsum1e 9 YAGNAIMLAZAINLANAIS
FENINYAAD NITHAINIAINRAIANII1TUA N153ANTTAY
ANUATEAKAEANTALEMNITR FuAmMAnLasnIsUTum
Theories and concepts of psychology for applying
in daily life, development of psychosocial skills;
understanding of oneself and others, transactional
analysis, perception, attribution of behavioral causality and
motivation, personality and individual differences, E.Q.
improvement, management of stress and psychological

conflicts, mental health and adjustment

117-117 uywdiussanss 3(3-0-6)
Man and Literature

Pre: None

FwrdsAuniau: Ll

ALY AR UAEFULUUAIS 9 U9935TAR  AUEURUS

FENINUYwEiy Nsuanteennsfalsluurearssanssy

Aaszvinudn Iala USaayn gaunisel uasAeuveduywd
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Suumnglurssunssudszinneng q fo unnd wallens Bosdu
AnuFesnazunanuiidadliiudguivosuyudlunne
WIAADUNIIGITUYIALALFIANAADAIUNTANDITUETIUOUL
Svnasterineumandu

Definition, derivation and forms of literature,
relations between humans and arts performance in forms
of literature, analysis of thoughts, spirit, philosophy,
objective and human ways of living that appears in various
kinds of literature, such as poems, novels, short stories
and articles indicating humans’ problems in natural and
social environment and civilization heritage that s

influential to the writers.

117-119 duRnwAnen 3(3-0-6)
Peace Studies

Pre: None

AyrdsAunou: il

ATILANGTE IR N USSR NIPUIuMS

domsvosywiuazssiunwiily eairemnudlefinsaiu

noukaruuInuAnvenIsdotazisegivlussuunigeg

annauisnudandmianisdes wswgia wazarawn su

a

luganudaudmisenisuazasnsiu Miiaduisluefnuas

e

Tt adslunsuilalgmdedauddnsduiisuas
‘Uﬁﬂmﬂmmgul,l,iaﬁy’ﬂuizé’uﬂﬁ]mﬂqﬂﬂa ATOUATT BIANT
Finy alusziumauazlusyiulanisnislunisanmds
8175 N3YUTUANULANFAITENINYARALALANSUYYETY
UNUIMTBIANY T2V ¥IAKRaE AN TAS 9 Tunisugednw
fuiningaslan

Basic philosophical viewpoints, human
communications process and language levels used to
make common understanding, theory and concept on
politics and economics in several systems, causes of
political, economic and religious conflict, which can lead
to conflict with religions which has happened in the past

and present.

117-120  A15NLAUTINATIUAS 3(3-0-6)
Family Life Planning
Pre: None

Fudsaunau: i

anuiidnlaluaudAyvesainuuandrafeIfuinadngd
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aszudinluimuinisvesduiusnin ez luguundniigndes
AuTIndeny AusuRaveuReawedtuntsanludinnigla
anmeduandenfiudsunlannmnidy wWunswdeunis
MuwuFinasounsiiifauawluouian saemsGeuday
WANATENINIYARANIN L TSI TULAYAUAIAL
Importance of the difference between sexes so
that the student may realize the developmental process
of relationships that lead to a fulfilling, responsible, and
proper life in a quick changing society. The materials
focus on a quality family life planning for the future and
describes how people are different in various cultures and

societies.

117-121 adaaansluiinyszan iy 3(3-0-6)
Mathematics in Daily Life
Pre: None
FyrUsAunau: Tl
AIUNNIB LA WAILINITANUAANARAAEASALRAIEASIU
favlasdyanwaladeransiumalulad adnmansiunis
widgynuazsndula assnmansuasnstivena nsuszand
nufinsvidesiu msadsuuuwes msuitymduuunis
Uszgndldadnaansluiinusedniu
The importance and theoretical development of
mathematics;  relationships ~ between  mathematics,
numbers, and symbols; mathematics and technology;
mathematics and problem solving and decision making;
logic and reasoning; basic graph theories application;
model design and solutions; and implementation of

mathematics in daily life.

117-122 aﬁaﬁugqmﬁamﬁLﬂsﬁzﬁ%’au“a 3(3-0-6)
Basic Statistics for Data Analysis

Pre: None

Fdsdunou: laidl

Aw§ugIun19ada tiu aramane veulen Snuured

foya Bnsiiununindeya adfilBamssaun ngufauiiay

Wudeadu Fuusdu n1suanuasuuniuin n1suanuas

wuudl909 NITUAUAWUVUNANITNAABUANNAFIY N3

IAseiandunus wasn1sannouludusgiedny nsIATY

anuwUsunulaeldlusunsudniagy

Basic  statistics including data  collection,
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descriptive statistics, basic probability theory, random
variables, Binomial distribution, Poisson distribution,
Normal distribution, hypothesis testing, analysis of
variance, correlation and simple linear regression by

utilizing statistical programming package.

117-123 FAnfudsuandon 3(3-0-6)
Life and Environment

Pre: None

AyrvsAuneu: Taidl

v A o

mnuduiussywinedinfudandenlneltiudruddy
P0MSNBINTEITNVIR WEMU MWBsuulasveddanuay
pilenma nassaumseuiindlymuasnanseuluFomaning
vosdawInden msgaydsnnuvannmatemsanim mseying
dawandon nslimaluladdrnmuasndanunauny nguane
dawanden nasnaunsuiudinaundnuivyuasugia
WoLiles

Study relationship  between  human  and
environment emphasizing the significance of natural
resources, energy, global climate change as well as
awareness of environmental problems and impacts from
pollutions; loss of biodiversity; environment conservation;
the use of biotechnology and alternative energy;
environment regulations and laws as well as lifestyle

according to philosophy of sufficiency economy.

117-124 waluladdsaund 3(2-2-5)
Information Technology

Pre: None

FuUsaunau: 4l

wurAaigItumnaluladasuimes duUsenauveessuy

ABURIADS NUITN19I191UVBI85ALISLATTONALIS SYUU
o v A a s ad

nsdeansteyauazinevisneufiome s maluladdeUsyay

a I3

< 17 =) a vad v
duesilauaznisuszendlda nasnaun1sinujuadudu

v a

Joyansdumnesiin lWswdlddidnnseiind Wawnsudszuiana
f waznsaaiumadosy

Concept of computer technology; components of
computer system; the functions of hardware and software;
data communication and computer  networking;

multimedia technology; Internet and its application.

Practice data retrieving, using electronic mail, word
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processing, and developing basic Webpage.

117-125 ABUNIABTEINIUNITANILALAITNIIY
Computer for Studies and Works 3(2-2-5)
Pre: None
AydsAunow: Tid
nann1sinnsteyanazansaung Ussinvvesuiludeyauas
asaune danesiiuuaznsuilangtaym gsnssudidnvseiind
ngvanemalulagansauna Sesssunaranuasaielunisly
waluladansauwne erdnuwagiditnsaunauiimes way
wwrltuvesmaluladarsauma aasnaunisinujuinisldanu
TUsunsums19viey wazlusunsutiauonu
Principles of data and information management;
types of data files; algorithm and problem solving; e-
business; computer laws; ethics and computer security;
computer careers and certification; and trends of
information technology. Practice using spreadsheet and

presentation software.

117-126 aWnstileguA WA 3(3-0-6)
Nutrition for Wellness
Pre: None
Fyrdedunou: laidl
mudRLazUNUIMYBIOIMIHeaUN W MsiUAsuLUaea
arsemsTunssuiunisnds Touiaswaranuidoisntu
ownsifieguamuazkdnsusiiaBuems e1nsiulse uwazuu
Inwunisitenistatn aanlasuinisuagnguanediisades
UNIAIUANAMAINNILATUINTTYBID NS
Significance and role of food for health; nutrient
loss during processing; facts and myths regarding food for
health and supplementary foods; food and diseases;
nutritional therapy concept; nutritional label and food

laws that govern the nutritional quality of foods.

117-127 diTudInuszdniu 3(3-0-6)
Chemistry in daily life

Pre: None

AyrvsAunau: il

a °

ﬂ’J’]iJﬁo’lﬁ’iy,‘UENLﬂiJ AEITWLAYNITILUNFANTIANL LAY

o w

ansusenoumaalndfludinusesniu 919 win nseay

o

@1snedwas narain dansssuvAnasddaunsie enuazans

aa

VANAARLVOLAUALAZLASEIE1079 aswriinnaliiinuziSe
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anspdfiduansiuilldludinuszsriunstostunasudfven
asiadl

The essence of chemistry; matter and their
classifications; chemical compounds in daily life such as
metals, glass, papers, polymers, plastics, natural and
synthetic colors, drugs, addictive drugs, detergents,
cosmetics; carcinogenic compounds; toxic compounds

used in daily life as well as prevention and alleviation.

117-128 adamanslussasssy 3(3-0-6)
Mathematics in Civilization
Pre: None
FyrteAunou: laid
nindedy wavimuinsvesmaintuvesiiar wazssuy
nmsfalaglddandugiu nsdierdarluussgndlinlung
ISIRALAZASINAUER AnwiszuunTiudIuIuLarTauINg
vosnudululdnsadmdosiu Welilinnuifugiu
MenssnBadaay suaztlugnisfinvinguivnnsadinenans
Fuugesioly
Fundamental principle and development of
numbers and thinking system with numbers as the base,
the application of numbers to geometry and trigonometry,
study the numbering system and development of basic
statistic possibilities in order to have fundamental
knowledge of logical numbers that will lead to a higher

level of mathematics theory study

117-129 @dpuazauutasdu 3(3-0-6)
Statistics and Probability

Pre: None

AyrtsAunau: Tl

armsidesiuisafuadf aumunsveuwauaznisly

Uselorinegsia dnvarvesdeyanisgsin Finsiiusius

foya nguinruasdudosiu fudsdu nisuanuas

WUUTALIN WUUThees waruuuUnd nsuanuasvesAiild

et sUsznaeads AreukUsUsiukasdndau

209U529n5 N1sMIAIALLUSUTIuT ke gAduU sy ans

avduiug nsvihaevauudgiudmiuviaarassusranng

Descriptive  statistics, frequency distribution,

probability theory, probability distributions, sampling, and
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hypothesis testing.

117-132 waAnwILaziunuInIg 3(2-2-5)
Physical Education and Recreation

Pre: None

JudeAunau: Tdd

o

ﬂ’;miLfYa&é}’uL?‘{mﬁuwaﬁﬂm fumuinisiidanudidyuas
rudfusiensimunaunin@inludsaulagiu sudsdne
yiavasinitasiunuInig AuReInsiumunisluedig 9
MMIANISKazNITUIsTuuInIsLazTildenwadnw 1 via
A Wefnwing nfinn wnsen waginweiugu sauvidn
Wnwgn1seonnidenieiiioguain aasnaunisaiuaiing
ammmwéwmaﬁgﬂé}’aa

Basic knowledge of physical education; essential
recreations for the improvement of life quality in the
modern society; types of sports and recreations, need for
recreation in each age range; management and
administration of recreation. Select one kind of sports to
learn about its rules, regulations, manners, and basic skills.
Practice physical exercise and body strengthening

processing the appropriate way for good health

117-133 favsuasdefniley 3(2-2-5)

Art and Music Appreciation
Pre: None
AysAunou: Tl
AMUNUIBLAZTAIUINITVDIAAUSLAZAUAT UANNITNIY
qun3genans wazanvusd Ay falruasauniLaazuuy
Ugnilsmnuidlansifiugaurazanudusslufaysuasauns
Anvmanuiavstuddyludusiiefudadelusaaui
Hagtuussifuaialavesialu e mdinisadeassdnasy
iy Tneuduisnaurosiadsuasaundlugiuy \uiedesile
lunsesslasdnlanyud

Meanings and the evolution of art and music;
principles of aesthetics; and major aspects of art and
music.  Cultivate  understanding,  recognition,  and
appreciation of art and music. Explore masterworks in
various fields of art from the ancient to present age and
artist’s inspiration behind creating those works. Emphasize

values of art and music as tools for uplifting human mind.

e ineliidianSeuainsiedvideluil 3 wiledia
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117-191 msl¥awlnaiiiensdonns 3(2-2-5)
Thai Usage for Communication
Pre: None
AydsAunou: Tl
Tassaamihensalfsnemanividou uasnsioans mou
WANANTENINAIBUTEULAEATBIYA nwmenisuayliidu
nansdmaulams fsrdnst ndnnisensda nsdeansnis
Insdnst nannsWeuluzuuuueineg Wy avneadasu ns
WeulseiRvesnuies n1sduiinuaznisasuang n1sileu
Tanauntaden19gsna n1slisuiseaniny Anvinwensld
awilvetanisils naye n1seu waznsdeu
The structure of speaking, writing and
communication; the differences between writing and
speaking; formal and informal language; orations; royal
words; principles of references; telephone
communications; principles of writing in various forms such
as application letter, resume, note taking and summarizing,
interactive business writing and essay. Practice Thai Usage

skills including listening, speaking, reading, and writing.

117-192 nsldnwlneiiensinaus 3(2-2-5)
(Thai Usage for Presentation)
Pre: None
FyrdAunou: laid
vdnnsye Aavznisidenlid Ustlea Andou drusulivis
miaamﬁwﬁﬂﬁgﬂﬁaa LLa:miwvmeluamuﬂ’]sajﬁmq ANTHERNY
AUARIULAaYNTUNEUD 919 AsUausdivInis ng
tiaueiBsgsia wagmsdunwalifielldsm nasasunsideu
Tassms msidendesnanisdeans uazniserudeyaideedin
The principles of speaking including the correct
ways to use words, sentences, conjunctions, orations,
pronunciation, and speaking in various situations such as
comments and presentations: academic presentation;
business presentation; and job interview along with project
writing; communication channel selection; and statistical

data reading.

187391010 wuandvdnenall (General Education)
117-141 aw1denge 1 (English 1) 3(2-2-5) None 14l
UNIVINYIFYTENY
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Pre: None
FyrdAunou: laid
Fnvtnuwenisits wa sruasdsuntwdsnguitugiu Annsitsdu
sefuuselon nswaienisdeansludinussdaiu 1wy nns
ime nsideidey nsuuzth mswansmuBuiteldslauas
duquiunisoenidedlifgniesmundnaiu Invinwgniseu
tonnuluszavuseloawazdonti lagldauiinuliensal
warlassairevesuseleaunusenau Anwinisldnauiynsy
muwdangu Andeuneudanlaelivssloadigndeaniuvan
Twennsal

Practice basic English skills including listening,
speaking, reading and writing. Practice listening sentences
and communicative skills for everyday conversations such
as greetings, invitations, introduction, as well as responding
to the common situations; the correctness of
pronunciation as well as the accuracy of grammar.
Practice reading sentences and paragraphs by applying
knowledge of grammar and sentence structures. Learn
how to use English dictionary and answer questions with

grammatically correct response.

This course will replace by Non-credit course;
Foundation English

Filazgnunulagdvinlifivdisin: Wugrunwdinge

117-142 anendange 2 (English 2)  3(2-2-5)
Pre: 117-141 English 1
AUsAUNBY : 117-141 Aw1denge 1
Hnvinwznsile wa sunasdounudnguiindy Anw
FPBN3LARNLBNUBAIIVDINTIE

TusIIY Jgymazaiu

wandsveansldmwdmnguiethluginueniswn  lagnns

T unwwave Jaun1w i Anvinwensenutusu

Usgnoumemsivlarmunazeazdunangg  mnuduRusves

UsvlgavanuasUselomvens  Bnn1senuluseiulseasiunanig

v

Weumsumanulaglduszlon Anvuazduiudug fgndesniy

U

nanhensal

Practice additional English  skills including
listening, speaking, reading and writing. Explore native
speakers’ culture and expressions as well as problems and
differences of English application influencing speaking skill

by using both verbal and non-verbal languages. Practice

3(2-2-5)
3(2-2-5)

117-401 ANEIDINGENIIVINT

117-401 English for Academic Purposes

Anvinwzniwidangy 4 duieldlunisiFou esdusznavues
AnweN19199ng e N159ATUNNTUIENINNNITUTIEY N9
aﬁﬂiwalu%uﬁsuuasmiﬂqmluﬁa%aﬁ%’u%aumﬂ%uimﬂl‘i?ﬂa
gnsn15eAusy N1 BeugantnUssansingg nsilawazneu
Aaued1sazidun Annisldniwdingwuuuidnvesniwilu
VUMM ETRIUS TSIz AN TN YN YINNT 1N NS
Jamsnan enuFedndmaininis wasmsiBeuisuiu

Practice in four English skills for college studying; craft
elements of English including note-taking during lectures,
class discussion and speaking skills about more
complicated topics using discussion strategies; writing
different types of paragraphs; listening and responding to

detailed questions; practice using native-like English in

basic readings consisting of reading for details and | proper cultural context and academic skills such as time
comprehension. Study relationship between main and | management, academic integrity and collaborative
supporting sentences.  Practice reading passages and | learning.

AN INGIaYTE I
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answering questions with grammatically correct sentences,

words, and expressions.

117-241 aendenge 3 (English 3)  3(2-2-5)
Pre: 117-142 English 2

FuGeAunauY : 117-142 Mundenge 2

o o

Hnvinwenisile wa Sruuasleunwdngulusedun
1N Annsilsuazaununawdanguluaniunmsaiineg 7
sefumNENNINTY Wy n1wemslnsdm nsduntwel ns
ididesuaziun Anmssuluszdudesiiinnuerudivay Anwn
Meden euanLarloANANTlABLtuANYNABIAILEN
Tie1nsel naenuAn i AINLLININITNAFOULIATEIY

Practice more complicated English for listening,
speaking, reading and writing skills such as talking on the
phone, interviews, telling stories and so on. Practice
reading longer passages.  Study writing paragraphs by
focusing on the correctness of grammar. Introduce other

contents related to the standard English test.

117-402 mmé'\mqw%guqa 3(2-2-5)
117-402  Advanced English 3(2-2-5)

Anvinurnwdingudsinnis maiauslududeu ey
waznsinudoaundvinisivainnatesautenasly
mdiangluaundisey msiinAnegaiinsugaiiionans
LuUpLBINnEmsUInaveluguLuuNslioy nsaunn
nevegundeuadiuazidusssumilaglilasaadraniuwi
Fudeuanntu

Practice in English skills for academic purposes; classroom
presentation; reading and interpreting a range of academic
texts including jargon in the field of study; practice in
critical thinking to express viewpoints orally or in written
form; fluent and spontaneous verbal interaction with more

complicated structures.

117-242 Aedenge 4 (English 4)
Pre: 117-241 English 3

3(2-2-5)

AUsAUNBY : 117-241 AW1D9NgE 3
Anvinwzmsila g sruuazdounmudsnguluseduild
Tumshndedeansled  Anvinveniadoudeniny  nsandudin
mﬁU’Lammmﬂsﬁammﬁawmmﬁémufﬁaﬁamﬂé'aaw%a
wUsuindes Anaununnundanguluiadessituaviesy
Anwaule Imaamwﬂ%’ﬁﬂmuﬁgﬂﬁmmummﬁzmLLawé“ﬂ
Tensal naeeauRnin¥eMULLIMIINISNAZDULIATFIY
Practice all communicative skills including
listening, speaking, reading and writing. Practice writing the
summary of a passage; taking notes; reading and listening
for comprehension; and discussing topics of interested
using common expressions with correct grammar. Develop

skills needed for the Standard English test.

3(2-2-5)
3(2-2-5)

117-403  AwdsngusiiodIvndin

117-403 English for Professional Purposes

msldnudanguiiodndn wu nadeuSesnng nadeu
18911 115 deuInnIneLarsua Tunoukazisn1ndeu
unAudde n1suszgndldainudnddninduagiinvenis
wAteyw msthiauseesionndn

Uses of English for professional purposes such as essay
writing, report writing, letter and email writing; writing
research paper steps and methodology; application of
critical thinking and problem-solving skills; professional

presentation.

Other Languages

117-191 arwlneg 1 3 (2-2-5)
Thai Languagel 3 (2-2-5)
UNIINYI18FE 1
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anifesfuiisafussuuidsaniuilng duazusslea
A lneiduuszlewy heonsallnede iy unaunun
mwlveluaniunisalingg ludinusedriu indaduiiaslung
Tén1wlneialy Sausssulne Andinvenisilauaznisya
iy

Introduction to Thai sounds system; useful Thai words and
sentences; basic Thai grammar; Thai conversations in
various situations in everyday life; special tips for common
Thai language use; Thai culture; practice in Thai listening

and speaking skills

117-192 atw1lne 2 3 (2-2-5)

Thai Language 2 3 (2-2-5)

Anvinwzarwlneniuumnas nsiasizinisidniwinegly
wadlneg miaﬁ‘diwLhigmwﬂﬁmuaﬁmmzﬂmmmaé’ﬂﬂu‘ﬁ
ALTOUAIUUNINAS

Practice in Thai language skills through songs; analysis of

Thai language use in Thai songs; discussions of cultural

aspects and social values reflected in songs.

117-151 719134 1 (Chinese 1) 3(2-2-5)

Pre: None

AurdsAunay: laidl

dnvsnendBanwiunanssuy  pinyin - Adweinlely

PinUszdriulseana 300 A1 wazdusng 9 o1ty Eln
aumnnwIu Taewfunsesnideaiignifes

Phonetic transliteration Chinese pinyin system.
300 vocabularies used in everyday life and simply
expressions, Chinese conversation practice, with emphasis

on correct pronunciation.

117-151 a1913u 1

Chinese 1

3 (2-2-5)
3 (2-2-5)

Anfinweniseenideanividu dnwsiu Liensal wazArdng
Usguna 450 AN
Practice in Chinese pronunciation; Chinese characters;

grammar and vocabulary of about 450 words.

117-152 21913U 2 (Chinese 2) 3(2-2-5)
Pre: 117-151 Chinese 1
AuGeAUnau : 117-151 Mw1du 1
AnFouidossrloaitugiu msmddwinnnauunss
fulng aumnnwdusetesediduiiauls Anwedne
Wingusnuszanas 300 M
Practice composing basic sentences, finding

words in a Chinese-Thai dictionary and conversation with

117-152  a1913u 2
Chinese 2

3 (2-2-5)
3 (2-2-5)

Anvinwensile wa 81 Weunwndu Tneuunisiiiuyuaiug
Hugruvesindnuuieafusnusiu fdny nseenidss uas
Tensnl

Practice in listening, speaking, reading, and writing skills in

Chinese, focusing on enhancing students’ fundamental

topics of interest. Study 300 additional vocabularies. knowledge  of  Chinese  characters,  vocabulary,
pronunciation, and grammar.

AN INGIaYTE I
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117-251 21@13u 3 (Chinese 3) 3(2-2-5)
Pre: 117-152 Chinese 2
FurdeAunay : 117-152 Munu 2
AnSoutoeUselonalesdou  aununnwnIumeiide
Sesiduitaule Anuddwiiatusnuszanas 300 f
Practice composing complex sentences and
conversation with topics of interest. Study 300 additional

vocabularies used in business settings.

117-252 71w13uU 4 (Chinese 4) 3(2-2-5)
Pre: 117-251 Chinese 3
FyrUeAunaY : 117-251 METU 3

AnGeudecselondudoudy q Wty Anwen
uANANTENINSoNYIAN  uazMonustodu  aunuinwu
fehidedediiuilavle Anwddniudusnuszana 300
f

Practice composing more complex sentences.

Study the differences between the traditional Chinese
characters and the simplified Chinese characters. Practice
conversation with topics of interest. Study 300 additional

vocabularies.

117-161 anwndilu 1 Uapanese 1) 3(2-2-5)

Pre: None
Ayrdedunou: Tl
msile we Mwdguutuiugin Aeneilasaiisiiugiuves

mwdlunarhiensaifinussuuidsnaslnsiadaiugiuves

]

MeUu

)

Nninwensenuusylemegneinanasnsilounie

a

AIPNYIBTIAULLAZANRZATUY

Practical listening and speaking of basic

Japanese. Analysis of the basic structure on oral
comprehension and basic structures and vocabularies.
Practice reading simple sentences and ‘Hiragana’ and

‘Katakana’ writing in those structures.

117-161  pwdidu 1 3(2-2-5)

Japanese 1 3(2-2-5)
Annnsitauazmananiwdgiudesiu Tasaiiuguieaa
ilaluniswn masenides Tassadsfiuguuasendny finnns
g1ulszlendne wazn1sfiou B19ug’ way 'amiatug’ Tu
Tassasramanduney Fud’ Hugu

Practice listening and speaking basic Japanese language;
pronunciation; basic structures for oral comprehension
and vocabulary; practice reading simple sentences and
‘Hiragana’ and ‘Katakana’ writing in those structures and

basic ‘Kanji’.

117-162 m‘msﬁﬂu 2 (Japanese 2)  3(2-2-5)

Pre: 117-161 Japanese 1

Fyrfedunieoy : 117-161 amwdilu 1
Anvinwgmsitauazniayalaglilasaaialensali

Fudoutu wazdrdnwilml Annsendud uandeuunanaly

PAnUsyirTunaglddruiusng 9 agede

Study and practice listening and speaking skills

117-162  pwdidu 2 3 (2-2-5)

Japanese 2 3 (2-2-5)
lassaeuseloaniugiuniwgdu Adnd snusduduagduiu
Al dludInuszdrTudiuau 900 A1 Hnvinsenisiluas
nMsyaieseuteya Hnnnsenuuasilisudaninudus

Basic Japanese sentence structures, vocabulary; kanji and

UNIINYIRYFELIIU
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with broader structures and vocabularies. Practice reading
‘Kanji’ and writing small essays in everyday life and simply

expressions.

900 expressions and common words in daily use; practice
listening and speaking skills for reporting information;

practice reading and writing short passages.

117-261 awdu 3 Japanese 3)  3(2-2-5)
Pre: 117-162 Japanese 2
Fudeduniau : 117-162 Ay 2

= a 1% ' a a

HnnisitauazSeuiunaumnlugubuusig 9 Wiy
Anwlhensalffimnududouniniu WauinseuAudaniile
= ' o &
Anwanneuntini

Practice listening and learming conversation in

various settings. Learn more complicated grammar and

develop reading ‘Kanji’ from previous lessons.

117-262 mmzﬁﬁu 4 (Japanese 4)  3(2-2-5)

Pre: 117-261 Japanese 3

Furdeduniou : 117-261 mMwdiiu 3
Wauneuansnsalumsyan gy Sous

yuussailouarUssmdveadiu  Wandinwenisens  nns

@

WeuuuuAid Sewimdwiiudy Anvilasadimdisnsal

frududeunndaiu

Develop ability in effective speaking skills including
Japanese cultural notions and customs. Develop Reading
skill and writing skill with more ‘Kanji’ and extended
vocabularies. Comprehension of specific grammatical

structures.

117-181 a1wun1%a 1 (Korean 1) 3(2-2-5)
Pre: None
Fydsaunau: laid
Fdnysssuudsiazgluuulselen Souslassaisiiugunes
Mwunnd mdnildludinusesiu Tnvinvensilauasnns
W wiuusslepaununoganeililudinsziiu

Alphabet, phonetics and sentences patterns. Learn
basic Korean grammar structures, vocabularies for daily

life. Practice listening skill and speaking skills emphasis on

simple conversations for daily commmunication.

117-181 A1WwNIE 1 3 (2-2-5)

Korean 1 3 (2-2-5)
Ainniseenidsaniwiniva mdwiiitugiuildluiindsesiu
Ve tausssunvg ilewauinu nsdeans fdwiiugiuly
FPnuszdriugiuau 800 M

Practice in Korean pronunciation, basic lexical items used
in daily life or Korean culture in order to develop

communication skills; 800 basic daily life vocabulary

117-182 a1wnvia 2 (Korean 2) 3(2-2-5)

Pre: 117-181 Korean 1
FurUeAunau : 117-181 AMwnvia 1

Hnvinwenisilawasnisnalagldlassasishensalves

. P
o Y =

aa U o [ s Y
AYUNNATTUTaUTY LuUsElAaUNUILa AN TLT LY

117-182 ATWNINE 2 3 (2-2-5)

Korean 2 3 (2-2-5)
Hnnsldlassadielisinsalnugiuniwinimaiienmunvinee

nsdeasnan1sile wa 81 Wew Annisldawinimaiiienis
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PinUszdriu AninwensenukazilisuunanulutinUszsd1iu
uazlddunusng o o819

Practice listening and speaking skills with broader
Korean structures emphasis on conversation and
vocabularies for daily life. Practice reading and writing

small essays in everyday life and simply expressions.

FoansluTinuszdniuedradusssud sadenisdearsniw
Tusgdunanisuazliiiunanis suwuuresuszlenaiidudou
1NN f’ﬁﬁwﬁﬁugmlu%imﬂizﬁﬁuﬁmu 1,500 A1

Practice in Korean basic grammatical structures in order to
develop communication skills including listening, speaking,
reading, and writing; practice using the Korean language for
daily-life and communication in both formal and in formal
situations; patterns of more complex sentence; 1,500 basic

daily life vocabulary

117-281 awunua 3 (Korean 3)  3(2-2-5)

Pre: 117-182 Korean 2

FuUIAUABY : 117-182 AMWINME 2
AnmsitauazFouFunaunuluguiuudng v

Anwhensaififinrududon

A Wawinezmsaunmn Mg wesdediedoansty

aonun3aling fenwfingay wasfnwmdndiiuiu

Practice listening and learning conversation in
various settings. Learn more complicated grammar and

develop conversation, reading skill, and writing skill in

various settings, studying additional vocabularies.

117-282 n1wNE 4 (Korean 4)
Pre: 117-281 Korean 3

3(2-2-5)

FyrUsAunaY : 117-281 MuWNIYA 3
Wiwwinuansalunsye Seudvuussudeuuay
Usgindlvaanng Wanvinven19e1u WauIn1seukaynis
Jou Seumdwiiudy Wildlaswadshensal Wevihan
dlanwinwaildGeuteunthiluayisnsldednagnes
Develop ability in effective speaking skills including
Korean cultural notions and customs. Develop reading skill
and  writing  skill and  extended  vocabularies.
Comprehension of specific grammatical structures to
understand the full outline of Korean language as

previously taught and how to use it as a whole.

117-171  mwwsaed 1 3 (2-2-5)

French 1 3 (2-2-5)
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Practice French listening, speaking, reading and writing in
contexts and settings relating to communication for
information exchange and inquiry with a focus on

interaction with others.

117-172 AelSaea 2 3 (2-2-5)
French 2 3 (2-2-5)

- . - o o 4
Hnnisile yo 81unaslsuntwiiaaiiontsdeasuas
wanwdsudayawazaudn n1suansauianiuusunuas
anmuwnaenfiiieadesiuiinuszdniulisd1snaesunaiuas
& a a'
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Practice French listening, speaking, reading and writing for
communication and exchange of information and ideas;
expressing feelings in contexts and settings relating to daily

life with a focus on fluent and natural communication.

117-305 arwau 1 3 (2-2-5)
Spanish 1 3 (2-2-5)

Hnvinweiugiunisile wa e1uuazlisuntadudmiugiSou

U

lieeiFeu Annsuansoanluiausesiu nsaeuniauayl
foya nsilsuaziirlamumnevesmwauiiyaluided
AULAY

Practice in basic Spanish listening, speaking, reading, and
writing for students with no previous experience; practice
in expressions in daily life; inquiring and giving basic
personal information; listening and  understanding

meanings of spoken Spanish on familiar topics

117-306 ArwElu 2 3 (2-2-5)
Spanish 2 3 (2-2-5)

Hnvinwenisile wa 81w uaz@gunrwau dnnisldadne
warlassairssleafililunmsdearsluaniunsalfiiatules
Tudinusedriu nsdeanslnenisyaldneunaziouile
uAlgmanizui

Practice Spanish listening, speaking, reading and writing;
practice using vocabulary and structures in frequent
communication situations in life; direct communicative

exchanges in speaking and writing related to their
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immediate needs.

117-501 vinwen1siinaunmasamsudiseuinaandin

3 (3-0-6)
117-501 Computer Skills for Independent Lifelong
Learners 3 (3-0-6)

vinwgnsldmeuiiameslunisium Foudddmivaradredineg
1w wAalvd msuidgmnsedennaluiinuszdriu nsvies
v Anuasyadnluanudasadevesdanlowes usemuay
s3esssulunslddumesiien nagnsnismiauuaznIswmul
97170 Msassnuvulanesulatsgrsiionidn

Skills in using the computer to search, learn new things
and create things such as new concept, solution to day-to-
day issues or concerns; web browsing; cyber security
awareness; internet etiquettes and ethics; job search
strategies and career development; professional building

of online presence.

117-502 n1sUsziuasasiiondva 3 (3-0-6)
117-502 Evaluation of Digital Tools 3 (3-0-6)

A aa o o

finven1sdeniAIeddiofdviainzaniuaufoInIsueusas
adgy A A aaw o 4 Yy A A o & v
Nuuazdsldiniesiiefianifen nisldniesdiedanutoya
L3 i a o ] @
soulayl IUsunsuUszananad @sadn n15viusIniuves
nanenIesile Wy Uiuuasn1suinislaginis Msdeansuas
\wieslavewaine invesenldlunisianistudiuynnauay
msmdvgoidnnsednd
Skills in selecting the right digital tool for each work and
utilizing the selected tool; utilizing online storage tools;
word processing; spreadsheets; collaboration tools such as
calendars and project management; communication and

creators’ tools; personal finance and e-commerce tools.

117-503 nsanseideyauazdyuusziivg 3 (3-0-6)
117-503 Data Analytics and Artificial Intelligence
3 (3-0-6)

WBIeseideyadmiun1siauIgnaInnssy n15iATIed

UseTRmansuag N1 simuILIAfvesaunAnluaI v fineIa
5
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wazipsesdiodnmeideyanuanusniu

Data analytics for industry developments; history analysis
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and development of future concepts in relevant field;
data analytic concepts; application of artificial intelligence

(Al) based tools and data analytic tools as needed.

117-601 Mm3Buduauiluuazaudn 3 (3-0-6)

117-601 Dream and Idea Generation 3 (3-0-6)

FAauaziSuduauiuniuninudenislueuinnves
2MaIMNIIN wuIlNYeEnIuNTHlaNKALAIUABINITVBY
uyudiiionudaduludin nsafienssuiuaudauaznis
Anneiaudosnisinifenfeduld nseenuuuduiiugiu
LAZLUIAANITAATINING AULUUKNERAUIILAEAITULERS
NNTIUVBIDIAAIINAR

How to think and dream about the future needs of
expected professional industry; trends of the world and
human needs for a sustainable life; generation of thinking
process and analysis of possible new needs; basic design
and critical thinking concepts; product prototype and

conceptual presentation of idea

117-602 mMsAnLBeoBnUUULAzNAgNSTISEY 3 (3-0-6)
117-602 Design Thinking and Sustainable Strategy
3 (3-0-6)

FidonuwAnfiazsreliuyudiaudButazaimda el
w3auUsn1sfifnwInuIAnEeIAufBuLarn1senuUY
uinnssu wnAnniseonkuuialUkazuAnnsAndaining
LUIAAYD1RsTINNAN SusivTouinig nasldia3esile Gabi
v3e Simapro vealsadafiensunesasiinuaziusuiiou
HANIENUTDIHARS NI TIHOINITOONLUY NI LAUBULIANTDS
n13vg3ia

How to pick an idea to enable mankind’s sustainability
and to generate a product or service keeping the concepts
of sustainability and innovative design; general design
concepts and critical thinking concepts; concepts of life
cycle of a product or service; uses of tools such as Gabi,
Simapro or spreadsheet to explain the concepts of life
cycle and compare the impacts of products intended to

design; presentation of business idea

117-603  WUUTIRDIFININALNITUIMISIATING - 3 (3-0-6)
117-603 Business Canvas and Project Management

3 (3-0-6)
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fufiussia unAamsuimslassnisiiiedestunaniusivie
U3N15MUg U095 RAERNSNEN LWIRANITINUNU-UUR-
M533a0U-UTUUTE MIIdUnaings unuiunud wuudnaes
psiavFeverdwnidugdmiunisuimslasenis

Product or service management; production processes and
efficient transportation; concepts of project management
such as resource management, finance, marketing and risk
management when running a business; concepts of
project management related to the dream product or
service in the venture spirit; concepts of Plan-Do-Check-

Act (PDCA cycle), PCM; Gantt Chart; Business Canvas or

other project management software.

221-101 Uydmsdududiu 3(3-0-6)

(Principles of Financial Accounting)
Pre: None
Auvsaunau: T3l
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Wil Aunswdlamudou iwensesaunf Auninelad

o A 1y

Teuddmsuianis

o

ey RUADULAZAIIRSINY 1S

guanssu seuuludAgy msdnvieunseuatiuan

Accounting  concepts, financial  statement,

accounting cycle, inventory, cash receivables, assets,

current and long-term liabilities, and equity structure of
proprietorships, partnerships and corporations. Valuation
income determination,

of assets, preparing  financial

221-106 n13UYINITRUAMIUTIND 3 (3-0-6)
221-106 Financial Accounting for Business
Pre-requisite: None

FudeAunou: laid

Basic concepts and principles of financial accounting.
Students will learn how to record financial transactions,
create T-accounts, and journal entries. The topics of
revenue recognition, inventory, long-term assets, present
value, and long-term liabilities will all be studied. The
course places a strong emphasis on the creation and
analysis of the three fundamental financial accounting
statements: the income statement (financial performance),
the balance sheet (financial position), and the cash flow
statement. Moreover, students will also learn how to
adjust accounts, and recognize and adjust depreciation
and amortization for the business.

=

NerfuwnAnLagndnn1siugIuYeINIsUYT N3l dnAnw
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wliiFousisnstuiingsnssunianisiu nsadedyduen
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statements. Investment practices, depreciation, depletion,
and amortization. Partnerships, acquisition and disposition
of assets. Fund and cash flows. Intangible assets, long-
term assets, and profit measurements. Procedures for

operation, planning and decision making.

M9NITRY) $UAA (F1UENITEN) UAZIUNTELARUAR UBNIINT
UnAnwdeeliSeudiBnsuuusedad nsduunuaznisudly

AndeNTIAaEAdnTelugIAa

221-209 @fifgsna 3 (3-0-6)
221-209 Business Statistics

Pre-requisite: None

JurdeAunou: laid

Basic statistics and their application in the business
environment. Topics covered included, central tendency
and dispersion; probability distribution of random
variables; and normal distribution. In addition, students
will learn and practice hypothesis testing, correlation, and
simple linear regression by utilizing a statistical
programming package and using statistics for business
decisions.

adfnugiunaznisszgndlilugsia Insazuznaulude
nsAnwluiaide wuiliudigaudnaluaznisnszatedl ns
wANKIANUNIIT T UV IILUTEYN N1SHINLIMUUUNR N3
VAOUANNAIN avduiusuaznisannealudueg1ainelagld

Tsunsudisasuneadiuayldannlunsinaulaniegsia
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221-200 LATEAIEATYANIA 3(3-0-6)
(Microeconomics)
Pre: None
sAunow: Tl
winhluveaaswgmansindenguisaiuay madnass
ninens Jadusngg Aidivunguasd uazeunu mnudameu
WoANIINVREUIIAA NauRMIHER . uars1eSuannis
HAR  Nsivun SIuazUSInasanaalunanuwsduany el
LLaxlaiamyjizﬁ maaﬂﬁ]uﬁﬂwﬁdﬂmmﬁ’flﬂmﬁLﬂwgﬁil
Allocation of resources and distribution of
income and wealth: ie., concepts of utility, value,
resource allocation, theory of consumer behavior, nature
of demand and supply. Relationship of production, cost
and supply function. Product pricing under competitive
oligopolistic and monopolistic markets. Theory of income
limitation of market forces and

distribution, the

appropriate form of policy.
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221-201 ATEFANEATURANA 3(3-0-6)
Macroeconomics
Pre: None
FyrtaAuneu: Tl
Aasgvianuduius e snasnlussuuAsYga:
eleusznd mnudurIuresglauTEsvd nsimun
s9l¢ Wevisnsduuaruleuienisads aenite GDP dwile
Tpdnsvesgsia nauiniaduln Shenisuanide ua
ANtz
Relationship among the aggregates variables in the
economy are introduced and analyzed: National income,
aggregate supply and aggregate demand, employment,
income determination, fiscal policy, monetary policy,
interest, GDP, Price level, Inflation, business cycle, growth
theory, exchange rate, current account balance and

balance of payment.

a

221-210 1ASHANENSTIND 3 (3-0-6)
221-210 Business Economics

Pre-requisite: None

FudsAunou: laid

Fundamental economic concepts, principles, and theories
that are essential in the context in which businesses and
other organizations operate. Topics include consumer
demand behavior, business supply behavior, an overview
of the market structure, and market equilibrium. In
addition, students will learn about the concepts of
competition, monopoly, oligopoly, and monopolistic
competition; concepts of profit; forecasting; cost analysis;
and control in the business environment. Additionally,
topics such as how prices are set, how markets function,
why markets fail, managerial decision making under
uncertainty, and how governments affect the economy
will be discussed in this course. Furthermore, students will
learn about monetary and fiscal policy, business
fluctuations, inflation, an analysis of national income, the
balance of payments, unemployment, and exchange rates
and interest rates that are considered to be indicators of

the stability of the economy.

wwIRANugIUMLAsTYgANEnS nanns uazngufisnlusely
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221-203 BIANITUAZNNTINANS 3(3-0-6)
(Organization and Management)

Pre: None

AurdsAunay: laidl

o

ASUSITHaLUINNENAYIBIH8USINT
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Fayrmdananauny
msdnaudvihau nsdanns msgdlanulunsinuuanis
muaNnsUfTRoueneg  elisdunudulumudmine
wazuloneiildndy

Fundamentals of management showing how the manager
in an organization effectively performs the functions of
planning,  organization, and

directing controlling.

Accountability, responsibility and authority relationships.

221-211 AN5UIWNITBIANS 3 (3-0-6)
221-211 Organizational Management

Pre-requisite: None

AdsAunow: Tl

Fundamental functions of management, including
planning, organizing, leading, and controlling in the

organization; the role of a manager in the organization,
and how management evolved over time. Topics covered
include organizational structures, concepts of leadership
and their role in organizations, employee motivation,
managing working teams and groups in the organization,
national culture and organizational culture, diversity, and
how businesses are managing in the global environment.

flugnureanisdanis menauay nsdasudeu nisdugin
nsenuauluesdng unum wihilvesfdanislussdng uaznis
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221-204 N15RUSIAY 3(3-0-6) | 221-204 A13RUFIND 3 (3-0-6)
(Business Finance) 221-204 Business Finance
Pre: 221-200 Microeconomics Pre-requisite: None
221-201 Macroeconomics AvrdsAunau: lifl
UKI1INGIAITI I
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Ayrdedunau: 221-200 LATEFAEATIANTA
221-201 LATHFAIEATURAIA
audunvemauimitu  veusuazwifivesihenisiu
Aeafumsasu  msvheusznaiiuan nsnnavaneves
sunsiudusy nmsdamsiieatunindauuasnisdanmu ns
Arsziavesionisuazlasinisnienistiuegeningeg
Scope and function of financial management with respect
to investment, time value of money, cash flow budgeting,
statements assets

introduction to financial analysis,

management and project funding.

An overview of the basic principles and concepts of
financial management in a business. Students will learn
and practice financial statement analysis, financial
planning, and business forecasting. In addition, topics
include working capital management, cash flow analysis,
source of funds and cost of capital, capital budgeting,
capital structure, and stocks and bonds and how they
make decisions as investors and corporations in the
financial market. The course outcomes are for students to
with  financial calculate financial

be familiar terms,

computations, and discuss the underlying financial
mindset and incentives at play when solving financial
problems.

‘wé’nmsﬁuugfml,l,asLLmﬁmaams{fﬁﬂmnNmiﬁﬂﬂ,uqiﬁﬁ] Bs
UnfAnwagldioudnslinseiaunisiu MRSty
WaN13ANANITRIN1EIAT TINTIN15TANTRUUMYWIBY N3
Airsgiinszuaiuan wiasiunvosiuyulagdunuresiunu
MsdnvieuUszanamu lassas1eluyu viu Wustns uagdsnig
Andulalugiuridnamunazesdinslunainnisiu Inguseasa
vassgiviteliindnuiianuduinsiuiteulanianisiiy
fuumsAamMInsiy Msv3eifrfuuuAemensiy

wuguwazussgdalunmsuidymimenisiu

221-212 n15H0ANIN9gIA 3 (3-0-6)
221-212 Business Communication

Pre-requisite: None

AdsAunow: Tl

Understanding of communication, including its scope,
significance, and role in both intemnal and external.
Students will also study and practice ways to improve
their written and verbal communication, such as how to
write business memos, business letters, business emails,
and presentation skills. Writing a professional CV, cover
letters, and the strategies and techniques needed to
master interviews are just a few of the topics covered in
this course.

mi?iaaﬁ VBULUA ﬂ’]’m’e’hFHWJQJ/LLa%ﬁﬂ’MﬂWiiﬁﬂﬂﬂﬁqiﬁﬁ)ﬁgﬂﬂﬂﬂiu
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221-205 #ENN1TAAIA 3 (3-0-6)
(Principles of Marketing)
Pre: None
Fyrdsaunau: il
AuNERazALd AV InantugusduAanssuman
mgsivegmile Tnenanifedandndost nskesanansis
POIMNNTINTIIMUBUAZEUEZUNITIINUIY - HaBAIUNITANG
fla woAnsmmesiuilna wihitnenisnain an1dunisnisaann
LLazwmmadmsmmmﬁﬁdam'ﬁwgﬁf\]LLazéTqu
Meaning and significance of marketing with respect to
main activity for distribution of goods and services,
principles of marketing, consumer behavior, function of
marketing and marketing institutions, and their effect on
society and economy. Market targeting and cultural

influences.

221-205 WANN1IIAAIA 3 (3-0-6)
221-205 Principles of Marketing

Pre-requisite: None

FyrdsAunau: laid

An overview of the basic concepts of marketing and the
role of marketing in the organization, as well as customer
needs and wants. In addition, students will learn about
market segmentation, classification of goods and services,
the 4Ps, functions of marketing in institutions and
channels, and their effect on society and the environment.
Furthermore, topics such as changing markets, consumer
buying behavior and factors affecting their purchases, and
customer relationship management will be covered.
mwsamammﬁﬂﬁugmmmﬂﬁmam mewuanmimamh
painTuwarAILFDINIITENNAN uonantitnAnudarliiFous
Aeafunisutsdiunatn n1sduunUszinnaudiuazuinig
W8NS 4Ps YoMINIINISAAIR UNUmMTITiveanisaanaly
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221-300 N3UYTUINST 3(3-0-6)
(Managerial Accounting)
Pre: 221-101 Principles of Financial Accounting
Audsuriow: SayTnsRutudu
unumvesnsydiienisdanmsteaniniindendiudsuutas
wauAnEfURuY dunu udei fuyuiianissde ns
Unydsunuaufanssy mslieseddiuu Y mls n1s
Nausurils Funuanesg swssnadamgu nstiydide
msdnaula  msfmuesiae  mstgdnueny  Suliaveu
nsfmunsIAleu
Preparation and analysis of statement of
changes in financial position, financial statement analysis,
financial reporting underprice-level changes, analysis and
interpretation of cost data as an aid to management for
planning, controlling and decision making, budgetary

control, and responsibility accounting.

221-300 N1SUYTUINIG 3 (3-0-6)
221-300 Managerial Accounting

Pre-requisite: 221-106 Financial Accounting for Business
AydeAuniaw: 221- 106 N13UYINTRUMTUTIAD

The basic concepts, analysis, use, and roles of managerial
accounting in business. Cost concept, product costing, job
costing, activity-based costing, variable costing, and cost-
volume profit analysis topics are covered. Product and
service costing, budgeting, profitability analysis, decision-
making, pricing, investment analysis, management control
systems, and performance assessment are among the
subjects covered in the course, which focuses on the
connection between strategy and decision-making in the
business.
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221-303 NVINESINA 3(3-0-6)
(Business Law)

Pre: None

AyrUsAunau

AnELazanws T e sdayan Wiazdnuay
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NYNUIGUINTIU meﬂgwmam@mﬂs

Meaning and nature of juristic acts and contracts. Laws
relating to sale, exchange, gifts, hire of property and hire-
purchase, agency, brokerage, loan, and negotiable
instruments. Laws regarding the organization, operation
and liquidation of partnerships, limited companies and
public companies, intellectual property, labor, and

taxation.

221-305 AM5IANISANTHAAKAZNITANLUGIY  3(3-0-6)
(Production and Operation)

Pre: 221-101 Principles of Financial Accounting;
221-204 Business Finance

Avreduriau: 221-101 TrydnnsRutudu

a a

221-204 N19NUTIND

3
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asi1 mwiunTeseidainasnyssgndlfidioaunsa
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Fundamentals of Management and production operations
underlying the solution of problem relating to optimum

utilization of factors of production, production process,

control and production operation. Forecasting, quality

control, ‘just in time’ inventory practice and safety
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practices.

221-322 N1SAANTUNYLE 3(3-0-6)

(Human Capital Management)
Pre: 221-203 Organization and Management
AyUsAunou: 221-203 B9ANITHATNITIANS
AMUMNEYRINAUINSNEINTUYYE  USug1n1siauIvmineIns
Uywd USTVYRINMINAIIMSNEINTUYEE N1SMAINABING
Wy 3Bmslunisifaun msdanmsuazudmsiaumsingins
uywd MIUsziiuna NMsimLISneInTuyLe
Duties and responsibility of the personal manager, man
power planning, recruiting, training, developing. Appraising
performance, promotional system, motivation and welfare
demotion, dismissal and

of employees. Promotion,

transfer of personal.

221-322 N1SIANTNTHENTNYWE 3 (3-0-6)
221-322 Human Resource Management

Pre-requisite: 221-211 Organizational Management
JyrdeAunow: 221-211 NMFUIAITBIANS

An overview of human resource management, its
importance, trends, and challenges in today’s evolving
and diverse workplace. The learner will develop insight
into how human resource managers use best practices,
add value, monitor talent in the workplace, and manage
the global marketplace. In addition, specific emphasis is
given to the following areas: job analysis, recruitment,
placement, training and development of employees,
performance management, and compensation and
benefits plan and developing and sustaining stakeholder
relationships.
ANTINVDINITIANINTNEINTUYWIANAIAYVBINITIANIT

2
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221-325 msAeansgsiatuTaussay 3(3-0-6)

(Cross Cultural Business Communication)
Pre: None
Furdsrunau: Tl

ANNAR  Mgufuazngdniunsieansnisimusssuudny

WuMe TausTIn d@anunwnnsdian doand wavlassadia

awduiusmsdsesluwiasdien Fasdunsveneanug

AnulaneiunsEean s INUsITUWBNNSER AN

a_a

Somo s
genaniUssancnn

Thinking, theory and rule for social cross-cultural

communication. Emphasis on language, culture, social
status, nationality, and social relation structure in each
society. Verbal and non-verbal communication across
cultures,  including and

understanding  gestures,
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expressions, preparing reports, documents that varies
across cultures. Barriers of cross-cultural communication,

cultural bias and how to overcome.

221-326 MsdansiBenagnsiienisudedy  3(3-0-6)

(Strategic Management for Competitiveness
Pre: None
Jurdedunau: laid
ndngnsiiingusasdiiieliaudifeatunisussidiu

ﬁﬂWWLL’J(ﬂéIBQJW’NﬁﬁﬁQ ANTIATIENENTNLINABNNYUBNLAY

el msdnvigrsmans msdudunu nsussgndld ns

Usziliulagn1saiuay wenanilgseuaglisunnuinaT

A vao a

WNefuIsnsiRann1sssAvanunsatulalaiuuAnnsinnig

U q

WanagnsiesnwIANAIN IO tUNTHYITUYRIgIAT
This course aims to provide the knowledge on Business

environment  assessment, external and internal

environment analysis, strategy formation, implementation,
application, review, evaluation and control. Further, based
on the theories, students will get a better knowledge on
how can business managers assure the strategic
management concepts to maintain competitiveness of the

business.

221-326 msdan1Benagnsiienisudedu 3 (3-0-6)
221-326 Strategic Management for Competitiveness
Pre-requisite: 221-211 Organizational Management
AUsAuniau: 221-211015U3W1589ANS

An overview of strategic management and its importance,
as well as how to analyze the external and internal
environments of the business. Topics covered include
business strategy formation, implementation, review, and
evaluation for competitive advantage in business.
Additionally, specific emphasis will be given to Porter’s
strategic matrix, Porter’s five forces, and competitor
analysis. Furthermore, students will learn to discuss issues
like the allocation of resources, leadership, organizational
structure, and culture within the organization.
AINIINVBIN1TIANITTINagNSuaraIud Ay luedns
paenIuiBnIslinsgian miandelugsnarenislunaz
Mouen wazdnseunguindedu liud n1sasanagning
5379 M lUURTRA nIvunau n1susediung ieaau
IFFeunenisudedulugsia dndAnwiaglddnuiieadumm
SndiBanagnsuarUadenandu 5 Jady veanesines (Porter)
N1TIATIENEUY saufaUssiudug Wy nsdaassnineins

[ Y o v [ '3 ) v
ﬂ’)']llLUut?&u’] Tassasauaz Tausssulusenns (Dudu

221-327 msuivsnsasunlag 3(3-0-6)

(Change Management)
Pre: 221-203 Organization and Management
AyUsAuniow: 221-203 B9ANISHAZNISIANS
ndngnsiitreiainvsuazeiaudlafidnduluns
FudunuresnsuiiRnuiifuinnsslmideliaans
Wasuwaadieliinisnsyaneanuiivihau
This course will help develop the skills and knowledge
required to promote the use and implementation of
innovative work practices to effect change and manage
changes so there is minimal work place disruption. Upon
course will be able to:

completion, participants

Understand the role of change in organizational success

a_d
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221-330 #i fAUszanSawm 3 (3-0-6)
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221-330 Leadership for Effective Business
Pre-requisite: 221-211 Organizational Management
FyrdeAunow: 221-211 NMUIAITBIANS

The fundamentals of leadership and its function in
overseeing individuals and organizational systems. In
addition, the topics covered include important aspects of
leadership, including effective leadership behavior, its
approaches to organizational change, power, and
influence, the distinctions between management and
leadership, leadership strategies to catalyze and support
change, change management, its models and approaches
to managerial behavior the dimensions and challenges of
change in organizations, change resistance, and transition
management and the effects of an innovative mindset on
people and systems in a dynamic global and virtual
environment.
MﬁﬂﬂﬂiﬁugmmmmilﬂuéﬁﬂLLaz‘U‘wmmaamimuﬂmqﬂﬂa

warsyUUeInnT uenanililliemiavgniauesmdsnudiy
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vosnsugii wu woAnssunisilufunfivssdnsam 38ns
Tun1siUdsuulatesrns 81uNaLaLdBnSNG ANUWANAITENING
o & Yo a P v
nsdanisuarnindugil nagnslunisiudsuudaiiensedu
waratuayun1siudsunlas n1sdnnisasunyas uuusaz
Bnslungfnssuvesuinis HAuazauiinigvednis
Waguwlaslueerns nsduniunswasuulas uagnsinnig
N3UAEULUAIMAZHANSENUTBUIAALIANTIUABUARALAY
seuvluangifsundaslanadussiulanuazaninuwinasy
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221-328 s31U8UIFIY 3(3-0-6)
(Research Methods)

Pre: 117-129 Statistics & Probability

Fwdsduniou: 117-129 ddfuazaraiazndu

undngnsillianudifentuisngise wWu msieseidauan

uaziBeiina JUuUUNMSEeBs Wy fuds Fuil uasuuzih

Renfuiedesdiorendiidmiunsmeunsuasussanynsuns

91984 (19U Endnote) M3aguionans man3easeuy ( LaTeX)

wennil fleuazlifunnudineriunisifendnsansifdny

a a o o

AvinuiuazdsdAgluniside  luneuvngveswdnans {iseu
wdedsnIfelagldveyanfugiuasinisonedeivangay

This course provides the knowledge on how the research

221-328 sulBUiEIY 3 (3-0-6)
221-328 Research Methods

Pre-requisite: 221-209 Business Statistics

JydsAunau: 221-209 #0AFIND

An overview of research methods, their types, and their
significance and importance in the academic and business
fields. The student will be able to design scientific
research, identify the difference between qualitative and
quantitative  research, and review the literature.
Formulating research questions and hypotheses, sampling,
and how to select appropriate sampling and scale for

research are some key topics to be discussed. In addition,
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to be conducted. The key topics such as research
methods, such as qualitative and quantitative analysis,
referencing styles such as author-date, and also will
discuss about the software tool for publishing and
managing bibliographies, citations and references (ex
Endnote), also will brief about document preparation
systems such as LaTeX. Also, students will gain knowledge
on how to select a good journal for their publications and
key items in research. At the end of this course the
student will have to submit a simple research paper using

secondary data and with appropriate citation.

students will learn to test hypotheses and analyze data
using statistical software (e.g., SPSS, PLS, ANOVA, etc.).
Furthermore, students will learn to use referencing (e.q.,
APA) and reference software (e.g, Endnote, Mendeley,
etc.). By the end of the course, students will be able to
recognize research gaps, choose appropriate research, and
write a research paper for academic and business
purposes.

s2iluinide Useian wezmndiAgvesnuideluduivinis
Lazg3ne dnAnwI9zaINITneenLUUNITITENIINeIMans
FEYAMULANFIITENTNAITIIGTIAUAINLAZLTIUTUIN N5
NUMIITIUNTIN NISAINUAAINNRALANNAFIUATTIFY N13e
Fegna FBnsduiegsiinzauuazin@nwiagldizoudnig
neaeuaNRgIuLariinTziteyalagldrenduainicata wu
SPSS PLS WazANOVA 539115819894 UU APA uazeonsiuasd
14lun1561989 W Endnotellag Mendeley Lﬁawwﬁﬂgm
TnAnw9zaunsansuterinwenuide nsdennuided

Winngan wagaiuIaldeuunauifoiie TngusesasAnis

221-329 mshasevideyaienisindulamagsia
3(3-0-6)
Data Analysis for Decision Making in Business
Pre: 117-129 Statistics & Probability
Fudeduniou: 117-129 anuazauiaziu

nanmswsilaaunslduseleriniegsin . mMsvedeu

Foyaildunlnsmsifvaifnnnguiiedne msmaaevawyRgIu
nensginmiudslaelilusunsudisogunsgsia  Litevae
Tumsdndulaniegsia

Data analysis to decision making in business. Main topics
are sampling distributions, hypothesis testing, multivariate

data analysis for business decision making.

NSUBLTINT

221-329 mshaszvideyariienisingule 3 (3-0-6)
221-329 Data Analysis for Management Decision
Making

Pre-requisite: 221-209 Business Statistics, 221-210

Business Economics

FrdsAuniou: 221- 209 afiRgINa 221-210 LATHFAIANS
33fia

Types of data, data identification, data collection, data
analysis, and the principles, practices, and approaches
used in business. The difference between data and
information and using software tools to analyze data for
better decisions are some topics to be covered. In
addition, topics covered include, correlation analysis,
linear and multiple regression models using a spreadsheet,
or SPSS, for problem-solving and decision-making.

e

yiavesdaya N13TuNYTEINN N155IUTI WaENITIATIY
Jaya Tudwmannisuaznisiiteyaluldlunisandugsia
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Joyariotiglunsuitymuaznsdndulaniegsia

221-332 M33AN1NSUJURNS wazmalulagfiva
3 (3-0-6)
221-332 Operation Management and Digital
Technology
Pre-requisite: None
dsAunow: Tl
An overview of operation management concepts, including
principles, issues, and practices. Operations in
manufacturing and service companies, the production
process, the factors and standards used in production
decision-making, control, and production operations are
some of the topics to be taught. Special emphases are
given to forecasting, just-in-time inventories, operation
planning and control, quality control, safety management,
controlling the supply chain, and the nature of production
management and its function, a comprehensive overview
of the effect of technology on various operating models
including manufacturing, product development, supply
chain management, customer facing, and functions of
support (e.g., finance and HR).
AsanduanuLarnsinnis swufwdnnis Ussidutamn
w1 JUa Tunrsandlusuluesdng nsudanazuinig
nszurumIndn Yadenazannsguililunsdndulaluninge
N13AIUAN kaENISANTUNITHER N1TANANITAUAIAIASIDES
TUIAT NTINWRY NTAIUANNTANTUIIY NISATUANAMNIN
N33AN13ANUARAAY N1SAIUANTISLERUNIU kazuNUIm
wihiivesnisdanisnisudn nmsesiaduneasideniaiu
naueanAluladAoLUUTIABINITHINIUAIS 9] FINTINITHER
Auf Mstawdadue nsianisleguniu n1sdanisgnan

wagilandunisatuayusing q (unslusagnineinsuyed)

221-409 M5UsENAUNTUATUIAINTIUNINGIRA 3 (3-0-6)
221-409 Business Innovation and Entrepreneurship
Pre-requisite: 117-601 Dream and Idea Generation
Jusdunow: 117-601 msBuduauiluuazaudn
The nature of enterprise, entrepreneurship, the role of the

entrepreneur, entrepreneurial business strategy,

innovation, and its processes from conception to
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implementation stages, as well as their marketing
strategies. New idea generation, development of the
business plan, business model, organizational plan,
marketing plan, financial plan, risk management plan, and
action plan are some key topics to be covered.

oadns msidugfuszneunis uihilvesdfuszneuns nagmsma
ﬁjﬁﬁ]ﬁuaﬂ[ﬁﬂizﬂaUmi WIANTIU WAENTEUIUMSTUR RN
Anfuauistunoumsaiiunis ﬂaq‘wﬁ‘mamsmam UELERN!
WA NIFRMUILALTINY TAATINT WNUBIANT WHUNIT

AAIA BRUNITREY WHUUTINIAUEDS wasunuUf RS

221-410 Msdnnsgsnadidansednuasuinnssy 3 (3-0-
6)

221-410 E-business Management and Innovation
Pre-requisite: None

AyrdsAunou: Tid

An introduction to e-business and the difficulties that
surround it. It covers a wide range of e-business issues,
including as e-business models, e-payment, e-stock, and
supply chain management. It also provides a basic
understanding of e-business and the associated
information technology. This course also covers the
knowledge of corporate unbundling, the conceptual
framework of the e-business model, and the practical
application of e-business, e-business innovations involving
the shared economy and C2C markets, for example
oeuiaiu e-business AsoUARUUIHISIUFIL e-business
NAINNIY muﬁqgmmu e-business, e-payment, e-stock uag
ns¥anisslsgunu uenanidgilianudlafugudenty
e-business uazialuladansaumaiiiioados ndngnsilss
ﬂi@mqummﬁﬁmﬁumsl,wﬂmjmaaaaﬁﬂi ATOULUIAAUDY
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lunagsnadiannselind wavn13Uszendld1uaswegsna
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ddnvselind uinnssugsiedidnvsedindMifedesiuirsugia

wuusUstusazaain C2C WHudu

221-466 ﬂmwgﬂsxﬁwﬁ%’uLﬂ?iaumimﬁ'auuﬂawquﬁa
3 (3-0-6)

Artificial Intelligence Driven Business Transformation

Pre-requisite: 117-503 Data Analytics and Artificial

Intelligence

AydeAuniau: 117-503bn1sAaszidayaunasUayanuszivg

UNIINYIRYFELIIU
#11Un3v1n15 (OBE-TQF2) 186



Core principles and technologies behind Al, identify Al
opportunities within their organizations, an Al-driven
business strategy, and overcome common challenges
associated with Al adoption; explore real-world case
studies, industry best practices, and emerging trends in Al
applications across different sectors, Artificial Intelligence
and Machine Learning, Al Applications in Business, Al
Governance, Emerging Trends in Al and Future of Al-Driven

Business
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29ANT NAENSNIFININTUAFBUMIEY Al LAZIDITULAIINYN
meluiingtosiunisi Al unld drsransdifnunlulanuma

a

.2 avada D
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221-335 N133AN35NATENINUsEINA 3 (3-0-6)
221-335 International Business Management
Pre-requisite:  221-106 Financial Accounting for
Business, 221-210 Business Economics
AydeAuniau: 221-106 MsUyBnskudmiugsia

221-210 #ingsna
An overview of the operations of international business,
including its financial, accounting, and taxation systems.
Students will learn about international communication
and negotiation, the global environment and policies,
cultural context, and differences in international business.
Additionally, topics covered included international
strategic associations, the capital market, economic
growth, global strategies and competitiveness in
international business, and managerial leadership and
motivation in the international context.
N3AENEINITENINUTEINA S2UUNIIRY N30T waznd
9105 SIFNsAeansuaznsiesariesesgsiasEinssine
aninasulazulevigszaulan USUNMNIITRIUGTIY LAy
auuansndlugshassrinasena uenainiiasouaguiade
Buq loun aunaugnsmaniseniteUssma aaranu msiAule

MueAsugna nagnduaznswisdulugsivseninasema any

DufihuazusagddalunsduiunmsssiasznineUsame
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221-410 N5A1SERINUTENA 3(3-0-6)
(International Trade)

Pre: 221-200 Microeconomics

221-201 Macroeconomic

FydeRunau: 221-200 ATEFAEATIANTA
221-201 ATEIANEASUNAA

ATV AR UAURULURYBLATYEANARSTENINgG

Usene  nquiidestuifisntumstesnhelsame uleue

AsAsErIUsend  auleuiensAuuudsiazlies s

FUNANNN  LATYFNIATNANTENY  NTAWUTENINUTEINA
ANNUINRBUNGINITEMI U TEINA MUY IATENING
Useine svuunsuseninadsena uleuiemsdiseving

Usena NMSRULAYNTaMUIENINUTENA ﬂuﬂ?’fld(ﬂamiﬁ'ﬁl,t,az
AaN13T1sERUTERINIUsEINA

Theory of international trade barriers, foreign exchange,
discrimination policy and effects on the economic system,
theory and policy of economically allied corporations.
Theory and policy of international investment balance of
international  finance,

trade, balance of payments,

economic development institutions, structure of trade and

finance system, international business environment,
international  trade theories, international monetary
system, international trade policy, and international

investment. International economic relations of developed

countries and analysis of Thai trade structure.

221-336 mMsnmwINTAnazuleug szl sz

3 (3-0-6)
221-336 International Trade, Policies and
Development
Pre-requisite: 221-209 Business Economics
AyUeAuniau: 221-209 LATEFANEASTIND
An overview of international trade, and its impact on
national income. Topics covered include international
trade policy, its importance in the international economy,
price. mechanisms in international trade, exchange rate
systems, and their impact. In addition, the balance of
trade and balance of payment and their problems in
developing countries, tariffs, its characteristics, and the
outcomes of tariff policies, how interdependence arises
from international trade in goods and services, and trade
laws and regulations in the global context are some key
topics to be discussed. Furthermore, students will learn
about monopolistic competition and trade and the impact
of global trade on the economic, social, and cultural
environment in this course.

o
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221-411 M19RUTERINNUISINA 3(3-0-6)
(International Finance)
Pre: 221-101 Principles of Financial Accounting
221-204 Business Finance
Audsduriow: 221-101 SayfinmsRutudu
221-204 AM5RUFIND
nMsUimsmsiussninUssma  nsiadoudiefiuusening
UsewA  shsnsuwanidden  wnlesdlonanauaniieuitunm
nadsene nsadaiilsandusesnsimenide mnuduiiug
FENINRUNBYVRIUTHNAR  NTAMUNNTRINANUTENA

ANTUATILRANUES NTFUIANTTENINIUTENA

221-411 N15RUTERINUIENA 3 (3-0-6)

221-411 International Finance
Pre-requisite: 221-204 Business Finance
FdeAuniau: 221-204 MsiRugsia
Theory and practices of international finance, the
fundamentals of the global financial system, and the
function and mechanism of international monetary and
financial institutions in  the business world. The
development of the world currency system and its key
stages; the components of currency systems and issues

influencing exchange rates; international monetary and
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Basic concepts of international finance, interest rates,
finance mechanism and international finance system,
finance circulation markets, forecasting the rate of finance
exchange and cost of management in venturing, taking
advantage of the difference in international financial
and international relations of

systems.  Operations

commercial banks.

financial operations risks; and the fluctuation of exchange
rates and inflation are some key topics to be discussed.
Globalization process of the financial environment, foreign
currency derivatives, the balance of payments, and other
methods of hedging against foreign exchange risks using
global financial instruments, as well as the basics of crypto
and cryptocurrency and its function in business.

nguuazn1suuRnuA1un1sRusENIUsEme 90958 UY
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221-412 MINAIATERINUTZNA 3(3-0-6)
(International Marketing)

Pre: 221-205: Principles of Marketing

FuUeAunaY: 221-205 wanN1IAANA

musduiineliinnseaassrinalsema  Jedeitdenals

mMsnatnsynialseme  eSyivthedeninty  Anwiie
Auandemansmaaswielssina asadeuiimuasld
war muaulild Anwianagnslunisdigeanseninsema
W nsdseanuaznsdnluduiugsialy falssme saenau
msdnaule dulssaunanisnainsninsseivng 35n15975e
RulunsAsgwing Useina

Nature of international operation, governmental
influences, international trading, foreign trading channels,
effects of international agencies, political stability or lack
of it on viability of operations and cultural differences

considerations, marketing mix in internal marketing and

221-412 n15AAIATERINNUSTINA 3 (3-0-6)
221-412 International Marketing

Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 ®ANNIIAAINA

An overview of the international marketing environment,
including how businesses enter international markets and
how they decide whether to standardize or alter the
marketing mix. Topics covered include international
trading, trade theory, international marketing strategies,
and pricing decisions for international markets. Students
will learn to identify consumer behavior internationally,
the challenges of product distribution globally, sales and
negotiations, and product or service branding policies for
the international market. Moreover, students will learn to
compare and contrast marketing functions across countries

in light of the environment's cultural, economic, political,

control. social, and physical dimensions.
an1niInfeuNIInAInsENINUTEIA F5n15tgsiadignan
AaUTENA NM3EE9IRTTILLAZNSEBNLUUNNIAATA Faay
AsouAquitatio nsdernesenineUssne nguinisén nagns
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221-413 msanfiunsAnsendnalsene 3(3-0-6)
(International Trade Operations)
Pre: 221-303 Business law
ydsAunaw: 221-303 NUNIEFINY
waninasiuazkuInUURdviunsandugsiani e
Uszwe lagidunszuiunisiy nsdseen nsiidn n1svues
sz leuteuiin wasngmnesng 4 mMedunsdisewis
Uszwe  wpsnishazuleunssng ﬁﬁmum‘lmﬂ%ﬁmﬁiwwaz
fHHuradsUsema aaenaudeufifana daduil seufudu
lulumsnsseminsussmea
Basic concepts of management practice on the global
scene, including international  finance, marketing,
multinational  corporate management, political and
governmental regulations influencing on international
operations. Material also include international trade laws,
regulatory and policy issued by Thai and other countries.
Agreements on trade operations set up by regional or

international groups of countries are also discussed.

221-414 MIAANIAUTINTNTNUSEINA 3 (3-0-6)
Management of International Business
Pre: 221-203 Organization and Management
AyUsAuniow: 221-203 B9ANISHAZNITIANS
mﬁmmsﬂaqwﬁ‘mné’mqiﬁﬁ]iw*j’]wsswlﬁ AMTBATIZANS
WUITUNNEIRY NANUATVIOUANITA NMIawmU AINTIUNNG
3An13 MIIMIMIneInsaLEd MINan MIRERNIRULAE
ANWLINSOUIENINUTTLNA
Management and international business operations
considering the objectives and strategic operations limits
and opportunities of foreign investment development.
Development and adjustment of policy in management of
international corporations to coincide with international

business environment.

221-337 @nmuIAdauNIINguNIednsugsNaLasnInddy
metgyayn 3 (3-0-6)
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221-337 Legal Environment for Business and
Intellectual Property

Pre-requisite: None

FyrdeAunau: laid

An overview of the law and its application, operating
procedures, the legal environment, contract formation and
enforcement in business, as well as agency problems in
environment. covered include:

the business Topics

ownership of real and intellectual property; the
fundamental concept of patent, trademark, copyright, and
trade secret; the difference between them; the owner’s
rights for patent, trademark, copyright, and trade secret;
the lifecycle of patent, trademark, copyright, and trade
secret; and the value of intellectual property. In addition,
students will learn to explain the consequences of
intellectual property on people, businesses, and
organizations, as well as business relationships between
debtors and creditors. Local and international
employment law, including employment discrimination,
the resolution of conflicts through the legal and other
systems, and ethics in business are also covered in this
course.
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221-417 ANATURAYIURDHIANYRITIRAUAZNTITBUSIND L%
Usns 3(2-4-4)

(Business, Social Responsibility and Service Learning)

221-338 g3naNdedu A3u5ITULAZANTURAYOUNISH AN
YD9DIANT 3 (3-0-6)

221-338 Sustainable business, Ethics, Corporate Social
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Pre: None
FuGeAunau: Ui
AMNSURAvEUABNISALIUMSIuA U SAnauRlaluA

v a

FuRevausodipunsgsiakaenalies Tudwnldhdnwasla

Anvmadnudean  msdlosmariausssuiivanvans Fanns
Fansnenugsie ddmtiehlviaunsouenuesuagnisdian
Tawsulumansallviianusuiaveurediruniegsiauay
waulos

Socially responsible business decision making and civic
responsibility. The class takes students into diverse
dimensions-social, political and cultural-in which business

organizations operate to analyze and participate in the

Responsibility

Pre-requisite: 221-211 Organizational Management
Jyrdedunow: 221-211 n15UEWIS09ANS

The fundamentals of corporate social responsibility (CSR),
including the roles of stakeholders in CSR, and the
relationship between social responsibility and business
strategy for organizations. Topics covered include the
benefits of CSR in business; issues organizational leaders
face while developing CSR, sustainable business
development, sustainability policies, practices, frameworks,
concepts, and tactics for promoting of shared value
creation for business and society. Moreover, students will
learn about corporate philanthropy and social investing,
the concepts of business ethics and their importance in
business, and the basics of service learning.
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challenges  which  necessitate  social and  civic
responsibilities.
221-418 NMIRUNUIGINVTEN U TENA 3 (3-0-6)

International Business Seminar
Pre: 221-203 Organization and Management
221-411 International Finance
JyrdsAunau: 221-203 B9ANITHAZNITIANTS
221-411 M3RUTERINUENA

msfnwuazdunuluiteuazUssinumegsiasewinasena

AnwuAgidunishnderiuuitn  dsUsunakaznagnsliunig

fasfuusTnuain  Anvwasduunludlamvedlanianis

3AIENIN Usewe Lasugna winlulad wazanimnisidies fdl
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HasieANARtuN1sYIgsRasEaulan

A directed study and seminar on selected business topics
and issues in international business. Students study the
unique challenges faced by international companies and

the strategies utilized to meet those challenges. Study and
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seminar on such areas as global

business opportunities, economic, technological, and

political environments that influence global business

initiatives

221-419 msUgyAnaznrdainsseninalssna  3(3-0-6)
(International Accounting and Taxation)
Pre: 221-101 Principles of Financial Accounting
Aundeduriow: 221-101 Saylnmsitududu
SEULIRIIUN U vesinlsema  ngletsAunayisnism
Ungidmiugsiasenisseima m3dmheaun1siusiu 8vdwa
resdnsduile SisuaniUBen uardnian® sewinsUsene
AEN1T IPYNTIENURANTSANTLLLEEUENaNNTRY
Accounting theories pertaining to international business,
including regulations, criteria, methods of accounting and
finance used in international financial situations. Effects of
the difference in exchange rate and inflation pricing for
international transactions, balance sheet papers according
to the regulations of government agencies and also
taxation systems of major countries in order to gain

perspective of their regulation and collecting system.

221-420 MTANUKAZNITUINITUANNTNE 3(3-0-6)
(Investment and Portfolio Management)

Pre: 221-204 Business Finance

Fudeduniau: 221-204 MIRUFIND

wdnMENUgIUTBIMTAYU  esalsndnavang  nsEUIuMmS
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Fundamental of investment including definitions of
investment, investment process, and important of
investment strategies in financial markets. Moreover,

students will learn how to manage portfolio using different
kinds of securities based on risk and return. In addition,
this class will introduce practical work by using recent

interesting case studies on the financial market.

221-339 N15AATIEUALIANITNITAIU 3 (3-0-6)
221-339 Investment Analysis and Portfolio
Management

Pre-requisite: 221-204 Business Finance

FydeAunow: 221-204 N15RUIAR

Basics of investing, including their importance, an overview
of financial market theory, investment, and portfolio
management. Generally, any investor needs to make two
major decisions: how to allocate their overall investment
among the various asset classes that are accessible, and
how to choose the assets within those asset classes to
invest in. Special emphasis will be given to topics including
how to manage a portfolio with different securities
according to risk and return; equity and fixed income
investment and valuation; derivatives used in the financial
market to manage financial risks; and a summary of the
portfolio management tools available for managing
portfolios.
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221-459 Ingreanideyadmiugna 3(3-0-6)
(Data Science for Business)

Pre: None

AurdsAunay: Tl

a

wangnsiazuuzdmannisdrAyvedingnsteyadimiugsia
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This course introduces the vital principles of data science,
data mining techniques for business and finally students
will be able to extricate the useful knowledge for adding a
value for business. Further, the course provides examples
from real-world business problems to demonstrate these
data science principles. The key topics which will cover
throughout this course are; data-mining process to gather
good data in the most appropriate way, how to improve
communication between business stakeholders and data
scientists, how to use data-analytically, how data science
methods can  support business  decision-making.,
understand how data science fits in your organization and
how you can use it for competitive advantage and also
how to secure the business data and computer security

aspects

221-464 Anemsdouguazssuugsiadanies 3 (3-0-6)
221-464 Data Science and Business Intelligence
Pre-requisite: 221-209 Business Statistics

deduniau: 221-209 ddiAgINg

The basic concepts of data science and its principles, as
well as the significance in the business world. Sources of
data the company can use data mining techniques for
business; and its use in various business applications to
enable business intelligence; principles and practices of
business intelligence and data analytics to aid firms in
operating in a highly competitive environment, to enable
improved business decision making, and exploit new
business possibilities to enhance competitive advantage
LLmﬁmﬁyugmsuaﬁwmmam%sﬁagauawé’ﬂmi BRLEM
anuddgylulangsio undsiuvesdoyaiiuionaiunsald
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221-460 Bumadifinvasassndedmiugsin  3(2-2-5)

loT for Business Application
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Pre: None
yrsAunow: Tl
ndngnatuanddsit loT aunsaldlunissdugsialdesied
UsedvBnm f3ouarldiGeufifeatugunsal wuuysannisuas
Bnssusindeyauvuliuszdnsain loTazdaglviesAns
anansnviuengAnssuvesiuilnauazifietiinnundeasily
msihau wazsaslviosdns/minanuanssaysanuanlalyi
dnddnyesgsfald gavhedFoussiinnufiferiuuenndin
Fu "loT" fazvaelgsiainamlsgeanldlaonisanduyunis
sudununsiiucandaalonialunisdrsisunanesulnle
LLaxmiﬁmuﬂuﬁuﬁqiﬁa

Internet of Things (IoT) for business applications
is an important subject for present day business managers.
The course delivers how the loT can be used to run a
business efficiently. In this course, students will learn
about integrated IoT devices, and how are these paving
the way for the gathering of actionable data. How the loT
helps organizations to predict consumer behaviors, how
the employees can use loT to streamline their workload,
and allow the business managers/employees to focus on
the essential parts of the business. Finally, the students
would have the knowledge how “loT “applications are
improving business’s bottom line by, reducing operating
costs, Increasing  Productivity and providing the
opportunity to explore new platforms and developments

in the business area.

221-461 N1SAAINAING 3(3-0-6)
Digital Marketing

Pre: 221-205 Principles of Marketing

AuUeAunau : 221-205 wdNATAAINA
wéngmstildsumssenuutiiionsuaussnagvsniaaialulan
aelmileglddondva cﬁ"ﬁau%lﬁﬁﬁm,ﬂ%imﬁamsmmmﬁ%ﬁa
Wy nsfinussavsamesesdiefumniseaneriuBua  n1s
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#de Search engine optimization (SEQ) el Iuladves
909

UINYIFBLANITUINTINUTOITYT  Analytics
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221-461 N1SAAIAAING
221-461 Digital marketing

3 (3-0-6)

Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

An overview of digital marketing, including digital
marketing strategies, digital consumers, content marketing,
strategies, and relationship building for digital platforms.
Topics covered include search engine optimization (SEO)
and pay per click (PPP); mobile marketing; online
advertising; tools for the effectiveness of digital marketing;
social media marketing, and website planning and creation
for digital platforms.

NMINA1ARITa N1svin1sra1ALasUSLAARITa Nnagnsiasn1s
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Google  thiSsuannsavhausiusuuiinniidddaysaudt
Tassas1sveaiuleddmsu SEO nmsnsivdeu SEO udenuay
mslddednuooulat Wusu

This course is designed in order to meet the
marketing strategies in modern world, using digital media.
Throughout the course, students will explore digital
marketing tools such as search engine optimization (SEO),
email marketing, online advertising, paid search marketing,
web analytics, social media marketing, viral marketing,
online reputation management, and mobile marketing.
Class assignments will be conducted to gain knowledge on
how to plan a successful digital marketing campaign, and
what are the practical issues, steps to follow and finally to
analyze the efficiency of digital marketing campaigns for
selected products and services. Laboratory sessions are to
be conducted with the Search-engine Optimization (SEO)
topic  using universities website, and considering
functionality of Google analytics accounts. Students are
able to work with page tags, key words, as well as the
structure of a website for SEO, running SEO audits, blogs,

and use of social media etc.
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221-462 NM53nnsladannduazldguniusenineusena
3(3-0-6)
International Logistic and Supply Chain Management
Pre: None
Fyrdsunau: lid
wwIRn  ngun1sdnnisladafnduagyindleguniu. n15IuEY
wazn1suimsianssuladaind JenseunquAnsvLATIENITHY
M3 Tian NsIaNsAumMAIRRY NsianIsAaduAm Ms
FansnsiadougheduinssninaUsznea NUINISENAT A5
adnanuduiusivdwnansens  msuwdsduuszlevillaznis
avaumA sansUsEaunuiuTmaeey uazn1siam
FENINUTENA
Concepts and Theories of International Logistics and
Supply Chain management covering logistics activities of
international business in transportation, supply acquisition,

packing, inventory control, warehouse management and

distribution, international sourcing.

221-340 via9ldguniunaznisdanisiadadndszdvian

3 (3-0-6)
221-340 Global  supply chain and logistics
management
Pre-requisite: None
JyrdeRunou: laid
Key features of global logistics and supply chain

management, including concepts, theories, and upstream

and downstream business activities. Topics covered

included demand forecasting, inventory  control,

warehouse and distribution centers, and international
sourcing for businesses. Special emphasis will be given to
topics like six sigma quality, inventory management,
logistics, distribution, and global transport management;
concepts like inbound and outbound logistics, offshore
logistics, and inshore logistics.
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221-463 SEUUATEUNANITINNIS 3 (3-0-6)
221-463  Management Information Systems
Pre-requisite: 117-501 Computer Skills for Independent
Lifelong Learning, 117-502 Evaluation of Digital Tools
AyrdeAunau: 117-501 vinwzn1sldaaunamasdmiunis
Beuinasn?in 117-502 nsuszdiuiaiesiiondiia
Definition, roles, and characteristics of management
information  systems, including the structure and
importance of information systems, and the roles of
information systems in the organization. Special emphasis
will be given to topics like types of information systems,
information processing, enterprise, and inter-organizational
information systems. Moreover, the effect of information
systems on management and decision making at the
organizational level, information systems and
organizational strategy; information systems in society and
the world will be taught.
ss‘uumsaumwﬁugmﬂizﬂauﬁw ALY UNUIATT
ANWUTVDITEUVEITAUNA LATIE319 AUEIAYUDITEUY
ansaumaluesdng Feaedvdadifysiie Iiun Ussinnvea
szuudeya n1sUszatanatoyn wazssuuteyanielussAng
KAZITMINIDIANT NANTENUIINITTUVAITAUNARDNITIANT
waznsindulaluseduetdAng naynsuesaIdng Lavszuy
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221-213 ﬂ’]i‘a’ﬂﬂ"liﬂ’]iU%ﬂ’]‘SLLaZﬂ"IiViBQLﬁEJ’JLLUUylim’m"Ii
3 (3-0-6)

221-213 Integrated Hospitality and  Tourism

Management

Pre-requisite: None

FudeAunou: laid

History and evolution of service industry for example,

hotels, airlines, airports, hospitals, arenas and restaurants;

types of service operation; organization chart; principles of

UNIINYIRYFELIIU
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service management; basic knowledge and skills of service,
service for food and beverage; relations between
departments within service organizations; co-ordination
between service- oriented business and the other related
businesses; Evolution, meaning, significance, trends,
characteristics, as well as major and supporting
components of the tourism industry; tourism impacts,
planning and development concepts; governmental roles
and policies in developing tourism organizations in
national and international levels including information
technology for tourism, hotel related case studies are
main in this subject
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221-307 N15UTUITIANITHOINNBE19EF19d55AKAZAIIY
faBu 3 (3-0-6)
221-307 Innovative Room Division Management and
Sustainability

Pre-requisite: None

AysAuou: Tid

The key principles of room division management within
the international hospitality industry; dynamic hospitality
sector; the importance of room division department;
housekeeping management, new technologies and tools,
Industry Trends and Future Directions in Sustainable Room
Division Management, Eco-friendly Amenities, Green

Certifications, and Community Engagement, Sustainable

Practices in Room Division: Energy Efficiency, Waste

UNIINYIRYFELIIU
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Management, and Green Technologies
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221-465 n1saanTskrunIudouiuduntinlulsausunas
waunwAatunInNg 3(3-0-6)
221-465 Front Office Operations and Digital Application
Pre-requisite: None

FudeAunou: laid

Various aspects of front office operations, including guest
services, reservations, check-in and check-out procedures,
concierge  services, handling guest inquiries and
complaints, and managing communication channels within
the establishment; effective use of technology in front
office operations, such as property management systems
and online booking platforms, importance of creating a
positive  first  impression, ensuring smooth  guest
experiences, and maintaining a high level of customer
satisfaction, digital applications in front office operations,
essential  skills in  communication, problem-solving,
organization, and multitasking, emphasizes the importance
of teamwork, professionalism, and attention to detail in
delivering exceptional front office services.
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221-217 U3NNTBMNTUALATDIAN 3 (2-2-5)
221-217 Food and Beverage Service

Pre-requisite: None

JurdeAunou: laid

Equipment in food and beverage service; cleaning
methods and maintenance of equipment; pantry and
sideboard preparation before servicing; types of food and
beverage; technical term; food and beverage control.
gunsaifillunisunisermisuagiaiesin nsmimnLazen
uazn1sguainu indesile indedlduiasing q mawunisieu
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221-306 FEASNISHIBIANS 3 (2-2-5)
Gastronomy
Pre-requisite
FyrUsAunau -
Art and science of good eating, appreciation of food and
its culture, understanding, and enjoyment of food, its
flavors, textures, aromas, and presentation, the history,
traditions, and techniques of various cuisines, social,
cultural, and environmental factors that influence food
production and consumption. Culinary arts, food science,
anthropology, and sociology, exploration of ingredients,
cooking methods, food pairing, menu planning and the
creation of unique culinary  experiences, food
sustainability, nutrition, and the impact of food on health
and well-being.
manfuazAaduean1sfulseniuemisia naifunmAIveq
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221-309 MsTANISARAIATSHAZNISIAEES (3-0-6)
221-309 Restaurant and Catering Management
Pre-requisite  None

Jyrdedunon il

Basic culinary skills and food service-restaurant
management; current food service restaurant industry
topics and standards; critical thinking, financial analysis,
industry technology, social media, customer awareness,
and leadership in the food service-restaurant industry;
food service-restaurant operations and the importance of
communicating effectively to diverse audiences, purposes,
and situations in food service-restaurant operations and
management; learn how the front of the house and the
back of the house of management operate and
collaborate and obtain value-added certifications in the
industry to help launch themselves into restaurant/food
service careers.
ﬁﬂwzﬁi\lﬂiuﬂﬁiﬂidaﬁ‘ﬂﬂ3LLa5ﬂﬁU%ﬂ’1$§J"l‘Vﬁi—ﬂ?‘§5ﬂﬂ7§
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AAs1esinnsly, weluladanamnnssy, dodiuosulay,
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221-216 MICE Industry 3 (3-0-6)
221-216 M3damsUszyy dnssanisuaznsvisadieaiveidy
51998

Pre-requisite None

AyrdsAunou - lid

Importance of MICE (meetings, incentives, conferences,
exhibitions) industry - Meeting, Incentive Travel,
Convention and Exhibition; factors affecting MICE; special
marketing events; procedure of pre-event operating, on-

site management and post-event evaluation; factors

affecting decision making of MICE organizers and
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participants; management of location and place; logistic
and standard in MICE industry; case studies and field trip

to organized events.
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221-219 AISIANISUUNUINITHAZAUNUINTG 3 (2-2-5)
221-219 Recreation and Leisure Management
Pre-requisite  None

Ayrdsaunou Ll

Definitions, attributes and aims of social recreation; value
of social recreation; types of recreation; attributes of
leader for recreation; camp and field trip for social
recreation; relationship of recreation and hotel and
tourism business; importance of recreation in present
society; trend of recreation, leisure concepts and
recreation planning, sport event planning.

AINUNUNY Qmé’ﬂ‘wmzLLaZLﬂmmwadﬁuwmmi AMALAY
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TUNUINTT ANUFUAUSVDITUNUINITAVDITWN1RIUNTT
Tsausuuasnisieadisn arudndures dunuinisludsau

Yagtu wnlluvesiunuinistueuian

221-341 Tourism Management 3 (3-0-6)
221-341 M3dan1snsviaiiien

Pre-requisite: None

FudsAunou: laid

Introduction to tourism, Evolution, meaning, significance,
trends, characteristics, as well as major and supporting
components of the tourism industry; tourism impacts,
planning and development concepts; governmental roles
and policies in developing tourism organizations in
national and international levels including information

technology for tourism.
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221-221 sxuumsaummtazmsaanquuauwam%’uma
g3fia 3 (3-0-6)
Information System and Application
Development

Pre: None

FyrdsAunow: Tl
NANTEVUVITZUUANTAULARDNITUSMSIANISIATIN  S2UU
N wagauay Weatiuayy msdadule uazduq ms
witgmuesssuumsaunaAnyuueweld  siuautansly
Tuszuy asaumadslineuiamesaduayy

Impact of information to global management activities,
planning, controlling, decision making etc. Application of
software to solving international problem development

from end-user’s perspective. Computer-based information

system utilizations.

221-223 N1351RAABIDINNGINY 3(3-0-6)
Business Negotiations
Pre: 221-205 Principles of Marketing
v 109AUNBY: 221-205 RENNITAAIN
NIOUVBINTTIATINOTOMNGINY  Laefiansaniadninaves
Hademuyadndnuurvewiase  uarlademuaniunisalse
mMedenldisn199sauazNan1sL9597 UsznoumeUsuiiu
d1fgyq lun  N19eTRMUUTINNGNAWDI  UALADIDIUY
waNiuasa  MSIRLINAEVSNISITNUAYNISUINT AL
wAnFneesse  sansidiededdlesine  LieUsznouns
(38UNTADUITIRINGT?
Negotiation as confronted in the various environments of
different geographical economic political conditions such
as cultural influences, varying governmental regulations,
and changing economic situations. Language barriers and
potential arising  from

errors and misunderstandings

interpretations and translations.

221-312 N154A59IADIDIVDIDIANT 3 (3-0-6)
221-312 Organizational Negotiation

Pre-requisite: 221-211 Organizational Management
AyUsAuniou: 221-211 N151A59MDIDIVBIBIANS

Theories and approaches of conflict, as well as various
conflict types, including interpersonal, intrapersonal, and
intergroup  conflicts; negotiation theories, processes,
strategies, and techniques. In addition, topics like language
barriers in conflict and negotiation as well as conflict
resolution and international and cross-cultural negotiation
are taught. By the end of the course, students will be able
to apply a variety of negotiation techniques for conflict
resolution and organizational decision-making.

VU HaTIUINIVBIANNTALED Uselnnaudnuds A
Faudssgninayana Tudiies wazsewinangy sungud
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221-313 WHANTIUDIANTS 3 (3-0-6)
221-313 Organizational Behavior

Pre-requisite: 221-211 Organizational Management
AyrdsAunew: 221-211 N1SUSHITRNANTS

An overview of organizational behavior, OB theories and
concepts, as well as individual, group, and team behavior
in the workplace. Moreover, theories of motivation,
politics, and power in the workplace, organizational
structure, culture, and environment are all explored. In
addition, it's essential to address decision-making,
communication strategies, rewarding behaviors, different
personalities, and cultural diversity.
‘wq‘wfjLLaz%’au\laﬁs’ugﬂu%aawqaﬂiimaﬂﬁﬂi FAINGANIIUVD
yaaa ngu uwaznguauluesdng uenainidedinsinen
sreaviBendislueedns laun wsegela nasidies dndna
Tsvadeesdng Tausssu uagdwandeun nsdnnistuns
#ndula nagnsnsdeans waAnssunsliseta yadniiumneng

LAZAIUTAIN AN IUUDTIN

221-314 N1IAMALAZNITUITMITIANITUSIPT 3 (3-0-6)
221-314 Marketing and Incentive Management
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

The functions and importance of marketing in businesses,
organizations, and society in this course. This includes
learning about marketing plans, marketing strategies, target
audiences, and the marketing mix. Some important topics
to be covered in the classroom include market
segmentation, advertising, retailing, the impact of
technology on marketing, product development, pricing,
and distribution. Also, by discussing numerous case studies
in class, students will learn about the limitations of
marketing in business and the function of the marketing
manager inside an organization.
wihfluazanuddguenisnainlugsia adng uazdsay G
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221-232 nslawanuasnTaliuayunIsuIg  3(3-0-6)
(Advertising and Promotion Management)
Pre: 221-205 Principles of Marketing
Fyrdadunou: 221-205 wENN1AAN
nuiuagiBmslavan unumuagnthiivesnslawanlussuy
nsna1n N1sAliugsiang lawan wé’mﬁugmmmﬂixmumi
TawaniiinansznusedFuansnszuiunislewanidajoins
PANMTIUHUTUTIALAW  AADAIUNANTENUUBINST LW
adany
Role of mass media to communicate product
information to potential and current customers, advertising
principles and practices as an integral part of marketing
promotions and policy,

advertising media selection,

budgeting and promotional planning and advertising

effectiveness evaluation.

221-315 MSUINITNSIALUILASATITAUETUNITAAA

3 (3-0-6)
221-315 Advertising and Promotion Management
Pre-requisite — 221-205 Principles of Marketing
ArdeAunaw:  221-205 ®ENNITAATN
Fundamental ideas of business advertising principles and
practices, ~ omnichannel  marketing ~ communication
development, and the effectiveness and potentials of
advertising in a globally networked society. Among the
most important subjects to be covered in the classroom
are how to choose advertising media, the functions of
mass media in informing target consumers about products,
how to promote brands, and how to build long-lasting
businesses. Also, students will learn to examine the
function of promotion in marketing and talk about
numerous real-world advertising and promotion tactics
used by businesses to obtain a competitive edge.
‘V?é’ﬂﬂ’]iLLaSLL‘H’J‘VI’IQIUﬂWiI?JHZUWWWQQ?ﬁR] miﬁwmmsﬁami
NNNITAAIARUVUNAIEYBINIG UseanSnmiasdnenInuednig
TawaluaIetieialan Tnsazuszneuludeiadediadey
léun nsidendelaman nifivesdomavulunislidoyaun
guslaa Wmsnerondndue n1sussaduiusuusud uasds
aseganadsBu venniin@nwazldiGeusidoansdaiums
elunnsnann ﬂaqwﬂumﬂmwmuaxmidnl,a%umsmmﬁa

nsleSeuniagsia

221-421 A159ANTINITRU 3(3-0-6)

Financial Management
Pre: 221-204 Business Finance
JydsAunau : 221-204 NM5RUTIND
wedasg 9 TunmsdanisnisRudmiumsieszikazdindula
Anwdednuarresumsduing o wadalunsiansifentu
nindaunyuiou msﬁmmﬁunuswzgu srezUIunany ey
JETYTI N3 NMIUAMUTEELETI NMIANAIYDINY LazlATIEsN
Runu

An in-depth course on techniques of financial
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management for analyzing and decision making. Topics on

financial statement, techniques on current assets

management, short-term and intermediate-term long-term
financing, capital budgeting, cost of capital and capital

structure of business.

221-423 n1sAnwaNIzyARa 3(3-0-6)

Independent Project
Pre: All first three year required courses

FunUeAunaw: 5183970 1- U 3 Nanun

°
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An individual activity to be arranged by teacher and
relevant manner, his/her

student to enhance in a

educational major

221-423 msAuAindase 3 (3-0-6)
221-423 Independent project

Pre-requisite — 221-328 Research Methods
FyrUsAunew: 221-328 suleuinive

The focus of this course is on individual work to prepare
academic papers and case studies while being guided by
advisers and lecturers.
seiviarldnnuddglunsinuissvesindne Taenns
dnvienatsnisivinisiaznsAnwannsafnwiaieg aels
nsguanazliiduuziinne1asdiderviguare1ansod
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221-429  madufusznaunisuaznisianisiavna

YUIANANUATIUNT DU 3(3-0-6)
Entrepreneurship and SMEs Management

Pre: none

FrdsAuniou : il

A kazAnEnvazvasaduuszneuns,  nszualy
s IUaLNAUNTEIULINILAR Y1N355AY (Business Idea) Tu
Msmgsne, Mavseluauesamsunisiduduseneunts, ms
Usznaugsia lnedandnsssuniiuna uazalusssuansunisidu
HUsznauns wenntuddnuieeuddy Ustlen uae
psAUsEneUMITsuNugsia  Fsusznaulufenisiiasgi
A0TUNITOL UWHUNTTAANA WHN NS URUNMSANTNY Uy

Mdanu wagkaunsdu Ineldnisimsiginsaanw

The characteristics, and roles of

types,
entrepreneurs, business idea generation and screening
process, self assessment for entrepreneurs, good
government and business ethics. Including importance,
benefits and components of business plan consist of
situation analysis, marketing plan, management plan,

operation plan and financial plan by case study analysis.

221-430 N13IAYSURD 3(3-0-6)
Investment Banking

Pre: none
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IAseE N maNIsRuLaEMTATIEY 5309 MsusziliuAnves
g3fauszaneng 9 nsduiivsnvmisnisiu msswiens PO
UMy Suneun1sddenslunainses M35EANNUlEN1S
29NATIENTE 9 MTulsEiuMIINT WY N1T U
NBINU  MANNTAIVLALAITTINAINNG A19Y1 Securitization
ANUNNBULATAIUEIAY VDI msanwanudululdves
1A5IN13 MANNITIATIZALATING

Definition, importance and investment banking
activities. Topics cover financial structure, business
analysis, business appraisal, financial advising, initial public
offering (IPO), secondary market trading, debt capital
market activities, underwrite and distribution, fund

administration, principles of.

221-433 gsnssumennsludiedidnnseling  3(2-2-5)
E-Business Finances

Pre: none

A v '

AyrdsAunou: Tid
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Trade and technologies used currently. Focusing on

electronic transaction in practical in the group of finance,

banking and insurance. The transaction conduct by

website in the group of finance, banking and insurance

and other applications via the Internet. Topic also focus

on case study and practical.

221-438 FUNUINIIANAIA 3(3-0-6)

Seminar in Marketing
Pre : 221-205 Principles of Marketing
v1UsAunaY 221-205 ¥aNNTIAANA
Jinrziuareiunedstudagmnismain N15Y1918974
Aeafudgmmainiseann nsdey weunIsaALazNIin
Aanssuseiiendestunisaann

Analysis and discussion of marketing problems

from case study. Writing a report of marketing problems
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and solutions from case study, writing a marketing plan,

and organizing marketing activities.

221-440 NSWAILINARA YT VY 3(3-0-6)

(New Product Development)
Pre : 221-205 Principles of Marketing
Av1UsAUNBY 221-205 ©ANNTISAANN
Development and introduction of new products. Definition
of new products and stages of new product development.
Management and administrative organization for new
products. New products management. Measurement of
new products performance. The market test of new
products feasibility. Marketing strategy for the life cycle of
new products.
MINAUILATAITUUTINARA AN AININEUBINERS
Tl Supouvesmsimumandos Tl msdansuazudms
peAnsifiendnsnsilvd  nsuSmssandneilvd  n1stananis
pulunures  wdndudilnd - AsvedeusaInlun1IRTIvEeU
avudululdvesdnduailnd  nsldnagnsnanisean &

PSUNARA U VURRDA9ATTINVRNARA U

221-441 ASIANTSATINAANUA 3(3-0-6)

Brand Management
Pre : 221-205 Principles of Marketing
FuteAunau 221-205 wann1TRaIn
ssrUszneunaradefiidvinaserudiiavemsdui  de
AU InTasanentsin Audvs dydnual MIRENLUULITY
fo nsinsanedesdefldlunishesedeans eadens
fuslu  esdudliAntusungugnéntinme  nagnslums
aemsduaiiianuudansdunatn msusediy anuduse
YDINTIAUA

Elements and factors that influence the success
of brand, brand name, trade mark, copyright, logo and
packaging design. Communication tools that create brand
awareness of target group. Strategies used to create strong

brand. Evaluation of brand success.

221-441 M5IANITASIAUAT 3 (3-0-6)
221-441 Brand Management

Pre-requisite: 221-205 Principles of Marketing
FyrdsAunau: 221-205 wANNIIAAIN

Overview of what a brand is, as well as its significance and
value to a business, in this course. Students will learn and
practice the principles of branding, such as brand equity,
corporate branding, brand value, brand positioning and
architecture strategies, and digital brand strategies, in order
to build and maintain a strong brand and its successful
business strategies.

AUV ANAIATY LazNISHAMAININGINIVOUUTUA WA
Seudtmannislun1sadiuusud Wy AunIMYBILUTUA 13
A5 U UTUABIANT NAENTNITINF UM UL UTUALAE

an1Unenssu nagnsuusudadvia tieadanassnwinusuai

duudwaznagnsniegsiaiivssauanudusa

221-448 n1sIansAAEBLazANsUSEAUAY  3(3-0-6)
Risk and Insurance Management
Pre: none

FurdeAunau : 1l

221-404 msu3Insdanisardeslugsiaszaulan
3 (3-0-6)
221-404 Risk Management and Insurance in Global

Business
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A study of different types of risks and financial loss which
may occur to individuals, businesses, and organizations.
Topics cover different types of damasges, factors affecting
risk management, principles of insurances, need for
insurance, insurer operations, risk evaluation, selection of
insurance, types of insurance, insurance agent ethics,
corporate governance and enhance the insurance.
Anwdnvarmsdsasewarmundememanisiuiienasin
LLﬂ'qﬂﬂaV”iﬂﬂ qiﬁmmzaﬂﬁmi §i9 9 Usuinvasanuideed
Aintu Jadusing 1 fiflasonisdanisnindeedte ndnms
Usziuouag dofinnsanlumsusziusde viavesianisiinns
sz mwdnduiidestinisussiudude Bnslu nmsien
Usziudy msUszualdanslunisedsziu nsidenustm

Usgiudprdauazusslnnuesnis Useiune

Pre-requisite: 221-204 Business Finance

ydeAunaw: 221-204 N15RUIAR

This course aimed to give an overview of risk and the
different categories of risk, as well as help students
recognize, assess, and manage the risks associated with
doing business globally. Students will also gain knowledge
of how to evaluate financial, economic, and political risks
in international companies. Also, topics including the risk
management  framework for international  business,
defining risk management strategies, and risk mitigation
related to international firm operations are covered.
eAmitnaAnu wliruddieiulssanuasmsdams
A Ussidiuanudes wardanisaudesiiisadeatu
nsvigsiavialan dndnwagldduanudifedtu Bnsusydiu
AYILEEIN19NT91Y LATHENT wazn1sidledlunsAng sEning
Uszing saufauimsanudssdiniugsiaseninasema na
Egmémi‘u%mimwm?im wagn1sanauidedunisaiue
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221-450 WpAnsIuFUIlnA 3(3-0-6)
Consumer Behavior
Pre : 221-205 Principles of Marketing
FuadeAunau : 221-205 BEANNITAAIN
wénuazmsinssimginssuduilaalunisinaulatodudi
TngRnsandedladesng 4 7id vswarenszuiunsdndula ms
Ainszazaseunquiisdruiiieaiiudyana degdlasie q
nouved M3Seu; imuaRuazattom Tnavisnanedeny
way TausTINUTEIWEIRNg 9
Principles and analysis of consumer behavior in
buying decision. Consider the various factors that affect
buying decision process. The course also provides
students with knowledge of motivations, learning theories,
attitudes, values and influence of social and cultural

traditions.

221-405 woAnssuuazn1sandulavesuilan 3 (3-0-6)
221-405 Consumer Behavior and Decision Making
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunaw: 221-205 ®ANNIIAAIA

A broad understanding of consumer behavior, as well as
information about consumer decision-making processes,
social impacts on consumer behavior, and consumer
psychological responses. Some essential topics to be
covered in the classroom are the impact of consumer
decisions on marketing decisions, the development of
marketing strategies in response to consumer behavior,
and consumer motivation, attitudes, and values in relation
to other cultures.

woAnssuuarn1sinaulavesuslng saudmansenuniadny
AoNgANITNYRIUILAA NIReVANEIMNIIRINeIvasUTIAA
waziitoddydue Toun nansevuvesnsindulavesiuilan
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221-382 msAeansmisgsiassuinedamsssn 3 (3-0-6)

221-342 Intercultural Communication in Business
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Pre-requisite: 221-212 Business Communication
Judeduniou: 221-212 msFeansniegsia

Cultural theory, explain how to manage culture in
international business, and explore the cultural differences
in organizational structures, value systems, communication
styles, and belief systems. A few other essential topics to
be covered include how different nations manage, reward,
and motivate their workforces, as well as how to
successfully plan, operate, and negotiate in the global
marketplace. Other topics to be addressed include
obstacles to cross-cultural communication and cultural
bias, and how to overcome them.

noufimussy 38n1sinn1siausssudmiugiiasening
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Tupaalanifieliuszaumiuduionisgsia sudaguassalu
msdoastuTamsssy auenin1eaussTukarIsnsuily
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221-406 N13IANITYAATUNUS 3 (3-0-6)
221-406 Customer Relationship Management
Pre-requisite: 221-205 Principles of Marketing
FyrUsAunau: 221-205 WANNIIAAINA

An overview of the information systems technologies
available for creating a customer-focused company based
on customer information and data, employing existing
data to improve customer interactions, collecting data for
upcoming marketing initiatives, and giving the company
strategic direction. Emphasis is given on topics including
customer life-cycle management, customer lifetime value
and measuring  customer  profitability, relationship
marketing, failures in CRM implementations, as well as

CRM's function in marketing management.

=

Amsinvessruumalulagaisaumadiniunisaiisuien
yaugnAdedamudeyauasansaumavegnal mslideyan
fegiiaySuuseufduiiusiugnan nssiusiudeyadiniuy

1ASINITNINITAATIN UAZAINUANANINTINAYNTVRIDIANT

wnuidedug laun n1530n15399508NAT YaAmaeneIy
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nsldnunaznisinaiuaiuisalunisinilsvesgnan
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AADAFUNIINAIATIFUNUS ToRanaIauaznIsUURMUAIY

MsuImMIIanIsANduiusgnAn Tunisdanisniseana

221-453 MSIAMSHANAUIILAZIIAT 3(3-0-6)
Product and Price Management
Pre : 221-205 Principles of Marketing
Adsfunay : 221-205 winn1sAAIA
29AUTENOUVDINANAUI N1TIAUUIUTTLANTDINANTDI 2995
FinwAnstout (PLC) nagys ndndtaust savianisdamaane
NARARI NI ULATRAILINER Tl nsivuauleue
uay na gusiiieadestunsduduagnisivunulouts n1s
ussyituvionansdnuet sadutladeifimmdrdysio muaie
mansnanlutagiu simseTedimsUssnaunsuas
NNSVAARUARIA
The components of product, product classification and
product life cycle (PLC). The course also provides students
with  knowledge of product strategy, product line
management, new product development, brand strategy,
packaging strategy and price strategy. These strategies are

important to the success of business today.

221-456 Special Topics 3(3-0-6)
nsAneRataTivAY
Pre: All first three year required courses
Audeuriow: 83wl 1- T 3 evun
wéngmstiagyiliinswihnuluihdedidendaietoty
wingns gseuazinungldnisguaresensdiaounazsios
d&iﬁmﬂmﬁm}uué’ﬂ@m Tnedinuznssunisuseifiuiag
Useillunanuluseynna wingnseralunissiuduresnis
Fouaglasinsiidudase
This course brings students to work on a selected topic
which is related to the course syllabus. The student will
work under a supervisor and need to submit a report at
the end of the course. Two or more teachers will act as
members of the evaluating committee and evaluate the
work individually. The course may be a combination of

research methodology and independent project.

221-457 wmAlUlagN19N15E8Y 3(3-0-6)
Financial Technology

Pre: None
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ydsAunow: Tl
) e & 4 o o 4 o

wingasiiduiugruieiaadlangriunalulaglunia

A dawv o A A aa £ ua
mMsRuielinIsuINMImIeNsRuiissBnSnmmanndu SRR
ISeudinernuusyiRrnuduinveanisufiamumelulad

a & A o vy P = o
MRy Auinsawmuilan Quauulmmw,ammzmiwmm
Qmammméwqm‘iumﬂmiﬁu MsUAULUaIRIUAAIAYBINTS
Ui iRvesmalulagmenisiiu Tomalunisamuuay
HUsEnoUNsaNaRiuYed crypto way analiufdneadus sunan
vounalulagnanisiu  vav Tumeuvhevewmangmsgieus
Iifuanuslnanhafedumalulagmemstu - wausslend

~ v -
swisloidsluninmsitu
This course aims to provide the knowledge on Business
environment  assessment, external and internal
environment analysis, strategy formation, implementation,
application, review, evaluation and control. Further, based
on the theories, students will get a better knowledge on
how can business managers assure the strategic
management concepts to maintain competitiveness of the

business.

221-458  MAMNTQAGIUNTIUUINIG  3(3-0-6)
Service Industry Management

Pre: None

FydsAunau: laid

N5IANIIANUEAAMNTIUNITUTNITUYLNBIYRITIARAENT

o

Tu Msdeusu swas Useiudy Fewavanuduiiis aginns
namisluningestl  TdeddniifiseunsldGoudde  HRM,
TOM  m3damstudauss uwasmIUsneuniIves
gaavnssy esundngnsfiGeuaranmnsaiilasunmsuims

o

Jmsfidnesgnamnssuuszianuinisiite lasuuinsiil
Uszansnm

The service industry management aspects in airline
business, hospitality, banks, insurance, media and
entertainment etc. will be discussed in this course. Key
topics that students would learn are HRM, TQM, Cross
Cultural management and entrepreneurship aspects of
those industries, especially the characteristics of above

key topics will be compared in selected service industries.

At the end of the course, students will be able to
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understand the key management areas of service type

industries for an efficient service delivery.

221-214 AMATNLATNITBNLUUNITUING 3 (3-0-6)
221-214 Service Quality and Design

Pre-requisite: None

FyrdeAunau: laid

Deliver quality service to clients; the meaning and
importance of quality; value of the clients and service
quality; the essential components of quality management
process and process to implement quality in the tourism
and hospitality industry; impacts on organizations and the
significance of service quality to tourism and hospitality
concepts.

nslsusnsfifinauninuignd; arumaneuazaudAues
ALAIN; mma"ﬂﬁﬂﬂa\‘iqﬂﬁﬂLLﬁz@m;ﬂ‘Wﬂﬁu?mﬁ;
ﬁl’m‘ﬂizﬂE]UﬁWﬁlEUU‘Uaﬂﬂi%‘U’J‘uﬂWi‘U%Mﬁﬂmﬂ’]WLLa%ﬂi%‘U'J‘uﬂ’ﬁ
IumiﬁmmmwL“ﬁ'ﬂ@quﬁmnﬁumsﬁaﬂLﬁmLLa:mi‘U?mi
3; NanNTENUReasANTLarANLAAYYDIANAINNITUINIS

AowwIARAluN DL ELarN1TUINITIURATMNTIUUSNS

221-218 gadmnssuNslu 3 (3-0-6)
221-218 Aviation Industry

Pre-requisite: None

FyrdeRunou: laid

Aviation industry; organization management of aviation
industry; business merger and acquisition; differences in
services of each airline; types of aircraft and maintenance;
components of aviation industry; airlines operating
licenses; airlines and networking; ticketing and reservation;
passenger management; international law and immigration;
custom; air freight; trend of aviation industry; related
organizations.

gramnssun1siu nMsuinisianisiassaiisesdnsninistu
M3MURINTT dnvay NSUSNSTkANAweuAazaIen1sTU
ﬂi%Lﬂ%%@ﬂLﬂ%aﬂﬁULLagﬂW’i@lLLa%ﬂTﬁW awﬁ’ﬂizﬂawaa
gnamnIsun1siu ansninisiu anenisdunaziaietiens
Ju i%U‘Uﬂ?iﬁﬂi@ﬂﬁﬁﬂLLa%ﬂ?%ﬁ?ﬂﬁ@i Tagans N15USHIs
dlawans seideuiisidneanseninUsewma seilsunsumaning
nsvudsduAIm1e 81n1e wudldnlugnannssunisty uag

2IANTMLALIVDA
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221310 msvisuflnBeguain 3 (3-0-6)
221-310 Wellness Tourism

Pre-requisite: None

AyrUsAunau: laid

Health tourism types; Factors that drive health tourism
forward; Factors affecting international facility choice;
Health tourism in different regions throughout the world
and globally competitive countries; The Role of
intermediary institutions in health tourism; Health tourism
policies and Incentives; The Legal and Ethical Dimensions
of health tourism

Usstnnmsvieafisndsguam; Yadeiiduaiunisvionioands
GRIEILR YaduiiinarenisidonaniudiludrsUseing: n1s
vieudiondeguainlugiiniasng 9 ilanuasysemeaiifiaang
wUsdusgaulan; wﬁwﬁmaﬂamﬁuﬂmﬁumwiam,ﬁml,%nejmmw;
ulsnsuazdmeuunilumsvieafindsguniw; fdnanguane

WA ITUTIIUVDINTVIBANYATFIUN N

221-308 é’mum’luqﬂamnssumiviauﬁsrauazmsu'%n’ls
3 (3-0-6)
221-308 Seminar in Tourism and Hospitality industry
Pre-requisite: None
dsAunow: Tl
Presentation and discussion on current interesting issues
concerning tourism and hospitality industry; analysis of
solutions; lectures given by experienced and qualified
specialists; research and report required.
nsdnausuageAUuTetymiiuiaulalugaannssunis
vieufioanaznisuinig Jasiest uwuanmandlotiymun #ee
UsseBINgMsInduarivszauntsal Anwiduniudiuis

wasllgy 51891

221-344 n139AN13INAAEINTURAAINNTTUNITUINS
3 (3-0-6)

221-344 Crisis Management for Hospitality Industry

Pre-requisite: 221-204 Business Finance

JydeAunow: 221-204 N15RUIAR

Information concerning the Hospitality industry in major

countries; Hospitality legislation; crisis management plans

applying to the hospitality industry; regulations for hotels,

restaurants, and bartenders; failure to satisfy legal
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obligations

%a;gatﬁmﬁuqmammsumi‘u‘%mﬂuﬂszmm‘lwy's] NYMIENIS
usnns; Lmumﬁ@mﬁﬂqmm%’ﬁuqmmuﬂﬁmmiﬁmi
ngsziloudmiulswsy $ruemis wasursinumes Ay

auwmarlunsufuanudenniumengmane

221-407 msvauveinaudeuiuumadesdy 3 (3-0-
6)

221-407 Flight Attendant Operation

Pre-requisite - None

AyrdsAunauy : Tl

Emergency procedures, first aid, flight rules and duties of
flight attendance; flisht procedures, custom regulations,
and customer service

Eﬁgumauqmﬁu nsUguneuIa ngnsluuazrthiivesntinau
Fousuumededu funeunisiu ﬂaizLﬁﬁmﬁamﬂi Lagns

UINMIgnA

221-408 n1sIANISERNEE 3 (3-0-6)

221-408 Cruise Management

Pre-requisite - None

AyrdsAunay : Tdd

Essential understanding of elements relating to life and
work on a cruise ship; History of cruise industry, players,
customers, regulations, concerns such as safety and
security.
audilaiisnduierfuesdussneuiiifertestuTinuaynns
uvuisedingy JsedRgaamnssuiedisy didu gnan
ngazideu dodeIa wWu Aulasndewazni1ssnyinly

Uaonsy

221-467 msviaaifisanuanvaulaiay 3 (3-0-6)
221-467 Special Interest Tourism

Pre-requisite None

AyrdsAuniou il

Meaning, formats, types and activities of special interest
tourism according to tastes and life styles of affinity tourist
groups such as senior tourism, health tourism, gastronomy
tourism, solo female travel, leisure and slow tourism,
adventure tourism, historical tourism, gaming tourism and

shopping tourism, religious tourism, film and drama

tourism.
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MUY JULUY Uselan uazAanssuvesnisviesiisaiile
Auaulafiiayan sadon JULUUNISANINTIA WU 115
vieuflaviudgeeny msvisafieadaguain msvieailends
913 NMsvieailsvendsiiAummisaiisafivsuior ms
vieufiganuuiiivdn nsveaiiendmaydy nsveniienda
UsgTRmans nsvaaiisniienisiduinuuaznisdoves nng

yiaufignderaun MsviediuInazasharameuns Wudu

221-491 w3euaRNIANEN 3(2-2-5)
(Preparation to Cooperative Education)

Pre: None

AyrvsAunau: Tald

WsENANNSaNdmSUNSEnYuaniafnel 1wy nsadas

U Madflsudseifde wagn1sdunwaly Wauinwesne

o

Wy nstiauen nsvhenaluiin a1 saensWRILn
yadnam UfdReulumeihanuluesdns  anudlunisvieu
wihilwazanusulaseuiimuedfivangadlunisien  nsth
AnuginUssendldlunisuoinu

To prepare for the training of cooperative
education such as writing an application for a job, a good
resume, and how to be interviewed. Developing soft skills
such as presentation, teamwork, leadership as well as
personality development. Conducting principle of working
in organization, duties, and responsibilities. Appropriate

working attitudes. Application of theories into work.

221-491 w3guaUNIANY 1(1-0-2)
Preparation to Cooperative Education

Pre: None

ArdsAunau: Tl

To prepare for the training of cooperative education such
as writing an application for a job, a good resume, and
how to be interviewed. Developing soft skills such as
presentation, teamwork, leadership as well as personality
development. Conducting principle of working in

organization, duties, and responsibilities. Appropriate
working attitudes. Application of theories into work.

wiguAUnSaNdusunISHnuaniadne Wy nsadas
U N1sBsulseifde warnisdunivalay WMuNvinysriee)
wu siaueu msvheuduity a1z TR
yadnam YfdRnulunisvinuluesdng anuilunisvitnu
wihfluazanusuRaveuriruaiiinganlunisiiay s

AugnUszgndldlunsu iy

221-492 @ufafine | 6(0-40-0)
Cooperative Education |
Pre: 221-491 Preparation for Cooperative Education
JudsAunew: 221-491 w3suannafnn
wisguantafnunsuftRnuduna 16 dai Tu
anuusznounsaidaduluamuanuiureuvesnmeieli
undnwlafiuszaunsallunisufifnu
Educational program that enables students to
integrate classroom learning with practical experience in
their field of study. The co-operative education program

will consist of 16 weeks in workplace.

221-492 @vnafnw | 6 (0-40-0)
Cooperative Education |

Pre: 221-491 Preparation to Cooperative Education
FyrUsAunau: 221-491 w3UEVAaAne
nsUftRmuluanuuszneumsiiisatesnsanein laides
n71 16 &Unsk

Practices in business related company minimum of 16

weeks.

221-493 aunaAnEn Il 3(0-20-0)
(Cooperative Education II)
Pre: 221-491 Preparation to Cooperative Education

FunUeAunau: 221-491 wseuanaRNEN

221-493 @wnafnw Il 3 (0-20-0)
Cooperative Education Il
Pre: 221-491 Preparation to Cooperative Education

FurUeAunau: 221-491 WSENENAIANEN
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nsuuRnuluaanulszneumsiieadesnisanein ldes | msufifnuluanudszneunisiieadeanisainiv kitey
N1 12 dansi 11 16 dUan

Practices in business related company approximately 12 | Practices in business related company approximately 12

weeks. weeks.
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Course Name

Course Learning Outcome

Josre3vn nan1sEeuivassedv
Core Courses
221-106 1) Explain the concepts of accounting in business.
Financial gauneuwIAUAntun1TYyTlugsia
Accounting for 2) Develop skills to analyze financial statements, including balance sheets, income
Business statements, and cash flow statements, to determine financial performance and
N3l TNITRY position of a business.
dmsugIng Wauvinwglunsin ity sufeunnadu suflsvanu wazsunssuatuan Lo
MANLALYIANINITRULAEAUMLININ5RUYe5AR"
3) Calculate depreciation and amortization for adjusting trial balance statement
MuAndonsauazandoulsany wAZLNSEUIUNAERIUTUUTITIENTS
4) Apply financial accounting methods and instruments to track transactions, create
financial reports to make business decisions on financial information.
thie1snstiy@nenisiiuuasiedosdenndsygndldlunisiinaugsnssy a¥eseaums
msduitensinaulavnagsienindeyanisnisiu
221-204 1) Prepare financial statements for business decision.
Business Finance WissUN1IRNEnTUNsnaulan1agsia
miﬁuﬁq‘iﬁﬁ] 2) Prepare, cash flow management, cost of capital to determine working capital
W3BUNITINNIINTLLATUEAR mﬁmmiéfuv;mﬁaméfunumiﬁwmu
3) Select the source of funds and prepare capital budgeting.
WRONUNEIVU LaLASENIUNITAUNY
4) Analyze the capital structure for the business and discuss stocks and bond.
Anseilassanaudmiussiaasyaneisiuunayiitu
221-303 1) Describe the managerial accounting roles in business.
Managerial gaugunuImMNsUBnsianslugsie
Accounting 2) Calculate the cost concepts, product costing, job costing for business or firms.
nsUnyTuIms AUINULIANUAAYBIRUYY AUYUNER Auuudmiugsiavseustn
3) Analyze the cost-volume profit for business.
WAFRATEI-UsEAnEA NN sRudmSUgIAa
4) Analyze operational budgeting in terms of the implementation process and any
potential advantages for the organization.
AN INGIaYTE I
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AU TANIUUlAeinSTREITIUUTEUIAMIUNTEUIUN TAL U ULAE A

Tmuseuluseans

221-209
Business statistics

anngsng

Define the importance of statistics in business and research
MvuaANUAAveEiAlugINakasuidY

Analyze dispersion during uncertainty to take informed business decisions
Anninisnszneserineuliuiueuitelflumsdadulavnagsisedisnaaain
Analyze discrete and continuous probability distribution, hypotheses, the concept of
p value

Anrginsnszasanuisduiuylideiowasioiies auufgiuluaniuAnues p
interpret correlation analysis, bivariate and multivariate regression analysis and plan
for future decision making

A5UNBNITIATIENAMUFURUS N1TIATITANTANNDEEDIRILUTLASNAEAILUTUAZINUWNY

wWanisindulalusuas

221-210
Business
Economics

WATYGANANTTINT

Describe micro and macroeconomics concepts.
gaunenwIAntuATegAansseaululasuazulag

Recognize profit, demand and forecasting for business decision-making.
FuiiReiuiils audesns uazmsviuedmiumsdndulanisgsia
Explain cost analysis and pricing for modern business.
BEUNMTIATIERUULAENSIMUATIAEmTUgsRaadeln

Evaluate government policies and investment policies for the business.

Uszilluulouigvesigunanazuleuienisaayudmiugsng

221-329

Data Analysis for
Management
Decision Making
nsATIzvideya

Wiansandula

Describe data types, how they are used, and the benefits and drawbacks of using
quantitative data to understand the world.

odugUsmiandoya Fanslduvesdoyamarid dofuardoidsveamslideyatiunaiio
walalan

Evaluate and differentiate between data and information and analyze them for
better decision making

Usnifiuuazuenuozdeyauazdeyaamsauna uasiingidiomadnaulafiity

Use statistical software to use data and interpret the result for business decision
making

Twordusmeaififielidoyauasfnmmadmivnsinaulanegsi

Analyze simple research designs to identify causal relations between variables

1ATILINTRNLULNWITuL Ta R s YA NUFUNUS A A LALHATENTNRILUS

UNIINYIRYFELIIU
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221-211

Organizational

Explain management, and the importance of history and theory.

BFUILANUNUILVRINITUTMTIANTWAEANNd AU TRManSLasng e

Management 2) Discuss organization’s environments, national culture, organizational culture and
NSUSMITOIANTT structure of organization
AUNUIANINLINADUVBIBIANT TAUSTIUYIR TAIUTITUDIANT kavlATIas1Ived03ANT
3) Discuss the functions of management and formulate strategies for the organizations
home and abroad
aunumihiwagilsiduresnisuimsianisuazininagnsdmivesdnslulssimauay
AgUseina
4) Discuss leadership qualities, and recognize motivational techniques to use for
individuals, work groups and team members.
aunuauaneevesiil uaridnnaialunisairaussiunaladmivyana nguau uag
auBnluiiu
221-322 1) Develop knowledge of HRM; trends and challenges in modern workplace; strategic
Human Resource HRM and global HR challenges.
Management ANNMNEBYBINSUTINTNTHEINTUYWE (HRM) fimunanuiiiodfunltuuasanusime
N13IANITNTNGINS Tuannuivieasielvl ReafumsuImsminensuyedluunagnsuazauvimelusgdu
uywd lan
2) Create job descriptions to prepare job analysis; evaluate the key process of
recruitment and selection for the organization in home and abroad
afeneazBennuiilewisunsiesssinu Ussiiunssuiunsassmuasdaidenyana
dmsvasdnslulseinanasaaussma
3) Determine the training needs and create an effective orientation and training
program.
fmuaanuieinislunisiineusukaza¥alusunsunisujsanuuarnsinousuiid
Usgangnn
4) Create strategies for talent management, design positive employee relations
aanagnddmiunsuimsinmisiiitianuaninsa ahemnudiusidsuaniuniinay
221-330 1) Discuss the importance and prevailing theories and examples of organizational
Leadership for effective leadership
Effective Business aunuieafuanuddyuasnquia Mmdaduiifounasfegiawoinisiiesdnsediad
Fihdmiussiand Usedninm
UsLANSN N 2) Discuss various leadership skills for effective organization
AN INGIaYTE I
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AUNUALINUTNYENNSTNNAINUAEINSUBIANTNTUTLENS AW

3) Identify the power and influence of leaders, and identify the innovative mindsets
needed for leaders in the dynamic business environment
szyndauazdvdnavesin uarszyiimuainfinuaisassansndudmivdinluanne
geRefiAsuLUasle
4) Compare and contrast different leadership styles for management
WisuisulaziUTsuiiisussuunmsthiiuandstudviunisdnnis
221-205 1) Explain the core terms and concepts of marketing
Principles of D5 UNIAANYILAZUUIAANENUDINITRATN
Marketing 2) Discuss the concepts of segmentation, targeting and positioning
PANNITHAIN awu%ﬁlmﬁ’uumﬁﬂmmﬂaﬂejmmﬂ (segmentation) N1staennguidinuneg (targeting)
waEN158Mil (positioning)
3) Explain the marketing mix and how it is used
A5UNENTHANKAIUNTTIAIRLAZITNT T
4) Discuss the factors that influence consumer behavior and their buying decision
process.
auwmLﬁ'EJ’Jﬁuﬂa%’aﬁﬁmaGiawqamimawju’ﬂmu,azﬂixmuﬂﬁﬁmﬁﬂﬂumigﬁy@%uﬁma
WINLYN
221-212 1) Demonstrate knowledge on communication and its importance in business
Business asmeuilunsdeansuasmnudidnuesnisdeanslugsia
Communication 2)  Write email, memo, business letters for the stakeholders
n1sAeansvnagsna Weudwa Jufinteany (memo) uazannanegsiadmiugiidulaaiude
3) Identify the importance of effective communication in today’s changing world
szyeudfyvesnsdeansiiiusyavsamlulaniasuuladutiagiu
4) Write good resume and cover letter; prepare for effective interview.
Foulse TRatnsnuuazanmneainsnuid waswieunsdunivalosnsdiusyansam
221-461 1) Discuss the knowledge that encompasses and incorporates the key elements,
Digital Marketing boundaries, vocabulary, and conventions of digital marketing.
NIAAIAAIIA mmmLﬁ'mﬁ’ummiﬁlmauﬂquLLaziamaﬂﬁﬂizﬂa‘u‘wé’ﬂ YOULUR Anilanig uazszidou
UfuRlun1snanfdsia
2) Plan strategies for SEO and PPP
TNUNUNAENSAMSUNSAUIWAENMIRaIAULATeYIEledea (SEO way PPP)
3) Identify online consumers and design appropriate online advertising for digital

UNIINYIRYFELIIU

a@119n391n75 (OBE-TQF2) 221




consumers

sruduslneeeulatuazeenuuunisiavanesulatiimunzand miuguilnafdva

4) Prepare digital marketing campaign and formulate tactics for enhancing digital
consumers
wsuuALyMIRaRITaLa i vuanagvdifiefiuUszavsnmlunndniefuslnadda

221-326 1) Evaluate the internal and external environment for competitive advantage of the

Strategic organization.

Management for Ussiluannwandeuniglusazneuenidiennuliuiovlunsudsiuesesding

Competitiveness | 2) Explain porter’s five forces, and strategic mix for business

M3IANISLTING oSUengIevemesineitonsutstuindna i wasnanunagvdlugiia

qwa‘LﬁamiLL‘dﬁ‘ﬁJu 3) Apply appropriate strategy for the organization to gain competitiveness
T¥nagnéfivnzandmivesdnsiiterivanuudaundslunisudetu

4) Analyze competitors and combine the data required to evaluate the strategic
health and long-term financial performance of the company.
AanzriduuazrudeyafidnduiiiossiiiuqunmnagniuanaUszneunismianisiu
JYELY1IVIUTYY

221-409 1) Gain knowledge of the principles and procedures used in business innovation and
Business entrepreneurship.

Innovation and IesumuiiRerduvdnuasnssuaunsildluuinnssugsiauazmsuseneugsio
Entrepreneurship | 2) Develop expertise in market opportunity detection, feasibility analysis, and business
n15UsENBUNS model development for innovative businesses.

WA UIAINTIUN ﬂ’wmmmL%smﬁzy‘[,uﬂ”nsmqwﬂamaiummm nsiesizranudulule uagnisiaun
5519 Lunaginadmsugsiauinngsy

3) Develop knowledge on how to stimulate innovation, manage risks, and overcome
obstacles in entrepreneurial projects.
warunanuglunisnsgduuinnssy nmsdanisauides waznisienwuzguassalulasenns
EROLEIEHY

4) Develop an entrepreneurial attitude that is defined by flexibility, resiliency, and the
capacity to spot and seize on new trends and market upheavals.
WarnsirunRuisns3isusiadsdianudangy mnueany wazanuansalunisnseuiings
wazthluldusslovdanunltilwivarnsideuuvadunan

221-338 1) Explain CSR practices and its impact in the business, community and society, support

Sustainable

and encourage community volunteering

UNIINYIRYFELIIU
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Business, Ethics,

and Corporate

asuIenIsUfUAnuvansssunAviatugsiakasnansenuvesiulugsia yusy uwasdeay

atuayuuazduatunshnueaadasiuguyy

Social 2) Identify which business plays active part in the improvement of society
Responsibility syygshafiitunumidauiuslunsiaundn
ﬁqsﬁaﬁgﬁﬁu 3) Apply business ethics in the competitive business environment
SS5SSULAY AL UszgnAldassenussagsnaluanImiIngaun1suYsiun19gsna
SURnvauneday | 4 Identify how sustainable business can create an impact in the environment for the
YDIDIANS community and society as a whole
spyhgsRefidstuannsnanmansenuludanndeudniuruvuasdsnslaesnegidls
221-332 1) Discuss concepts, issues and practices of operation management
Operation aunukwIan T wazn1sufuinenunisdanisugdinig
Management and | 2) Formulate strategies to increase productivity and analyze operations in
Digital manufacturing and service industries
Technology fvuanagnslumsiiundnnmuaginsginsiidunulugaamnssunssdauazuins
N3IANIIAT 3) Apply tactics for planning and control, safety management, and identify strategies for
ﬂﬁ‘ﬁammas controlling supply chain in the business operations
wialulagadvia UszgnAnagnsdmunIsMUHLLAZAIUAN N153ANTSANUARAAY Uassyynagnslunis
mvauldgunulunsaiugsia
4) Analyze just-in-time inventories and plan for future
Anrzindsduiuuudlndifsafisaienusluouen
221-410 1) Identify the principles and practices of e-business management, including how to
E-Business incorporate technology and digital platforms into operational processes.
Management and seyvanuazuuRlunisinnisgsiad-taua sudadsmsdmaluladuazunanviesuiinea
Innovation Wngnseuiunsaiugsia
mﬁmmiﬁﬁﬁﬂ@ 2) Analyze e-business models, strategies, and technologies to drive innovation and
annsellauavuin competitive advantage.
N3y Ainsgiiluinagsiad-taua nagns uazmaluladifleadsuinnssuuazarnduenanlu
QRSN
3) Develop skills on the approaches to risk mitigation and compliance after learning
about the legal, moral, and security challenges related to e-business.
Waminuelunsudnsanudsuagsy§Raungrane asse1vssukaranuUaon e
\Rentesiugsiad-Tawua
4) Develop the knowledge and skills necessary to recognize and seize chances for
AN INGIaYTE I
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business innovation and digital transformation, as well as to comprehend current
trends and e-business breakthroughs.
Waruiauiwasinwendndulunisiviuaziilentadmivuinnssugsiauazns

a aa

wWaguwlasidnea sudatlasunliudagtuiasanuinmiilugsiad-tawa

221-466 1) Develop a deep understanding of the core principles, concepts, and technologies
Artificial behind artificial intelligence (Al) and its relevance to business transformation.
Intelligence (Al) Wawmudleeddndaieatundnms wade LLazmﬂiuiaﬁﬁaq'Lf‘jyawé’a{]zyzy’lﬂﬁsawﬁ
Driven Business (Al LLaBﬂ’J’mLﬁIEJ’J‘fJ/ENﬁUﬂWiLﬂ§BULLﬂaQWWJ§iﬁﬁ]
Transformation 2) Explore the various applications of Al in different business domains, such as
mima‘ammaq marketing, sales, operations, finance, and customer experience.
gshase d15anounddus1eg va3 Al lulawugsnacieg Wy n15eaia 115818 1SRN
Unyyrseiivg N353 wagUsyaunIsalvasgnan
3) Learn to identify and assess potential Al-driven opportunities within organizations to
drive transformative change.
Boudtarsyyuazdszfiulonandululdfiduindeusne Al melussdnsioduindounns
WasuwUasiAsundas
4) Apply analytical frameworks and tools to evaluate the feasibility, potential impact,
and ROl (Return on Investment) of implementing Al solutions in various business
contexts.
Tnsoumsiinssiuaziadesdielumsusaidunnudululd nanssnuiioraifintu waz RO
(HampuLnuINN1TAMLY) Yesmsihlegtu Al luldluusunmegsiasieg
5) Understand how to integrate Al initiatives into existing business strategies, processes,
and functions to drive competitive advantage and operational excellence.
vhaudleiinsriuanuAniiiudiu Al lihfunagniniessia nszuIumg waziladdudil
og Wletundeunnaldiueumensudstusazamndudalunisdiivny
6) Develop strategies to overcome resistance, manage organizational change, address
ethical considerations, and ensure successful integration of Al into business
operations.
Wannagndlitelentugnisded dansmaudsunlasesesdng danisiudefiansundiu
Wus330 wazvhliiulainnissm Al fumssliussiaazysrauaudia
7) Analyze real-world case studies and best practices from successful Al-driven business
transformations across industries.
AngrinsdlfnululanuisanundusiuaziuimsUjiafaigaainnisiasundamg
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53n9nd uindewiie Al NUszauaudsalugnann s
Extract insights, lessons learned, and practical strategies from these cases to inform
decision-making and implementation plans for Al-driven initiatives

Aetayaldadn unieunlasu wagnaensiBsjuRnnnsdimailiioudinisdndulauay

o '
a a o a

BAUNNTANLTUNTEINSTUAUANSISUN TUmADUAE Al

Concentration Courses for International Business

221-335 1) Define international business and its operations; discuss the financial, accounting and
International taxation system in international business
Business JougsiaseninaUsemanaznsadiuuregsiseninalsena aunuieIfuszuy
Management n3Ru NsUd wagseuundlugsnaseninssena
mﬁmﬂﬁﬁjﬁﬁ] 2) Recognize the communication styles, negotiation process in the global environment
5e1IUTENe Sindladnsdeansuaznszuiunsiasailuaniumssiiiduanna
3) Discuss the cultural context and difference in international business and select
strategies to become competitive in international business
aunuAgfuuTunmeiaussuuazamLanidlugsRasEuisema wazidennagns
iietduutstulugshasemineseime
4) Select appropriate leadership and motivational theories in the global context
donmauimsidugiiuazuuimdunsnszduussdumalafivanzasluuiuniduang
221-336 1) Demonstrate an understanding about the concepts of international trade
International asmeudlafeafununAnveanisfseninssene
Trade, Policies 2) Discuss the price mechanism and identify the exchange rate systems and compare its
and Development effect in international trade
ATWRAUINITAN aunuieatunalniian szuudnsuaniudsy uazilFeuifisunansenuvesiulunisdi
wazuleu1eIZNIN 5¥9IUITINA
Usyenda 3) Identify and distinguish the difference between balance of trade and balance of
payment and explain their impact on developing countries
33‘14LLﬁ%LLEJﬂLLEJBﬂ’]’]lILLG]ﬂG]I’Nig‘w]l’lﬂﬁllﬂaﬂ’]iﬁﬁuazﬂuﬂaﬂ’lisﬁ'ﬁgLcﬁ‘u UaZOSUNBNANTENU
ReusemATimasian
4) Analyze the trade policy, laws and regulations for the international business
Taseniuleuen1sn ngvang wazngseideudmsugsiaseninaseine
221-411 1) Describe the structure, functions and mechanism of global financial system
International aSunelassais feddu uagnalnvesszuunsiiuiilan
Finance 2) Explain the global financial institutions, its structure and purposes
UNIINY 1T
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N3RUTENIN gauneanItun1sRusEnIlsena lassasuas ingUsean
Uszinea 3) Recognize the international currencies and its exchange rates, inflation and exchange
rates fluctuations and its impact on business
Yinanafuszwinasemanasdasuaniudsy msduileuazmsivgndnuaniasunay
NANTENUABEIAT
4) Demonstrate an understanding of foreign currency derivatives, balance of payments
and other hedging factors for global financial instruments
ﬁ’]%@]ﬂ’ﬁllL‘EJI{L"ULﬁ.EJ’JﬁJULﬂ%aﬂﬁE]Vl’Nﬂ'ﬁLGUiSWJINﬂSSL‘V]ﬂ ONAITRUATIASUTEINA @l
nanstsziu uazthdonstosiudugdmiuiaiedionsiussninsseime
2221-412 1) Evaluate prospects in international marketing contexts, prepare international
International marketing plan for the product/brand
Marketingn1snana UsziliulonaluuIunn1snanse nineussing IguLNUNITaInIE NIl seimnad1 sy
FENINUTENA NANA I/ WUTUA
2) Discuss cultural challenges for international marketing
au‘mmL%"aqmmﬁwmamﬁ@uuﬁssué’mﬁ"‘umﬁmmmwd’mﬂium
3) Identify international consumers and formulate tactics for global marketing
environment
srufuslanssninaUssmanasimungnsBdmivanmundounismansvialan
4) Select strategies to enter into international market
Wonnagnslunisiiignainseninaseme
221-337 1) Demonstrate an understanding about various law and its use in business
Legal m%mmmLﬁﬁﬂalﬁa’aﬁmgwmmﬁ’m waznsldngmunelugsia
Environment for 2) Explain the business operating systems and legal environment around the world
Business and oSUInsrUUM AL IugsAalarAndoumanganeialan
Intellectual 3) Explain real and intellectual property for the business environment
Property gauensngaumaiewasninddunslygrdmsuaniunisalgsna
ANNUINADUN 4) Explain agency problems and describe the employment laws for both domestic and
nounedmIu international environment
gsfauaninddu a%maﬂzyml,aLﬁ]u%u,axa%m&Jﬂ{]mnaLf“imﬁumﬁwmu’iuﬁgﬂamwLLmé’auma‘LuLLazixﬁu
Ny UIUIYIA
221-340 1) Discuss how global supply networks are shaped by international business trends and

Global Supply
Chain and

how it affects your organization.

aiusefiasmATetiensdnmauiseaulangnivunlaguuilingsia
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Logistics
Management #24
legunuuagns

INstadanndsy

gulan

Identify and use available resources to create strategic plans that include the
essential components of an effective global supply chain operation.
szynazlininensisoglunisairaununagniiismesdusneuiiiudiuddnyuesnis
Fuflunslggumusgiulaniiduszansam

Analyze problems with global sourcing and trade, and develop strategic perspective
on how it affects global supply chains.

Anngitymilunsiamuaznsisziulan wazimungueanagnsiieuisituiinad
lggunusedavlan

Apply inventory management techniques that take into account the needs of
international customers and purchasers as well as the utilization of international
suppliers
ﬂisqﬂﬁ%mﬂﬁﬂmi%’mmiauﬁmmé’nﬁiﬂammﬁmmimaﬂqﬂﬁwLLasQ%aiséfUmmmﬁ

LaTNISIAUSE LY UNTNNA LD DI TEAUUIUIY

221-463
Management
Information
Systems
iSUUﬁ’]‘iﬂumﬂLﬁl@

ANSUTUS

Explain the role and characteristics of Management Information System (MIS) and its
importance in today’s business including their impact on business decision making

' a

oS UNUMLATAN YAz YRITE VU TAUMATBNTIANTT (MIS) wagaudfydegsialy
Tagdu vuutwansenusienisandulanisgsia

Explain the effect of information system on management and decision making in the
organization

D5 UNINATITTUUANTAULARDNITUTNSUaz N SinaulaluosAns

Develop skills in assessing, choosing, and putting into practice information technology
solutions to handle business difficulties and enhance organizational effectiveness.
Wauinerlunisussfiudenuazinausuuwimianisidmalulaansaumaiiodanisiu
HassiaussiaszdvBnmunsosdng

Develop knowledge about the concepts of information security and risk management
to guarantee the privacy, accuracy, and accessibility of organizational data and
information systems.
WananufifeafundnmsinunanuUasadevesteyatarmsuimsiansanadsa el

fulaluanuudiuinnugniesuaznsditisloyanas seuuansaunaveseIdng

221-464
Data Science and
Business

Intelligence

Discuss and explain the significance of data science in business, identify and analyze
good data for better decision making to have competitive advantages
aiusgANudAyraIng N sTeyalugsia sryuavlianeideyanfdmiunsdndulana

Fuilornulmuseulunisuaedy
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3waﬂﬂ1§%8uQLLaz 2) Identify analytical issues related to the specified business issue and the techniques
JYUUFIN0RTeY of data mining for the decision making
seyledymmadinngsiniferdestuiymesiafiszylinazimadanisyadoyaiiions
Andula.
3) Develop data visualization and communication skills to effectively convey the
findings of complex data analysis to stakeholders.
Wavinwelunsuanmateyauaz deasifiedoastoyaidutdouainnsiinssiluded
druladrudeedniiusz@nsnw
4) Develop knowledge of data governance, ethics, and privacy laws to ensure
the appropriate handling of data in a business setting.
WaunauiAeafunisuimsteya a3esssn wasngmneaudududuiieliulalunis
Iamstoyafivunzanluaniumsalgsio
5) Recognize the complete data analytics process, from data collection and
pretreatment to analysis, interpretation, and practical recommendations for business
growth.
§%’ﬂﬂismumﬁLﬂﬂsﬁﬂﬁasﬂa‘ﬁwmé‘?ﬂLLm'msazauLLazmi%’ﬂmﬁamﬂadaumﬁmswﬁ ns
A wagmsuuzthiduuselovisensifiulnvesssia
221-328 1) Explain research methods, and differentiate between qualitative and quantitative
Research research
Methods B3UNETTNTIVY UavhenuezenInnTITenunLasN1TIeUsIM
sz Ui de 2) Explain appropriate theories for research, write literature review from the prior
literature
osuenguifivnzaudmiunife Weuiinssunssmsunsudeuntii
3) Develop hypotheses, conceptual framework for the research and questionnaire to
collect data
WanauuRgunseumNAnasassAd MU Touuvasunuileazaudoya
4) Analyze data; and the result drawn from research and recommend future research

Ineideyanarnailiannsidouaziugiinisidelueunan

Concentration Courses for Hospitality and Tourism Management

221-213 1) Understand the history and evolution of the service industry
Integrated WlausyiRmansuas I TuuINIST09QRaImMNITuNITUINIg
Hospitality and 2) Acquire knowledge of service management principles
Tourism NANNITIANITUINNT

UNIINYIUFE I
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Management 3) Understanding of the tourism industry, including its evolution, significance, and hotel

AIINNIINT components

UINITHALNIT mmrﬁﬂ%Lﬁaaﬁuqmamﬂiium3‘1/iadl,‘17|im WA TWUINIT AUEIATY waresfusznaui

viea Uy Ian dfiny

13 4) examine the roles and policies of governments in developing tourism organizations at
both national and international levels.
mwaauwmmazﬂﬂmEJSUaa%’guﬂaiuﬂWiﬁmuwanﬁﬂiﬂﬂﬁviaqLﬁﬂ’gﬁ’ﬂuizﬁuémau,ag
FEAUUIUIYIA

221-307 1) Gain a comprehensive understanding of the fundamental principles, concepts, and

Innovative Room practices involved in effectively managing room divisions within the international

division hospitality industry.

management and yharudlaeganseunquisatundnnsiugiu wuifauazuuaujuaiiieadaslunis

Sustainability Jansvieaineg iz ansnmlugaavnssunisuinisseninelseme

ANSUSMITINNTS 2) Develop insights into the roles, responsibilities, and organizational structure of the

NOINNDYNY room division department and its significance in delivering exceptional guest

A5 NATIALAT AN experiences.

fadu Warudeyaidednifisdfuunuin anusuinvey uaglasiaisesdnsvesununtionin uas
Anuddglunisdseudsraunsalivavnidiin

3) Learn the best practices in housekeeping management, including cleaning
procedures, inventory control, and quality assurance, with a focus on sustainability.
BruSinUfoadafigalumsiamaguarhanuazenn sufetuneunisiaruazein ns
AuANAUAAINEY Wagnsusziuannw Tnesjaduiinudaiy

4) Understand the importance of integrating sustainable practices into housekeeping
operations, such as energy efficiency, waste management, and green technologies.
\iladennuddnuesnmsysannisuumna foaiddudifunsujiinuwharuazen
Wy UseAnSnmnaanu n1sdnnisvesde wasmealuladdide)

5) Gain insights into how new technologies can streamline operations, enhance guest
experiences, and improve efficiency within the room division department.
Sudeyardadninmaluladlmianansafinanuadowilunsdniuny Wuussaunsaluan
wazUSulsslsgdvanmaeluununiesinlaagtals

6) Develop the skills to identify and implement sustainable practices in room division
operations, focusing on energy efficiency, waste management, and the adoption of
green technologies.

AN INGIaYTE I
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Wi lunmsszyuazdiiunsmuuuma fUangdulunsufoRnuesuwuniesin
Tnogjatiufinslindsnuegafiussansam msdanisveads uaznstmaluladfidennn
14
7) Learn strategies to promote eco-friendly practices, reduce environmental impact, and
create a positive guest experience through sustainable room division management.
8) Foudnagnslunsduasunnujianduinsdeduinden annansenusedwindon uay

af1aUsEauNsalBUINKAKINKILNSIANISNSTANT SviRainog19gdsEiy

221-465
Front Office
Operations  and
Digital
Applications
ATIANTTUNUNU
Aausudnluy
T5ausuuazioyU

NAATUAIYIA

1) Demonstrate a comprehensive understanding of front office operations

2) Utilize technology effectively in front office operations.

3) Create a positive first impression and ensure guest satisfaction: Students will
understand the importance of creating a positive first impression through professional
demeanor, effective communication, and attention to detail. They will develop
strategies to ensure smooth guest experiences and maintain a high level of customer
satisfaction throughout their interactions with guests.

4) Apply essential skills in communication, problem-solving, and organization: Students
will develop strong communication skills, both verbal and written, to effectively
interact with guests and colleagues. They will acquire problem-solving abilities to
address guest inquiries, complaints, and unexpected situations. Additionally, students
will enhance their organizational skills and multitasking abilities to efficiently manage
front office operations.

5) Emphasize teamwork, professionalism, and attention to detail: Students will
recognize the significance of teamwork in delivering exceptional front office services.
They will learn to collaborate effectively with colleagues, demonstrate
professionalism in their interactions, and exhibit meticulous attention to detail to
ensure accuracy and quality in all front office tasks.

1) uansliiufisnnudlafiaseunguiisiumsduiunuweanunnudeududuminlulsusy

2) MnalulagognaivssansnmlunisufuiRnuununaudeuivaiuminlulsasy

3) adarnyseivlansnlul@avinwazsuuseiuanuiawelaveswan: dnAnwiazitnlads

audAreIn1sadeaUseiulansnludauandiuniswanimnssuuiioandn nsdeansiidl

Uszansam uazawldlalusieazifon wanwiaziauinagnsideliudlaiiuunazlasy

Uszaumsaifisuiusazinwaaiselavesgndnluse fugamasanisinseriuun

a) Mnwedisululunsieas nsudlam wazn1sdnesdns: dhinwaviaunrinuenisdeansi

o

wlawnss iamsyakarn1sideu Wsldneufuwunuaziiousinauegeivsz@nsam aglasu
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anuansalunsuitayniiiensudednaiuvemun dedeuseu wavaniunisaiiilininda
uena1nil axldifiumuiineenisdnesdnsuasauannsolunisiinuraisogiemiontuiie
dansununuRsudy dunihlulssusuldegliuszdnsnin

5) wunsyheuduiiy anuduiiesndn wazanuldlalusmeaziden: WnAnwiagnszndnia
anudRgvesnsvhauduiinlunisiusnsununnudensudunilulswsuee aBey 1y
Boudawihanusiniuegiivssansamiuiiousinnu wansanuduiiondnlunisldnou
LLﬁxLLﬂ@dﬂﬁﬂﬁ%MﬁEJam%‘am@&JNﬁﬁﬁ”uLﬁa‘[ﬁuﬂﬂdwd’lué’muﬁwﬁgwumsgﬂé’famaxﬁ

AN

221-217

Food and
Beverage Service
UINTDIMITHAY

LASB9AY

1) Understand equipment in food and beverage service
\ilagunsaflumsuinisemsuaziaiesiy

2) Learn cleaning methods and maintenance of equipment
Suitnshenuagaiauaznisuiiesnugunsal

3) Prepare pantry and sideboard for service
wisBNGAUEMTEMSUETH

4) Identify types of food and beverage and understand technical terms

JeUUIBNVUBIDIMSHasATRIRNkazIt i ANYinIamaa

221-306
Gastronomy

ANANIN15YIN91NS

1) Understand the principles and concepts of gastronomy
WANANNITHAZLUIRAYBINITYINDIMNS

2) Explore culinary techniques and food preparation
A19529WANANITYINEIMTLAE NSLHFINDINS

3) Analyze food and flavor trends
APTEUIl UL IMTUAL AR

4) Develop proficiency in kitchen management
Wavinwzlunsdnninsa

5) Acquire knowledge and skills in event catering.

Isuanusuagyinuelunisdnanudages

221-309

Restaurant and

1) Develop basic culinary skills and knowledge in food service-restaurant management

WannvinwelarAuiNugIuiuNsYe M siunsuingemis - msian1ssuemis

Catering 2)  Apply critical thinking, financial analysis, and industry technology in the food service-
Management restaurant industry

N33ANTSANAIANT lgn1sAnegediinsag i MIATIEININIsREY wasmaluladanamnssulugnainngsy
WaZNIIIALALN UINI99IM3-51UBIMN3
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Understand the importance of effective communication in food service-restaurant
operations and management

Wrlafenudfyvesnisdearsnduszansanlunisandui unaznisinn1suinig

313
4) Gain insights into front-of-house and back-of-house operations and collaborate
effectively
Sutoyadednifeiumssuiunumihtulasvdshulasinnusmiuegediussansam
221-216 1) Understand the importance and impact of the MICE industry
MICE Industry WlapnudAtyuasnansenuresgnaIingsy MICE
mﬁmmiﬂixsqu 2) Analyze the factors influencing the success of MICE events
UNIIANITHALNIT Yinseidadefiidvdnasoanudiiaveanisinau MICE
vioufisndioidu 3) Develop proficiency in pre-event, on-site, and post-event management
51998 Wannauanansalunsdanstewny Tuan i wagndsnu
4) Understand decision-making processes of MICE organizers and participants
Whlanszurunisinaulavessnauuageidnsiu MICE
221-219 1) Understand the definitions, attributes, and aims of social recreation
Recreation and W1laAuMNNe AMENYME LavAIIENEYDITUNUINTNIIEIAY
Leisure 2) Recognize the value and importance of social recreation
Management AsEVTnfRuALArANF AR YRITIINUIN TN T AL
AIINNIT 3) Explore various types of recreation and their attributes
TUNUINITHAE A99TuNNMTUTEIANG19 LagAnaudRveiunUINITUTEIANAI
Funuinis 4) Gain leadership skills for recreation
fuinwzaududinitensiindoundeuls
221-341 1) Identify Evolution, meaning, significance, trends, characteristics, as well as major and
Tourism supporting components of the tourism industry.
Management FEUTINUINIG AUV AUEATY Lwdltl dnuae naenILeIRUTENaUTid LAz
A3IANTAT avfuayuYegmAMNTIIN VDALY
Vioudien 2)  Apply management principles in the context of tourism.
Tiwdnnnsdanisluniunvesnisviesiien
3) Develop destination management skills
WauwinwgnsdanisganeUatemalunisvieaiien
4) Identify needed information technologies for tourism
srymeluladansaumaidndudmivnsvioadien
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Elective Courses 5783%18an

221-312 1) Create a toolkit of communication strategies and tactics for negotiation while
Organizational demonstrating awareness of the various dispute resolution and negotiation
Negotiation processes.

N5193910309V84 absiatesdionaununsioasuarnagnidmiuninasarese mdouiauansnuiinde
99ANT ATPUILNINITLATRL A NTI959 e T TiuANENaTY

2) Recognize and connect with other negotiators effectively, preparing for
conversations, and building collaborative partnerships.
Sinuazideusetuiiasadesesdulasiiuszdnian wlsuddmiunsaunuiuazaiig
Wushnsiaiieassd

3) demonstrate knowledge of conflict resolution strategies that produce positive results.
wamseufifeafunagnsnsuidaudsiiairmadnsiideuan

4) Demonstrate a variety of communication techniques to improve the organization's
negotiating position (particularly, skills of persuading others).

asamatian1sdeansnvainvateiioUsulTwinuriinTHeseetadnns (lnglangyinue

Tunsliingdu
221-313 1) Describe how organizational theory affects management techniques and analyze how
Organizational an organization is structured to function in its environment.
Behavior a%maquwﬁaqﬁmiﬁma&iaL%ﬂﬁﬂmiﬁmmaﬁLﬂiwﬁd’]aqﬁmigﬂa%q‘ﬁymﬁaﬁwmuiu
NOANTINOIANTT danmuipaenvosiuegils

2) Identify and examine dynamics of teams, techniques of team-building, and cultural
diversity
JEULATATIIABULUILLYDITINU WATANTTATITLLAEAUYAINYAIEN I TUUTTTY

3) Identify and analyze individual and group behaviors and their communication styles
and decision making in organization
JEYKALIATIEANOANTTUVDIUAAALALNAY iwﬁagﬂqumiﬁaaﬁLLazmiﬁm%u%lu
09An13 [donvgquiiFesnisnszdunaziilanginssuvesyanauazngy wasidonsuuuuns
ADULNUFINTUNINN

4) Select motivational theories to understand individual and group behavior and select
rewards for them
Fonmguinsnszduusagdlafierirlangfinssuvesyanauazngy wazidensnsiadmiuman

U

221-314 1) Analyze the role and significance of marketing in firms, organizations and society

UNIINYI18FE 1
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Marketing and AATIZAUNUIMLAZ ALEIATYVBINITAAATUBIANT DIANTT LazdInw

Incentive 2) Develop marketing plan and analyze strategies for target market and marketing mix
Management WAk UNsAaIALar e zinagnsdmsunaaringla N SHANNEUN1TAATA
NNTRAIALALNNT 3) Design advertising and analyze competitors to design competitive products for
UI5IANTT business

ws939la ponuUUNslavaasinTwviguiaiiooonuuundniasiiudedudmiugsia

4) Apply the positioning, branding, and segmentation procedures to appeal to and
attract consumer and commercial markets.

Uszgnaldnszuiunsdiumienann N5asIUsUALaENITRUINE IR ALAL AN ARATA

v

HUSlnALaznaIngsne

Y

221-315 1) Discuss principles and practices of advertisement and role of promotion for the

Advertising and product and services in business

Promotion ofusTevdnmsuazfualunslavanuazunumvsanslusTududmivaudwazuinislu

Management 3519

AFUIUISNS 2) Develop omni-channel marketing communication for the business

lawaagnIs Warnnsdeansnsmanauuulendvuazndeamsdmiusiia

duasunisnanm 3) Apply proper media to promote brand, product and services for competitive
advantage

Uszgndlddenimunzanlunisiuslunuusunduiuazusnisionnulmuieulunsuastu
4) Describe the effectiveness and possibilities of advertising and promotion in today's
networked society.

asunemNTUsEaNS A azlan @I siavawar N5 siutuludsaundeuleahuy

wisetelutagiu
221-339 1) Analyze the investment environment; explain the investment process
Investment AATIEVANINLINFBUNITAMUY BFUIENTEUIUNITAIY
Analysis and 2) Use quantitative method for investment decisions and calculate the risk and
Portfolio projected return of different investment instruments
Management N3 T#3nsUsinauionsdadulanisamunagduumiudsaznaneunulagainni ol
WATIUAEIANTT yoaAasiionsasmuiiuanaiy
N13AU 3) Differentiate between portfolio theory principles and use its principles when creating

an investing portfolio.
wenuggnannsnguneinlndlowarldvannisillunmsasanesnnisamu

4) Analyze whether stocks, bonds, and options are appropriate as investment vehicles
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sz Wustng wasdidenduminanlusmmmuzlunisamu

q

221-404 1) Identify the risks that organizations face and pair them with the proper risk
Risk Management management techniques.

and Insurance in sryeudssiiosdnaindnuarldinadanmsuimsarudssiivnzaudniuutazanudes
Global Business 2) Identify and control risks for the company benefit

MIUIMTIANTS syyuaraUANmNAsIoU st leviveaTdv

mﬂmﬁlaﬂuqiﬁﬁ] 3) Utilize theoretical models, proper conceptual frameworks, and cutting-edge
syaulan technology tools to implement numerous standard enterprise risk management

methodologies for businesses of different sizes, scopes, and maturity levels.
THuvusianamgui nseuauAnfimuzay wagiadesdiomaluladviuadoifiodaue
MAINMANENINTNITNTUIMIAIIEEIEIMSUTIRATUIA YeUIR UazSERUATIALYSAT
WANFANY

4) Describe the firm's global risk climate in detail. Determine the core operational and
strategic risk exposures and evaluate the potential impact they may have on future
global business situations.
aduneswandeaiieafuanimanuidesseaulanveteing Muuaaudsmdiunis
Ffununazgnsmanivan warlsmdiunanszmufiorafiatusioaniunisaigsiassdulaniy
BUIAR

5) Develop knowledge about global insurance markets, rules, and regulations, as well as
their role in controlling risks for a global business.
‘ﬂ’mmmmiﬁmﬁ’umamﬂizﬁuﬁﬂaﬂ nyseideu wagngmung saustaunumaesnanly
nseuRuANNEsIEmsUgsiasaulan

6) Analyze risk management tactics and insurance coverage to make intelligent
decisions that safeguard and enhance the financial health of international businesses.
Ainnginagnnisdamamiudsaaranuduasesnussiuiiednaulesgladfiunies

WAELESUATNEUAMTINNITRUYBTINATENINYsEINA

221-423 1) Demonstrate knowledge on various marketing or management topics for related
Independent business through academic writing
project , .y

v woa asnausluiidenis o NeatunseaInRTenIsIANISaImMSUsINaREITaIUNSI Y
NIAUAINBDEATY v :

N9IVINTT

221-405 1) Analyze the results of psychological, socio-cultural, and demographic aspects' effects
Consumer on the consumer decision-making process.
AN INGIaYTE I
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Behavior and

Decision Making

3Lm’]zﬁwaé’wa‘ﬁuaqmamzwumﬁm%wm FIPLTAIUTTTU LarAUNINUTEYINTADNTLUIUAIS

Anaulavesuslan

NOANTIURALANT 2) Outline the fundamental ideas and models and significance of consumer behavior for
Anaulavesiuslan businesses.
asunAniuguuasuuuTaouar A A AT AnTsuvesuilandiniugsia
3) Describe how consumers make decisions about what to buy
osueTEuslnadadulufeiuasisido
4) Explain the digital age, and how it affects consumer behavior.
oSusgARIviaLar S itudsrarengAnssuvesiuilna
221-342 1) Recognize the fundamental theories and principles behind intercultural
Intercultural communication.
Communication %’Uimwﬁﬁuugmuawé’ﬂmﬂuﬂﬁﬁamiim’hﬁmuﬁﬁmhq 9
in Business 2) Recognize the significance of nonverbal cues in intercultural interactions and be
mi?iamimqqsﬁﬁ] aware of cultural variations.
FENINITUUSTIU Suianudrfyvesdyyruniedenlunisufduiusseniteinusssunasiinnunsenings
AULANANNIINUTTTY
3) Create efficient methods for addressing intercultural communication issues.
a9 msfidvsransamlunsianisiutlymnisdeanssenineiausssu
4) Recognize the differences between cultures in written, spoken, and nonverbal
communication and design strategies to overcome cross-cultural communication
barrier
Sudmnuuansssevingiausssulunisdeansmadou meye uazn1sdon wazeonuuUNA
EJ‘VIS‘LW@Lawuz’quaiiﬂlumiﬁamisﬁmi’wuﬁﬁm
221-406 1) Discuss the fundamental ideas of customer relationship management.
Customer mmﬁﬂLLmﬁmﬁugmmaamsﬁmiﬂ’;mﬁmﬂ’uﬁ‘ﬁugﬂﬁw
Relationship 2) Implement various technology tools for data mining, and make CRM successful in
Management organizations
N39ANISENAN thionedesiiamaluladeing q allunsyadeyauagviilinisuimsanuduiusiugnei
s Dufilszauanudiialuesdng
3) Create customer relationship management strategies by identifying consumer
preferences to ensure the long-term viability of the organizations.
afenagndnisuImsanuduiusiugninlasnsssyanuveuvesiuslnaiieliulaledn
29ANTANTATONTOUS N IFDE 191U
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Evaluate CRM strategic, operational, and tactical decisions and CRM implementation
methods
Uszifiunsdndulanienagns @eUjun wazwuuildaaiaveanisuimsanuduiiusivgnén

karIsn1suen CRM unlslueeAns

221-441 1) Demonstrate knowledge on the concept of brand and how it creates impact in the
Brand business
Management adnnlulinAnuesuusuduasfiiuaismansenulussia
NIANIIATIAUAT | 2) Analyze how brand management relates to other business areas and how it is
implemented across the entire organizational context.
AnseiiinTuimasusud R destuiiuiigsiaty 4 edndlauagiimsthuldluniunues
peFnTIavLA
3) Consider the important factors in managing a brand portfolio and choosing a strategic
brand.
fsanthdoiiddylunisianmamedauususuasmadeniusudidenlssiugnsemans
4) Create relevant plans and efforts by analyzing and talking about current issues with
brands.
sz wiifntedasnsieneitasyaneiiefudyiegiuluseuusus
221-218 1)  Understand the aviation industry and its organization management
Aviation Industry Whlagaamnssun1siukan1sInNIToeANns
NFAINNITUNIT 2) Analyze business mergers and acquisitions in the aviation industry
Ju AasizinismivTinianistugnarnssuni sty
3) Differentiate between services offered by different airlines
AVIULANATEINNUE NI IaueTnEa1e NSO U
4) Gain knowledge of different types of aircraft used in the aviation industry including
characteristics, capabilities, and operational considerations of various aircraft models
ﬁmmiﬁmm%mﬁuﬂizmwi'm Altlugnamnssunsiu sufnadnvay anuamsn
uazdeinnsulunslinurenniosdususineg
221-310 1) Understand the different types of health tourism
Wellness vharndlafeafunsieaiiendeguamussineeg
Tourism 2) Analyze the factors that drive health tourism forward
nMsvieaieands Annwitaduiituindeunisviondiendequnin
GRELRLL! 3) Assess factors affecting international facility choice
UNIINY 1T
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Useiutadeniinanon1saendeulganNUadeInNsEnIeuseine

4) Understand the role of intermediary institutions, policies, and ethical dimensions in
health tourism
iilaunumuesantiusanans ulsune wasiimeaiesssulunsvisndiondsguam
221-308 1) Identify and analyze current interesting issues in the tourism and hospitality industry
Seminar in sryuariineivssduihadlalugnamnssumaesiiswaznisuinislutiagiu
Tourism and | 2) gain insights into real-world experiences, best practices, and industry trends
Hospitality %"U%;ﬁaL%ﬂﬁﬂLﬁ'EJ’Jﬁwizaumszﬂﬂammammﬁ]uﬁa wUFTRTATan wazuuliuves
industry AANUNTIN
fununlu 3) Conduct research on industry-related topics and produce reports
PAEINNTINANT fuiunmsideluideiifedosiugramnssunaydavihseau
Vieadleuaznng 4) Enhance knowledge and understanding of the tourism and hospitality industry
U313 iduaeeuieutlalugaamnssunsvioadieanasnisuinig
221-407 1) Demonstrate knowledge of aviation safety and emergency procedures:
Flight Attendant wandlifufamnudiuauasndonisdusastunougniau
Operation 2) Acquire customer service skills for in-flight operations
M3YINNUYBY ‘ﬁﬂ‘wzmsu’%miqﬂﬁﬁﬁm%’umiﬂﬁﬁamuuutﬁ%nﬁu
WUNIIUABUTUUY | 3) Master airline-specific policies and procedures
\A30sdu ulsnsuatuneuanzvesdensduvdn
4) Develop skills in teamwork and collaboration
Wansinwgmevieuduiinuaznisyihausmiy
5) Enhance personal grooming and professional presentation
USuunmsguayaiindileiaznisiliaueageiion1in
221-408 1) Gain a comprehensive understanding of life and work on a cruise ship
Cruise vharundlafeafuTinuasmainuuuFednaedisnseungy
Management 2) Explore the history, players, and customers of the cruise industry
N133ANISABUTO d1979U52 TAv09RAaMNTINEAT IRy LazanNANYRIRRAMNTINE A8y
3) Understand regulations and concerns related to safety and security
vhanuilangsuifsuuazdorinaiifeadesiuanuvasniouaznisinwaulasnde
4) Develop an awareness of ethical and sustainable practices in the cruise industry
afuenunszningiamdnufiRsutdesssunaranudedulugravnssuiFedisty
221-214 1) Understand the meaning and importance of quality
AN INGIaYTE I
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Service Quality

WnlamnamsnguazANUEAYYeIR AN

and Design 2) Develop the skills and knowledge necessary to deliver high-quality service to clients in
AUNTNAZNTT the tourism and hospitality industry.
BONHUUNIT fimuwinuzuazauiidndulunsliuimsifinunmgungnénlugnanssunisvieailes
UINT WAEAITUINNG
3) understand the steps involved in implementing quality initiatives, such as setting
quality standards, monitoring performance, collecting and analyzing feedback, and
continuous improvement
dlatumeuiiisatostumaharnudnsisuduauninluld wu mafvusmnesgiugmnm
nsmsREBUYsEAYENW NMsTIUTIMaYAlEsiALARLiY LazNsUSUUTseEsiiles
4) Recognize the impacts of service quality on organizations
miwﬁﬂﬁaNaﬂiwmanqmmwu’%m‘iﬁﬁ@iamﬁm
221-344 1) Identify and explain the crisis management concemns in hospitality industry
Crisis srysarasuredennalunmsiamsingalugnainnssunisuing
Management for | 2) Explain crisis management plans and its applications.
Hospitality a5unBuNUNIsInNITIngaLazn U U1y
Industry 3) analyze impacts when failure to satisfy legal obligations
N3IANTINGM Ansesinansenudloliannsoufoimudenniumangmne
dmsu
RANMNTINNIT
UINg
221-467 1) Explore different formats and types of special interest tourism, such as senior tourism,
Special Interest health tourism, gastronomy tourism, solo female travel, leisure and slow tourism,
Tourism adventure tourism, historical tourism, gaming tourism, shopping tourism, religious
miﬁ/imt,ﬁsnmm tourism, film and drama tourism, and their unique characteristics.
auaulafiiey d192995UuUULATUTELANANG Yansvieafisrnuauaulafivay Wy msteudisndmsu
Hat0 msﬁauﬁamﬁaqmmw Msvienfisndeemns miLaummiﬁdLﬁm msviesdieaiie
nMsindeuwarnsissfisawuuig nsvieafisndmansy nmsvendiondseiRmans n1s
viouflewardnuagianiy
2) Develop insights into the diverse preferences, tastes, and lifestyles of affinity tourist
groups.
fimunteyadednifeituaiuvey sadon uazlaialndfinarnnansvosnguiinvioadis s
QGHGHIIG
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3)

a)

5)

6)

7)

Understand the motivations and expectations of affinity tourist groups, including
senior travelers, health-conscious individuals, food enthusiasts, solo female travelers,
leisure seekers, adventure enthusiasts, history buffs, samers, shopaholics, religious
pilgrims, and film and drama enthusiasts.

Leﬁ'ﬂfﬂLLiﬁgﬂﬁ]LLa:ﬁm’mmW’?dsuaﬁﬂfjuﬁfﬂviauﬁmﬁﬁmjué’uﬁuﬁ‘ WU dniAuniegedy qﬂﬂaﬁ

o

Telaguam guureuens dnifunamgenuied Jlamn1sindeu §ureuniuagdy

e

Fuvoudszhmans dniduin dndeutls UNUANYYNAEUN

Explore the range of activities and experiences offered in various special interest
tourism segments.
dmavimesianssuuazUszaunsaiitiauslungumsviesiivmunmalafivsingeg
Understand how to design and curate tailored experiences and activities that cater to
the interests and preferences of specific affinity tourist groups.
iila¥snseenuuuuagzquadnnisuszaunisaluazAanssuiivsulimne fuanualauas
aufianelavesnguiinvieafieifingudiiudianny

Develop the skills to identify and evaluate potential market niches and segments
within the affinity tourism landscape.

o 4 '

fimuinwelunmsszyuazussiliudeasngunandisidnen manslundviminisve aiienda
duius

Learn effective marketing and management strategies to attract and cater to different
affinity tourist groups.
Bouinagnsnsnaiauaznisianisiifiussansnmiilefigauazaevaussngulinviondioaiid
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Name : SOMSAK NONTAGANOK

Phone no : 089 663 5618

Email address : somsak168@msn.com

Position of Work : Lecturer

Place of Work : International College, Siam University

Educational Background

1978 BBA (Accounting) Thammasat University

1981 Higher Graduate Diploma in Auditing Thammasat University

1987 MS (Accounting) Thammasat University

1999 MBA (Finance) The University of Manchester, UK

2008 CAIA Chartered Alternative Investment

Analyst Association, USA

2010 FRM Global Association of Risk

Professional, USA

TRAINING WITH REFERENCE TO COMPANY DIRECTOR FUNCTIONS

1999 Company Directors Course Singapore Institute of Directors

2015 CGl class 5/2015 Thai Institute of Directors Corporate

Governance for Capital Market

Intermediaries

Research/ Publication:

Farzana, S., Nontaganok, S, & Onkong, T. (2019). Effect of Using Social Media on the
Adaptation of International Students in Thai Universities. In Proceedings of the 1st
International Conference on Economics, Business and Interdisciplinary Studies

ICEBIS (pp. 172-185)
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Name : Sumaia Farzana
Present Address : S&S Condominium, 101/1 Sukhumvit Road, Bang Na,
Bangkok — 10260

Phone no : 0910904482

Email address : sumaia.far@siam.edu

Birthday : 26 April 1980

Position of Work : Lecturer

Place of Work : International College, Siam University

Educational Background : 1. (2018 - Present) Doctor of Philosophy (Ph. D) candidate
in Management, International College, National Institute of
Development Administration (ICONIDA), Bangkok, Thailand
2. (2015 - 2017) Master of Business Administration,
International Program (IMBA), Major in Human Resource
Management, Siam University, Bangkok, Thailand
3. (2008 - 2009) Masters of Business Administration (MBA),
Major in Marketing, Southeast University, Dhaka, Bangladesh
4. (1999 - 2001) Bachelors of Social Science (BSS),
Concentration in  Social Science, National University,
Bangladesh

Conference Paper:

Farzana, S., (2022). E-loyalty in Online Shopping: the role of e-satisfaction among the
Bangladeshi Consumer. Proceedings of Business and Interdisciplinary Studies
ICEBIS2022. pp. 134-145 (in press).

Radford, M., & Farzana, S., (2022). A Study Examining Behavioral Factors Impacting Students
Intention to Wear a Helmet Whilst Using a Motorcycle in Bangkok, Thailand.
Proceedings of Business and Interdisciplinary Studies ICEBIS2022. pp. 29-45 (in
press).

Farzana, S., Jayaranjan, M. L. D., & Rahman, S. U. (2021, June). An Empirical Study on E-
book Usage Intention—Perspective of International Students Studying in Thailand. In
18th International Symposium on Management (INSYMA 2021) (pp. 228-234).

Atlantis Press.
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Muradova, O., & Farzana, S. (2021). An Empirical Study on International Student
Satisfaction in Online Learning System in Thailand Universities. Proceedings of
Business and Interdisciplinary Studies ICEBIS2020.

Srimasorn, J., & Farzana, S. (2021). The Impact of COVID-19 on Students’ Satisfaction During
Online Learning-An empirical Study in Thailand. Proceedings of Business and
Interdisciplinary Studies ICEBIS2020.

Farzana, S., & Rahman, S. U. (2019). Online Shopping Intention of International Students in
Thailand: An Empirical Study. In Conference: Third International Workshop on
Entrepreneurship, Electronic and Mobile Business (IWEMB 2019). University of
South-Eastern Norway (USN), Vestfold Campus, Norway. (pp. 161-191).

Rahman, S. U, & Farzana, S. (2019). Role of Parents in Making Children’s Use of Media
Screen Time more Worthwhile. In Conference: Third International Workshop on
Entrepreneurship, Electronic and Mobile Business (IWEMB 2019). University of
South-Eastern Norway (USN), Vestfold Campus, Norway.

Hallerberg, S. A, Jayaranjan, M. L. D., & Farzana, S. (2018, March). Face-to-face is the most
effective media for communication over social media. In 15th International

Symposium on Management (INSYMA 2018) (pp. 1-5). Atlantis Press.
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Name: Dr. Vorakarn Chalermchaikit
Present Address: 88/262 Soi Borom Ratchachonnani 62/4, Salathammasop, Thawi
Watthana District, Bangkok 10170
Birthday: 24 October 1992
Position of Work: Lecturer
Educational background:
1. (2023) Doctor of Philosophy (Ph. D) Hospitality and
Tourism Management, Assumption university, Bangkok,
Thailand
2. (2016) MSc, International Human Resource Management,
ESC Rennes School of Business, Rennes, Frances
3. (2021) BA, French, Ramkhamhaeng University, Nakhon
Pathom, Thailand.
4. (2015) BBA, Hospitality and Tourism Management,
International  College, Mahidol University, Nakhon
Pathom, Thailand.

Conference paper/ Publication:

Chalermchaikit, V. & Cheng, Y.X. (2022). From then to now: A brief history of China’s
outbound tourism market. In J. Wen & M. Kozak (Ed.), Chinese outbound tourist
behaviour. London. Routledge.

Chalermchaikit, V. & Kozak, M. (2022). Inclusive Management Practices and Diversity of
Gender at Five-Star Hotel Businesses. APacCHRIE 2022 Conference on “Creating
Tourism Sustainably in Challenging Times”, 478-486.

Chalermchaikit, V. & Kozak, M. (2021). The practice of triple bottom line in the
sustainability of tourism: A gender perspective. In M. Valeri & V. Katsoni
(Ed.), Gender and tourism (pp.285-300). Bingley. Emerald Publishing Limited.

Chalermchaikit, V. (2021). Gender Im/Balance in the Hospitality Industry: A Case of General
Managers of Five-Star Hotels and Resorts in Thailand. AU Virtual International

Conference on " Entrepreneurship & Sustainability in Digital Era" Under the Theme
of "Challenges of Organizational & Business Management in Dynamic Digital

Dimension”, 1(1), 126-133. With ‘“The Best Paper Presentation Award’.
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Christina, T.C., Chalermchaikit, V., Cheng, Y.X. & La, A. (2020). Neolocalism and
transportation: Biocultural conservation of the Saen Saeb Klong in Bangkok. In. L.J.
Ingram, S.L. Slocum &, C. Cavaliere (Ed.), Neolocalism & tourism (pp.164-184).
Oxford. Goodfellow Publishers.
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Name: Dr. Khwanchol Kampan, PhD
Phone Number: 065-919-9726
Email Address: Khwanchol.kam@siam.edu
Position of Work: Lecturer
Educational background (details with years):
Doctoral Degree: Doctor of Philosophy in Agribusiness Management, Asian Institute of
Technology, Thailand (2023)
Master Degree: Master of Business Administration (specialize in strategy), Asian
Institute of Technology, Thailand (2017)
Bachelor Degree: Bachelor of Arts in English (Minor in Business Administration),
Bangkok University, Thailand (2015)
High School: Colégio Ressurreicao Santa Maria, SP, Brazil (2010)
Conference paper/ Publication
Kampan, K. (2022). Exploring Analysis of Factors Influencing Strategic Planning for
Agribusinesses in Thailand. Paper presented at the International Conference
on Economics, Business and Interdisciplinary Studies (ICEBIS) 2022, Siam
University, Bangkok, Thailand.
Kampan, K., & Hlaithong, K. (2022). Review on Students Engagement: The Factor
Influencing Online Learning. Paper presented at the International
Conference on Economics, Business and Interdisciplinary Studies (ICEBIS)
2021, Siam University, Bangkok, Thailand.
Hossain, S., Uddin, K., &, Kampan, K., (2019). Significance of E-wallet Payment on
Thailand Cashless Society: A Case Study on Rabbit LINE Pay. Business and
Interdisciplinary Studies ICEBIS 2019, Siam University, Bangkok, Thailand.
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Name: Sabbir Hossain
Present Address: The President Sathon-Ratchaphruek 2. Petchkasem Rd, Pak Khlong Phasi
Charoen, Phasi Charoen, Bangkok 10160.
Phone Number: +66882435174
Email Address: Sabbir.hos@siam.edu
Birthday: 15/12/1992
Position of Work: Lecturer
Educational background:
2018-19: National Institute of Development Administration (NIDA), M.B.A
Major: Marketing Management
2010-14: Siam University, B.B.A

Major: International Business Management.

Conference paper/ Publication:

Hossain, S., Uddin, K., &, Kampan, K., (2019). Significance of E-wallet Payment on
Thailand Cashless Society: A Case Study on Rabbit LINE Pay. Business and
Interdisciplinary Studies ICEBIS 2019, Siam University, Bangkok, Thailand.

Hossain, S, Rauniyar, A., & Shrestha, S., (2021). Preference of digital over traditional
payment system in Thailand. Business and Interdisciplinary Studies ICEBIS
2021, Siam University, Bangkok, Thailand.

Hossain, S., (2022). Cashless payment acceptance among consumers in Thailand: A

case study on Digital Wallets. Business and Interdisciplinary Studies ICEBIS 2022,
Siam University, Bangkok, Thailand.
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